Editor  &  Publisher 


Ad-news  ratio 
for  238  daily 
(See  page  12) 

Thomson  set 
to  purchase 
retail  chain 

Rich  Guamanian 
plans  morning 
daily  on  Guam 


lil> 

0.1 

!■  bj 


■)•>  Z.  -O 
-  n  O 
i  :>-<  o  D 

,-3  -t  ')yy  ;> 

J'ii  -t 

3  n-t  ■} 
--<  T1 


(  1 
J  X3 
-J 
V 


Driving  the  plaster  statues 
out  of  the  ivory  towerJ* 


u 


Stephen  D.  Isaacs,  Editor 

The  Minneapolis  Star 


Say  you  have  a  good  editorial  page . . .  solid,  well-crafted, 
respected  by  the  community’s  decision-makers,  effective . . .  but  also, 
as  is  the  way  with  editorial  pages,  short  on  pizzaz.  What  to  do 
about  it? 

At  The  Minneapolis  Star,  we’ve  done  a  number  of  things. 

First,  we  began  signing  our  editorials.  In  truth,  most  editorials  are 
the  product  of  one  mind  and  not  the  work  of  an  institution.  And  in 
a  community  the  size  of  ours,  most  of  the  movers  and  shakers  know  the 
authors  anyway.  Why  not  cut  in  the  rest  of  the  readers?  And  why 
not,  at  the  same  time,  reveal  our  editorial  writers  as  real  people 
rather  than  plaster  statues  in  an  ivory  tower. 

Then  we  created  a  28-member  Board  of  Contributors,  non¬ 
journalists  from  a  variety  of  disciplines  and  backgrounds  who  could 
speak  to  audiences  we  weren’t  reaching  about  subjects  we  might 
not  otherwise  take  up. 

We  also  sought  to  make  the  opinion  pages,  as  well  as  other 
pages  in  the  paper,  more  interesting  in  appearance.  Major  articles  on 
the  pages  and  some  letters  to  the  editor  are  accompanied  by 
pertinent  graphics  by  our  own  artists.  And  we  increased  opinion  page 
space  to  most  of  two  full  pages  daily. 

We’re  not  afraid  to  let  a  really  good  article  run  long  and  take 
up  all  of  both  pages.  We’U  turn  the  whole  thing  over  to  letters  on 
some  days  in  our  effort  to  let  more  voices  be  heard.  Some  days  we’ll  go 
without  any  editorials  if  we  need  the  space  for  something  better. 

Our  aim  is  more  opinions  from  the  community  —  and  less  pontificating 
from  the  institution  known  as  The  Minneapolis  Star. 

The  result  is  a  pair  of  opinion  pages  different  from  any  others 
we’ve  ever  seen . . .  glowing,  lively,  vibrant . . .  and  still  as  solid  as  ever. 
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Donrey  helped  us 

meet  our  customers’  needs 


Paul  Mishimuta 
General  Manager 

West  Hawaii  Today,  Kailua-Kona,  HI 


“We  discovered  our  advertisers 
wanted  more  opportunities  to  put  their 
messages  in  front  of  our  readers,  and 
our  readers  wanted  the  news  more 
frequentiy.  The  solution  was  another 
edition  of  West  Hawaii  Today.  Donrey 
helped  us  meet  these  customer  needs. 

“We  couldn’t  produce  the  new  edition 
with  our  existing  equipment  and  limited 
space,  so  we  decided  to  expand. 

“Our  old  facility  wouldn’t  allow  us  to 
expand,  so  we  moved  into  a  new 
building.  At  the  same  time,  we  used  this 
opportunity  to  modernize  our 
operations. 

“A  computerized  news  system  and  an 
automatic  classified  entry  and  billing 
system  headed  our  list  of  requirements. 
I  called  Donrey’s  director  of  newspaper 
production  technology  for  his 
recommendations  on  which  systems  to 
use.  His  research  made  my  decisions 
easy. 

“Since  we  needed  training  to  operate 
the  new  equipment,  I  also  requested  help 
from  another  Donrey  management 
services  division  department.  Because 
of  our  isolated  location,  they  suggested 
we  learn  to  maintain,  trouble-shoot  and 
repair  the  equipment.  They  spent  several 
weeks  working  with  us,  until  we  knew 
the  system  inside  and  out.  (Sow,  if  we 
ever  have  a  breakdown,  we  won’t  have  to 
wait  for  someone  to  fly  out  here  from  the 
mainland.  Donrey’s  help  took  a  large 
load  off  my  shoulders. 

“Because  of  Donrey’s  specialized 
assistance,  the  entire  process  from 
relocation  to  printing  our  first  edition 
took  only  six  months.  Our  readers  and 
advertisers  appreciate  our  under¬ 
standing  of  their  needs,  and  they  know 
Donrey  strives  to  meet  those  needs.’’ 


BACK-UP  YOUR  FRONT  PAGE 

(AND  ALL  YOUR  PAGES) 

WITH  Jfiront  PLATES 

THE  PLATES  WITH  "BACK-UP  POWER" 

Throughout  the  industry,  plants  of  all  sizes,  from 
smallest  to  largest,  are  discovering  the  Western 
FRONT  PAGE  plate. 

Anodized,  brushed  grained,  and  especially  de¬ 
signed  for  the  newspaper  industry,  FRONT  PAGE 
offers  trouble-free  performance  and  complete 
dependability  —  provides  easy  make-up,  fast  roll- 
up,  a  hard,  abrasion-resistant  surface  — and 
something,  more— '"BACK-UP  POWER." 

When  you  need  him.  a  Western  Technical  Representative  Is  always  available. 

"BACK-UP  POWER"  is  many  things,  and  Western  Litho  Plate  is  the  com¬ 
pany  that  offers  it.  "BACK-UP  POWER"  is  26  Western  Technical  Representa¬ 
tives  ready  to  serve  you  personally  and  assist  you  in  solving  technical 
problems.  "BACK-UP  POWER"  is  130  Dealers  strategically  located  throughout 
the  nation,  ready  to  supply  you  with  all  your  plateroom  needs.  "BACK-UP 
POWER"  is  a  complete  line  of  plateroom  products  specially  designed  for  the 
newspaper  industry  —  everything  you  need  in  plates,  chemistry  and  plate¬ 
room  machinery.  And  most  important  — we  offer  experienced  people  — years 
of  experience  In  the  newspaper  industry. 

That's  right  — when  you  use  Western  FRONT  PAGE  plates,  you  have  "BACK¬ 
UP  POWER"  —  real  flesh  and  blood  people  to  serve  you  at  your  plant  with  the 
technology  and  products  you  need. 

So  BACK-UP  your  front  page  with  FRONT  PAGE  plates  and  see  the  difference 
in  your  sports  page,  your  comics,  your  classifieds . . .  ALL  your  pages. 

We  look  forward  to  being  of  service  to  you.  If  you 
would  like  a  Western  Technical  Representative  to  call, 
just  phone  our  toll  free  number  800-325-3310. 

UJOJTOrn  LITHO  P  L  AT  E 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY  -  PLATES  -  CHEMISTRY  -  PLATEROOM  MACHINERY 
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APRIL 

20-21 — Society  of  Professional  Journalists,  Region  1  conference. 
Sheraton-Park  Plaza,  Hartford,  Conn. 

20- 22— Society  of  Professional  Journalists,  Region  8  conference.  Univer¬ 

sity  Hotel,  Huntsville,  Texas. 

21- 22— North  Dakota  Press  Photographers  Association,  education  semi¬ 

nar,  Town  House  Motor  Inn,  Grand  Forks,  N.  Dakota. 

22- 25— Southern  Newspaper  Publishers  Association  Foundation,  educa¬ 

tional  seminar.  Holiday  Inn,  University  Center,  Gainesville,  Florida. 

23- 25 — American  Newspaper  Publishers  Association  convention, 

Waldorf-Astoria,  New  York  City. 

23 —  Associated  Press,  annual  meeting,  Waldorf-Astoria. 

24 —  United  Press  International,  annual  meeting,  Waldorf-Astoria. 

24- 27 — Catholic  Press  Association,  Bahia  Mar,  Fort  Lauderdale,  Florida. 

26- 28— Southern  Circulation  Managers  Association,  spring  conference, 

Dutch  Inn,  Orlando,  Florida. 

27- 28 — Virginia  Press.  Old  Dominion  Ad  conference.  Sheraton  National 

Hotel,  Arlington,  Virginia. 

27-28— National  Newspaper  Association  &  Mississippi  Press  Association, 
managing  the  small  newspaper.  Holiday  Inn,  Tupelo,  Miss. 

29- May  2— American  Society  of  Newspaper  Editors,  New  York  Hilton, 

New  York  City. 

MAY 

1 -  Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Toronto. 

3 — Canadian  Daily  Newspaper  Publishers  Association,  annual  meeting. 
Royal  York  Hotel,  Toronto. 

3- 4— Newspaper  Comics  Council,  spring  meeting  and  seminar,  Upsala 

University,  East  Orange,  N.J. 

4- 6 — Nevada  State  Press  Association,  Elko  Convention  Center,  Elko, 

Nevada. 

6-8 — Ohio  Circulation  Manager’s  Assoc.,  Stouffer’s  Inn,  Dayton,  Ohio. 
6-9 — New  York  State  Circulation  Management  Association,  Hilton  Inn, 
Niagara  Falls,  N.Y. 

10— World  Press  Institute,  annual  forum,  Macalester  College,  St.  Paul, 
Minnesota. 

10-13 — Florida  Newspaper  Advertising  Executives,  50th  anniversary  sales 
conference,  Marriott,  Orlando. 

13-16 — Pacific  Northwest  International  Circulation  Managers  Associa¬ 
tion,  annual  conference,  Hartford  House,  Richlands,  Washington. 
13-16— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Canyon 
Hotel,  Palm  Springs,  Calif. 

15 — Certified  Audit  of  Circulations,  St.  Francis,  San  Francisco. 

15-18— Suburban  Newspapers  of  America,  convention,  St.  Francis  Hotel, 
San  Francisco,  California. 

15- 18— National  Association  of  Advertiser  Publishers,  The  Fairmont,  Dal¬ 

las.  Texas. 

16- 19— American  Association  of  Advertising  Agencies,  The  Greenbrier, 

White  Sulphur  Springs,  West  Virginia. 

17- 18 — Allied  Publishers,  annual  meeting.  Thunderbird  Motor  Inn, 

Wenatchee,  Washington. 

20-23 — International  Newspaper  Promotion  Association,  Canyon  Hotel, 
Palm  Springs,  Calif. 

20-24— Newspaper  Purchasing  Management  Association,  Minneapolis. 

25—  Canadian  Press,  regional  meeting  of  Central  Circuit  news  editors. 
Royal  York  Hotel,  Ottawa. 

30- June  2— Association  of  American  Editorial  Cartoonists.  Camelback 

Inn  Hotel,  Phoenix.  Arizona. 

JUNE 

2- 7— American  Newspaper  Publishers  Association-Research  Institute, 

production  management  conference.  Las  Vegas  Convention  Center, 
Las  Vegas,  Nev. 

3- 6 — Associated  Press  Sports  Editors  Association,  Marquette  Inn,  Min¬ 

neapolis,  Minn. 

16-19 — National  Newspaper  Publishers  Association,  Tulsa,  Oklahoma. 
16-21 — International  Circulation  Managers  Association,  Adams  Hotel, 
Phoenix,  Ariz. 
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Newsbriefs 


Publishers  honor  retiring  PR  exec 


Anthony  G.  De  Lorenzo  (center),  vicepresident-public  re¬ 
lations  for  General  Motors,  is  honored  by  the  Newspaper 
Advertising  Bureau,  Inc.  with  a  “front  page”  plaque  at  a 
meeting  (March  27)  of  NAB  directors  and  General  Motors 
executives.  Presenting  the  plaque  are  William  H.  Cowles, 
3rd,  (left),  publisher  of  the  Spokane  Chronicle  and 
Spokesman-Review  and  chairman  of  the  NAB  board,  and 
Jack  Kauffman,  NAB  president.  The  plaque,  signed  by  NAB 
board  members,  carries  a  banner  headline  proclaiming 
“Tony  De  Lorenzo  Calls  It  ‘30’  After  30  Years  with  GM”, 
and  copy  says  “for  30  years  his  professional  talent  and 
administrative  skills  have  contributed  enormously  to  Gen¬ 
eral  Motors’  excellent  public  image.” 

*  *  lie 

Smallacombe  leaves  Tal-Star 

Robert  J.  Smallacombe  has  left  Tal-Star  Computer  Sys¬ 
tems  to  become  president  and  partner  of  Ferag,  Inc.,  of 
Bristol,  Pa. 

Smallacombe  became  president  of  the  computer  firm  in 
October  of  1971,  and  had  been  president  of  Milgo/IDAB,  a 
firm  specializing  in  mailroom  systems. 

Ferag  manufacturers  mailroom  systems  and  is  headquar¬ 
tered  in  Switzerland. 

♦  *  * 

Oakland  Tribune  editor  resigns 

Fred  Dickey  has  resigned  as  editor  of  the  Oakland  (Calif.) 
Tribune  to  become  vicepresident  of  public  relations  for  the 
Yosemite  Park  and  Curry  Company,  a  division  of  Music 
Corporation  of  America,  which  runs  the  hotels  and  conces¬ 
sions  in  Yosemite  National  Park. 

Dickey’s  resignation  was  effective  as  of  April  13.  He  will 
live  and  work  at  the  national  park. 

G.  Gordon  Strong,  publisher  of  the  Tribune,  will  act  as 
editor  until  a  replacement  for  Dickey  is  found.  Strong,  who 
remarked  that  his  paper  is  “having  a  pretty  good  year,” 
expects  to  make  his  decision  on  a  new  editor  in  two  or  three 
weeks. 

i|c 

School  ties  severed 

After  a  one-day  eviction  from  its  campus  headquarters  for 
refusing  to  recognize  the  authority  of  a  media  board,  the 
University  of  Vii^inia’s  campus  newspaper,  the  Cavalier 
Daily,  last  week  regained  its  quarters  by  reversing  its  stand. 

The  newspaper’s  editor-in-chief,  Richard  Neel,  said,  how¬ 
ever,  that  the  newspaper  had  reached  an  agree.pient  with  the 
school  that  will  enable  it  to  become  independent  of  univer¬ 
sity  control  no  later  than  August  30. 

“The  Cavalier  Daily  will  still  be  the  university’s  student 
newspaper,”  Neel  said,  “but  we  will  be  independent  and  no 
longer  under  the  university’s  media  board.” 
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PoDvermatic 


\bucan^beat 


Chemco’s  Powermatic  Rapid  Access  System  cuts  line 

negative  and  contact  processing  time  as  much  as  70% 

Or,  to  put  it  another  way,  permits  you  to  process  dry- 

to-dry  in  75  seconds  compared 

to  four  minutes  with  conven- 

tional  lith  processing.  You 

get  sharp,  consistent  results 

— much  faster  and  with  V  • 

lower  total  time  and 

material  costs. 

The  Chemco  Sys-  ,  7] 

tern,  using  Powermatic  V  ■ 

Film  and  Chemicals  in  ^ 

a  rapid  access  processor 

offers  benefits  beyond  _ 

increased  production. 

Development  latitude  is 
much  greater  than  with 
lith  systems  and  devel- 
oper  chemistry  is  more  ■ 
due  to 

oxidizing  characteristics. 

Replenishment  rates  are 

far  less  critical;  bromide  1 

drag  and  other  adjacency 

effects  are  virtually  ajl 

eliminated. 

In  short,  you  get  con- 
sistently  high  quality  line 
negatives  and  contacts, 
with  fewer  makeovers,  with 
less  time  and  effort. 


The  Powermatic  Rapid  Access  System. 

You  can’t  beat  it. 

For  full  details  or  a  demonstration,  call  your  local 
Chemcoman.  Or  fill  out  the  coupon,  attach  it  to  your 
letterhead  or  business  card,  and  mail  it. 


thatsall! 


cnemco 

photoproductsco. 


Division  of  Powers  Chemco, Inc. 
(Attach  to  your  letterhead  or  business  card  and  mail.) 
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Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Nuclear  power 

While  the  nation’s  first  Trident-class  nuclear  powered 
submarine  was  christened  and  launched  at  Groton,  Conn., 
last  weekend,  across  the  Thames  River  at  New  London  the 
world’s  first  atomic  powered  submarine.  The  Nautilus,  was 
about  to  be  decommissioned  after  20  years  of  service. 

The  sip^nificance  of  these  two  events  seemed  to  have  been 
lost  on  the  nation  and  on  the  nation’s  media  in  the  scramble 
to  report  the  arrest  of  229  anti-nuke  protesters  in  Groton,  the 
demonstrations  of  other  protesters  around  the  nation,  and 
the  cooling  down  of  the  reactor  at  Three  Mile  Island. 

No  one  can  ignore  the  hazard  of  mechanical  failure  and 
human  error  that  was  demonstrated  almost  explosively  at 
Three  Mile  Island.  Fortunately,  disaster  was  avoided.  But 
the  incident  is  being  exploited  by  the  anti-nuclear  protesters 
who  are  trying  to  force  the  American  public  to  ban  the 
development  of  nuclear  power.  They  would  not  only  ban 
further  construction  but  would  close  down  all  presently  op¬ 
erated  plants. 

The  USS  Nautilus,  its  sister  subs,  and  nuclear  powered 
surface  ships  in  the  U.S.  and  Soviet  Russia,  are  symbolic  of 
how  safe  this  energy  source  can  and  must  be.  Why  cannot  the 
same  rigid  controls  be  applied  to  land-based  power 
generators?  Different  size,  different  standards,  different 
problems,  it  is  acknowledged.  But  nuclear  energy  translated 
into  usable  and  controlled  power  is  the  same  basic  principle. 

In  a  letter  to  the  New  York  Times,  David  E.  Lilienthal, 
former  chairman  of  the  Atomic  Energy  Commission,  noting 
the  accident  at  Three  Mile  Island,  said: 

“ ...  it  is  now  recognized  that  the  country  must  give  top  and 
sustained  priority  to  overcoming  these  hazards,  by  marshal¬ 
ing,  for  the  first  time  in  more  than  30  years,  the  cream  of  our 
unparalleled  scientific,  technical  and  managerial  crop  to 
make  the  atomic  resource  truly  safe. 

“The  country’s  energy  choices  are  far  too  limited  to  write 
off  the  atom.  This  is  not  the  end  of  the  atom  story,  but  it  is  and 
must  be  the  beginning — the  beginning  of  a  new,  better  and 
safer  nuclear  technology.” 

With  the  world  facing  an  increasingly  short  energy  sup¬ 
ply,  the  U.S.  is  now  dependent  on  nuclear  power  for  more 
than  12%  of  its  energy.  President  Carter  told  the  press  this 
week  “there  is  no  way  for  us  to  abandon  the  nuclear  supply 
of  energy  in  our  country,  in  the  foreseeable  future.” 

Needed  are  improved  safety  standards  for  construction 
and  operation  and  waste  disposal,  as  both  the  President  and 
Lilienthal  prescribed.  The  press,  as  the  continuing  watch¬ 
dog  of  government,  can  and  must  see  that  this  is  ac¬ 
complished. 


'  Charier  Member  . 
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Newspaper  in  America 
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Letters _ 

STEADY  ADVERTISER 

Regarding  the  “Voice  of  Experience” 
item  from  E&P  for  March  17,  we  have  a 
similiar  situation  of  a  merchant  who 
began  business  in  Orangeville,  Idaho  in 
1879,  seven  years  prior  to  the  origin  of 
the  Idaho  County  Free  Press. 


Leave  Winter 
Behind  In 

Fashion  Shoes 


Sdrcii  I  t! 

Icjic  iiirlfr  Irfir  I 


Just  Arrived 

HIGH  STYLE....  i 

ON  PLATFORM  AND  M 

,  WELL  HEELED  BOTTOMS...  /§ 
I  For  the  Young  Group  Always 
on  the  Go. 


This  store  has  been  on  the  back  page 
of  the  paper  ever  since  1886;  a  total  of  93 
years  as  of  June  of  1979.  The  store  is 
A&F,  Alexander  &  Freidenrich  Co. 
which  is  now  a  clothing  store.  Originally, 
the  store  carried  clothing  plus  gun  pow¬ 
der,  beer,  groceries,  etc.  for  miners  in 
Idaho  County  (largest  in  the  state  and 
larger  than  the  state  of  Massachusetts), 
serving  the  primitive  back  country. 

Robert  D.  Stolley 
(Stolley  is  publisher.) 

♦  He  * 

COINED  WORD 

Re  Adolph  O.  Goldsmith's  “Spinal 
Column"  yarn  of  March  10,  methinks 
he  erred  in  defining  Salt  Lake  City's 
Deseret  News  as  evolving  from  a  word 
meaning  “a  series  of  events.”  As  an 
old-time  gentile  resident  in  the  Valley 
of  Zion,  1  think  Mr.  Goldsmith  will  dis¬ 
cover,  if  he  hasn't  already,  that  “des- 
eret”  is  a  coined  word  for  honeybee  in 
the  book  of  Mormon.  I  looked  in  vain 
for  Mr.  Goldsmith's  genealogy  of  the 
Laramie,  Wyo.,  Boomerauft,  inciden¬ 
tally  .  .  . 

Ken  Kizer 


Fischetti 


mm  » /Mtx  Hww  mi> 

Cartoon  hy  John  hi.svhctti,  Chicago  Snn-Time.s 

LIFE  SAVERS 

Last  week,  the  unthinkable  happened 
at  a  nuclear  power  plant  in  this  state. 

For  hours — days  even — the  big  ques¬ 
tion  was,  quite  simply,  what  happened? 

Fast,  quick,  accurate  information  was 
necessary.  And,  it  was  left  to  the  news 
media  to  get  that  information.  It  was  left 
to  reporters  to  travel  to  Middletown  and 
surrounding  communities  and  put  their 
own  lives  in  danger  to  get  the  story  and 
give  us  the  facts. 

During  critical  hours,  once  again,  it 
was  the  news  media  that  served  as  our 
only  source  of  information — in  this  case 
information  that  may  have  been  life¬ 
saving  information.  This  was  our  vital 
pipeline — our  safeguard  against  a  grow¬ 
ing  panic  and  terror. 

The  media  had  a  tremendous  respon¬ 
sibility  to  act  truthfully  and  honestly 
and — tested — I  think  the  media  met  that 
awesome  challenge  bravely  and 
thoroughly. 

Who  among  us  would  have  wanted  to 
have  been  left  in  the  dark  without  the 
news  media  last  week? 

Who  among  us  would  have  com¬ 
promised  this  valuable  freedom — the 
right  to  know — even  one  iota? 

Leon  Katz 

(Katz  is  Chancellor  of  Philadelphia 
Bar  Association.  His  remarks  are  taken 
from  an  address  he  delivered  at  the  Sixth 
Colloquium  for  Social  Philosophy — 
“Privacy  and  the  Press” — April  5  in 
Philadelphia.) 


The  subscription  department  is  down  the  hall’ 


CarttHm  hy  Jack  McLeod,  Buffalo  Evening  News 

MEANING  OF  WORD 

1  thoroughly  enjoyed  Adolph  Gold¬ 
smith's  Spinal  Column  piece  in  your 
March  10  edition. 

Mr.  Goldsmith  is,  however,  mistaken 
about  the  meaning  of  the  word  'Deseret' 
as  applied  in  the  name  of  the  Deseret 
News. 

Deseret  when  used  in  that  context 
refers  to  the  previous  name  of  the 
state  of  Utah,  which  was  called  Deseret 
prior  to  its  admittance  to  the  union. 

Deseret  may  also  be  interpreted  to 
mean  ‘honey  bee'  as  found  in  The  Book 
of  Mormon,  in  the  second  book  of 
Ether,  chapter  two,  verse  three. 

The  Mormon  settlers  of  Utah,  admir¬ 
ing  the  industrious  nature  of  the  honey 
bee,  and  seeking  to  emulate  those  same 
worthwhile  qualities,  applied  the  term 
Deseret  to  many  of  their  institutions, 
including  a  unique  alphabet,  which  was 
the  official  written  language  of  the  ter¬ 
ritory  of  Deseret  for  a  short  time. 

The  name  is  still  in  use  today  by  a 
number  of  firms  desiring  to  be  readily 
identified  as  being  particularly  oriented 
toward  the  members  of  The  Church  of 
Jesus  Christ  of  Latter  Day  Saints  (Mor¬ 
mons). 

Fred  Temby 


■  EDITOR'S  COMMENT  ■■■■■■■■■■■ 

Chuck  Lyons 
Executive  Editor 
The  Standard-Times 
San  Angelo,  Texas 

“Among  the  many  steps  we  took  last  year  to  bolster 
our  evening-paper  circulation  was  the  addition  of 
The  New  York  Times’  News  Service  wire.  It  provided 
a  much  needed  spectrum  of  national  and  international 
coverage.  When  readers  see  a  story  slugged  NYT, 
it  has  an  aura  of  credibility  that’s  a  definite  plus. . .” 

jjork  Simc0 
news  service  ■ 
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Mimteers  wanted  for 
unusual  medkal  experiment 

Step  forward  and  you’ll  be  asked  to  contribute  something 
to  America^  medical  system  other  than  money: 

Your  say  in  how  itk  spent. 

A  radic^  idea  for  a  society  brought  up  on  the  belief  that  the 
medical  industry  alone  knows  whatk  best  for  us. 

But  for  a  society  now  spending  almost  9%  of  its  gross 


national  product  on  health  care  and  paying  more  than  tuHce  as 
much  for  hospital  care  as  five  years  ago,  radical  is  essential! 

Congress  established  Hedth  Systems  Agencies  in  1974! 
Made  up  of  consumers  and  health  care  providers,  with  con¬ 
sumers  tile  majority.  Health  Systems  Agencies  are  now  function¬ 
ing  in  every  community. 

But  they  need  your  effort  to  succeed.  Are  they  worth  it? 
iEtna  stron^y  believes  so. 

While  many  Health  Systems  Agencies  are  still  finding  their 
feet,  they Ve  already  found  ways  to  cut  the  national  medical  bill 
by  millions  of  dollars! 

By  coordinating  local  medical  systems,  expensive  duplica¬ 
tion  and  concentrations  of  equipment  and  services  can  be 
avoided! 

The  medical  industry  needs  a  second  opinion.  Congress  has 
given  you  an  opportunity  to  make  it  yours.  For  the  address  of 
the  Health  Systems  Agency  serving  your  community  write  to  us 
at  £tna  Life  &  Casualty,  151  Farmington  Avenue,  Hartford, 
CT  06156.  Don’t  underestimate  your  own  influence.  Use  it,  as 
we  are  trying  to  use  ours. 

jEtna 

wants  insurance  to  be  afairdaMe. 

1  Between  1959  and  1976,  Resources  Development  Act  of  across  the  country  reported  that  idle— an  idle  bed  costing  almost 

personal  health  care  expenditures  1974.  Their  mandate  is  to  improve  in  one  two-year  period  they  were  60%  as  much  to  maintain  as  one 
increased  almost  twelvefold  from  the  health  of  the  American  instrumental  in  preventing  over  in  use.  Blue  Cross  recently  noted 
$10.4  billion  to  $120.4  billion,  people:  continuity  and  quality  of  $3  billion  in  capital  investment  that  health  care  providers  in 
Ten  percent  of  the  federal  budget  health  services;  restrain  increases  for  health  caie  facilities.  It’s  also  southern  California  are  reported 
is  now  spent  on  personal  health  in  the  cost  of  providing  health  important  to  note  that  there  have  to  have  ordered  or  installed 
care,  almost  $34  billion  in  1976  services  and  prevent  unnecessary  been  no  indications  that  the  qual-  enough  $500,000  CAT  scanners 
alone.  duplication  of  health  services.  ity  of  medical  care  has  been  im-  to  serve  the  entire  western  United 

2  Health  Systems  Agencies  3  in  a  recent  survey  by  the  paired  by  their  efforts.  States, 

were  created  as  part  of  the  American  Health  Planning  Asso-  •*  It’s  estimated  that  100,000 
National  Health  Planning  and  ciation,  health  planning  agencies  short  term  hospital  beds  stand 

Further  information  may  be  obtained  by  contacting  Henry  L.  Savage,  Jr.,  Public  Relations,  i^tna  Life  &  Casualty, 
151  Farmington  Avenue,  Hartford,  CT.  06156, Telephone  (203)  273-6545. 


/Etna 


LIFE  &  CASUALTY 


$150  MILLION  CONSTRUCTION 
IN  DOWNTOWN  NEW  ORLEANS 


Tall  buildings  in  the  area  don’t  look  lonely 
anymore.  It’s  obvious  to  all  who  have  been 
noting  our  ever  changing  skyline. 

You  can  feel  the  heartbeat  of  New  Orleans 
all  over  the  downtown  area.  It’s  the  busy, 
bustling  central  business  district  where  activ¬ 
ity  continues  at  a  rapid  pace. 

More  than  $150  million  in  construction  is 
going  on  in  downtown  New  Orleans.  Exam¬ 
ples  of  major  building  are  the  $44  million  One 
Canal  Place  office  building,  the  $63  million 
Sheraton  Hotel,  the  $28.5  million  Pan-Ameri¬ 


can  Life  Building  and  the  $13  million  Twelve 
Fifty  Poydras  building. 

A  survey  taken  in  late  1978  found  the 
major  office  buildings  were  95%  rented-“an 
incredibly  high  figure,”  says  one  downtown 
executive. 

There’s  much  to  report  here  in  New  Or¬ 
leans,  and  the  newspapers  that  are  reporting  it 
are  The  Times-Picayune  and  States-Item— the 
best  action  media  in  one  of  the  most  active 
markets  anywhere. 


THE  TIMES-PICAYUNE  /  THE  STATES-ITEM 

NEWHOUSE  NEWSPAPERS 


April  14,  1979 


Itf 

Every  Saturday  since  1884 

Thomson  set  to  purchase  Hudson’s  Bay  retail  chain 


Directors  of  Hudson's  Bay  Co.  have 
recommended  stockholder  approval  of 
an  offer  for  75%  of  Hudson's  Bay  stock 
by  two  investment  companies  owned  by 
the  Thomson  newspaper  family. 

The  Woodbridge  Co.  and  Thomson 
Equitable  (International)  Ltd.,  both 
owned  by  the  Thomson  family,  made  a 
new  offer  this  week  of  $37.1)0  (Canadian) 
a  share,  or  a  total  of  $640.8  million  for 
control  of  Hudson's  Bay.  Canada’s 
largest  non-food  retailer. 

The  Thomson  move  from  a  previous 
bid  of  $35.  per  share,  or  $484.9  million 
for  60%  of  the  stock  came  as  a  counter 
offer  to  the  George  Weston  Ltd.  offer  for 
60%  of  Hudson's  Bay  under  a  $40.  a 
share  cash  and  stock  offer  valued  at 
$554.2  million. 

Weston  will  not  pursue  its  offer  and 
the  Thomson  offer  “will  almost  certainly 
succeed",  said  Mark  Hoffman,  chief  fi¬ 
nancial  officer  at  Weston.  Weston  direc- 


A  second  daily  newspaper  is  about  to 
be  published  on  Guam. 

The  Pacific  Daily  News ,  owned  by  the 
Gannett  Group  of  Newspapers,  faces 
competition  from  a  new  daily  to  be  pub¬ 
lished  by  Marciano  V.  Pangilinan,  a 
wealthy  Guamanian  businessman. 

Gannett  has  no  competition  on  the  is¬ 
land  of  1  lO.ddO,  kK'ated  b.OdO  miles  west 
of  California.  The  News  is  a  morning 
publication  with  a  circulation  of  18,000. 

Pangilinan  plans  on  publishing  a  morn¬ 
ing  newspaper  aimed  at  the  same  market. 
He  is  taking  delivery  in  June  of  an  8-unit 
Goss  Community  Offset  Press,  together 
with  late-model  computerized  typeset¬ 
ting  equipment  complete  with  VDTs.  He 
is  remodeling  one  of  his  large  commer¬ 
cial  buildings  in  downtown  Tamuning  to 
house  the  operation. 

The  owner  of  Pangilinan  Enterprises. 
Inc.,  Pangilinan  is  one  of  the  island's 
largest  and  wealthiest  businessmen.  He 
spends  upwards  of  $350,000  a  year  ad¬ 
vertising  in  the  Pacific  Daily  News. 
Among  his  businesses,  which  are  esti¬ 
mated  to  gross  him  $30  million  a  year, 
are  a  large  department  store,  a  Ben 
Franklin  Store,  the  Honda  Agency,  Ace 
Hardware,  a  sporting  goods  store,  insur¬ 
ance  agency  and  propane  gas  service 
business. 

He  also  has  an  advertising  production 
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tors  have  recommended  that  any  in¬ 
terested  Hudson's  Bay  shareholders 
tender  their  shares  under  the  Thomson 
offer. 

George  Weston  Ltd.  is  Canada's 
largest  retail  and  wholesale  merchan¬ 
diser  with  revenue  in  1978  of  $5.24  bil¬ 
lion. 

S.L.  McCabe,  executive  vicepresident 
of  Thomson  Newspapers  Ltd.,  toldE'dcP 
that  the  offer  to  acquire  Hudson's  Bay 
“is  completely  separate  and  distinct" 
from  the  Thomson  newspaper  organiza¬ 
tion  and  said  that  should  Thomson  ac¬ 
quire  Hudson's  Bay,  there  will  be  no 
changes  made  in  the  current  board  of 
directors  of  Hudson's  Bay. 

Warren  Allmand.  Canadian  consumer 
and  corporate  affairs  minister  said  that 
the  Canadian  government  hoped  to  ob¬ 
tain  evidence  for  a  temporary  injunction 
to  halt  any  takeover  of  Hudson's  Bay 
until  the  government  can  study  the  anti¬ 


staff  of  18,  which  puts  together  all  of  his 
advertising  camera  ready  for  the  News. 
He  says  that  the  News  allows  none  of  its 
advertisers  any  agency  commission  for 
this  service.  He  also  objects  to  its  policy 
of  emphasizing  national  and  world  news, 
rather  than  local  news. 

He  is  recruiting  a  staff  of  experienced 
stateside  personnel  for  all  the  key  posi¬ 
tions,  and  has  the  cooperation  of  produc¬ 
tion  supervisors  from  McClatchy  News¬ 
papers  in  California  in  planning  his  oper¬ 
ation. 

Pangilinan  has  a  considerable  follow¬ 
ing  on  the  island,  and  has  been  active  in 
many  political  and  social  activities.  In 
addition  to  being  head  of  the  Filipino 
Community — which  numbers  20%  of  the 
population — he  is  chairman  of  the  board 
of  trustees  of  the  University  of  Guam,  a 
director  of  the  Medical  Center  of  the 
Marianas  and  was  head  of  the  Guam 
Power  Authority  of  many  years. 

A  native  of  the  Philippines,  he  arrived 
on  Guam  in  1947.  He  was  recently  hon¬ 
ored  by  Ferdinand  Marcos,  president  of 
the  Philippines,  as  the  “Overseas 
Filipino  of  the  Year”. 

Guam’s  economy,  which  until  fairly 
recently  was  entirely  dependent  on 
American  military  bases,  has  begun  to 
broaden.  Tourism,  85%  of  which  comes 
from  Japan,  has  taken  hold,  and  Guam 


trust  implications. 

Hudson's  Bay  has  announced  earnings 
of  $44.7  million  on  total  sales  of  $1.9 
billion  for  the  12-month  period  ended 
Jan.  31.  1979.  Hudson's  Bay  has  hold¬ 
ings  in  department  stores,  real  estate,  oil, 
gas  and  other  activities. 

Last  year  Hudson's  Bay  made  two 
major  acquisitions.  In  October,  the  com¬ 
pany  paid  $64  million  for  control  of  /El¬ 
ler's  Ltd.  a  Montreal  chain  of  224  dis¬ 
count  stores.  In  December,  Hudson's 
Bay  outbid  Sears.  Roebuck  &  Co.  to  ac¬ 
quire  Simpson’s  Ltd.,  Canada's  fourth 
largest  department  store  chain  for  $330 
million. 

Thomson  Newspapers  Ltd.  is  a 
Toronto-based  group  of  newspapers  in 
Canada  and  the  U.S.  They  also  own 
Thomson  Organisarion  Ltd.,  which  has 
holdings  in  newspapers,  publishing, 
travel  and  North  Sea  oil  interests,  prin¬ 
cipally  in  Great  Britain. 

has  become  the  center  of  a  growing 
tourist  business  in  the  Mariana  Islands  as 
well  as  Micronesia,  providing  many 
basic  services. 

Although  it  is  only  212  square  miles  in 
size,  it  is  the  largest  island  in  that  part  of 
the  Pacific,  with  the  Philippines  and 
Japan  both  1.500  miles  distant. 

Pangilinan  indicates  that  he  sees  con¬ 
siderable  growth  for  Guam  in  these 
areas,  as  well  as  the  importance  of  Guam 
as  the  most  westerly  bastion  of  the 
United  States,  and  its  proximity  to 
China. 

$5  million  expansion 
program  announced 

A  $5,000,000  expansion  project  for  the 
Oraitfie  Coast  (Calif.)  Daily  Pilot  that 
will  include  a  new  offset  printing  press 
was  announced  by  publisher  Robert  N. 
Weed. 

The  new  press  is  scheduled  to  be  in 
operation  at  the  end  of  this  year.  It  will 
be  housed  in  a  10.000-square  foot  addi¬ 
tion  to  the  Daily  Pilot  plant  in  Costa 
Mesa. 

According  to  Weed,  the  new  press,  an 
8-unit  Harris  N-1600  model,  is  one  of  the 
most  modern  and  efficient  newspaper 
presses  available.  The  publisher  said  it 
will  give  the  Daily  Pilot  very  high  quality 
reproduction  and  considerable  capacity 
for  full  color  and  spot  color  photos. 

The  newspaper,  published  daily  and 
Sunday,  has  a  net  circulation  of  45,477. 

Architects  for  the  expansion  project 
are  Willard  T.  Jordan  of  Costa  Mesa  and 
Donald  R.  Goss  Associates,  San  Angelo, 
Texas. 
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Gannett  soon  to  have 
competition  on  Guam 


Kauffman  and  Morris  answer 


questions  about  Newspian 


FIRST  BUY.  Lee  A.  lacocca,  president  of  Chrysler  Corp.  (center)  discusses 
Chrysler's  upcoming  spring  campaign  in  daily  newspapers  with  Edward  W.  Estlow, 
(right)  president  of  Scripps-Howard  Newspapers,  Inc.,  who  is  vice  chairman  of  the 
Newspaper  Advertising  Bureau,  Inc.,  and  Jack  Kauffman,  Bureau  president,  at  a 
meeting  of  Chrysler  executives  and  newspaper  publishers  in  Chrysler  World  Head¬ 
quarters,  Highland  Park,  Mich.,  on  March  28.  According  to  lacocca,  this  is  "one  of 
the  largest  automotive  newspaper  campaigns  ever  to  come  out  of  Detroit,"  and  the 
sale  is  the  first  under  the  newspaper  industry's  plan  to  increase  its  national  adver¬ 
tising.  Nine  out  of  ten  of  the  more  than  600  newspapers  participating  in  this  plan 
are  offering  incentive  rates  for  contract  commitments. 


By  Sam  Cremin 

Jack  Kauffman,  president  of  the 
Newspaper  Advertising  Bureau  Inc.,  and 
Mac  Morris,  vicepresident  in  charge  of 
national  advertising  were  interviewed  by 
Editor  &  Publisher  about  the  newspaper 
plan  to  sell  national  advertising. 

E&P — The  plan  to  discount  national 
advertisers  who  sign  contracts  totaling 
6,13,26,  or  52  pages  to  be  used  in  eighth, 
quarter,  half  and  full  page  units  has  been 
called  the  modular  plan,  the  national 
plan,  the  discount  plan  and  Newspian. 
What  do  you  want  to  call  it,  and  which 
aspects  of  the  plan  do  you  think  should 
be  emphasized? 

Kauffman — Newspian,  because  we 
want  to  get  the  advertiser  to  plan  in  ad¬ 
vance.  Now,  less  than  20%  of  all  national 
newspaper  advertising  is  planned  on  an 
annual  basis.  80-90%  of  television  and 
radio  advertising  is  planned  on  an  annual 
basis.  Newspapers  are  not  bought  in  ad¬ 
vance  because  there  is  no  incentive  to 
buy  that  way. 

E&P — At  your  March  24  update  on 
Newspian  you  said  that  557  newspapers 
are  offering  discounts  to  the  national 
advertiser — 491  for  the  first  time.  Where 
do  these  totals  stand  now? 

Morris — As  of  April  2, 667  newspapers 
had  submitted  discounts,  540  of  them  for 
the  first  time. 

E&P — At  that  same  March  24  update 
you  announced  that  national  advertisers 
would  save  $40  million  if  they  ran  their 
'78  schedules  with  the  new  '79  discounts. 
How  much  of  a  savings  is  that  in  percen¬ 
tage  terms  of  the  rop  total  run  by  national 
advertisers  in  newspapers? 

Morris — Well,  around  10%,  but  you 
cannot  put  the  savings  in  straight  percen¬ 
tage  terms.  It  would  vary  considerably 
depending  on  the  schedule  which  the  ad¬ 
vertiser  ran. 

Kauffman — What’s  important  is  that 
the  concept  of  a  discount  will  encourage 
the  advertiser  to  think  of  newspapers  in  a 
new  light.  We  don't  think  Newspian  is 
the  total  answer  to  the  national  advertis¬ 
ing  problem.  It  is  an  important  first  step 
which  we  can  take.  There  are  five  or  six 
other  things  which  we  must  do  to  make 
newspapers  more  efficient  for  the  na¬ 
tional  advertiser. 

E&P — What  are  these  steps? 

Kauffman — 1.  The  one  order/one  bill 
buying  procedure  2.  Standardized  re¬ 
search  3.  Standardized  space  units  4. 
Better  quality  reproduction  5.  Improve 
the  newspaper  product. 

E&P — Can  an  advertiser  who  wants  to 
run  five-eighths,  three-quarters  or 
10 


seven-eighths  of  a  page  units,  tally  those 
ads  toward  his  volume  discount. 

Morris — Only  by  negotiating  it  with 
the  newspapers. 

E&P — What  can  your  computer 
equipment  do  now  to  facilitate  newspa¬ 
per  ad  buying  on  a  multi-market  basis? 

Kauffman — We  can  provide  cost  esti¬ 
mates  for  any  kind  of  schedule.  We  can 
help  the  production  department  of  agen¬ 
cies  by  telling  them  which  ad  sizes  they 
need — we  can  give  them  all  sorts  of  pro¬ 
duction  information  on  what  individual 
newspapers  want. 

E&P — But,  no  matter  how  easy  you 
make  multi-market  ordering,  the  agency 
is  still  left  to  fit  the  ads  to  different  news¬ 
paper  formats.  Are  there  now  any  ways 
to  lessen  this  problem? 

Kauffman — Not  at  present.  This  is 
going  to  have  to  be  an  evolutionary 
thing.  In  the  past  editors  have  tried  to 
make  their  products  look  unique  for  each 
market.  Standardized  page  sizes  would 
be  the  first  step  in  this  process. 

E&P — Do  you  think  that  the  prolifera¬ 
tion  of  free  standing  and  magazine  in¬ 
serts  will  have  a  standardizing  effect  on 
newspapers?  In  order  to  properly  en¬ 
velop  these  inserts  newspapers  have  to 
be  within  a  certain  size  range. 

Kauffman — I  don't  really  know. 

E&P — Do  you  agree  with  the  sales 
representatives  who  say  that  insert  ad¬ 
vertising  serves  to  take  money  from  the 


publisher’s  pocket? 

Morris — Preprint  growth  has  occurred 
because  the  newspaper  distribution  sys¬ 
tem  is  the  best  distribution  system  in  the 
whole  world.  There  are  efficiencies  in 
selling  different  ways  of  newspaper  ad¬ 
vertising.  Look  at  Procter  &  Gamble. 
They  create  similar  but  different  soap 
products  and  sell  them  against  each 
other.  The  result  is  a  larger  share  of  mar¬ 
ket. 

Kauffman — We  better  give  the  adver¬ 
tiser  what  he  wants  to  buy — ^give  him  the 
flexibility  he  needs.  Some  papers  won’t 
run  anything  that  they  don’t  ink  them¬ 
selves.  1  think  that  we  must  devise  more 
and  better  ways  to  service  our  advertis¬ 
ers,  and  get  better  distribution. 

E&P — Chrysler  is  investing  a  reported 
ten  million  dollars  into  newspapers  over 
a  ten  week  schedule.  In  percentage 
terms,  how  much  of  a  savings  did 
Chrysler  get  by  using  the  Newspian  dis¬ 
counts? 

Morris — In  top  markets,  by  tabulation 
of  pages,  the  savings  is  10.7% 

E&P — do  you  think  that  this  savings 
was  a  major  incentive  for  Chrysler  to 
advertise  in  newspapers. 

Morris — Yes,  and  it  is  reflected  in 
Chrysler’s  schedule.  laccocca  said  that 
he  would  reward  the  newspapers  which 
offered  a  discount.  His  feeling  is  evident 
in  the  newspapers  which  he  has  bought. 

(Continued  on  page  II) 
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Co-op  admen 


elect  Ericson  president 


NEW  EXECUTIVE  COMMITTEE  OF  NACON— Leftto  right:  John  Delia,  Ft.  Lauderdale 
News/Sun  Sentinel,  vicepresident;  Cy  Brown,  Detroit  Free  Press,  chairman  of  the 
board;  George  Ericson,  Chicago  Tribune,  president;  Jim  Hill,  Dallas  Times  Herald, 
executive  vicepresident;  and  Chuck  Hayes,  Bergen  Record,  treasurer.  These  men 
were  elected  by  the  NACON  membership  at  the  group's  recently  completed  Seminar 
in  San  Diego,  California. 


George  Ericson,  of  the  Chicaf>o 
Tribune,  has  been  elected  president  of 
the  Newspaper  Advertising  Co- 
Operative  Network  (NACON). 

The  selection  of  Ericson  was  made  at 
the  spring  meeting  of  NACON  in  San 
Diego,  California  in  mid-March. 

He  succeeds  Cy  Brown,  of  the  Detroit 
Free  Press,  who  became  chairman  of  the 
NACON  board  of  directors. 

Ericson  is  the  co-op  advertising  coor¬ 
dinator  for  the  Tribune. 

NACON  is  a  network  of  more  than  120 
newspapers  in  the  U.S.  and  Canada 
whose  primary  function  is  to  provide 
manufacturers  who  sponsor  co-operative 
advertising  plans,  and  their  sales  rep¬ 
resentatives  in  key  cities  across  the  na¬ 
tion,  with  additional  newspaper  assist¬ 
ance  leading  to  more  effective  implemen¬ 
tation  of  manufacturers  co-op  advertis¬ 
ing  programs  by  local  retailers  and  dis¬ 
tributors. 

Other  new  officers  selected  at  the 
NACON  Spring  meeting  in  San  Diego. 
California  were;  executive  vicepresi¬ 
dent,  Jim  Hill.  Dallas  Times  Herald: 
vicepresident,  John  Delia.  Ft.  Lauder¬ 
dale  News:  secretary/treasurer.  Chuck 
Hayes,  Beif’en  Record,  Hackensack. 
New  Jersey. 


The  CBS  television  network  will  pro¬ 
mote  its  fall  tv  schedule  with  a  24-page 
magazine  insert. 

Called  the  CBS  Spectacular,  it  will  run 
September  16  in  more  than  110  newspa¬ 
pers  in  the  top  100  A.D.I.s.  Its  projected 
30  million  copy  circulation  will  reach 
more  than  60  million  adults. 

CBS  will  also  promote  its  fall  schedule 
and  CBS  Spectacular  with  commercials. 
These  will  begin  running  during  the  last 
week  in  August.  The  total  cost  of  mer¬ 
chandising  this  Spectacular  will  be  $5 
million. 

The  newspaper  advertising  sales  firm. 
Story  &  Kelly-Smith,  is  selling  advertis¬ 
ing  space  in  the  insert  for  CBS. 

S«&K-S  has  encountered  some  unex¬ 
pected  trouble  with  the  insert,  stemming 
from  a  rate  card  that  was  issued  which 
doesn't  quote  a  premium  price  for  the 
back  cover. 

After  one  S&K-S  rep  offered  Leber 
Katz  Partner  Advertising,  an  agency  for 
R.J.  Reynolds,  the  back  cover,  an  inside 
page,  and  the  distinction  of  buying  the 
only  space  for  tobacco  advertising  in  the 
magazine,  the  rep  firm  changed  its  stance, 
and  said  that  there  would  be  three 
cigarette  advertisements  in  the  issue,  and 
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Named  to  the  board  of  directors  for 
three  year  terms  were:  Mike  Busse,  Los 
Auficles  Times,  Gregg  Armstrong.  Salt 
Lake  City  Tribune,  Russ  Duff.  Phoenix 
Republic  Gazette,  and  Chuck  Sharpe, 
Jackson  Citizen  Patriot.  The  new  direc¬ 
tor  for  a  one  year  term  is  Robert  Hum¬ 
phreys  of  the  Columbian  Missourian. 

The  NACON  seminar  which  drew 
over  155  representatives  from  the  United 


offered  the  back  cover  at  a  $25,000  pre¬ 
mium. 

Leber  Katz  Partners  cancelled  its  or¬ 
der. 

The  S«&K-S  salesman  returned.  He  said 
that  by  buying  an  inside  page,  LKPcould 
get  the  cover  premium  waived.  Al  Blois, 
the  LKPmedia  buyerasked  the  salesman 


Newsplan 

(Continued  from  paf>e  W) 


E&P — The  reason  I  ask  is  that  some 
newspaper  ad  directors  report  that 
Chrysler  placed  its  schedule  before  the 
newspapers  had  even  established  their 
discount  schedules. 

Kauffman — We've  been  talking  to 
lacocca  fora  long  time.  He  knew  that  we 
were  working  on  the  Newsplan  idea  long 
before  the  INAE  convention  in  Los 
Angeles  last  January.  The  Chrysler 
newspaper  schedule  is  the  most  intensive 
effort  ever  to  come  out  of  Detroit.  The 
fact  that  they're  running  it  is  what's  most 
important.  I'm  dismayed  at  the  people 
who  try  to  discredit  the  making  of  a  sale. 


States,  Canada  and  the  United  Kingdom, 
featured  major  speakers  from  15  national 
corporations.  Also  addressing  the  group 
were  representatives  of  the  Newspaper 
Advertising  Bureau.  Advertising  Check¬ 
ing  Bureau  and  Standard  Rate  and  Data 
Service. 

Host  newspaper  for  the  seminar  was 
the  Sun  Die}>o  Union/Tribune. 


to  reserve  Reynolds  the  back  cover  and 
an  inside  page.  However,  since  each  page 
would  cost  $225,000  he  had  to  clear  it 
through  the  agency  power  channels  be¬ 
fore  he  could  make  a  written  commit¬ 
ment. 

The  next  day,  before  Leber  Katz  had 
cleared  the  order.  Blois  found  out  that  the 
desired  back  cover  had  been  sold  to  the 
competing  Liggett  &  Meyers  Co.  at  the 
$25,000  premium  rate,  and  its  agency 
Leber  Katz,  were  left  confused,  “espe¬ 
cially  about  honor  and  principle,''  said 
the  letter  written  by  Blois  to  Howard 
Story,  chairman  of  the  board  at  S&K-S. 


Hell,  I  wouldn't  care  if  a  rep  told  me  that 
an  advertiser  had  tripped  and  fallen  in 
front  of  his  office,  and  the  reps  helping 
him  to  his  feet  eventually  triggered  a 
sale.  What's  important  is  that  the  adver¬ 
tiser  is  running  his  ads  in  newspapers. 

E&P — Three  man  sales  teams  have  re¬ 
cently  begun  talking  to  the  top  44  news¬ 
paper  advertisers.  What  kind  of  feedback 
have  they  gotten? 

Morris — Well  actually  we're  not  giving 
our  first  formal  sales  pitch  today  (not 
including  Chrysler).  However,  we  have 
already  started  getting  feedback  from  a 
number  of  advertisers.  There  is  more 
conversation  going  on  about  newspapers 
and  how  to  advertise  in  them  now  than 
there  has  ever  been  in  my  years  with  the 
industry. 


Rep  rankles  cig  advertiser 
over  sales  offer  in  CBS  mag 
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Ad-news  ratio  for  238  dailies  in  83  markets 


This  annual  tabulation  of  editorial  and 
advertising  ratio  to  total  paper  content  is 
compiled  for  Media  Records  subscribers. 

The  individual  performance  of  66 
morning,  79  evening  and  93  Sunday 
newspapers  in  83  markets  is  included  in 
this  Quantitative  Analysis  study. 

Many  newspapers  changed  column 
format  in  the  past  years.  Some  changed 
from  eight  columns  to  six  columns  and 
some  went  from  eight  columns  to  nine 
columns.  The  linage  data  shown  in  this 
report  represents  linage  based  on  eight 
and  nine  columns.  Newspapers  on  a  six 
column  format  were  converted  and  re¬ 
ported  as  eight  column  in  this  report. 

The  average  page  size  used  to  deter¬ 
mine  average  pages  in  this  report  is  2538 
lines  to  a  page.  In  prior  years  (when  al¬ 
most  all  newspapers  were  on  a  standard 
eight  column  format)  the  average  page 
size  was  2408  lines  to  a  page. 

The  number  of  newspapers  measured 
by  Media  Records  each  year  is  not  con¬ 
stant  but  the  average  number  of  pages 
per  issue  is  a  comparable  measurement. 

In  1977,  morning  papers  measured  by 
that  organization  averaged  59  pages  per 
issue.  Last  year  the  figure  had  risen  to 
64. 

In  1977  evening  papers  had  averaged 
50  pages  per  issue  and  last  year  they 
averaged  56. 

Sunday  paper  averaged  177  pages  per 
issue  in  1977  and  in  1978  they  averaged 
196  pages. 

Since  the  ratio  of  advertising  space  to 
news  content  remains  fairly  stable,  it  is 
evident  that  newspapers  have  been  in¬ 
creasing  their  news  content  as  their  ad 
linage  has  growth. 

In  1978,  space  in  66  morning  newspa¬ 
pers  was  apportioned  as  follows:  55.6% 
to  full  run  ad  linage;  6.8%  to  part  run 
linage;  2.3%  to  office  copy;  and  35.3%  to 
news  content.  The  year  before,  in  1977, 
those  figures  were,  in  order  for  67  morn¬ 
ing  papers:  55.9%,  6.5%,  2.1%  and 
35.5%. 

In  1978  space  in  79  evening  newspa¬ 
pers  was  apportioned  as  follows:  56.8% 
for  full  run  ads;  4.7%  for  part  run  ads; 
2.2%  for  office  copy;  and  36.3%  for  news 
content.  For  83  evening  papers  in  1977 
the  figures  were:  56.8%,  4.5%,  2%  and 
36.7%. 

•  In  1978,  the  space  in  93  Sunday  news¬ 
papers  was  divided  as  follows:  59.8%  for 
full  run  ads;  7.6%  for  part  run;  1 .6%  for 
office  copy;  and  31%  for  news  content. 
In  1977,  for  96  Sunday  papers  the  figures 
were:  59.1%,  7.5%,  1.5%  and  31.9%. 

Lumping  morning,  evening  and  Sun¬ 
day  papers  together,  238  newspapers  in 
1978  devoted  57.2%  of  space  fo  full  run 
ads,  6.2%  to  part  run  ads,  2.1%  to  office 
copy,  and  34.5%  to  news  content. 

In  1977,  for  246  papers,  those  figures 
were  57.1%,  6%,  1.9%  and  35%. 
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QUANTHATIVE  ANALYSIS 
SUMMARY 
(000  OMITTED) 
YEAR  ■  1978 


TOTAL  ADVERTISING 

TOTAL 

TOTAL 

avera® 

LINA®  TOTAL 
FULL  RUN  CONTENT 

LINAGE  TOTAL 
PART  RUN  COKTEMT 

LIICS  % 

OF  TOTAL 

OFFICE  COtfTENT 

LINES  t 

NEWS  TOTAL 

CONTENT  CONTENT 

TOTAL 

LINES 

CONTENT 

PASS 

lER 

ISS® 

66 

MCRNING  NEWSPAPERS 

1836169 

55.6 

223935 

6.8 

75353 

2.3 

1164838 

35.3 

3300295 

64 

79 

EVENING  NEMTSPAFCRS 

1954054 

56.8 

160893 

4.7 

76951 

2.2 

1249091 

36.3 

3U0989 

56 

93 

SUNDAY  NEWSPAPERS 

1437012 

59.8 

vmyi 

7.6 

38388 

1.6 

746099 

31.0 

2403836 

196 

238 

NUMBER  OF  NEWSPAPERS 

5227235 

57.2 

567165 

6.2 

190692 

2.1 

3160028 

U.f 

9145120 

QUANT  HAT  IVE  ANALYSIS 
YEAR  -  1978 
(000  OMITTED) 


TOTAL  ADVERTISING _  TOTAL  TOTAL 

%  %  LINES  (  LINES  %  TOTAL 

LINA®  TOTAL  LINA®  TOTAL  Of  TOTAL  NEWS  TOTAL  LINES 

MORNING  NEWSPAPERS  FULL  RUN  CONTENT  PART  RUN  CONTENT  WFICE  CONTENT  CONTENT  CONTENT  CONTENT 


Atlanta  Constitution 

3uoe 

71.2 

_ 

_ 

961 

2.0 

12943 

26.8 

48312 

Baltimore  Sun 

20697 

50.5 

99 

0.3 

1126 

2.8 

19022 

46.4 

409U 

Boston  Globe 

28242 

54.0 

1686 

3.2 

978 

1.9 

2U36 

40.9 

52342 

Boston  Herald  American 

11286 

30.5 

3049 

8.3 

1124 

3.0 

21522 

58.2 

36981 

Buffalo  Courier  Express 

10696 

41.0 

404 

1.6 

909 

3.5 

U058 

53.9 

26067 

Charlotte  Observer 

25282 

5«.0 

1614 

3.7 

918 

2.1 

15787 

36.2 

43601 

Chicago  Sun-Times 

35213 

56.8 

5872 

9.5 

1126 

1.8 

19782 

31.9 

61993 

Chicago  Tribune 

45056 

37.4 

35412 

28.8 

3004 

2.4 

38651 

31.4 

123023 

Cincinnati  Enquirer 

38338 

64.7 

- 

830 

1.4 

20123 

33.9 

59291 

Cleveland  Plain  Dealer 

40708 

55.0 

4784 

6.5 

2045 

2.8 

26434 

35.7 

73971 

Columbus  (Ga)  Enquirer 

15908 

54.0 

418 

1.4 

894 

3.1 

12230 

41.5 

29450 

Columbus  (Ohio)  Citiien-Journal 

U2n4 

54.0 

. 

. 

139 

0.5 

11951 

45.5 

26294 

Dallas  News 

50670 

64.5 

3637 

4.6 

2312 

3.0 

21855 

27.9 

78474 

Dayton  Journal  Herald 

25408 

56.6 

1106 

2.5 

1198 

*•7 

17137 

38.2 

U849 

Denver  Reeky  Mountain  News 

49881 

72.4 

- 

- 

1124 

1.6 

17866 

26.0 

68871 

Detroit  Free  Press 

26861 

52.2 

4345 

8.5 

1563 

3.0 

18640 

36.3 

5U09 

Duluth  News  Tribune 

12884 

56.9 

196 

0.9 

552 

2.4 

9000 

39.8 

22632 

E  1  Paso  Times 

30464 

62.4 

1942 

4.0 

1203 

2.5 

15206 

31.1 

48815 

Evansville  Courier 

19610 

62.0 

32 

0.1 

388 

1.2 

11622 

36,7 

31652 

Fort  Lauderdale  Sun-Sentinel 

33130 

55.3 

5403 

9.0 

1331 

2.2 

20054 

33.5 

59918 

Hartford  Courant 

33275 

59.6 

2622 

4.7 

870 

1.6 

19075 

34.1 

55842 

Honolulu  Advertiser 

33533 

66.6 

. 

. 

1349 

2.7 

15428 

30.7 

50310 

Houston  Post 

53872 

63.5 

5536 

6.5 

1277 

1.5 

24  U6 

28.5 

84831 

Knoxville  Journal 

17108 

62.9 

2U 

0,9 

227 

0,8 

9636 

35.4 

27215 

Lexington  Herald 

25260 

57.5 

1807 

4.1 

925 

2.1 

15945 

36.3 

43937 

Little  Rock  Arkansas  Gazette 

20350 

55.6 

- 

. 

411 

1.1 

15845 

43.3 

36606 

Long  Beach  Independent 

27388 

52.0 

5984 

11.4 

1285 

2.4 

17969 

34.2 

52626 

Los  Angeles  Times 

66888 

49.8 

32122 

23.9 

4056 

3.0 

31241 

23.3 

134307 

Macon  Telegraph 

15081 

52.6 

973 

3.4 

1012 

3.5 

11605 

40.5 

28671 

Manchester  Union  Leader 

1644/. 

49.6 

- 

- 

1110 

3.4 

15584 

47.0 

33138 

Memphis  Commercial  Appeal 

28019 

62.8 

2089 

4.7 

562 

1.3 

13893 

31.2 

U563 

Miami  Herald 

45504 

51.4 

11283 

12.7 

2578 

2.9 

29192 

33.0 

88557 

Milwaukee  *^entlnel 

21515 

57.6 

U3 

0.4 

855 

2.3 

14815 

39.7 

37328 

Minneapolis  Tribune 

21227 

60.4 

992 

2.8 

881 

2.5 

12074 

34.3 

35174 

Nashville  Tennessean 

27038 

59.1 

U51 

3.2 

888 

2.0 

16307 

35.7 

45684 

New  York  News 

13011 

32.6 

11112 

27.8 

987 

2.5 

14813 

37.1 

39923 

New  York  Times 

25772 

53.7 

556 

1.2 

1331 

2.8 

20304 

42.3 

47963 

Newark  Star  Ledger 

37023 

60,1 

1534 

2.5 

869 

1.4 

22176 

36.0 

61602 

Orlando  Sentinel  Star 

35374 

52.5 

7335 

10.9 

1754 

2.6 

22869 

34.0 

67332 

Pasadena  Star-News 

13511 

47.8 

2113 

7.5 

749 

2.6 

11908 

42.1 

28281 

Paterson  News 

13056 

43.5 

581 

1.9 

861 

2.9 

15496 

51.7 

29094 

Pensacola  Journal 

24831 

62.5 

- 

930 

2.3 

14015 

35.2 

39776 

Peoria  Journal  Star 

23649 

61.9 

1313 

3.4 

523 

1.4 

12693 

33.3 

38178 

Philadelphia  Inquirer 

25454 

52.1 

2268 

4.7 

1091 

2.2 

20049 

41.0 

48862 

Pittsburgh  Post-Gazette 

13407 

44.0 

2350 

7.7 

568 

1.9 

14157 

46.4 

30482 

Providence  Journal 

19786 

45.5 

3859 

8.9 

1320 

3.0 

18492 

42.6 

43457 

Rochester  Democrat  &  Chronicle 

2U25 

55.0 

2308 

5.9 

625 

1.6 

U6n 

37.5 

38969 

Rockford  Star 

22830 

61.3 

_ 

. 

674 

1.8 

13767 

36.9 

37271 

Sacramento  Union 

27025 

54.1 

2779 

5.6 

1038 

2.1 

19058 

38.2 

49900 

St.  Louis  Globe  Democrat 

157a 

42.9 

2219 

6.0 

1181 

3.2 

17567 

47.9 

36711 

St.  Paul  Pioneer  Press 

14347 

59.9 

_ 

47b 

2.0 

9111 

38.1 

23934 

St.  Petersburg  Times 

34955 

47.8 

11170 

15.3 

2162 

3.0 

24784 

33.9 

73071 

Salem  Oregon  Statesman 

27642 

63.3 

. 

- 

1341 

3.1 

14650 

33.6 

43633 

San  Antonio  Express 

29290 

61.3 

2741 

5.7 

1653 

3.5 

14078 

29.5 

47762 

San  Antonio  Express-News  (Sst) 

6467 

61.8 

• 

• 

483 

4.6 

3512 

33.6 

10462 

San  Diego  Union 

40461 

65.3 

1082 

1.8 

1120 

1.8 

19205 

31.1 

61868 

San  Franclscc  Chronicle 

25889 

45.2 

84U 

14.7 

596 

1.0 

22387 

39.1 

57316 

San  Jose  Mercury 

63534 

66.0 

2494 

2.6 

1731 

1.8 

28523 

29.6 

96282 

Schenectady  Gazette 

27797 

61.3 

- 

999 

2.2 

16560 

36.5 

45356 

Shreveport  Times 

28375 

60.7 

1128 

2.4 

1006 

2.2 

16234 

34.7 

46743 

Syracuse  Post  Standard 

Tallahassee  Democrat 

13336 

18447 

43.7 
58.1 
46.3 

61.9 

63.9 

57.8 

826 

2.7 

579 

1.9 

15807 

51.7 

30548 

T  ampa  Tribune 

Washington  Post 

West  Palm  Beach  Post 

Wichita  Eagle 

35021 

56928 

32611 

26823 

9484 

5903 

1338 

3753 

12.5 

6.4 

2.6 

8.1 

602 

2962 

1472 

990 

669 

1.9 

\:t 

1.9 

1.4 

12689 

28245 

27639 

16167 

15198 

40.0 

37.3 

30.1 

31.6 

32.7 

31738 

75712 

91942 

51106 

46U3 

TOTAL 

1836169 

55.6 

223935 

6.8 

75353 

2.3 

1164838 

35.3  3300295 

{Continued  on  page  13) 
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23-part  series 
on  local  schools 
wins  Mott  Award 

A  23-part  series  of  articles  in  the  Daily 
Hampshire  Gazette  that  provided  an  in- 
depth  look  at  the  public  schools  of 
Northampton,  Mass.,  has  won  the  grand 
prize  of  $1,000  in  the  1978  Charles 
Stewart  Mott  Awards  Competition  spon¬ 
sored  by  the  Education  Writers  Associa¬ 
tion.  More  than  $11,000  in  prize  money 
was  given  out  (April  6)  at  a  special 
awards  luncheon  at  the  EWA's  annual 
seminar  at  the  Hyatt  Regency  Hotel  in 
Washington,  D.C. 

There  were  532  entries  in  the  1978 
competition,  making  it  the  largest  con¬ 
test  in  the  32-year  history  of  the  organi¬ 
zation.  EWA  is  the  international  profes¬ 
sional  organization  for  persons  who  re¬ 
port  about  education  in  the  news  and 
professional  media.  Fourteen  first 
prizes,  each  worth  $5(X),  were  awarded 
yesterday.  There  also  were  14  second- 
prize  winners;  each  received  $250. 
Twenty-three  entries  were  awarded  spe¬ 
cial  citations. 

Stanley  Moulton  and  Laurel  Sorenson 
were  the  reporters  who  researched  and 
wrote  the  series  that  won  the  grand 
prize — the  Charles  Stewart  Mott  Award 
for  Distinguished  Education  Reporting. 

The  judges  called  it  one  of  the  most 
thorough  and  competent  series  they  had 
ever  read.  For  example,  the  reporters 
(with  some  help  from  college  students) 
circulated  a  written  questionnaire  in  the 
community  that  produced  a  response  of 
better  than  25%. 

Individual  interviews  were  conducted 
among  all  school  principals,  a  random 
sample  of  teachers,  and  other  school 
employees — a  total  of  70  persons.  Ran¬ 
dom  samples  of  students,  parents, 
businessmen,  and  alumni  were  inter¬ 
viewed.  School  records,  some  going 
back  25  years,  were  examined  “to  de¬ 
termine  how  some  programs  began  or 
what  the  spending  patterns  .  .  .  have 
been.” 

The  complete  list  of  winners  in  the 
competition  are  as  follows: 

First  Prize  (newspapers  over  75,000 
circulation) 

Breaking  news:  Richard  Me  Bane  and 
Douglas  Balz,  Akron  Beacon  Journal, 
“Stories  on  impending  school  desegrega¬ 
tion  suit”;  feature:  Malcolm  Carter,  As¬ 
sociated  Press,  New  York  City,  “Par¬ 
ents  who  teach  their  children  at  home”; 
series  or  group  of  articles:  Huntly  Col- 
lines,  The  Oregonian,  Portland,  Ore., 
“Portland  school  desegregation”;  inves¬ 
tigative  reporting:  Bette  Orsini,  St. 
Petersburg  Times,  “Nova  University’s 
off-campus  degree  program”;  Opinion: 
John  Hildebrand,  Newsday,  Garden 
City,  N.Y.,  “Hiding  the  truth  about  col¬ 
lege.” 
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First  Prize  (newspapers  under  75,000 
circulation) 

Breaking  news:  Paul  Davies,  Quad 
City  Times,  Davenport,  la.,  “Attempts 
to  fire  school  superintendent”;  feature: 
Barbara  P\qkq,  Bremerton  (Wash.)  Sm«, 
“Teacher  unfairly  dismissed  is  now  a 
janitor”;  series  or  group  of  articles:  Stan¬ 
ley  Moulton  and  Laurel  Sorenson,  Daily 
Hampshire  Gazette,  Northampton,  MA, 
“How  the  public  schools  really  work”; 
investigative  reporting:  Robert  Frahm 


and  Chris  Boultinghouse,  Journal  Times, 
Racine,  Wl,  “Scandal  over  poor  school 
bus  service”;  opinion:  David  Pritchard, 
Capital  Times,  Madison,  WI,  “Question¬ 
ing  the  high  price  of  football”. 

First  Prize  National  magazines:  no 
winner;  local/regional  magazines:  Carol 
Saline,  Philadelphia  Magazine,  “The 
functionally  illiterate”;  special  interest, 
institutional  and  trade  publications: 
Wayne  Reilly,  American  Education, 
(Continued  on  page  54) 
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EVENING  NEWSPAPERS 

Aberdeen  American  Newt 
Akron  Beacon  Journal 
Asbury  Park  Press 
Atlanta  Journal 
Baltimore  News-American 
Baltimore  Sun 
Bergen  County  Record 
Boca  Raton  Newt 
Boston  Globt 
Boulder  Camera 

Bradenton  Herald 
Buffalo  News 
Camden  Courier-Post 
Charlotte  News 
Cincinnati  Post 
Cleveland  Press 
Columbus  (Ohio)  Dispatch 
Covington  Kentucky  Post 
Dallas  Times-Herald 
Dayton  Newt 

Denver  Pest 
Detroit  Newt 
Duluth  Herald 
El  Paso  Herald  Post 
Erie  Times 
Evansville  Press 
Fort  Lauderdale  Newt 
Fort  Lauderdale  News  &  Sun 
Sentinel  (Sat) 

Fullerton  News  Tribune 
Gary  Post-Tribune 

Grand  Forks  Herald 
Hollywood  Sun-Tattler 
Honolulu  Star-Bulletin 
Houston  Chronicle 
Knoirville  Newt-Sentinel 
Little  Rock  Arkansas  Democrat 
Long  Island  Newsday 
Los  Angeles  Herald-Examiner 
Manchester  Union  Leader 
Memphis  Press  Scimitar 

Miami  News 
Milwaukee  Journal 
Minneapolis  Star 
Nashville  Banner 
New  York  Post 
Oakland  Tribune 
Orange  County  Register 
Orlando  Sentinel  Star 
Pasadena  Star-News 
Passaic  Herald  Newt 

Paterson  Newt 
Pensacola  Newt 
Peoria  Journal  Star 
Philadelphia  Bulletin 
Philadelphia  Newt 
Pittsburgh  Press 
Providence  Bulletin 
Rochester  Times  Union 
Rockford  Register-Republic 
Sacramento  Bee 

St«  Louis  Post  Dispatch 

St*  Paul  Dispatch 

St*  Petersburg  Independent 

Salem  Capital  Journal 

San  Antonio  Light 

San  Antonio  Light  (Sat) 

San  Antonio  Newt 
San  Diego  Tribune 
San  Francisco  Examiner 
San  Jose  Newt 

Shreveport  Journal 
Stuart  Newt 

Syracute  Herald  Journal 

Tampa  Timet 

Washington  Star 

West  Palm  Beach  Timet 

White  Plains  Reporter  Dispatch 

Wichita  Beacon 

Youngstown  Vindicator 

TOTAL 


TOTAL  ADVERTISING _  TOTAL  TOTAL 


LINGAE 

- 

TOTAL 

LINAGE 

nr — 

TOTAL 

LINES 

OF 

% 

TOTAL 

LlfCS 

NEWS 

t 

TOTAL 

TOTAL 

LINES 

FULL  RUN  CONTENT  RUTT  RUN  CONTENT 

OFFICE  CONTENT  ' 

CONTBNT 

CONTENT  CONTENT 

8206 

47.7 

368 

2.1 

521 

3.0 

8112 

47a 

17207 

30689 

61.5 

838 

1.7 

594 

1.2 

17798 

35.6 

49919 

30768 

57.0 

1697 

3.2 

825 

1.5 

20665 

38.3 

53955 

U5I7 

65.4 

1576 

2.3 

1524 

2.2 

20465 

30.1 

68082 

15390 

47.9 

698 

2.2 

863 

2.7 

15165 

47.2 

32116 

257U 

56.9 

289 

0.6 

1013 

2.3 

18179 

4oa 

30240 

55.2 

4377 

8.0 

1556 

2.8 

18627 

34.0 

9037 

49.7 

226 

1.3 

704 

3.9 

8199 

45.1 

18166 

22440 

53.3 

1456 

3.5 

846 

2*0 

17361 

4ia 

42103 

22610 

58.9 

356 

0.9 

U37 

3.7 

U003 

36.5 

38406 

13399 

49.0 

1206 

4a 

12726 

46.6 

27331 

31666 

62.1 

1100 

2*2 

689 

l.S 

17247 

33.9 

50902 

32052 

56.9 

4259 

7.6 

1002 

1.8 

19024 

33.7 

56337 

21939 

58.7 

691 

1.8 

724 

1.9 

U031 

37.6 

37385 

24369 

51.5 

2296 

4.9 

1167 

2.5 

19439 

41.1 

47271 

23407 

41.3 

5860 

10.3 

1667 

2.9 

25770 

45.5 

56704 

33564 

59.3 

1263 

2.2 

561 

1.0 

21251 

37.5 

56639 

13316 

65.5 

815 

4.0 

160 

O.B 

6029 

29.7 

20320 

47340 

65.6 

2576 

3.6 

2372 

3.3 

i9eu 

27.5 

72102 

26646 

55.1 

2366 

4.9 

1320 

2*7 

18041 

37.3 

ums 

42690 

62.0 

1480 

2.1 

1128 

1.6 

23602 

34.3 

68900 

39922 

50.8 

7855 

10.0 

1764 

2.3 

29017 

36.9 

78558 

11864 

59.4 

167 

O.B 

397 

2.0 

7541 

37.8 

19969 

266Q4 

62*1 

1623 

3.8 

1151 

2*7 

13461 

3ia 

42839 

185U 

61.7 

222 

0.7 

605 

2.0 

10692 

35.6 

30033 

19541 

62.0 

21 

0.1 

a5 

1.4 

11505 

36.5 

31512 

47830 

64.7 

4346 

5.9 

1351 

1.8 

20356 

27.6 

73883 

15698 

74.3 

252 

1.2 

5176 

24.5 

21126 

10545 

45.8 

537 

2.3 

356 

1.5 

11612 

5oa 

im 

21720 

51.3 

3810 

9.0 

875 

2*1 

15893 

37a 

inau 

50.1 

139 

0.6 

466 

2.2 

10202 

47.1 

21651 

29623 

59.2 

101 

0.2 

1181 

2.4 

19086 

38.2 

49991 

34640 

67.5 

30 

0.1 

1354 

2.6 

15318 

29.8 

51342 

66019 

68.1 

6918 

7.1 

1584 

1.6 

22499 

23.2 

97020 

20653 

66.0 

302 

1.0 

169 

0.5 

10159 

32.5 

31283 

7164 

31.8 

1228 

5a 

656 

2.9 

13508 

59.9 

22556 

31385 

53.2 

8969 

15.2 

1756 

3.0 

16919 

28.6 

59029 

11228 

38.4 

a9 

1.5 

1066 

3.7 

16493 

56*4 

29236 

164a 

49.6 

• 

• 

1110 

3.4 

15584 

47*0 

33138 

20297 

56.3 

1528 

4.3 

599 

1.7 

13592 

37.7 

36016 

21520 

54.1 

60 

0.2 

1508 

3.8 

16651 

41.9 

39739 

37229 

59.0 

9180 

U.6 

999 

1.6 

15603 

24.8 

63011 

30352 

51.3 

6027 

10.2 

1528 

2.6 

21221 

35.9 

59128 

26995 

59.8 

U15 

3.1 

865 

1.9 

15882 

35.2 

45157 

11132 

45.9 

• 

• 

289 

1.2 

12850 

52.9 

24271 

24954 

54.5 

1609 

3.5 

793 

1.7 

18464 

40.3 

45820 

61126 

73.8 

9a 

1.1 

1726 

2.1 

19055 

23.0 

82851 

35374 

52.5 

7335 

10.9 

1754 

2.6 

22869 

34.0 

67332 

13511 

47.8 

2113 

7.5 

749 

2.6 

11908 

42.1 

28281 

uiao 

39.2 

2001 

5.5 

833 

2.3 

19194 

53.0 

36208 

13056 

43.5 

581 

1.9 

861 

2.9 

15496 

51.7 

29994 

11060 

52.7 

• 

• 

884 

4.2 

9049 

43.1 

20993 

23649 

62.0 

1313 

3a 

523 

1.4 

12693 

33.2 

38178 

23226 

43.4 

90U 

16.8 

U62 

2.7 

19856 

37.1 

53558 

12161 

50.1 

86 

oa 

337 

la 

11660 

48.1 

242a 

26066 

57.0 

3365 

7.4 

562 

1.2 

15754 

34.4 

45747 

21397 

43.6 

a76 

9.1 

1526 

3.1 

21671 

a.2 

49070 

20925 

54.2 

1825 

4.7 

686 

1*B 

15178 

39.3 

386U 

19262 

63.6 

. 

- 

479 

1.6 

10538 

34.8 

30279 

35264 

53.3 

7055 

10.7 

1024 

1.6 

227U 

34.4 

21873 

54.6 

60f 

1.5 

473 

1.2 

17140 

42.7 

40091 

24993 

54.0 

3321 

7.2 

1084 

2.3 

16909 

36.5 

46307 

27226 

58.1 

742 

1.6 

1399 

3.0 

17434 

37.3 

46801 

22131 

65.5 

. 

• 

1422 

4.2 

10230 

30.3 

33783 

31245 

66.2 

1011 

2.1 

990 

2.1 

13983 

29.6 

47229 

5041 

61U 

• 

. 

264 

3.2 

2903 

35a 

8208 

26511 

61.9 

2070 

4.8 

1284 

3.0 

13006 

30.3 

42871 

a745 

66.8 

1070 

1.6 

1163 

1.7 

20013 

29.9 

66991 

25845 

45a 

8308 

ua 

973 

1.7 

21789 

38.3 

56915 

52374 

65.9 

2418 

3.1 

1253 

1.6 

23315 

29a 

79360 

19359 

53.5 

906 

2.5 

1130 

3.1 

U830 

40.9 

36225 

10937 

58.3 

• 

• 

624 

3.3 

7209 

38a 

18770 

22165 

59.3 

71 

oa 

501 

la 

U594 

39.1 

37331 

23283 

55.9 

• 

• 

1649 

4.0 

16683 

40.1 

41615 

22647 

U.8 

5018 

9.9 

1385 

2.7 

21558 

42.6 

50608 

28111 

64.1 

1315 

3.0 

850 

1.9 

13586 

31.0 

43862 

17267 

46.2 

2663 

7.1 

1068 

2.9 

l63a 

43.8 

37342 

12451 

54.3 

la 

0.6 

535 

2.3 

9804 

42.8 

22934 

22877 

59.5 

- 

- 

300 

0.8 

15294 

39.7 

38471 

1954054 

56.8 

160893 

4.7 

76951 

2.2 

1249091 

36.3 

3440989 
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Women  settle 
into  ranks  of 
management 

By  Carla  Marie  Rupp 

Anne  Saul,  34,  metro  editor  of  Cocoa 
(Fla.)  Today,  is  typical  in  her  views  of  a 
number  of  women  who  want  to  move  up 
in  newspaper’s  management  ranks. 

Saul  decided  that  if  she  wanted  to 
move  ahead,  making  the  transition  from 
reporter  to  metro  or  city  editor  is  one 
way  to  do  it.  It  was  “quite  a  switch.” 
She  doesn’t  mind  not  getting  bylines 
anymore. 

“Just  being  in  a  position  to  make  the 
decision,  to  say,  ‘This  is  my  product,  this 
is  what  1  did  regarding  local  news  cover¬ 
age’  makes  her  feel  good  .  .  .  “It’s  the 
satisfaction  of  knowing  you  have  done  a 
thorough  job  in  covering  a  local  news 
beat,”  she  says. 

Oh,  sure,  she  has  aspirations  to  move 
up  to  higher  positions.  Metro  editor  is 
not  permanent  for  her  personally.  “1 
would  want  to  be  a  managing  editor  and 
executive  editor,  or  whatever  a  newspa¬ 
per  calls  it.  1  haven’t  thought  in  terms  of 
publisher  because  of  the  ties  with  adver¬ 
tising.  I’m  not  oriented  in  that  direction, 
but  I’m  sure  that  in  10  years  or  even  less 
I  will  change  that  attitude. 

“Obviously  I’m  very  news-oriented, 
and  I  love  it.  When  1  was  a  reporter  I 
didn’t  think  1  ever  wanted  to  be  an 
editor.”  But  she  says  she  still  feels  “the 
immediacy”  as  metro  editor. 

Saul  was  one  of  nine  women — the 
largest  group  of  women  ever — to  attend  a 
seminar  for  city  editors  at  the  American 
Press  Institute  in  Reston,  Va.,  earlier 
this  year.  E&P  spoke  with  some  of  these 
women,  in  their  first  step  up  the  editorial 
management  ranks. 

“When  I  know  something  exciting  is 
going  on  and  a  reporter  turns  in  a  dull 
story,  and  I  know  that  if  1  would  have 
been  there  I  could  have  turned  in  some¬ 
thing  better,  I  miss  being  a  reporter.” 

Before  being  named  metro  editor  last 
November,  Saul  had  been  assistant 
metro  editor  for  V/z  years.  She  joined 
Today  nine  years  ago  after  eight  months 
with  the  Orlando  Sentinel  and  several 
years  with  the  Pensacola  News  Journal 
as  a  reporter. 

All  of  the  women  said  that  in  learning 
to  be  a  better  city  editor  it  doesn’t  matter 
whether  you  are  a  man  or  a  woman.  “We 
do  a  lot  of  things  wrong  at  our  papers. 
The  two  main  things  1  learned,”  Saul 
said,  “were  that  we  could  improve  our 
use  of  pictures  and  the  quality  of  our 
local  writing.” 

Jacqueline  M.  Roedler,  city  editor  of 
the  St.  Paid  Dispatch  for  the  last  16 
months,  had  been  on  staff  13  years  as  a 
reporter  doing  general  assignment,  edu- 
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cation,  city  hall  and  features  before  she 
was  considered  for  city  editor. 

“To  be  honest,  I  have  very  mixed 
emotions.  I  miss  reporting,  being  on  the 
street  and  having  contact  with  people. 
But  there  are  aspects  of  this  job  I  really 
like: 

“I  like  having  some  control  over  the 
news,  trying  to  make  sure  stories  are  fair 
and  having  a  say  over  what  we  cover  and 
what  I  think  the  reader  would  like  to 
read.  I  like  working  with  the  staff  on 
their  writing.  It’s  a  challenge:  there’s  no 
question  about  that.” 

Roedler  feels  that  everyday  is  a  new 
paper  so  “it’s  always  different.  And 
she’s  happy  to  say  she  hasn’t  found 
being  a  woman  means  she  has  been 
treated  differently.  “We’re  past  that 
point,  fortunately.” 

What  Roedler  likes  about  the  news 
business,  she  says,  is  the  pace,  the  vari¬ 
ety.  “You  can  start  fresh.  1  never  have 
time  to  be  bored.  It  really  keeps  you  on 
your  toes.”  She’s  in  charge  of  17  report¬ 
ers  and  two  assistant  city  editors. 

There  are  some  unique  things  women 
in  the  city  editor  business  face,  acknowl¬ 
edged  Joy  Stelzner,  day  metro  editor  at 
the  Rochester  (N.Y.)  Democrat  & 
Chronicle.  “But  most  of  the  women  can 
handle  these  things  fairly  well.  It’s  just 
different  being  a  woman  than  a  man  in 
the  newsroom. 

“It’s  a  culture  in  which  girls  are 
brought  up  differently  than  males.  It’s 
nothing  that  can’t  be  dealt  with  It  hasn’t 
been  a  big  problem  for  me.” 

Stelzner  discussed  her  enjoyment  of 
the  job.  “  It’s  right  in  the  middle  of  every¬ 
thing.  And  that’s  a  lot  of  fun  as  well  as 
work.”  In  this  job,  she’s  in  charge  of  24 
reporters  on  city  staff.  She  makes  up  the 
daily  and  weekend  news  budgets  and  di¬ 
rects  the  local  news  budgets.  Stelzner 
has  been  at  the  newspaper  five  years  as 
sports  reporter,  copy  editor  and  local 
news  reporter.  “I  expect  I’ll  continue  in 
management  for  some  time,  but  1  don’t 
have  any  definite  plans  at  the  moment.” 

Others  attending  the  seminar  were 
Martha  S.  Allen,  night  assistant  city 
editor  of  the  Minneapolis  Tribune:  Fran 
K.  Dauth,  assistant  city  editor,  the  San 
Francisco  Examiner ,  and  Marie 
Saulsbury,  city  editor,  San  Bernardino 
Sun  Telepram  and  Georgiana  F.  Vines, 
assistant  city  editor,  Knoxville  (Tenn.) 
News-Sentinel,  Jane  Reid,  metro/ news 
editor,  Wilminpton  (Del)  Morninp  News 
and  Evening  Journal,  and  Mary  K. 
Dyer,  city  editor,  Oklahoma  City  Times. 

Janet  Sanford,  associate  director  of 
the  American  Press  Institute,  who 
planned  and  conducted  the  city  editors’ 
meeting,  said  she  feels  it’s  important  the 
women  city  editors  are  treated  as  profes¬ 
sionals  and  not  as  women  professionals. 
We  don’t  think  it’s  necessary  to  have  a 
course,  ‘Training  a  woman  as  city 
editor.’ 

“I  do  see  the  assistant  city  editor  job 


as  the  first  rank  in  the  upward  movement 
for  women.”  said  Sanford.  She  said  five 
women  attended  the  seminar  for  execu¬ 
tive  editors  and  managing  editors  for 
newspapers  under  50,000  circulation, 
and  six  women  attended  the  seminar  the 
following  week  for  executive  editors  and 
managing  editors  for  newspapers  over 
50,000  circulation.  The  capacity  for  each 
seminar  was  35  persons.  One  woman  at¬ 
tended  the  sports  editors  seminar. 

Sanford  said  that  when  it  is  considered 
that  53%  of  the  students  in  journalism 
schools  are  women,  management  should 
take  steps  to  train  the  women  reporters 
on  newspaper  staffs.  City  editor  posts 
are  a  start. 

Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

4/10  4/4  Ago 

Affiliated  Publications  (AMEX)  .  20V>  21  17 

Blue  Chip  Stamps  (OTC)  .  20V2  2OV2  I6V2 

Combined  Comm.  Corp  (NYSE)  .  33%  32Vb  37Vb 

(a)  Capital  Cities  Comm.  (NYSE)  ....  41%  40  57V4 

Cowles  Comm.  (NYSE)  .  22%  22%  I8V2 

Dow  Jones  (NYSE)  .  36V2  36%  31V4 

Gannett  (NYSE)  .  43%  42%  37V4 

Gray  Comm.  (OTC)  .  25  24  15V2 

(b)  Harte-Hanks  (NYSE)  .  21%  21%  31% 

Jefferson  Pilot  (NYSE)  .  3OV2  30%  28% 

(c)  Knight-Ridder  (NYSE)  .  22%  22%  36V2 

Lee  Enterprise  (NYSE)  .  22V2  22%  25V2 

Media  General  (AMEX)  .  22'%  21%  13'2 

Media  Investment  (OTC)  .  56  56  50 

Multimedia  (OTC)  .  25’%  24  18 

New  York  Times  (AMEX)  .  26  26%  20', 2 

Panax  (OTC)  .  5%  5%  N/A 

(d)  Post  Corp.  (Wise)  (AMEX)  .  16%  16%  24'/2 

Quebecor  (AMEX)  .  7'%  7’%  7 

Southam  Press  (CE)  .  27'%  27'%  21'% 

Stauffer  Communications  23'.2  23'/2  N/A 

Thomson  Newspapers  (CE)  .  16'%  16'/«  12'/2 

Time  Inc.  (NYSE)  .  38%  38%  36’/2 

Times  Mirror  (NYSE)  .  30  29%  23% 

Toronto  Sun  (CE)  .  13', 2  13'/2  N/A 

Torstar  (CE)  .  18’, 2  18%  13’, 2 

(e)  Washington  Post  (AMEX)  .  24%  24  31'% 


(a)  Stock  split  2  for  1,  effective  7/3/78 

(b)  Stock  split  2  for  1,  effective  6/21/78 

(c)  Stock  split  2  for  1.  effective  8/30/78 

(d)  Stock  split  2  for  1,  effective  11/16/78 

(e)  Stock  split  2  for  1.  effective  12/27/78 

SUPPLIERS 


Abitibi  (CE)  .  17', 2  18  11% 

AM  Inti.  (NYSE)  .  18%  18%  19'2 

Altair  (OTC)  .  4%  5’%  3 

Berkey  Photo  (NYSE)  .  6', 2  6%  6% 

Boise  Cascade  (NYSE)  .  35'%  35'%  25 

Carrier  Corp.  (NYSE)  .  25%  25%  16’% 

Compugraphic  (NYSE)  .  47'%  47'%  42% 

Consol.  Bath.  (Mont.)  13  13%  N/A 

Compuscan  (OTC)  .  7'%  7'%  6'% 

Crown  Zellerbach  (NYSE)  .  34',2  34%  30% 

Digital  Equipment  (NYSE)  .  55%  55%  40',2 

Domtar  (AMEX)  .  21'%  21%  13 

Dow  Chemical  (NYSE)  .  28’%  28'%  23’% 

Eastman  Kodak  (NYSE)  .  65'%  66  43% 

Eltra(NYSE)  .  29'.2  29'%  29'% 

Georgia  Pacific  (NYSE)  .  29'%  29'%  25'% 

Grace,  W.R.  (NYSE)  .  28', 2  28%  25'% 

Great  Lakes  Paper  (CE)  .  48  24'% 

Great  No.  Nekoosa  (NYSE)  .  36  36  24'% 

(f)  Harris  Corp.  (NYSE)  .  27%  27%  45’,2 

Hunt  Chem.  (NYSE)  .  15  15  11% 

International  Paper  (NYSE)  .  45%  45%  37% 

Itek  Corp.  (NYSE)  .  25  25  25'% 

Kimberly  Clark  (NYSE)  .  47’%  47%  41% 

LogEtronics  (OTC)  .  13',2  13'%  8 

Logicon  (AMEX)  .  14  14  12',2 

MacMillan.  Bloedel  (CE)  .  22'%  22%  17'% 

Minnesota,  Min.  &  MIg.  (NYSE)  .  59%  59%  45% 

Raytheon  (NYSE)  .  45'%  45'%  N/A 

Rockwell  Inti.  (NYSE)  .  40'%  40'%  30% 

St.  Regis  (NYSE)  .  32'%  32'%  26 

Southwest  Forest  Ind.  (NYSE)  .  16'%  16'%  9 

Sun  Chemical  (NYSE)  .  28'%  28%  22'% 

Visual  Graphics  Corp.  (AMEX)  .  5'%  5'%  N.'A 

Volt  Info.  (OTC)  .  17’%  17'%  N'A 

White  Consolidated  (NYSE)  .  21'%  21',2  21’% 


(I)  Stock  split  2  lor  1.  effective  9/22/78 
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Reporter  tells  how  he 
got  the  H-bomb  story 


Scientific  American,  Encyclopedia 
Americana,  World  Book  Encyclopedia 
and  the  Encyclopaedia  Britannica,  along 
with  a  number  of  other  texts  and  publica¬ 
tions  were  among  the  sources  Howard 
Morland  used  to  prepare  his  controver- 
sail  hydrogen  bomb  article  for  The  Pro¬ 
gressive  magazine. 

In  court  briefs  filed  by  the  Progressive, 
it  is  stated  that  “if  Morland  had  a  pri¬ 
mary  source,  it  was  the  Encyclopedia 
Americana.  That  is  Howard  Morland’s 
equivalent  of  the  Pentagon  Papers.” 

According  to  the  briefs,  on  April  21, 
1978,  Progressive  managing  editor 
Samuel  Day  wrote  to  Dr.  Charles  Gil¬ 
bert,  deputy  director  of  military  applica¬ 
tions,  Ciepartment  of  Energy,  to  arrange 
a  tour  of  the  unclassified  portions  “of 
some  of  the  key  facilities  in  the  nuclear 
weapons  production  cycle.” 

James  S.  Cannon,  Special  Assistant 
for  Defense  Programs  at  the  Depart¬ 
ment’s  Office  of  Public  Affairs,  arranged 
for  Day  to  visit  three  facilities. 

Late  in  June,  1978,  Day  visited  the 
Rocky  Flats  nuclear  weapons  plant  in 
Colorado  and  interviewed  officials  of  the 
Department  and  Rockwell  International 
Corporation  there.  He  also  visited  the 
Department’s  Albuquerque,  New  Mexico 
operations  office  and  the  Sandia  Labora¬ 
tory  in  Albuquerque  and  the  Department’s 
Pantex  Plant  in  Amarillo,  Texas.  At  all 
locations,  he  interviewed  officials. 

Just  before  visiting  the  Energy  De¬ 
partment’s  facilities.  Day  met  with  How¬ 
ard  Morland,  after  learning  that  Morland 
was  also  studying  nuclear  weapons  pro¬ 
duction.  Morland  gave  Day  a  series  of 
sketches,  diagrams  and  charts  which  in¬ 
cluded  rudimentary  drawings  of  nuclear 
weapons. 

According  to  the  briefs,  much  of  Mor¬ 
land’s  information,  acquired  before  he 
met  with  Day  in  June  of  1978  proved  to 
be  erroneous  and  was  later  corrected  (af¬ 
ter  being  assigned  by  the  Progressive  to 
do  the  story.) 

Realizing  that  more  time  and  effort 
would  be  needed  to  produce  “a  com¬ 
prehensive  journalistic  account  of  the 
nuclear  weapons  manufacturing  pro¬ 
gram,”  Day  suggested  Morland  continue 
his  own  investigation  and  write  about  it 
for  the  Progressive.  He  again  contacted 
Cannon  and  told  him  Morland  would 
continue  the  research  he  had  started. 
Cannon  agreed  to  cooperate  with  Mor¬ 
land. 

On  July  24,  1978,  Morland  said  he  met 
in  Germantown,  Maryland  with  Gilbert 
and  Cannon.  He  said  he  explained  to 
Gilbert  that  he  had  no  knowledge  of  what 
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information  was  classified  and  what  was 
not.  He  said  Gilbert  agreed  to  talk  with 
him,  although  there  might  be  some  ques¬ 
tions  he  would  not  answer.  Morland  said 
he  left  it  up  to  Gilbert  to  determine  what 
was  classified  and  what  wasn’t.  He  also 
said  Gilbert  agreed  that  this  would  be  the 
way  he  would  conduct  all  further  inter¬ 
views  within  the  Department. 

From  that  point  on,  Morland  said  he 
would  telephone  Cannon  from  time  to 
time  to  confirm  appointments  that  had 
been  arranged  for  him. 

“When  I  visited  a  nuclear  weapons 
production  facility,”  said  Morland,  “I 
would  often  ask  questions,  the  answers 
to  which  had  to  be  ascertained  and  then 
provided  to  me  at  a  later  date.” 

Morland  said  in  addition  to  visits  to 
governmental  facilities,  he  spent  approx¬ 
imately  three  months  “acquiring  a  work¬ 
ing  knowledge  of  nuclear  physics  from 
undergraduate  textbooks  and  from  dis¬ 
cussions  with  physics  professors,  mostly 
at  Massachusetts  Institute  of  Technol¬ 
ogy” 

He  said  in  all,  the  documents  he 
examined  would  make  a  stack  “approx¬ 
imately  six  feet  tall.” 

On  July  23,  1978,  Morland  visited 
Mound  Laboratory,  Miamisburg,  Ohio, 
operated  by  the  Monsanto  Company  and 
met  with  Department  of  Energy  Public 
Information  (Officer  Howard  Charbenaug 
and  “several  other  plant  officials.”  Mor¬ 
land  said  the  facility  produces  high  ex¬ 
plosive  detonators  and  small  electronic 
devices  and  also  produces  encapsulated 
plutonium  238  heat  sources.  The  heat 
sources,  used  to  power  thermoelectric 
generators  in  nuclear  weapons,  are 
shipped  to  the  Pinellas  Plant  in  St. 
Petersbui^g,  Florida. 

On  September  I,  1978,  Morland  vis¬ 
ited  the  Pinellas  Plant.  The  plant  is  run 
by  the  General  Electric  Company,  Neu¬ 
tron  Devices  Department.  He  inter¬ 
viewed  Don  Ofte,  DOE  Public  Informa¬ 
tion  Officer  attached  to  the  facility. 

During  his  research,  Morland  also  in¬ 
terviewed  Wayne  Matthews  of  Kaman 
Sciences  Corporation  in  Colorado 
Springs,  Colorado  and  visited  the 
Savannah  River  Plant  operated  by  the 
E.I.:  DuPont  Corporation  and  located 
between  Aiken  and  Barnwell,  South 
Carolina.  On  September  25  and  26,  Mor¬ 
land  visited  the  Oak  Ridge,  Tennesee 
nuclear  plant.  He  toured  the  plant  and 
participated  in  a  IVi  hour  round  table 
interview  with  Department  of  Energy 
and  Union  Carbide  officials  there. 

On  November  6,  1978,  Morland  visited 
the  Bendix  Plant  in  Kansas  City,  Mis¬ 
souri  and  toured  the  Rocky  Flats  Plant  in 
Colorado. 


Since  Day  had  already  visited  the 
Rocky  Flats  plant,  Morland  was  origi¬ 
nally  denied  permission  to  tour  it.  He 
met,  however,  a  woman  who  had  been 
granted  permission  to  tour  it  and  she  re¬ 
quested,  and  received,  permission  to 
bring  two  guests.  Morland  was  one.  Mor¬ 
land  said  when  Cannon  found  out  he  had 
visited  the  plant,  he  phoned  Day  and 
complained. 

Morland  subsequently  visited  the  Na¬ 
tional  Atomic  Museum,  where  he  took 
pictures  of  assorted  weapons.  He  said  he 
was  warned  by  George  Dennis,  Public 
Relations  Officer  for  the  DOE  Albuquer¬ 
que  operations  office,  to  be  careful  about 
the  questions  he  was  asking.  Morland 
said  he  told  Dennis  of  the  arrangement 
he  had  made  with  Chuck  Gilbert. 

Morland’s  next  stop  was  the  Los 
Alamos  Scientific  Laboratory  operated 
by  the  University  of  California  for  the 
Department  of  Energy.  This  was  where 
the  first  thermonuclear-fusion  h-bomb 
was  developed.  Morland  said  he  talked 
to  two  people  in  the  Public  Information 
Office  employed  by  the  University  of 
California  and  to  the  DOE  public  rela¬ 
tions  man.  Each  told  Morland  they  had 
already  talked  to  Progressive  managing 
editor  Day  and  would  not  permit  him  to 
tour  the  facility  nor  would  they  grant  him 
any  interviews  unless  it  was  cleared 
through  Washington.  Morland  said  they 
did  invite  him  to  look  through  the  public 
museums  and  the  local  book  stores. 

Among  Morland’s  other  sources  of  in¬ 
formation  were:  The  Bomb!  Fallout  of 
India's  Nuclear  Explosion;  The  Effects 
of  Nuclear  Weapons:  The  Curve  of  Bind¬ 
ing  Energy;  Annual  Review  of  Nuclear 
Science;  Neutron  Cross  Sections,  Vol. 
II;  The  Life  and  Times  of  Edward  Teller; 
the  Bulletin  of  Atomic  Scientists  and 
Transportation  of  Nuclear  Weapons 
Material. 

Morland  said  in  November  of  1978  he 
participated  in  a  discussion  with  Phillip 
Morrison,  former  Manhattan  project 
physicist  and  now  professor  emeritus  at 
MIT;  Ron  Siegal,  former  MIT  graduate 
student;  Gene  Rockland,  a  physicist 
from  Berkley,  California  and  Randall 
Forsberg,  an  MIT  graduate  student. 
Morland  said  they  had  a  discussion 
which  included  “a  lively  speculation 
about  thermonuclear  weapon  design.” 
He  said  M  IT  professor  George  Rathjens 
was  also  in  attendance,  however  he  did 
not  participate  in  the  discussion  since 
“he  knew  the  answers  to  the  questions 
we  were  discussing,  but  was  under  legal 
obligation  not  to  divulge  them.” 

It  was  Rathjens  who  sent  the  Depart¬ 
ment  of  Energy  a  copy  of  Morland’s  arti¬ 
cle  which  led  to  the  court  battle  to  stop 
publication.  Rathjens  is  affiliated  with 
the  DOE. 

“At  no  time  did  he  (Rathjens)  indicate 
that  he  was  displeased  with  our  efforts  to 
learn  the  nature  of  the  h-bomb,”  Mor- 
(Continued  on  page  51) 
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Bankers  Trust  aggressive 
in  mergers/acquisitions 


By  Earl  Wilken 

Investment  banking  houses  in  New 
York  City’s  financial  enclave  have  tradi¬ 
tionally  been  the  leaders  not  only  in  pri¬ 
vate  placements  but  also  in  merger  and 
acquisition  activities  involving  U.S. 
companies. 

Now,  Bankers  Trust  Company  of  New 
York,  along  with  a  number  of  the  na¬ 
tion’s  lai^est  commercial  banking  firms, 
are  aggressively  moving  into  the  areas 
once  dominated  by  the  prestigious  in¬ 
vestment  banking  houses. 

To  a  number  of  corporate  and  financial 
executives  in  the  newspaper  industry 
this  entrance  by  commercial  banks  into 
the  arenas  of  private  placements,  mer¬ 
gers  and  acquisitions  and  financial  ad¬ 
vice  fora  fee,  is  not  news.  Several  publi- 
cally  held  newspaper  groups  and  certain 
privately  held  newspaper  organizations 
have  called  upon  or  been  approached  by 
these  commercial  banks  to  aid  them  in 
their  acquisitions  and/or  divestitures  of 
particular  media  properties. 

In  other  instances  newspaper  execu¬ 
tives  have  contracted  for  a  financial 
evaluation  of  their  individual  newspaper 
properties.  Corporate  newspaper  group 
executives  have  also  had  financial  evalu¬ 
ations  made  of  entire  chains  and  sub¬ 
sidiary  companies.  This  financial  infor¬ 
mation  permitted  individual  owners  and 
group  corporate  executives  to  plan  for 
estate  taxes,  sale  of  properties  and  a  re¬ 
view  of  their  financial  status  to  deter¬ 
mine  capabilities  and  limitations  for  ex¬ 
pansion. 

Although  a  listing  of  the  properties 
(newspaper,  tv,  radio,  magazine,  book, 
cable  systems,  information  service  or¬ 
ganizations  and  electronic  delivery 
oriented  firms)  involved  in  either  merger, 
acquisition  or  divestiture  postures  han¬ 
dled  by  commercial  banks  cannot  be  de¬ 
lineated,  there  is  an  impassioned  race 
underway  in  newly  formed  and  estab¬ 
lished  corporate  finance  departments  of 
lar^e  commercial  banks. 

Fortune’s  1977  ranking  of  the  fifty 
largest  U.S.  commercial  banking  com¬ 
panies,  by  assets,  had  Bankers  Trust 
Company  of  New  York  in  eighth  place. 
Assets  as  of  December  31.  1977  were 
about  $24  billion.  During  the  late  l%0s. 
Bankers  Trust  established  a  Corporate 
Financial  Services  department  with  the 
charter  providing  for  services  in  private 
placements  (long  term  loans),  leasing, 
and  mergers  and  acquisitions.  Foreign 
operations  were  also  setup  in  Australia, 
London  and  the  Benelux  Countries. 

Four  specific  areas  for  penetration 
were  targeted  under  the  mergers  and  ac- 
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quisitions  group.  These  were:  publishing 
and  communications;  consumer  prod¬ 
ucts;  specialty  industry  categories;  and 
natural  resources. 

Merger  and  acquisition  activities  took 
on  a  new  prominence  in  1975  when 
Richard  J.  Berman  was  made  vicepresi¬ 
dent  and  director  of  mergers  and  acquisi¬ 
tions  for  Bankers  Trust.  He  had  previ¬ 
ously  been  director  of  acquisitions  at 
Norton  Simon,  Inc.  , 

The  team  of  five  specialists  in  the  pub¬ 
lishing  and  communications  section  re¬ 
port  to  Christopher  Shaw,  senior  consul¬ 
tant  to  Bankers  Trust,  who  is  responsible 
for  coordinating  the  group’s  activities. 
Shaw  was  for  1 1  years  with  the  Times 
Mirror  Company  and  held  the  positions 
of  president  of  Times  Mirror  Interna¬ 
tional  and  president  of  the  World  Pub¬ 
lishing  Co.,  a  subsidiary. 

The  staff  members  of  the  publishing 
and  communications  group  include: 
Mary  Jo  Zandy,  vicepresident.  Bankers 
Trust,  consumer  analyst,  who  was  pre¬ 
viously  with  McKinsey  &  Co.;  Barry 
Forman,  vicepresident.  Bankers  Trust, 
who  was  formerly  with  Time  Inc.;  Brad¬ 
ford  Hart,  associate,  newspaper  and 
broadcasting  specialist;  Martin  Wade, 
assistant  vicepresident.  Bankers  Trust,  a 
newspaper  specialist;  and  Francis  Cal- 
cagno,  assistant  treasurer,  newspaper 
specialist,  who  was  previously  with 
Goldman  Sachs. 

This  team  of  specialists  under  Ber¬ 
man’s  direction  has  within  the  last  seven 
months  concentrated  on  a  pure  newspa¬ 
per  effort,  resulting  in  29  dailies  and  9 
weeklies  plus  several  shoppers  now  on 
their  “for  sale”  list. 

Bankers  Trust  has  completed  newspa¬ 
per  projects,  although  the  bank  would 
not  be  specific  in  the  transactions  them¬ 
selves,  since  there  were  tombstones  on 
the  wall  of  Berman’s  office  involving 
companies  such  as  the  New  York  Times 
and  the  Times  Mirror  Company. 

Berman  said,  during  an  Editor  &  Pub¬ 
lisher  interview,  buyers  are  more 
specific  now  even  though  it  is  still  a  sel¬ 
ler’s  market.  He  went  on  to  say  the  at¬ 
titude  of  today’s  buyer  embraced  the 
concept  of  looking  at  projected  future 
sales  under  the  buyer’s  ownership. 

Berman  and  Shaw  are  optimistic  about 
the  pace  of  transactions  this  year.  They 
are  predicting  one  merger  and  acquisi¬ 
tion  closing  per  month  and  this  will  be 
exceeded,  they  state,  over  the  next  12 
months  (March  1979-1980  period)  with 
two  transactions  per  month. 

These  predictions  are  predicated  on 
the  review  of  activity  in  the  publishing 
and  communication  industries  with  their 


estimate  of  about  600  newspapers  avail¬ 
able  for  divestiture  and  regrouping. 

The  bank  has  in  the  opinion  of  the  two 
executives  a  special  packaging  approach 
that  resulted  in  Bankers  Trust  handling 
most  of  the  publishing  merger  and  acqui¬ 
sition  closings  in  the  over  $5  milliorl  cat¬ 
egory  in  1978. 

In  addition  to  being  number  1  in  this 
category.  Bankers  Trust  is  considered  to 
be  by  an  industry  observer,  also  number 
I  in  the  U.S.,  in  Trust  and  Pension  ac¬ 
tivities. 

Publishing  and  communications  com¬ 
panies  can  for  a  fee  have  a  preliminary 
financial  report  prepared  by  the  Bankers 
Trust  team  of  specialists.  This  prelimi¬ 
nary  report  can  then  be  followed  by  an 
overall  in  depth  valuation  report. 

Over  the  years  the  publishing  and 
communications  group  has  established  a 
proprietary  “market”  data  base  for  use 
in  their  evaluation  programs.  The  “mar¬ 
ket”  data  base  is  updated  through  pur¬ 
chase  of  outside  data  and  information 
collected  and  massaged  by  the  team 
members.  The  bank’s  two  computer  data 
bases  also  aid  the  specialists  in  evaluat¬ 
ing  their  reports. 

Preliminary  reports  on  media  proper¬ 
ties  are  generally  broken  down  into  four 
major  categories:  basic  information;  fi¬ 
nancials;  future  projects;  and  possible 
transactions.  These  major  areas  are 
further  broken  down  into  sub-categories 
such  as  history  of  the  property,  circula¬ 
tion,  advertising,  readership  and  market 
position,  management  skills,  facilities 
and  corporate  structure. 

The  profit  and  loss  statement  and  the 
balance  sheet  are  of  course  thoroughly 
analyzed.  There  are  also  comments  on 
the  reason  for  a  sale  and  transaction  op¬ 
tions. 

The  overall  in  depth  valuation  report 
generally  has  seven  categories  with 
comments  on  the  financial  condition  of 
the  property,  including  profit  and  loss 
analysis,  source  and  use  of  cash,  and  a 
ratio  analysis.  There  is  also  a  section 
covering  strategy  and  projections  for  the 
property  coupled  with  comments  on  dis¬ 
counting  of  future  earnings  where 
applicable. 

A  vital  section  of  the  overall  report 
includes  data  on  recent  sales  of  compar¬ 
able  properties  and  a  conclusion  present¬ 
ing  the  bank’s  opinion  on  a  fair  and 
equitable  value  for  the  property. 

Before  releasing  the  results  to  a  client, 
an  evaluation  report  must  be  approved 
by  the  evaluation  committee  comprised 
of  five  bank  officers  outside  the  mergers 
and  acquisitions  group.  Bank  fees  on  a 
$10  million  transaction  are  about  2%. 

In  response  to  questions  related  to  the 
publishing  and  communications  indus¬ 
tries  and  possible  federal  government  ac¬ 
tions,  Berman  and  Shaw  said  within  the 
next  three  to  five  years  there  may  be 
restrictions  on  buying  newspapers  above 
(Continued  on  pufte  17) 
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CATV  venture  announced 
by  Newhouse  Broadcasting 


Newhouse  Broadcasting  Corporation 
of  Syracuse,  New  York  and  Henry  W. 
Harris  of  Atlanta,  Georgia  announced 
that  an  agreement  in  principle  had  been 
signed  under  which  a  new  company 
would  be  formed  for  the  purpose  of  de¬ 
veloping  CATV  systems  nationwide. 

The  new  company  will  be  backed  fi¬ 
nancially  by  Newhouse  Braodcasting 
Corporation  which  has  agreed  to  commit 
an  initial  sum  of  $25,000,000.  In  addition 
to  Harris,  other  shareholders  are 
Thurber  M.  Foreman,  Richard  C. 
Hickman  and  Craig  F.  Magher,  all  of 
whom  are  currently  employed  by  Cox 
Cable  Communications,  Inc.,  the 
Atlanta-based  CATV  system  operator. 
All  have  tendered  their  resignations,  and 
each  expressed  regret  at  leaving  Cox  Ca¬ 
ble.  They  plan  to  phase  out  their  ac¬ 
tivities  gradually  over  the  next  several 
weeks  so  as  to  provide  for  an  orderly 
management  transition  within  that  com¬ 
pany. 

Harris  has  been  president  of  Cox 
Cable  since  1970  and  has  14  years  of 
experience  in  the  CATV  business. 
Foreman  has  been  vicepresident  of  fi¬ 
nance  since  1972  and  of  corporate  de- 


Bankers  trust 
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certain  circulation  sizes. 

The  two  executives  also  said  in  most 
of  today’s  newspaper  chains,  at  the 
senior  vicepresident  and  executive  vice- 
president  levels,  professional  managers 
are  present  who  could  manage  any  indus¬ 
try  in  the  country  today. 

Berman  and  Shaw  are  both  high  on  the 
future  of  the  cable  industry  and  believe  it 
will  flourish  in  the  years  ahead. 

Bankers  Trust  will  accelerate  their 
momentum  in  the  publishing  and  com¬ 
munications  industries  through  increased 
visibility.  This  will  be  accomplished  by 
way  of  exhibit  booths  at  the  June 
American  Newspaper  Publishers 
Association/Research  Institute's  Produc¬ 
tion  Management  conference  in  Las 
Vegas  and  at  the  annual  conference  of 
the  National  Cable  Television  Associa¬ 
tion. 

The  mergers  and  acquisitions  group  at 
Bankers  Trust  does  not  engage  in  start¬ 
up  and  venture  capital  programs.  The 
group,  however,  does  suggest  that  in  cer¬ 
tain  situations  local  banking  firms  be  ap¬ 
proached  for  financial  advice. 

Bankers  Trust  has  domestic  offices  in 
Los  Angeles,  San  Francisco,  Chicago, 
Houston  and  Miami. 
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velopment  since  1978.  He  has  15  years 
experience  with  Cox  Cable.  Hickman 
has  been  vicepresident-engineering 
since  1974  and  has  been  active  in  CATV 
for  over  25  years.  Magher  has  been  trea¬ 
surer  of  Cox  Cable  and  with  the  com¬ 
pany  for  8  years.  These  individuals  will 
form  the  principal  management  of  the 
new  company  with  Harris  serving  as 
president.  The  company  will  be  head¬ 
quartered  in  Atlanta. 

In  commenting  on  the  new  venture, 
Harris  said,  “In  a  time  when  so  many 
cable  companies,  both  public  and  pri¬ 
vate,  are  being  purchased  by  larger  cor¬ 
porate  entities,  we  believe  there  is  a 
place  for  a  strongly  capitalized  and  well 
managed  company  which  can  bring  ex¬ 
perience  and  personal  attention  to 
selected  CATV  development  situations. 

“The  combination  of  our  experience  in 
developing  new  cable  systems  and 
Newhouse ’s  financial  support  should 
provide  a  sound  nucleus  to  take  the  new 
company  forward  in  the  exciting  and  fast 
changing  cable  television  industry." 

Woman  of  the  Year 

Rosemary  Antonelli,  city  hall  reporter 
for  the  Hazleton  (Pa.)  Standard- 
Speaker,  has  been  named  Woman  of  the 
Year  for  1978  by  the  Soroptimists  Inter¬ 
national  of  Greater  Hazleton.  The  award 
was  based  on  her  advancement  of 
women  in  the  journalism  profession  and 
her  participation  in  civic  projects,  includ¬ 
ing  establishment  of  a  Woman's  Aid 
Center.  She  was  honored  at  a  dinner  at¬ 
tended  by  200,  including  top  officials  of 
city,  county  and  state  governments. 


Daily  broadcasts 
news  and  ads 

The  Marshalltown  (Iowa)  Times- 
Republican  February  1  began  broadcast¬ 
ing  news  headlines  and  advertising  via 
cable  24  hours  a  day. 

The  daily  shares  the  weather  channel 
with  Marshalltown  Cablevision  Inc., 
both  equally  dividing  16  eight-line  pages. 

The  privately  held  daily  undertook  the 
project  for  a  number  of  reasons  accord¬ 
ing  to  general  manager  Dave  Norris. 

“We  wanted  to  promote  circulation 
and  readership,  develop  another  profit 
angle,  and  insure  accessibility  to  a  cable 
channel  in  case  newspapers  move  to 
electronic  home  delivery  in  the  next  ten 
or  20  years.” 

Marshalltown  boasts  9,300  house¬ 
holds,  3,500  of  which  now  receive  cable. 

A  typical  T-R  Cable  News  page  carries 
the  current  time  and  temperature  across 
the  bottom,  the  weather  forecast  across 
the  top  and  eight  lines  of  news  headlines 
or  advertising.  Pages  alternate  on  12- 
second  cycles.  News  flashes  are  fol¬ 
lowed  by  a  kicker  to  “read  the  details  in 
the  Times-Republican.” 

Both  commercial  and  classified  adver¬ 
tising  accounts  are  being  wooed,  Norris 
reported.  So  far  most  of  the  classified 
business  has  come  from  greeting  mes¬ 
sages. 

The  whole  operation  is  patterned  after 
the  Ottumwa  (Iowa)  Courier's  system 
begun  last  year. 

“I  don’t  know  how  much  money  we’re 
going  to  make  with  this  but  the  first 
month  was  ok  and  it  looks  pretty  good. 
I’ll  be  at  the  Rotary  Club  and  somebody 
will  ask  me  how  much  it  is  to  get  on.  I  tell 
them  $5  and  they  try  it,”  said  Norris. 
“Classified  (newspaper)  was  concerned 
that  it  might  detract  from  their  depart¬ 
ment  but  it  hasn’t.  We’re  definitely  not 
trading  dollars  for  dollars.” 


OPERATION  SNOW — Painesville  (Ohio)  Telegraph  went  on  radio  to  report  the 
news  (March  5)  after  a  foot  of  snow  was  dumped  on  the  area.  Vernon  E.  Henry, 
editor.  Telegraph,  said  that  the  backup  was  developed  last  year  when  Ohio 
suffered  through  the  worst  storm  in  its  history.  The  format  was  informal  with  Jim 
Osborn  (center)  of  the  Telegraph  and  Greg  Markell  (right)  of  WPVL  discussing  the 
various  features  selected  from  the  newspaper  and  condensed  for  reading  over  the 
radio.  Henry  said  that  by  going  on  the  air  the  Telegraph  kept  intact  a  record  as  the 
only  paper  in  Ohio  never  to  miss  a  publication  date  in  157  years. 
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Financial  advertising  increased  30% 
in  1978  and  led  other  retail  groups 


Financial  advertising  in  daily  newspapers  amounted  to 
more  than  $244  million  last  year,  up  30%  over  1977,  a  larger 
gain  than  any  other  grouping  in  the  retail  classification,  ac¬ 
cording  to  the  Newspaper  Advertising  Bureau,  Inc. 

Savings  and  loan  associations  made  the  biggest  advance 
within  the  financial  group,  up  65%  to  $79  million.  Banks  and 
Trust  Companies,  the  largest  financial  category,  raised  their 
newspaper  advertising  investments  by  23%  to  more  than 
$109  million. 

The  entertainment  and  hobbies  group  was  the  second 
biggest  gainer,  up  19%  to  more  than  $1 .1  billion.  Camera  and 
photo  supply  stores  led  this  group  with  a  35%  rise  to  nearly 
$37  million  and  television,  radio  and  record  stores  went 
ahead  30%  to  nearly  $229  million.  Theatres,  the  biggest  cate¬ 
gory  in  the  group,  invested  nearly  $390  million  in  newspaper 
advertising  last  year,  up  21%  over  the  year  before. 

Strong  gains  were  also  recorded  in  housing  and  decora¬ 


tion,  up  14%  to  more  than  $1.2  billion,  tires  and  auto  supply 
stores  and  service  stations,  up  12%  to  more  than  $224  mil¬ 
lion,  and  food  and  drug  stores,  up  1 1%  to  more  than  $786 
million.  The  general  merchandise  and  apparel  group  ac¬ 
counted  for  more  than  $3  billion  in  newspaper  advertising 
and  was  ahead  8%  in  1978  over  the  previous  year. 

There  was  a  big  gain,  too,  in  the  advertising  of  services,  up 
18%  to  $132  million.  The  largest  category  in  this  group, 
business,  professional  and  home  services,  recorded  a  32% 
gain  to  more  than  $58  million.  Insurance,  with  a  44%  in¬ 
crease  to  more  than  $2  million,  had  the  largest  percentage 
rise. 

Overall,  retail  advertising  in  daily  newspapers  increased 
13%  in  1978  over  the  previous  year  and  amounted  to  $7 
billion.  These  Bureau  estimates  are  based  on  linage  mea¬ 
surements  by  Media  Records,  Inc.  in  its  index  cities  plus 
other  data. 


An  unusual  11-week  cooperative  ad¬ 
vertising  effort  in  weekend  editions  of 
the  Chicago  Tribune  is  stirring  up  busi¬ 
ness  for  realtors  and  builders  in  south 
suburban  Chicago. 

Under  the  banner  “South  Suburban 
Preview  of  Homes,”  eight  advertisers 
share  a  full-page  in  the  Sunday  real  es¬ 
tate  section  and  in  the  Saturday  home 
guide  of  the  Tribune’s  south  zone  edi¬ 
tion.  Seven-equal-sized  display  ads  are 
features  on  the  page  with  one  advertiser 
highlighted  in  an  editorial  format  at  the 
top. 

Gary  Safron,  a  sales  representative  for 
the  Tribune,  came  up  with  the  idea. 

“There  was  a  lot  of  potential  to  in¬ 
crease  our  business  in  the  south  subur¬ 
ban  area,”  Safron  said.  “Our  biggest 
competition  had  been  the  surburban  pa¬ 
pers.  1  got  the  idea  after  talking  to  brok¬ 
ers  in  the  area.” 

Using  every  possible  “rate  break  on 
the  rate  card,”  Safron  was  able  to  offer 
his  eight  clients  a  price  they  couldn’t  turn 
down:  $330  apiece,  once  a  week.  A  one¬ 
time,  full-page  ad  in  the  Sunday  real  es¬ 
tate  section  normally  runs  $4,100. 

Besides  the  price,  the  clients  are  also 
pleased  with  the  ads’  response. 

“The  weather  has  been  a  problem  but 
our  Saturday  traffic  is  still  up  five  times 
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Classified  revenues  rose  22%  in  February 


Advertising  in  daily  newspapers  in¬ 
creased  14.2%  in  February  over  the  same 
period  last  year  and  was  up  12.1%  for  the 
first  two  months  of  1979,  according  to 
the  Newspaper  Advertising  Bureau,  Inc. 
Through  February,  newspaper  advertis¬ 
ing  amounted  to  $1.9  billion. 

By  classification  the  February  gains 
were:  national,  up  11.6%,  retail,  up 
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over  normal,”  Bob  Kaup,  of  Kaup 
Builders,  said. 

And  Robert  C.  Ranquist  of  Robert  C. 
Ranquist  &  Co.  reported:  “We’ve  sold 
about  20  condominium  units  in  two 
weeks.  The  results  are  fantastic.” 


10.5%  and  classified,  up  22.2%. 

For  the  first  two  months,  the  cumula¬ 
tive  increases  were:  national,  up  12.9% 
to  $293  million;  retail,  up  7.3%  to  $956 
million,  and  classified,  up  20.2%  to  $615 
million. 

Bureau  estimates  of  newspaper  adver¬ 
tising  are  based  on  linage  measurements 
by  Media  Records,  Inc. 


New  York  News  radio 
show  soars  in  ratings 

New  York  News  has  continued  to  stay 
on  the  radio  with  its  nightly  news  talk 
show,  hosted  by  Barry  Gray,  with  Dick 
Oliver,  News  metropolitan  editor,  bring¬ 
ing  on  the  parade  of  reporters  and  editors 
each  night  on  WMCA-am. 

The  show  originated  during  the  last 
newspaper  strike.  Early  on  the  News 
started  an  evening  radio  broadcast,  di¬ 
rect  from  a  studio  at  220  E.  42nd  St.,  to 
brief  listeners  on  the  day’s  happenings. 

The  gloves  off  commentary  by  key  re¬ 
porters  and  editors  apparently  has  at¬ 
tracted  a  following. 

From  an  audience  rating  of  practically 
nothing,  the  Bulldog  Editon  show  is  now 
in  a  virtual  tie  with  the  long  established 
radio  leaders  in  the  7-8  p.m.  time  slot 
( Arbitron  ratings).  The  show  carries  a  3.6 
rating,  or  about  71 ,000  listeners  every  15 
minutes. 

Dear  Publication 
acquires  3  papers 

Dear  Publication  and  (Henderson, 
Ky.)  Radio  has  purchased  three  north¬ 
west  Indiana  newspapers:  the  daily 
Rensselaer  (Ind.)  Republican  and  the 
weekly  Morocco  Courier  and  Kankakee 
Valey  Post-News ,  both  located  in  De- 
Motte,  Inc.  No  sales  price  was  disclosed. 

The  previous  owner  and  publisher, 
Keith  B.  Robinson  will  continue  to  man¬ 
age  the  publications.  Robinson  said  he 
sold  because  “I’ll  be  65  next  month  and  1 
also  wanted  to  avoid  taxes.”  The  Repub¬ 
lican  has  been  in  his  family  since  1921. 

The  new  corporation  will  be  Hoosier 
Northwest  Inc.,  with  Walter  Dear,  pub¬ 
lisher  of  Dear  Publication,  serving  as 
president. 
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This  year,  the  Rochester  Institute 
of  Technology  celebrates  its  150th 
year  of  commitment  to  quality 
careers.  Students  who  earn  a  B.S. 
degree  at  RIT  are  well-equipped  to 
meet  the  many  challenges  facing 
the  newspaper  industry.  Each 
graduate,  therefore,  is  one  more 
reason  for  us  at  Rockwell-Goss  — 
and  you  who  are  also  committed  to 
our  industry  —  to  look  to  the  future 
with  optimism.  As  the  leading 
manufacturer  of  newspaper 


we  read  you. 

We’re  Rockwell-Goss. 

presses,  we  have  supported  RIT 
with  substantial  donations  of 
systems  and  equipment  —  and 
we’ll  continue  to  do  so.  We’re 
helping  them  help  you  because  our 
interest  in  newspapering  doesn’t 
end  with  the  production  of  press 
equipment.  It  encompasses 
anything  and  everything  that 


affects  the  newspaper  industry. 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Ave.,  Chicago,  IL  60650. 
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MODEL  660-10 

The  McCain  660-10,  consisting  of  the 
jacket  feeder,  opening  devices,  insert 
stations  and  delivery  belt,  operates  at 
speeds  up  to  15,000/hr. 

MODEL  660-20 

The  Model  660-20  features  an  auto¬ 
matic  Jacket  and  Insert  reject  system. 
If  a  jacket  is  missing — its  inserts  are 
rejected:  if  an  insert  misses,  the  jack¬ 
et  and  the  incomplete  stuff  are  re¬ 
jected.  The  Model  660-20  is  capable 
of  producing  up  to  20,000  stuffed 
papers  per  hour. 


THE 
MULTIPLE 
"STUFFER' 
MACHINE  CONCEPT 

Imagine  a  modestly-priced  stuffing  system  that  was  designed  to 
grow  with  your  circulation  and/or  preprint  needs.  Imagine  a  stuff¬ 
ing  system  that’s  designed  to  give  you  the  flexibility  to  expand  the 
number  of  inserts  without  obsoleting  your  original  investment 
. . .  Imagine  two  new,  more  productive  stuffing  systems  to  round 
out  the  McCain  family  of  newspaper  stuffing  machines. 

McCain  builds  on  the  success  of  the  660-10.  Three  years  since 
announcement  of  the  stuffer  “that  piles  all  the  inserts  into  a  single 
pile  and  then  stuffs  the  entire  collection  into  the  newspaper  jacket 
with  a  single  opening”  McCain  expands  this  all  important  concept 
into  the  new  660-20  and  the  660-40.  With  the  addition  of  these  two 
new  systems,  McCain  has  the  answer  for  any  size  circulation,  with 
the  preprint  stuffing  approach  that  dares  to  be  different. 

Ask  your  McCain  Man  about  putting  one  of  these  systems  on¬ 
line  with  your  press. 
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^McCAIN  MANUFACTURING  CORR 

6200  W  60th  St.,  Chicago,  III.  60638 
(312)  586-6200  •  Telex  25-3772 
Cable:  McCainco,  Chicago 


THE  660-40  SYSTEM 

MODEL 660-40  SYSTEM 

The  660-40  is  a  multiple-line  system  designed  to  fit  ex¬ 
panded  stuffing  needs.  A  twin  configuration,  as  dia¬ 
gramed,  is  capable  of  two-out  speeds  of  up  to  40,000 
per  hour.  Since  each  line  operates  independently,  the 
system  production  is  higher.  The  660-40  features  the 
automatic  reject  system  and  automatic  jacket  loading  as 


depicted  below. 
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By  Dan  Lionel 


Ad  scene 


Country  journalism  suits  Pat  Cowies 


When  Gardner  (Pat)  Cowles  111  ar¬ 
rived  on  Long  Island  in  the  mid-60s  to 
take  over  the  helm  of  the  newest  Cowles 
Communications  property,  the  Suffolk 
Sun,  little  did  he  foresee  that  but  a  few 
years  down  the  road  he  would  be  pub¬ 
lisher,  not  of  a  major  suburban  daily,  but 
of  an  attractive  8,()()0  circulation  weekly 
in  the  sparkling  little  Long  Island  en¬ 
clave,  Stony  Brook. 

Pat,  whose  swaddling  clothes  probably 
bore  the  scent  of  printer’s  ink  deriving 
from  the  family  owned  flagship,  the  Des 
Moines  (Iowa)  Register,  founded  by  his 
grandfather,  was  selected  by  the  Cowles 
Madison  Avenue  brain  trust  to  head  up 
the  Suffolk  Sun  after  achieving  record 
profits  in  his  five  year  stint  as  general 
manager  of  the  Gainesville  (Fla.)  Sun 
and  later  as  publisher  of  the  Lakeland 
(Fla.)  Ledger. 

The  fact  that  the  Sun,  which  in  its 
2'/i-year  lifetime  achieved  80,000  circula¬ 
tion  and  showed  continued  advertising 
growth,  bit  the  dust,  was  attributed  by 
industry  observers  to  having  appeared 
ahead  of  its  time.  Costs  of  distribution  in 
the  still  barren  areas  of  Suffolk  County 
as  an  A.M.  newspaper  proved  over¬ 
whelming  even  to  the  company  that  pub¬ 
lished  Look,  Family  Circle,  a  string  of 
trade  magazines  as  well  as  some  highly 
profitable  newspapers  and  tv  stations.  It 
was  said  that  the  Sun’s  circulation  effort 
cost  $250,000  per  month  more  than  it 
took  in. 

Although  the  Sun  folded,  Pat  and  his 
wife  Sharon,  daughter  of  Marvin  What- 
more,  now  chairman  of  Cowles  Com¬ 
munications,  Inc.,  had  fallen  in  love  with 
Stony  Brook  and  elected  to  stay.  From  a 
former  Air  Force  Colonel,  Bud  Hubert, 
who  founded  a  paper  called  the  Three 
Village  Herald  as  a  newsletter  some  fif¬ 
teen  years  earlier,  he  bought  the  publica¬ 
tion  and  settled  down  to  become  a  coun¬ 
try  journalist.  As  publisher  of  the  Herald 
Cowles  had  his  first  opportunity  to  try 
his  own  wings  as  a  publisher  without  the 
Board  of  directors  on  Madison  Ave.  look¬ 
ing  over  his  shoulder,  although  his  dad, 
Gardner  (Mike)  Cowles,  recently  retired 
chairman  of  CCI,  probably  injected  a  few 
words  of  advice  here  and  there. 

From  an  unpaid  5000  circulation  Pat 
has  converted  the  Herald  to  a  paid  8000 
circulation  in  which  95%  of  the  Stony 
Brook  merchants  place  the  bulk  of  their 
ad  dollars.  A  graduate  of  Bowdoin  Col¬ 
lege  with  majors  in  math  and  physics,  Pat 
Cowles  has  always  been  intrigued  with 
the  mechanical  side  of  publishing.  By  ob¬ 
taining  a  two  terminal  (Tompugraphic  and 
converting  to  offset  with  a  Goss  Com¬ 
munity  Press  and  a  Quadritck  1200  Itek 
for  setting  display  he  has  been  able  to 
22 


increase  the  size  of  his  paper  from  an 
average  of  24  to  pages,  increasing  the 
page  size  as  well  and  yet  maintain  pro¬ 
duction  costs.  A  three  woman  and  one 
man  ad  staff  keeps  the  ads  rolling  in 
while  classified,  which  is  strictly  volun¬ 
tary  comes  in  at  the  rate  of  about  4  pages 
per  issue. 

Regarded  as  a  model  community,  one 
with  perhaps  the  highest  income  on  Long 
Island,  Stony  Brook  is  a  target  for  com¬ 
peting  media  and  it  has  its  share  of  Pen- 
nysavers,  radio  and  other  weekly  compe¬ 
tition,  not  to  mention  the  dailies  that  are 
found  on  the  newsstands.  Yet,  the  I'hree 
Village  Herald  claims  80%  penetration  of 
its  market.  “We’re  involved  strictly  with 
local  news,’’  said  Pat,  “and  we  don’t 
flinch  from  controversy.”  Diane  Pirozzi, 
editor,  a  former  Suffolk  Sun  feature  wri¬ 
ter  turns  out  a  bright,  picture  filled 
newspaper  with  the  help  of  three  report¬ 
ers  and  a  photographer. 

Turning  a  profit  on  a  small  weekly  in 
these  inflationary  times  is  a  major  chal¬ 
lenge,  Cowles  said.  The  price  of  news¬ 
print  has  jumped  from  $155  per  ton  when 
he  bought  the  paper  some  10  years  ago  to 
the  current  $345  per  ton.  “The  ink  is 
hardly  dry  on  a  new  rate  card  before  we 
have  to  start  thinking  about  raising  it 
again  and  the  merchants’  reaction  tends 
to  be,  “Okay — we’ll  pay  the  new  rate  but 
we’ll  cut  the  size  of  our  ads.” 

While  many  small  publishers  supple¬ 
ment  their  revenue  with  job  printing, 
after  a  year  when  his  accountant  showed 
him  that  $25,000  worth  of  job  printing 
yielded  a  net  profit  of  $300  Cowles  now 
passes  up  that  kind  of  work  and  makes  a 
nice  profit  on  jobs  he  can  turn  out  on  his 
big  press. 


COUNT  ON  US— Sallie  Batson,  secre¬ 
tary  to  the  Greenville  (S.C.)  News- 
Piedmont  circulation  director,  shows  off 
a  green  and  white  t-shirt  and  a  button 
which  promotes  the  "Count  on  us  to  de¬ 
liver  more"  promotion  campaign  which 
was  recently  launched  by  the  paper. 
The  year-long  campaign  will  also  in¬ 
clude  tv,  radio  and  outdoor  advertising 
and  in-paper  ads.  Each  of  the  nearly 
450  News-Piedmont  employees  re¬ 
ceived  a  button  and  a  t-shirt  with  the 
slogan  inscribed.  Six  parties  were  held 
to  brief  the  employees  on  the  cam- 
_ pgign. _ 

Although  he’s  still  an  important  stock¬ 
holder  in  Cowles  Communications  which 
in  turn  derives  most  of  its  income  from 
the  25%  of  New  York  Times  B  stock  it 
owns,  CQwles,  in  his  early  forties,  is 
keeping  a  sharp  lookout  for  other  news¬ 
paper  properties. 


(.)- 


HISTORIC  AD — This  is  Sears  Roebuck  and  Co's  first  retail  ad  in  the  Evansville 
(Ind.)  newspapers  on  October  3,  1925,  for  the  opening  of  their  first  retail  store 
ever.  Walter  J.  Fehn  Jr.,  advertising  director,  Evansville  Printing  Corp.,  presented  a 
framed  reproduction  of  the  ad  as  well  as  a  photo  of  the  Sears  store  to  Bob  Kissel, 
national  retail  advertising  manager  for  Sears,  on  March  1 3  at  the  Chicago  Chapter 
of  Newspaper  Advertising  Sales  Association  meeting  (E&P,  March  17). 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  TO  sum 

THE  RJIIE  OT  raFUmON 

A  VOLUNTARY  PROGRAM  WILL  WORK,  IF  EVERYONE  VOLUNTEERS. 


General  Motors  has  prom¬ 
ised  President  Carter  to  keep 
within  the  wage/price  stan¬ 
dards  he  has  set  for  large  cor¬ 
porations.  And  we  will  keep 
that  promise.  Because  it  is  the 
wish  of  the  President,  and  be¬ 
cause  we  believe  he  has  em¬ 
barked  upon  a  comprehensive 
program  that  can  succeed, 
given  time  and  consistent  dedi¬ 
cation. 

Everyone  must  help.  Presi¬ 
dent  Carter  has  promised  to  re¬ 
duce  government  spending,  to 
reduce  federal  deficits,  and  to 
reduce  government  regulation. 
He  is  lessening  the  inflationary 
pressures  of  government  on  the 
economy.  The  budget  he  has 
submitted  for  fiscal  1980  is  pru¬ 
dent.  It  will  make  a  difference. 

Obviously,  the  rate  of  infla¬ 
tion  during  recent  months  is 
still  distressingly  high.  The 
need  for  everyone  to  follow  the 
President’s  standards  is  more 
urgent  than  ever. 

We  have  written  to  our 
suppliers,  informing  them  of 
GM’s  commitment  and  asking 
them  all  to  make  the  same 
commitment.  We  have  also 
urged  the  chief  executive  of¬ 


ficers  of  the  top  500  U.S.  cor¬ 
porations  to  send  similar  letters 
to  their  suppliers.  In  advertis¬ 
ing,  we  are  advising  our  cus¬ 
tomers  to  shop  carefully,  to  get 
the  most  value  for  their  dollar. 

Inflation  hurts  everyone: 
rich  and  poor,  big  business 
and  small,  wage  earners  and, 
most  dramatically,  retirees 
and  other  people  living  on 
fixed  incomes.  The  real  value 
of  everyone’s  income  declines  at 
exactly  the  same  rate,  whether 
it’s  the  paychecks  of  our  em¬ 
ployees  or  the  dividends  we  pay 
to  stockholders  or  the  checks 
received  by  people  on  pensions 
or  social  security.  No  one  is 
spared. 

The  President  has  asked 
that  wasteful  regulation  be 
eliminated  and  that  the  disci¬ 
pline  of  cost/benefit  analysis  be 
applied  to  all  government  regu¬ 
lation.  Now,  business  must  fol¬ 
low  his  lead,  and  not  only  major 
corporations,  but  all  business. 

Labor  leaders,  confident 
that  business  will  follow  the 
standards,  can  then  ask  under¬ 
standing  and  flexibility  in  de¬ 
mands  from  union  members. 
Consumers,  too,  can  make  a 
difference,  buying  carefully, 
shopping  for  the  best  values, 
using  their  market  power  to 
keep  down  the  prices  of  every¬ 
thing,  from  commodities  to  cars. 

The  Joint  Economic  Com¬ 
mittee  of  Congress  has  en¬ 


dorsed  the  voluntary  program 
and  called  for  incentives  to  in¬ 
crease  investment  and  produc¬ 
tivity.  The  consensus  of  this 
bipartisan  group  was  that  man¬ 
datory  price  and  wage  controls 
must  be  avoided.  Experience 
proves  such  controls  discourage 
investment,  create  shortages, 
and  slow  economic  growth. 
Moreover,  when  such  controls 
are  removed,  inflation  returns 
at  a  more  rapid  pace  than  ever. 

The  inflation  problem  can 
be  solved,  but  it  will  require 
perseverance,  restraint,  consist¬ 
ency,  and  the  understanding  of 
all  concerned  that  small  sacri¬ 
fices  now  will  spare  us  from 
severe  sacrifices  in  the  future. 
President  Carter  has  set  the 
course.  We  have  only  to  follow 
his  lead. 

This  advertisement  is  part  of  our 
continuing  effort  to  give  custom¬ 
ers  useful  information  about 
their  cars  and  trucks  and  the 
company  that  builds  them. 

General  Motors 

People  building  transportation 
to  serve  people 


104— PROOFREADING  4  COPYEDITING— A  139-NEWS/WRITING  AND  REPORTING,  by  162— MASS  MEDIA  AND  THE  SUPREME  COURT 

Practical  Guide  to  Style  for  tne  1970s.  by  Harry  H  James  M  Neal  and  Suzanne  S  Brown  A  "how  to"  edited  by  Kenneth  S.  Devol.  (Revised  2nd  edition.)  A 

McNaughton  A  practical  guide  that  will  aid  practic-  book  for  novice  reporters  containing  many  examples  of  collection  of  50  major  Supreme  Court  cases  and 

ing  and  aspiring  proofreaders,  editors  and  journalists  by  outstanding  writing.  Each  chapter  contains  suggested  selected  reprints  of  important  articles  from  leading  law 

an  experienced  proofreader,  copyeditor  and  journalist.  assignments  by  which  students  can  test  their  skills.  298  journals  about  obscenity,  censorship,  rights  of  privacy 

176  pages  indexed.  $6.95  pages.  Indexed.  $11.95.  and  other  First  Amendment  problems.  Indexed.  400 

pages.  $14.50 


106— HEADLINES  AND  DEADLINES— 4  Manual 
for  Copy  Editors  (third  edition),  by  Robert  E 
Garst  and  Theodore  M  Bernstein  A  classic  in  its 
field  explaining  the  techniques  of  copy  editing.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only.  $4.00 


115-HANDLING  NEWSPAPER  TEXT— Art  Illus¬ 
trated  Guide  to  Putting  News  into  Print,  by  Harold 
Evans,  editor  of  The  Sunday  Times,  London.  From  a 
guide  to  text  type,  its  design  and  usage,  to  editing  copy, 
with  examples  applicable  to  the  U.S.  and  Great  Britain. 
366  pages.  $11.95 


116— NEWS  HEADLINES,  by  Harold  Evans  An 
illustrated  guide  to  the  writing  of  headlines  as  well  as 
style  and  typography  with  a  23-page  glossary  of  news¬ 
paper  terms  used  on  both  sides  of  the  Atlantic  and  11 
pages  of  useful  synonyms.  150  pages.  $11.95 


117— NEWSPAPER  DESIGN,  An  Illustrated 
Guide  to  Layout,  by  Harold  Evans  A  critical  exami¬ 
nation  of  newspaper  design  and  page  layout  drawing 
examples  from  the  U.S.,  Great  Britain  and  other  news¬ 
papers  around  the  world.  214  pages.  $11.95 


Nv  CLOSE-OUT  / 

LimiteHvnumber  of  copies  remaning. 

OrderW/7/  be  fiUea  w  a 
firsib(^eJifasis. 

128— THAT’S  WHA^^hK^SAID  ABOUT  THE 
PRESS,  by  Keen  Bdiferty.  A  limy  dictionary  of  more 
than  500  quota ti^ds  from  the  famousXhe  infamous,  and 
the  nondescrioOhrough  the  centuries/^^itjput  the  press 
and  the  briMOcasters.  Thirty-four  classifications  includ¬ 
ing  "Ttmrpresidents"  and  "The  Tyrants"  Ino^ed,  137 
page^ 


129— THE  NEW  YORK  TIMES  MANUAL  OF 
STYLE  AND  USAGE:  Revised  and  Edited  by  Lewis 
Jordan.  New  Editor.  The  New  York  Times  A 
greatly  expanded  successor  to  more  than  75  years  of 
Times  style  guides.  Its  advice  on  spelling,  punctuation, 
English  usage  and  writing  quality  will  be  valuable  to 
anyone  who  works  with  words  232  pages  $10.00 


131— BEYOND  THE  FACTS.  A  Guide  to  the  Art  of 
Feature  Writing,  by  Louis  Alexander  Starts  with 
features  for  newspapers.  Elaborates  on  features  for 
broadcast  news  and  adds  guidance  m  writing  a  variety 
of  features  for  it'-tgazines  Illustrated,  indexed,  264 
pages  $10.95 


138 — ON  WRITING  WELL:  An  informal  guide  to 
writing  nonfiction,  by  William  Zinsser  A  former 
writer  and  editor  for  the  New  York  Herald  Tribune 
and  Life,  the  book  grew  out  of  a  course  the  author 
teaches  at  Yale.  Not  a  textbook,  but  an  effort  to  teach 
good  English  that  can  be  used  in  good  journalism  and 
good  nonfiction.  With  illustrative  passages  from  many 
famous  writers.  152  pages,  indexed  $8.95 


145— ELECTRONIC  COMPOSITION  by  N  Edward 
Berg,  founder  of  Hendrix  Electronics  and  a  technical 
consultant  to  Graphic  Arts  Technical  Foundation.  A 
comprehensive  reference  to  contemporary  typesetting 
technology  with  chapters  on  input  considerations,  edit¬ 
ing  and  corrections,  storage,  processing,  investment 
cost  effectiveness,  etc.  Contains  a  300- word  glossary  of 
computer  jargon  plus  a  7,000-word  "exceptions  dictio- 
nar/'  on  hyphenation.  384  pages  83^  x  IIVa.  $48.00 


147— FREEDOM  OF  THE  PRESS  FOR  WHOM? 
The  Right  of  Access  to  Mass  Media,  by  Jerome  A 
Barron  The  author  critically  analyzes  how  media  func¬ 
tion  and  describes  public  pressures  lor  greater  partici¬ 
pation  m  the  media  and  the  means  by  which  greater 
public  access  to  media  can  be  achieved.  His  basic  argu¬ 
ment  IS  that  the  First  Amendment  should  be  restored  to 
the  reader,  the  viewer,  the  listener.  368  pages.  $3.95 


148— INVESTIGATIVE  REPORTING  by  David  An¬ 
derson  and  Peter  Benjaminson  An  analysis  of 
techniques  basic  to  this  type  of  reporting  illustrating 
some  of  the  realities:  evasiveness  of  subjects,  anxiety  of 
editors,  frustration  of  bad  tips  and  bad  hunches,  with  an 
accent  on  the  importance  of  accuracy  and  thoroughness. 
307  pages.  $15.00 


150— SAY  IT  SAFELY,  Legal  Limits  in  Publishing, 
Radio  and  Television,  by  Paul  P  Ashley  An  au¬ 
thoritative  manual  pinpointing  the  danger  zones  of  libel, 
contempt  of  court,  right  of  piivacy,  and  obscenity.  238 
pages.  $9.50 


151-THE  ART  OF  EDITING  THE  NEWS  by 

Robert  C  McGiflert  A  manual  for  newspaper  copy 
editing  and  headline  writing  demonstrating  the  editing 
process  at  work.  Chapters  on  the  use  and  abuse  of 
language,  libel,  ethics,  fairness,  editorializing,  attribu¬ 
tion,  quotations.  268  pages.  $8.95 


152-REPORTORIAL  WRITING  by  Paul  V 
Sheehan  A  teaching  tool  for  news  writing  and  report¬ 
ing.  Analysis  and  examples  of  types  of  journalistic 
literature —interviewing,  feature  writing,  situation 
story,  interpretative  writing,  background,  human  inter¬ 
est,  etc.— with  practical  exercises.  Indexed.  400 
pages  $7.95 


153— THE  MAKING  OF  STYLE  by  James  Howe 
Three  sections  on  argumentation,  description,  and  nar¬ 
ration  serve  as  an  introduction  to  the  principal  skills  of 
expository  writing,  followed  by  chapters  on  a  variety  of 
specialize  forms  of  writing.  "Every  would-be  writer's 
task  is  to  find  a  style  which  matches  his  personality," 
216  pages.  $6.95 


154— NEWSWRITING  AND  REPORTING  PUBLIC 
AFFAIRS  by  Chilton  R  Bush  An  important  hand¬ 
book  on  the  organization  and  operation  the  courts  dis¬ 
tinguishing  between  civil  and  criminal  law,  law  en¬ 
forcement  agencies,  probate  courts,  appellate  proce¬ 
dures,  corporate  finance,  city  hall  and  the  federal  build¬ 
ing,  preceded  by  chapters  on  the  basics  of  reporting  and 
writing  the  news  Indexed.  576  pages.  $9.95 


161— THE  CRAFT  OF  INTERVIEWING  by  John 
Brady  The  editor  of  Writer  s  Digest  says  "interview  ¬ 
ing  IS  a  craft  and  a  profession;  rarely  a  science,  some 
times  an  art."  Researching  the  subject,  asking  the  ques 
tions,  taking  notes,  using  a  tape-recorder  add  the  tele 
phone  and  how  to  handle  those  "off  the  record"  com 
ments.  244  pages,  indexed.  $9.95 


166— LIBEL  by  Jerome  L.  Nelson,  A  basic  program 
for  beginning  journalists.  Discussing  liability,  malice, 
damages  both  compensatory  and  punitive.  Spiral  bound 
typewritten  booklet.  116  pages.  $4.50 


169— THE  FIRST  AMENDMENT,  a  compilation  of 
the  136  Supreme  Court  cases  adjudicating  Freedom  of 
Speech  and  Press  issues.  Originally  published  in  Editor 
&  Publisher's  Bicentennial  Edition,  48  pages.  $2.00 


172— WRITING  IN  STYLE,  from  the  Style  section  of 
the  Washington  Post,  edit^  by  Laura  Longl^  Babb. 
A  focus  on  the  human  dimension  in  the  news.  The  best 
of  the  Washington  Post  Writers  Group.  286 
pages.  $7.25 


173— OF  THE  PRESS,  BY  THE  PRESS,  FOR  THE 
PRESS,  AND  OTHERS,  TOO.  A  study  of  the  work¬ 
ings  of  the  news  business  from  the  news  pages,  edito¬ 
rials  and  columns  of  the  Washington  Post,  plus  inter¬ 
nal  staff  memos  on  policies,  procedures,  techniques. 
Editored  by  Laura  Longley  Babb  of  the  Washington 
Post  Writers  Group.  246  pages.  $7.00 


174— DONE  IN  A  DAY:  100  Years  of  Great  Writing 
from  iUe  Chicago  Daily  News,  edited  by  Dick  Griffin 
and  Rob  Warden.  Selections  of  the  fine  art  of  newspa¬ 
per  writi  ng  form  the  Little  Big  Horn  to  Saigon— George 
Ade,  Eugene  Field,  Bob  Casey,  Carl  Sandburg,  Ben 
Hecht,  to  name  a  few.  473  pages.  $15.00 


175— HOW  TO  HANDLE  YOUR  OWN  PUBLIC  RE¬ 
LATIONS  by  H  Gordon  Lewis  A  reference,  manual 
and  reference  for  conducting  public  relations  with 
examples  of  specific  programs  tailored  for  70  different 
business,  professional  and  institutional  outlets.  Indexed 
251  pages.  $9.95 


178— EVALUATING  THE  PRESS,  The  New  Eng¬ 
land  Daily  Newspaper  Survey,  edited  by  Loren 
Ghiglione  An  elaborate  study  which  received  a  Sigma 
Delta  Chi  award  for  journalism  research.  Editors  and 
publishers  of  98  dailies  cooperated  in  the  evaluations  of 
their  papers  by  outsiders,  11  did  not.  370  pages,  pa¬ 
perback.  $7.50 


185-HOW  TO  START  YOUR  OWN  COMMUNITY 
NEWSPAPER  by  John  McKinney.  "A  step-by-step 
game  plan  for  establishing  a  locally-oriented  weekly 
that  McKinney  believes  is  the  newspaper  of  the  future" 
(E&P,  June  18).  After  buying  the  Port  Jefferson 
(N.Y.)  Record  and  turning  it  into  a  profit  in  two  years, 
he  established  the  North  Shore  Record  from  scratch. 
136  pages,  8:  x  11  manuscript  style.  $9.95 


186-UP  FROM  THE  FOOTNOTE,  A  History  of 
Women  Journalists,  by  Marion  Marzelf.  "Women 
journalists  have  a  rich  history  and  tradition  but  they  are 
just  beginning  to  discover  it,"  the  author  writes.  This 
book  tells  their  story  from  colonial  printer  to  television 
anchorwoman,  their  struggle  to  attain  professionalism, 
and  the  story  of  media's  treatment  of  them.  Indexed. 
310  pages.  $12.95 


A  collection  of  books  about  the  newspaper  business,  journalism,  editing, 
writing  and  related  subjects  available  by  mail  through  Editor  &  Publisher. 


187— THE  WASHINGTON  POST,  The  First  100 
Years,  by  Chalmers  M.  Roberts.  The  story  of  this 
newspaper's  march  to  greatness  with  emphasis  on  the 
last  M  years  since  Eugene  Meyer  bought  it  at  public 
auction.  Not  only  a  history  of  the  newspaper  but  an 
interesting  review  of  local,  national  and  international 
events  of  100  years,  their  effect  on  the  Post  and,  in 
later  years,  vice  versa.  498  pages,  indexed,  illustrated. 

$15.95 


188-THE  WRITER’S  LEGAL  GUIDE  by  Tad 
Crawford.  A  complete  handbook  covering  new 
copyright  laws,  income  taxes,  libel,  contracts,  censor¬ 
ship,  estate  planning  for  writers  in  all  fields  from  print 
to  television  and  fiction  to  nonfiction  written  by  a 
member  of  the  New  York  Bar.  271  pages,  indexed. 

$10.95 


191— THE  TYPEWRITER  GUERRILLAS  by  John 
C.  Behrens.  Closeups  of  20  top  investigative  reporters 
from  Jack  Anderson  to  Jim  Polk,  their  life-styles,  how 
they  work,  and  the  stories  they  succeeded  in  breaking. 
A  collage  of  some  of  the  best  investigative  reporting 
done  in  recent  years.  254  pages,  index^,  paperback. 

$6.95 


192— HOW  TO  MAKE  NEWS  &  INFLUENCE 
PEOPLE  by  Morgan  Harris  &  Patti  Karp.  A  useful 
guide  for  the  publicity  chairman  or  public  relations 
director  of  any  group  on  how  to  get  the  organization's 
name  and  events  into  print  or  on  the  air.  Includes  a 
"style  manual"  on  format,  punctuation,  etc.,  for  re¬ 
leases  to  newspapers.  140  pages,  paperback.  $3.95 


194— STALKING  THE  FEATURE  STORY  by  Wil¬ 
liam  Ruehimann.  An  experienced  newspaper  feature 
writer,  using  hard-hitting  anecdotes  and  examples  from 
the  best  of  today's  feature  writers,  tells  how  to  develop 
a  story  and  to  work  effectively  unoer  deadline  pressure. 
Advice  on  grammar,  diction,  construction,  style,  on  and 
off-the-record  comments,  investigative  reporting  for 
the  beginner  and  the  pro.  310  pages,indexed.  $9.95 


196— IN  PRAISE  OF  ENGLISH  by  Josep/7  T.  Ship- 
ley.  A  literary  and  drama  critic  traces  the  flowering  of 
the  language  from  its  Saxon  beginnings,  the  manifold 
forms  and  uses  of  words,  the  machinery  of  expression: 
synonyms  and  antonyms,  slang  and  obscenity,  polite 
euphemism  and  lofty  metaphor.  310  pages,  indexed. 

$12.95 


197—  DOS,  DON'TS  &  MAYBES  OF  ENGLISH 

USAGE  by  Theodore  M.  Bernstein.  Material  drawn 
almost  entirely  from  his  thrice-weekly,  nationally  syndi¬ 
cated  column  "Bernstein  on  Words."  Some  of  the 
answers  to  confusing  problems  that  arise  in  everyday 
usage,  offering  an  understanding  of  the  nuances  of 
punctuation,  origin  and  proper  use  of  slang,  shades  of 
meaning  in  misused  words  and  phrases.  Alphabetical 
format.  250  pages.  $12.50 

198—  THE  INFORMATION  PROCESS,  World 
News  Reporting  to  the  Twentieth  Century,  by 
Robert  W.  Desmond.  A  survey  of  world  news  report¬ 
ing  from  the  invention  of  the  alphabet,  paper  and  ink,  to 
the  printing  press  and  to  the  perfection  of  the  mass 
communication  system.  Emphasis  on  the  great  advances 
in  the  nineteenth  century,  newspapers,  telegraph  ca¬ 
ble,  telephone,  etc.  496  pages,  indexed.  $22.50 


199— SCHOLASTIC  JOURNALISM,  by  Earl  En¬ 
glish  and  Clarence  Hach.  Sixth  edition  of  this  jour¬ 
nalism  text  using  the  outline  approach  to  present  theory 
easily  and  quickly.  Twenty-eight  chapters  on  under¬ 
standing  and  gathering  news,  editing,  preparing  copy, 
functions  of  all  mass  media  with  class  exercises  pro¬ 
vided  in  each  instance.  320  pages.  $7.50 


200— WHERE  THE  JOBS  ARE:  COMMUNICA¬ 
TIONS,  by  Maynard  Hicks  Professional  tips  to  steer 
a  job  aspirant  toward  a  successful  career  in  publishing, 
radio,  television,  advertising,  photography  or  motion 
pictures.  How  to  marshall  your  personal  assets  and 
where  and  how  to  sell  them.  136  pages.  $7.00 


201— THE  ECONOMICS  OF  THE  AMERICAN 
NEWSPAPER,  by  Jon  Udell  and  Contributing  Au¬ 
thors.  A  detailed  discussion  of  the  business  of  Ameri¬ 
can  newspapers  sponsored  by  the  American  Newspaper 
Publishers  Association  Foundation.  Covering  economic 
environment,  objectives,  planning,  technology  and  an 
analysis  of  newspaper  revenues  and  costs.  Complete 
with  tables  and  graphs.  160  pages,  indexed.  $11.50 


202— THE  ARIZONA  PROJECT,  by  Michael  Wend- 
land.  A  first  account  by  the  author,  who  was  a  member 
of  the  team,  of  the  expose  by  the  Investigative  Repor¬ 
ters  and  Editors  Team  (IRE)  on  organized  crime  in 
Arizona  prompted  by  the  murder  of  Don  ^lles.  Drawn 
from  notes,  diaries,  memoranda,  tape  recordings  and 
film  of  all  the  members  of  the  team.  276  pages,  in¬ 
dexed.  $9.95 


203— POSITIVE  IMPRESSIONS,  New  England 
Newspapers  Advertising  Bureau.  An  In-depth  man¬ 
ual  on  sales  development  and  sales  training  for  news¬ 
paper  advertising  salespeople.  All  aspects  of  the  space 
selling  process  are  reviewed,  from  "Organizing  Your 
Time"  to  "Answering  Objections."  Also,  a  list  of 
suggestions  for  preparing  and  giving  a  sales  presenta¬ 
tion.  114  pages.  $12.50 


204— PROFESSIONAL’S  GUIDE  TO  PUBLICITY 

by  Richard  Weiner.  A  work  manual  for  the  public 
relations  man  with  tips  and  advice  in  dealing  with  the 
working  press.  Includes  actual  material  distributed  by 
publicists  with  criticisms  and  comments.  Also  a  list  of 
public  relations  periodicals  with  addresses  and  names  of 
whom  to  contact.  Paperback.  172  pages.  $6.50 


205— PICTURES  ON  A  PAGE  by  Harold  Evans.  His 
newest  book  discusses  photography,  from  assignment 
through  print,  and  the  ethics  involved  on  where  the 
emphasis  is  placed.  Over  500  photographs  of  moment¬ 
ous  events.  A  fascinating  study.  Indexed.  Cloth.  $25.00 


206-REPORTERS’  ETHICS,  by  Bruce  M.  Swain. 
Candid  discussion  on  conflict  of  interest,  relationships 
with  news  sources,  "on  and  off"  the  record  dealings  are 
just  a  few  of  the  ethical  dilemmas  explored  as  are 
existing  codes  of  ethics,  i.e.,  those  of  the  Society  for 
Professional  Journalists.  134  pages.  $8.50 


207-CARTOONISrS  AND  GAG  WRITER’S 
HANDBOOK,  by  Jack  Markow.  The  creation  of  a  gag 
idea  and  cartoon  are  analyzed.  Types  of  gags,  prop  art, 
ready-made  captions  and  pictures,  no  caption  gags,  the 
miiitinanel  are  iust  some  of  the  chapters,  as  well  as 
questions  frequently  asked  and  marketing  and  careers 
157  pages.  $7.95 


208-THE  POST  OFFICE  AND  THE  PUBUSHER, 

by  William  Branen.  56  questions  most  often  asked 
about  Postal  Regulations  with  answers  supplied  by 
postal  officials  and  newspaper  associations.  Booklet,  32 
pages.  $10.00 


20B-NEWS  BUREAUS  IN  THE  U.S.,  Fifth 
Edition,  by  Richard  Weiner.  A  list  of  the  news 
bureaus  of  the  major  publications  in  each  state 
including  contact  and  phone  number.  Also,  discus¬ 
sion  of  circulation  of  largest  publication  in  each 
state.  A  must  reference  tool.  Paperback,  172 
pages,  indexed.  $20.00 


210— A  CRISIS  FOR  THE  AMERICAN  PRESS,  by 

John  Hohenberg.  A  chilling  look  at  the  actions  and 
restrictions  by  legislators  and  the  Supreme  Court 
on  reporters  freedom  to  inform  the  public,  includ¬ 
ing  the  right  of  police  to  search  newsrooms  on  the 
basis  of  a  flimsy  search  warrant.  How  these  restric¬ 
tions  will  affect  the  First  Amendment  for  not  only 
reporters,  but  also  the  populace  is  discussed.  316 
pages,  indexed.  $14.95 
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Neuharth  says  media  lacks 
leadership  diversity 


By  Carla  Marie  Rupp 

With  eyes  extending  to  ANPA  Week 
in  the  Big  Apple,  A1  Neuharth’s  first 
presentation  on  March  21  before  the 
Overseas  Press  Club  was  filled  with 
praises  of  the  diversity  of  New  York  and 
its  area  media.  The  city,  said  ANPA’s 
president  and  Gannett’s  top  officer, 
boasts  of  “three  very  good  newspa¬ 
pers.” 

He  also  cited  Newsday,  the  Newark 
Star-Ledger  and  the  Bergen  Record  as 
being  “fine”  newspapers.  And  he  didn’t 
leave  out  Gannett’s  nine  afternoon 
dailies  in  Westchester-Rockland  and  the 
upstart  new  morning,  TODA  Y. 

With  those  and  the  45  weeklies  news¬ 
papers,  Neuharth  said  any  New  Yorker 
who  wants  to  be  informed  has  an  abun¬ 
dance  of  choices. 

He  preceeded  to  downgrade  those 
who  would  lash  at  media  concentration, 
saying  the  meeting  last  December  for  the 
FTC’s  symposium  on  that  subject  con¬ 
sisted  of  persons  who  “really  have  little 
understanding  of  the  media.”  The  larger 


HOTTEST  NEW  CLASSIFIED 
MONEY  MAKING  IDEA 
IN  25  YEARS 


Classified  International  first  proposed 
"Business  to  Business"  as  a  new  clas¬ 
sified  potential  in  1971,  now  it’s  hap¬ 
pening.  Just  four  of  the  papers  who 
have  it  going  are  enjoying  combined 
revenues  of  over  $2,000,000.  Some 
others  have  just  launched,  and  many 
more  papers  are  preparing  to  embark 
on  this  new  potential  this  year. 

Classified  International  has  your  com¬ 
plete  marketing  plan  kit  available  to 
help  you  quickly  get  under  way  with 
"Business  to  Business".  Get  your  kit 
with  these  four  case  histories,  manage¬ 
ment  plan,  promotion  ads,  direct  mail 
folders,  heading  suggestions  and  much 
more  for  only  $79.95. 
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MAIN  SPEAKER— Allen  Neuharth, 
chairman,  Gannett  Co.  Inc.,  (left)  stands 
with  Henry  Gellerman,  president,  Over¬ 
seas  Press  Club. 

companies,  like  Dow  Jones,  Time,  Inc., 
Knight-Ridder  and  Gannett,  got  most  of 
the  criticism,  he  said.  It’s  true,  he  said 
that  about  61%  of  the  nation’s  1,762 
dailies  belong  to  groups.  But  that  in¬ 
cludes  167  groups  and  most  are  rather 
small,  he  said.  “The  great,  great  majority 
of  the  media  voices  in  this  country  today 
are  indeed  doing  a  quite  creditable  job.” 

Neuharth  also  talked  about  the 
number  of  decisions  which  weakened  the 
First  Amendment.  He  said  that  if  the 
courts  put  themselves  above  the  Con¬ 
stitution,  as  an  inevitable  result  the  press 
would  become  the  servant  of  the  courts 
and  law  enforcement  agencies  rather 
than  the  servant  of  the  public. 

Speaking  of  the  leadership  ranks  of  the 
newspapers  and  magazines  and  broad¬ 
cast  stations,  Neuharth  said  they  show 
“very,  very  little  diversity.  The  media  in 
this  country  has  been  led  largely,  and  is 
led  today,  mostly  by  middle-aged,  white 
males.” 

The  press,  “long  and  loudly”,  accord¬ 
ing  to  Neuharth,  has  preached  equal  op¬ 
portunity  for  all.  “Very  few  of  us  have 
really  practiced  it. 

“The  leadership  of  most  newspapers 
simply  does  not  reflect  the  readership  of 
those  newspapers  .  .  . 

“Middle-aged  white  males  are  very 
much  in  the  minority  among  our  readers 
and  viewers  and  listeners.  Yet  we  make 
most  of  the  decisions  as  to  what  Ameri¬ 
cans  are  to  read,  or  see,  or  hear.” 

Neuharth  said  that  is  not  only  bad 
journalism  and  bad  morally.  “It  also  is 
bad  business.” 

Until  or  unless  “we  in  the  media  hire 


and  promote  journalists  regardless  of 
sex,  or  color,  or  religion — or  even  size  or 
shape — we  are  not  fully  meeting  the  obli¬ 
gations  that  go  with  our  First  Amend¬ 
ment  rights — and  we  are  not  fully  taking 
advantage  of  our  free  enterprise  oppor¬ 
tunities.” 

That  is  the  challenge  of  the  80’s,  he 
said.  He  said  the  opportunity  is  to  enlist 
as  the  allies  of  the  press  all  Americans  in 
the  practice  of  free  press  and  free  enter¬ 
prise  for  a  free  society. 

In  discussing  the  pending  merger  with 
Combined  Communications  Corp., 
Neuharth  said  he  is  waiting  for  the 
FCC  to  decide  when  to  meet.  He  said 
he  expected  the  meeting  to  be  set  in 
the  next  several  weeks.  He  discussed  the 
impact,  saying  of  course  there  would  be 
a  great  concentration  of  media  in  one 
company. 

Former  Overseas  Press  Club  President 
Matt  Bassitty,  who  said  he  used  to  work 
for  the  Binghamton  News  Press,  brought 
up  remarks  Bob  Woodward  had  made  to 
the  National  Press  Club.  Neuharth  said 
Woodward  exaggerated  a  bit.  “When 
those  of  us  abuse  our  power,  we  are 
harming  the  whole  profession.”  Neu¬ 
harth  said  he  felt  most  readers  were  allies 
of  the  nespapers.  “The  problem  is  in  giv¬ 
ing  us  a  better  report  card.” 

One  woman  asked  about  pay  scales. 
Neuharth  said  the  salaries  in  the  news¬ 
paper  profession  tend  to  be  too  low.  He 
said  in  his  company  he  has  20,000 
employes  and  that  he  can  count  on  his 
two  hands  the  people  who  have  left  be¬ 
cause  of  salary.  The  questioner  said, 
“Your  papers  pay  very  little.”  Neuharth 
said  most  persons  who  leave  the 
Westchester  papers  leave  there  and 
come  to  the  city  because  they  would 
rather  work  for  the  New  York  Times  or 
the  Daily  News. 

In  another  answer,  Neuharth  said  he  is 
hoping  to  institute  a  libel  insurance  pro¬ 
gram  that  can  be  an  aid  to  newspaper 
people  doing  investigative  reporting. 

Discussing  print  and  broadcast, 
Neuharth  said  newspaper  people  should 
be  quicker  to  recognize  that  with  the 
problems  with  the  government  and 
judiciary,  they  had  the  same  problems 
and  opportunities.  “Some  of  us  in  the 
print  media  are  slow  to  acknowledge  the 
broadcast  media.” 

El  Dia  of  Montevideo 
converts  to  NAPP 

El  Dia  of  Montevideo,  Uruguay,  has 
converted  to  direct  printing  with  NAPP 
equipment. 

For  its  conversion  to  direct  printing, 
El  Dia  purchased  two  NAPP  Twin  Star 
systems,  including  two  News  Printer  III 
exposure  units.  The  newspaper  previ¬ 
ously  was  on  stereo  production  with  hot 
metal  plates. 

Established  in  1886,  El  Dia  has  a  morn¬ 
ing  daily  circulation  of  800,000  and  a 
Sunday  circulation  of  122,000. 
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Montana  newspaper  sales  reported 


Radio  station  owner 
buys  weekly  paper 

Don  Graydon,  publisher  of  the  Maui 
Sun,  has  agreed  in  principle  to  sell  the 
controlling  interest  in  the  weekly  news¬ 
paper  to  Kirk  Munroe  of  Maui. 

Munroe  is  principal  owner  and  general 
manager  of  radio  station  KAOl-fm  in 
Wailuku,  Maui. 

Details  of  the  sale  are  expected  to  be 
completed  by  early  summer.  Graydon 
will  continue  as  editor  and  general  man¬ 
ager  of  the  Sun  during  a  transition  period 
of  several  months,  after  which  Munroe 
will  assume  management  authority. 

Sale  price  and  terms  were  not  dis¬ 
closed. 

Munroe  said  he  planned  no  major 
changes  in  the  present  successful  format 
of  the  paid-circulation  newspaper.  The 
existing  staff,  he  said,  will  continue  to 
publish  the  Sun  as  a  general-interest 
community  newspaper  for  Maui. 

Graydon,  40,  who  founded  the  Sun  in 
1970,  will  remain  as  a  resident  of  Maui, 
and  intends  to  go  into  other  work  after 
phasing  out  of  management  respon¬ 
sibilities  at  the  Sun. 

Graydon  edited  a  small  newspaper  on 
Molokai  in  1969.  He  was  a  public  rela¬ 
tions  writer  for  the  University  of  Califor¬ 
nia  in  1967  and  1968,  and  before  that 
worked  as  a  reporter  for  United  Press 
International  at  UPI  bureaus  in  Hon¬ 
olulu.  Albuquerque,  N.M.,  and  New 
York  City. 

Munroe,  59,  founded  KAOI,  Maui’s 
first  fm  station,  in  1974.  He  also  was  a 
founder  of  KWVF-fm  in  San  Clemente, 
Calif.,  and  WENG-am  in  Florida,  both  of 
which  were  later  sold. 

Munroe  worked  early  in  his  career  for 
the  family- related  Massachusetts  news¬ 
paper,  the  Springfield  Republican , 
founded  in  1824.  Munroe's  father, 
Donald,  was  a  first  cousin  to  American 
diplomat  Chester  Bowles  and  Springfield 
Republican  publisher  Sherman  Bowles. 


Weekly  papers  sold 

Two  Wyoming  weekly  newspapers, 
Lingle  Guide  and  Guernsey  Gazette, 
have  been  purchased  from  Joe  Acklin  by 
Mike  and  Pat  Lindsey,  owners  of 
Lindsey  Publishing  Co.  in  Torrington, 
Wyo. 

Acklin  has  owned  the  papers  for  14 
years  and  has  been  printing  in  Wheat- 
land.  The  papers  will  now  be  printed  in 
Torrington  where  the  Lindseys  publish 
the  twice  weekly  Telegram.  The  couple 
also  owns  newspapers  in  Nebraska  and 
Missouri. 

“We  are  happy  to  purchase  these 
newspapers,  both  in  growing  areas.  In 
fact,  a  new  $5  million  rail  facility  is  now 
being  constructed  in  Guernsey  and  the 
town  should  grow  rapidly,”  Mike 
Lindsey  said. 
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John  Kavanaugh,  publisher  of  the 
Fairfield  Times  at  Fairfield,  Montana  has 
sold  the  weekly  to  Jim  and  Joan  Ander¬ 
son  of  Great  Falls,  Montana. 

Kavanaugh  has  published  the  Fairfield 
weekly  the  past  six  years  and  is  also  the 
owner-publisher  of  the  Shelby  (Mont.) 
Times. 

The  new  owners  have  been  employed 
in  printing  and  publishing  the  past  two 
years  in  Great  Falls.  They  are  former 
residents  of  Utah. 

*  *  ♦ 

The  Bigfork  (Mont.)  Eagle  was  re¬ 
cently  purchased  by  Terry  and  Sandy 
Licence  of  Detroit  Lakes,  Minnesota.  He 
has  been  with  the  Detroit  Lakes  weekly 
the  past  nine  years. 

The  sellers  were  Dale  and  Joan  Singer, 
who  had  started  the  publication  a  few 
years  ago. 

The  Judith  Basin  Press,  at  Stanford, 
Montana  and  Belt  Valley  Times  at  Belt 
are  now  under  the  ownership  of  Dean 
and  Janell  Brown.  Both  publications  are 
produced  in  the  Stanford  plant. 

The  seller  was  Sam  Butler,  Sr.,  who 
had  owned  the  properties  the  past  three 
years.  He  was  formerly  from  Anaconda, 
Montana. 

The  new  owners  were  former  pub¬ 
lishers  of  the  Boulder  Monitor,  a  weekly 
at  Boulder,  Montana. 


John  N.  Jepson,  a  newspaper  broker 
based  at  Townsend,  Montana  handled  all 
3  transactions. 

Oregon  weekly 
sale  announced 

Carmi  (Corky)  and  Norma  McKinley, 
publishers  of  the  Junction  City  (Ore.) 
Times  have  sold  their  weekly  newspaper. 

The  purchasers  were  Frank  Crow,  Jr. 
and  Rick  Beasley  of  Stay  ton,  Oregon. 
Crow  is  owner-publisher  of  the  Stayton 
Mail  and  Beasley  will  be  the  publisher. 

The  newspaper  has  been  in  the  McKin¬ 
ley  family  for  thirty-two  years.  The 
McKinleys  retained  the  commercial 
printing  portion  of  the  business. 

The  sale  was  handled  by  John  N.  Jep¬ 
son. 

Catholic  weekly 
150  years  old 

The  Pilot,  the  official  newspaper  of  the 
Archdiocese  of  Boston  and  the  nation's 
oldest  Catholic  news  weekly,  will  observe 
its  150th  anniversary  on  September  5. 

The  Pilot  was  founded  by  the  second 
Bishop  of  Boston  and  spent  much  of  its 
time  in  the  ownership  of  laypersons. 
Since  1909,  it  has  been  the  official  news¬ 
paper  of  the  Archdiocese  of  Boston. 


THE  PROOF  IS 
_IN  THE  PROCESSINGL. 

and  Helion  proves  it. 

To  get  the  best  out  of 
your  processor,  you’ve 
got  to  put  the  best  into 
it.  And  Helion  proves  it’s 
the  best  time  after  time. 

That’s  why  many 
major  printers,  type¬ 
setters  and  newspapers 
rely  on  Helion’s 

Stabilization  chemistries  or  Developer- 
Replenishers  whether  they’re  using 
Stabilization  or  RC  Paper,  Rapid  Access 
or  Lith  Film. 

Helion  chemistry  provides  more  production 
per  gallon,  so  it’s  economical,  too. 

For  the  name  of  your  nearest  authorized  Helion  dealer  and 
more  product  information,  contact: 


& 


HELION  INDUSTRIES,  INC. 
681  Main  St.,  Belleville,  N.J.  07109 


Dealers  Inquiries  Invited. 
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ANPA  and  NNA  oppose 
proposed  postal  regulation 


By  I.  William  Hill 

The  possibility  that  the  U.S.  Postal 
Service  may  expand  its  Private  Express 
regulations  to  adversely  affect  the  dis¬ 
tribution  of  newspapers  and  related 
materials  by  means  other  than  the  Postal 
Service  has  aroused  the  opposition  of 
both  the  American  Newspaper  Pub¬ 
lishers  Association  and  the  National 
Newspaper  Association. 

Jerry  W.  Friedheim  and  William  G. 
Mullen,  the  executive  vice  presidents  of 
the  two  organizations,  have  written  to 
ask  formally  that  regional  hearings  be 
held  on  the  proposal  and  that  any  effec¬ 
tive  date  be  deferred  until  Congressional 
committees  have  had  a  chance  to  con¬ 
sider  the  issue. 

“The  terms  'letter'  and  'addressed' 
are  crucial  to  this  proposal  and  to  the 
interests  of  newspapers,”  the  Postal 
Service  was  told. 

“Since  the  beginning  of  the  Repub¬ 
lic,”  it  was  pointed  out,  “newspapers 
have  not  been  considered  'letters'  for 
purposes  of  the  postal  monopoly  .  .  . 
ANPA  and  NNA  support  the  exclusion 
of  all  newspapers  from  the  definition  of 
the  term  'letter'. 

“The  historical  basis  for  this  treatment 
is  simple.  Newspapers  and  other  period¬ 
icals  are  so  crucial  to  the  nation's 
economic,  political  and  social  wellbeing 
that  they  must  be  free  from  restrictions 
on  their  distribution.  If  subjected  in  any 
way  to  the  provisions  of  the  Private  Ex¬ 
press  Statutes,  newspapers  would  lose 
an  important  part  of  their  freedom  of  dis¬ 
tribution.  Publishers  would  be  limited  in 
their  ability  to  select  systems  of  delivery 
able  to  place  newspapers  most  efficiently 
in  the  hands  of  their  readers. 

“The  Postal  Service  decision  in  1974 
to  shift  the  section  dealing  with  the  ex¬ 
clusion  of  newspapers  from  the  coverage 
of  the  Private  Express  Statutes  from  a 
'suspension'  to  a  definitional  provision 
was  the  proper  action  to  take.  It  is  one  of 
the  most  recent  indications  of  the  impor¬ 
tance  which  should  be  accorded  to  this 
provision.  The  entirety  of  newspaper  dis¬ 
tribution  should  remain  outside  the 
scope  of  the  Private  Express  Statutes. 
ANPA  and  NNA  believe  that  this  serves 
the  interest  of  the  First  Amendment  as 
well  as  the  intent  of  Congress  and  that  it 
is  the  well-founded  historical  position  of 
the  Postal  Service.” 

Friedheim  and  Mullen  pointed  out 
that,  since  the  Postal  Service  proposal 
was  first  made  in  December,  some  par¬ 
ties  have  intimated  that  “perhaps  the 
Postal  Service  should  consider  changes 
in  its  rules  so  as  to  subject  certain  news¬ 
paper  distribution  practices  to  the  stat¬ 
utory  prohibition.” 

They  went  on:  “The  position  of  ANPA 
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and  NNA  is  that  the  exemption  for 
'newspapers  and  periodicals'  in  the  regu¬ 
lations  encompasses  all  aspects  of  news¬ 
paper  distribution.  In  short,  anything 
that  is  considered  part  of  a  newspaper — 
in  the  eyes  of  publishers  and  readers — 
should  he  beyond  the  reach  of  the  Pri¬ 
vate  Express  Statues. 

“This  would  include  all  items  mailable 
in  a  newspaper  under  the  rules  and  regu¬ 
lations  governing  second  class  mail,  and 
in  addition  it  would  include  other  items 
which  are  included  with  copies  of  news¬ 
papers  delivered  to  individual  homes. 

“We  therefore  urge  the  Postal  Service 
to  state  clearly  that  unaddressed  items 
inserted  in  a  newspaper  and  delivered  to 
an  individual  home  are  not  within  the 
definition  of  a  letter. 

“Individual  ANPA  and  NNA  member 
newspapers  have  in  recent  years  adopted 
new  techniques  for  reaching  the  public 
with  news  and  information  of  great 
significance  ...  In  this  regard,  we  urge 
the  Postal  Service  to  exclude  from  any 
expanded  coverage  of 'addressed'  letters 
unaddressed  items  which  are  distributed 
by  newspapers  to  non-subscribers.  In 
other  words,  if  a  private  carrier- 
delivered  newspaper  includes  a  special 
supplement  dealing  with  news  or  com¬ 
mercial  matter  of  local  significance  and  if 
that  newspaper  decides  to  distribute  the 
supplement  privately  to  non-subscribers 
as  well  as  to  subscribers,  then  this  dis¬ 
tribution  should  not  be  considered 
'selective'  and  therefore  it  should  not  be 
considered  'addressed'  for  purposes  of 
these  rules.  Such  a  distribution  plan 
would  include  'all  residents'  and  there¬ 
fore,  under  the  proposed  rules,  would 
not  be  considered  'addressed'.” 

Grants  available 
from  Marshall  Fund 

Journalists  probing  issues  of  possible 
importance  in  more  than  one  country  will 
be  aided  by  a  new  program  of  grants 
financed  by  the  German  Marshall  Fund 
of  the  United  States  and  administered  by 
the  Fund  for  Investigative  Journalism. 

Under  the  new  international  program, 
American  journalists  are  eligible  for 
grants  to  write  articles  or  books  on  sub¬ 
jects  that  are  of  domestic  and  interna¬ 
tional  concern.  The  program  will  be  ad¬ 
ministered  by  the  FIJ  autonomously  and 
confidentially. 

Applications  and  entries  should  be 
made  to  Howard  Bray,  executive  direc¬ 
tor,  the  Fund  for  Investigative  Jour¬ 
nalism,  Room  1021,  1346  Connecticut 
Ave.  N.W.  Washington,  D.C.  20036. 
Telephone  (202)  462-1844. 


MERIT  SCHOLARSHIP— Malcom  Borg, 
board  chairman  and  publisher  of  the 
Record  in  Hackensack,  N.J.  presents 
Denise  DeCesare  and  Raymond  van 
Straten,  with  the  first  annual  Donald 
and  Flora  Borg  Merit  Scholarship 
awards.  Each  will  receive  $1,000  per 
year  as  they  pursue  four-year  bac¬ 
calaureate  programs  beginning  this 
September.  The  scholarship  program  is 
open  only  to  children  of  Record 
employees  and  was  initiated  in  a  tribute 
to  the  late  owners  of  the  paper. 

Newspaper  ads  used 
to  back-up  tv  spots 

F&M  Schaefer  Brewing  Company  will 
introduce  its  Schaefer  Cream  Ale  with 
30-second  tv  commercials  on  news, 
sports  and  other  prime-time  programs  in 
New  York  and  other  major  cities  in  the 
Northeast. 

Newspapers  will  not  be  used  to  pro¬ 
mote  the  ale  until  at  least  one  month  into 
the  campaign,  according  to  a  spokesman 
for  Ogiivy  &  Mather,  the  agency  that 
created  the  campaign. 

The  newspaper  ads  will  be  run  as  a 
back-up  to  the  tv  spots  and  will  be  6(X)  to 
1 ,000  line  ads.  The  ads  will  be  long  copy 
and  will  explain  the  “Legend  of  Cream 
Ale”  and  introduce  “Brother  Michael,” 
who  is  featured  in  the  tv  spots. 

The  introductory  campaign  will  run 
into  the  summer,  which  is  considered  the 
peak  selling  season.  The  cream  ale  was 
introduced  on  a  limited  basis  last  year  in 
Scranton  and  Allentown,  Pennsylvania 
and  in  Albany,  New  York  and 
Springfield,  Massachusetts. 

The  new  campaign  will  cover  all  other 
markets  where  other  Schaeffer  products 
are  currently  distributed.  This  includes 
markets  in  New  York,  New  Jersey,  east¬ 
ern  Pennsylvania,  Connecticut,  Rhode 
Island  and  Massachusetts. 

The  marketing  plan  originated  by 
Ogiivy  «&  Mather  calls  for  the  use  of  tv 
spots  in  order  to  “establish  a  presence” 
in  the  market  and  then  to  come  in  with 
newspapers  as  a  back-up  that  tells  a 
more  complete  story. 

There  are  no  immediate  plans  to  use 
radio  or  magazines,  a  spokesman  for 
Ogiivy  &  Mather  said. 
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Reporter’s  jail 
sentence  lifted 

A  reporter  for  the  Norfolk  Ledger-Star 
avoided  being  jailed  March  20.  A  judge 
lifted  the  sentence  he  had  imposed  when 
David  Chandler  refused  to  reveal  to  a 
grand  jury  his  sources  for  stories  of  cor¬ 
ruption  in  the  state’s  purchasing  agency. 

Richmond  Circuit  Court  Judge  James 
B.  Wilkinson  said  only  that  he  was  lifting 
the  indefinite  jail  sentence  because  the 
grand  jury  had  gotten  “relevant  evi¬ 
dence”  with  which  it  could  proceed. 

That  evidence  did  not  include  the 
names  of  sources  Chandler  had  con¬ 
sulted  for  stories  about  salespersons  giv¬ 
ing  valuable  gifts  to  purchasing  agents  in 
return  for  state  business,  the  judge  said. 

In  an  unusual  courtroom  procedure, 
on  March  16  Judge  Wilkinson  invited 
Chandler  to  his  chambers  to  give  him  an 
opportunity  to  purge  himself.  Wilkinson 
said  that,  if  the  reporter  would  tell  him 
the  names  of  his  sources  for  the  Feb¬ 
ruary  26  story,  he  would  then  decide 
whether  they  are  material  to  the  grand 
jury’s  investigation. 

At  first.  Chandler  declined  the  offer  to 
see  the  judge  in  chambers.  After  some 
interplay  between  Ross  C.  Reeves, 
Chandler’s  lawyer,  and  Judge  Wilkinson, 
however,  the  reporter  agreed  to  the 
meeting.  After  45  minutes,  however,  the 


judge  and  the  reporter  returned  to  the 
courtroom  and  Wilkinson  announced  the 
contempt  citation  would  remain  in  effect. 

Chandler  testified  before  the  grand 
jury  March  13  after  his  lawyers  failed  to 
persuade  the  Supreme  Court  on  March 
12  to  require  Judge  Wilkinson  to  hold  a 
hearing  to  determine  whether  he  could 
be  forced  to  answer  questions. 

The  story  involved  appeared  in  the 
Ledger  Star  February  26.  It  quoted  un¬ 
identified  sources  as  saying  business 
gifts  to  state  purchasing  officials  often 
range  in  value  to  $500  or  more  and  in¬ 
cluded  gift  certificates,  clothing,  furni¬ 
ture  and  color  television  sets.  One  un¬ 
named  businessman  was  quoted  as  say¬ 
ing  he  had  been  making  substantial  gifts 
to  purchasing  employes  for  20  years. 

When  the  grand  jurors  and  Richmond 
Commonwealth’s  Attorney  Aubrey 
Davis  began  asking  questions  that  went 
beyond  the  content  of  the  story.  Chan¬ 
dler’s  lawyers  again  appealed  to  Wilkin¬ 
son  for  an  order  limiting  the  scope  of  the 
inquiry.  Judge  Wilkinson  refused. 

Chandler,  42,  is  an  investigative  re¬ 
porter  who  won  a  Pulitzer  prize  in  1962 
for  stories  in  the  Panama  City  (Fla.)  New 
Herald  on  organized  crime  in  the  Florida 
panhandle.  In  1961,  Chandler  had  been 
jailed  in  Panama  City  when  he  refused  to 
disclose  confidential  sources  to  a  prose¬ 
cutor  there.  Chandler  came  to  Norfolk 
six  months  ago. 


Library  of  Congress 
shows  news  photos 

The  36th  annual  awards  exhibition  of 
the  White  House  News  Photographers 
Association  is  on  view  in  the  Library  of 
Congress  Building  in  Washington 
through  May  30. 

Frank  Johnston  of  the  Washington 
Post  is  winner  of  the  Photographer  of  the 
Year  title  for  the  second  consecutive 
year.  He  also  won  first  place  awards  in 
the  news  and  color  picture  story 
categories  for  his  photographs  of  the 
Jonestown  massacre. 

Other  1st  place  winners  in  photogra¬ 
phy  are: 

Presidential — Darryl  Heikes,  United 
Press  International;  Ftersonalities— color, 
James  Amos',  National  Geographic 
magazine,  and  black  and  white,  Jeff 
Taylor,  Associated  Press. 

Feature — color,  Benson  Ginsburg, 
WJLA-TV;  black  and  white.  Bob 
Grieser,  Washington  Star. 

Sports,  James  M.  Thresher,  Washing¬ 
ton  Post.  Pictorial — color,  Nathan  Benn, 
National  Geographic;  black  and  white, 
Margaret  Thomas,  Washington  Post. 

Picture  story — black  and  white, 
Gerald  Martineau,  Washington  Post. 

The  1978  Annual  Awards  Book  of  the 
White  House  photographers  will  be  pub¬ 
lished  April  15. 
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EXECUTiVE  RECRUiTMENT 


Carl  Youngs,  Mike  Walker 
and  Jim  Mishler  will  be  available 
for  confidential  discussions 
regarding  any  phase  of 
your  newspaper’s  management 
hiring  needs. 


ORG  ANiZATION  AL  TRAINING 

John  Gorby  will  be  available 
with  complete  information  on  our 
new  Organizational  Assessment  and 
Training  Programs  for  your 
advertising,  circulation,  production 
and  editorial  departments. 


CALL  OR  WRITE  OUR  OFFICE  FOR  AN  APPOINTMENT 
OR  CONTACT  US  AT  THE  WALDORF 


'onyuz/ny' 


ONE  CROSSROADS  OF  COMMERCE-SUITE  520  •  ROLLING  MEADOWS,  ILLINOIS  60008 
TELEPHONE:  (312)  394-9330 
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Newsday  reporter  wins  public  service  award 


Newspeople 


Fred  Tuccillo,  reporter  for  Newsday, 
has  been  awarded  the  James  Wright 
Brown  Award  for  excellence  in  public 
service  reporting. 

The  award,  named  in  honor  of 
EDITOR  &  PUBLISHER’S  late  pub¬ 
lisher  and  chairman  of  the  board,  will  be 
presented  by  the  Deadline  Club,  New 
York  Chapter,  Society  of  Professional 
Journalists,  SDX,  at  its  annual  awards 
dinner,  April  5. 

Tuccillo  was  cited  for  a  group  of 
stories  on  Long  Island  sewer  problems. 

Special  achievement  plaques  were 
awarded  to  New  York  Times,  Howard 
Blum  and  Leonard  Ruder,  for  a  series  on 
drug  wars;  Bergen  Record,  Michael 
Hoyt,  for  the  story,  “A  Child's 
Suicide”. 

Only  newspapers  and  wire  service  re¬ 
porters  in  the  New  York  area  are  eligible 
to  receive  the  Deadline  Club's  James 
Wright  Brown  Award. 

Newsday  also  won  a  Science  Award 
for  a  report  by  Tom  Morris  and  Stuart 
Diamond  on  “Water — A  20-Year  Plan”. 

Newsweek,  WCBS  radio  and  WCBS- 
tv  were  presented  the  club’s  “Deadline” 
statuette  for  excellence  in  the  categories 
of  tv  public  service  reporting,  radio  pub¬ 
lic  service  reporting,  financial  news  re¬ 
porting,  and  photography. 


THE  oniv 
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Solid  state 
CinemaSound 
Model  3000 


KODAK  SLIDE 
PROJECTOR  witht 

CASSETTE  SOUND 

•  DUAL 
SPEAKERS 
OUTSTANDING 
SOUND 


that  naver  goes  out  of  sync! 


lightweight,  compact,  fits  under  plane  seat. 
One  complete  unit,  nothing  to  assemble. 
Dimensions — Il’'x7"x20".  Weight — 19  lbs. 
Sturdy  case  has  built  in  screen. 

•  Always  in  perfect  sync:  electronic  transient 
shield  impervious  to  power  drops  and  surges 
Pulse  cut  off  control  guarantees  no  double  slide 
changes.  Voltage  regulator  to  recognition  system. 

•  Room  filling  hi-fi  sound;  16  watt  pmp  amplifier, 
full  range  Quam  speaker.  Built-in  P.A.  system. 

•  Unbreakable  fiberglass  circuit  boards,  meticulous 
hand  soldering.  Professional  quality  unit.  Record 
your  own  program  for  automatic  playback. 

We  sell  only  direct,  call  or  write  now: 


Oreatron  / 


|Phone:(516)437-5119 
32  Cherry  Lane,  Floral  Park,  New  York  11001 


The  winning  entries  are  picked  by  a 
panel  of  judges. 

Raymond  Weiss,  WNET-TV  News, 
was  elected  president  of  the  Deadline 
Club  to  succeed  James  F.  Plante, 
ABC-TV  News.  Plante  becomes  chair¬ 
man  of  the  board. 

Kay  Lockridge,  freelance  writer/ 
editor,  Rob  Sunde,  WCBS  News,  and 
Steve  Osborne,  WOR-TV,  were  elected 
vicepresidents. 

Claudia  M.  Caruana,  Chemical  En- 
fiineerinfi  Prof;ress,  was  re-elected  sec¬ 
retary,  and  Harry  A.  Turton,  General 
Motors  Corporation,  was  re-elected  trea¬ 
surer. 

McClatchy  elects 
two  directors 

William  K.  Coblentz,  a  San  Francisco 
attorney,  and  Frank  McCulloch,  manag¬ 
ing  editor  of  the  Sacramento  Bee,  were 
elected  directors  of  McClatchy  Newspa¬ 
pers,  it  was  announced  by  C.  K. 
McClatchy,  president  of  the  company. 

Coblentz  is  a  partner  in  the  law  firm  of 
Jacobs.  Sills  and  Coblentz  and  is  a 
member  of  the  Board  of  Regents  of  the 
University  of  California.  McCulloch  has 
been  managing  editor  of  the  Bee  since 
February.  1975,  and  previously  was 
editor  of  Leurnina  Magazine,  managing 
editor  of  the  Los  Anfieles  Times  and  a 
correspondent,  editor  and  bureau  chief 
for  Time  and  Life  magazine. 

McCulloch  and  Coblentz  replace 
Eleanor  McClatchy.  chairman  of  the 
board,  and  John  Hamlyn,  counsel  for 
McClatchy  Newspapers,  who  have  re¬ 
tired.  Miss  McClatchy  succeeded  her 
father,  C.  K.  McClatchy,  as  president  of 
the  company  upon  his  death  in  I9.%.  She 
was  named  chairman  of  the  board  in  1978 
and  last  week  was  named  chairman 
emeritus.  Hamlyn  has  served  as  com¬ 
pany  counsel  since  194.^.  He  will  con¬ 
tinue  to  serve  the  company  as  a  consul¬ 
tant. 


Tim  Lanahan,  circulation  director  of 
Zanesville  (O.)  Times  Recorder — named 
circulation  director  of  Troy  (O.)  News. 

*  *  ♦ 

Michael  J.  Progar,  business  manager 
of  Sheboygan  (Wis.)  Press — to  retire 
after  40  years  with  the  Press.  He  will  be 
succeeded  by  Robert  Richter — current 
head  of  classified  advertising  depart¬ 
ment. 

Cliff  Pi  etschet,  action  line  researcher 
and  writer  at  Oakland  (Calif.)  Tribune — 
appointed  business  editor.  He  succeeds 
Arthur  Miller — to  public  relations 
coordinator  at  Kaiser  Aluminum,  based 
in  Oakland. 

*  ♦  ♦ 

James  J.  McMillen,  publisher  of  Craw- 
fordsville  (Ind.)  Journal-Review — named 
assistant  publisher  of  Freedom  Newspa¬ 
pers,  Inc.  located  in  Rio  Grande  Valley 
of  Texas. 

♦  ♦  ♦ 

Larry  Storer,  news  editor  of  Beau¬ 
mont  (Tex.)  Enterprise — named  chief 
editorial  writer  and  editor  of  editorial 
page. 

*  ♦ 

Mariam  Vannais,  former  Waterbury 
district  administrator  for  former  U.S. 
Rep.  Ronald  A.  Sarasin — named  News¬ 
paper  in  Education  coordinator.  Water¬ 
bury  (Conn.)  Republican. 

*  *  * 

SuziE  Dunn, — named  circulation  pro¬ 
motions  and  training  supervisor  of  Kan¬ 
sas  City  (Mo.)  Star.  Frank  Duke — 
named  county  circulation  supervisor. 

*  *  * 

Steven  D.  Vai.orz,  formerly  with 
Quincy  (Mass.)  Patriot-Ledger — named 
account  executive  at  SGM  &  Co., 
Quincy,  Mass.,  advertising  agency. 

*  * 

Paul  Schofield,  one  time  reporter/ 
editor  at  Boston  Globe — named  to  new 
post  of  Boston  account  manager  at  Bus¬ 
iness  Week. 
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in  the  news 


Malcolm  C.  Bauer,  senior  associate 
editor  of  Portland  (Ore.)  Oregonian — 
retired.  He  is  succeeded  by  Robert  M. 
Landauer,  former  associate  editor.  Juo- 
soN  Randall — succeeds  Landauer. 

«  :)( 

David  Fields,  staffer  at  United  Press 
International's  Illinois  Capitol  bureau  at 
Springfield — named  manager.  He  suc¬ 
ceeds  Tom  Laue — named  UPI’s  Ken¬ 
tucky  editor. 

♦  ♦  ♦ 

Rick  Kaspar,  special  projects  manager 
for  Miami  Herald — named  assistant  to 
the  vicepresident/operations  for  the 
Metro  Group  of  Knight-Ridder  newspa¬ 
pers. 

)|e  *  ♦ 

Murray  Burt,  city  editor  of  Toronto 
(Ont.)  Globe  and  Mail — appointed  man¬ 
aging  editor  of  Winnipeg  (Man.)  Free 
Press. 

*  *  * 

Appointments  at  Corpus  Christi  (Tex.) 
Caller  and  Times  include: 

Sam  Fo-sdick,  metropolitan  editor  of 
New  Jersey  edition  of  Philadelphia 
Bulletin — named  city  editor  of  the  Caller. 

Gretchen  Ray,  features  editor — 
named  Caller  news  editor. 

Colin  Seymour,  sports  copy  editor — 
named  Sunday  editor. 

Emily  Jennings  and  Nita  Peterson — 
named  assistant  city  editors  for  features 
of  the  Caller  and  Times,  respectively. 

%  9|e 

Frederic  S.  Marquardt,  editor  of 
Phoenix  (Ariz.)  Republic — named  senior 
editor.  L.D.  “Pat”  Murphy,  editorial 
page  editor — named  to  succeed  Marquardt 
as  editor. 

:Ht  tilt  ^ 

James  McGarity,  associated  with  Col¬ 
umbus,  Ohio  newspapers  for  40  years — 
named  circulation  manager/home  deliv¬ 
ery  of  Columbus  (O.)  Dispatch  and 
Citizen-Journal.  John  Brigham,  assistant 
to  circulation  director — named  circula¬ 
tion  manager/sales  and  operations. 

3|C  % 

Ed  Bernstein — named  assistant  city 
editor  of  San  Rafael  (Calif.)  Independent 
Journal. 

)it  9|t  )|t 

Graham  Earnshaw,  Reuters  staffer  at 
the  World  Services  desk  in  London — 
named  as  the  third  correspondent  to 
Reuters  Peking  bureau. 

ttc  * 

Michael  F.  Malheiro,  vicepresident 
and  circulation  director  of  Sentinel  Star 
Co.,  in  Orlando,  Florida — named  general 
manager  of  the  Suncoast  division. 

*  *  * 

Dick  Hardin,  former  classified  sales 
manager  for  Corpus  Christi  (Tex.) 
Caller-Times — appointed  classified  ad¬ 
vertising  manager  of  Bryan-College  Sta¬ 
tion  (Tex.)  Eagle. 
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Appointments  at  Hyannis  (Mass.) 
Cape  Cod  Times  include: 

Joseph  B.  Mosier,  editorial  page 
editor — retired.  He  is  succeeded  by  Wil¬ 
liam  G.  Smith,  former  Sunday  editor. 

Sherwood  Landers,  managing  editor — 
named  graphics  and  Sunday  editor, 
editor. 

Timothy  O.  White,  news  editor — 
named  assistant  editor. 

Stephen  L.  Hatch,  night  editor — 
named  copy  desk  chief. 

♦  3f( 

William  B.  Green,  advertising  man¬ 
ager  of  San  Antonio  (Tex.)  Light — 
named  advertising  director.  Wayne  E. 
Kuhn,  advertising  staffer — named  retail 
advertising  manager. 


♦  ♦  ♦ 

Lewis  A.  Morrissey,  former  reporter  at 
Flint  (Mich.)  Journal — named  editorial 
page  editor. 

*  * 

Milton  A.  Lomas,  production  director 

of  Long  Beach  (Calif.)  Press 

Telegram — named  production  director  of 
San  Francisco  Newspaper  Agency. 

tK  *  ^ 

Martin  Fischbein,  special  assistant  to 
the  publisher  of  New  York  (N.Y.) 
Post — named  assistant  general  manager. 
*  *  * 


Executive  appointments  at  A.H.  Belo 
Corporation,  publisher  of  Dallas  (Tex.) 
News  include: 

John  W.  Bassett,  Jr.,  an  attorney — 
elected  to  Belo’s  board  of  directors.  He 
succeeds  Jack  B.  Krueger,  former  vice- 
president  and  executive  editor  of  the 
News — retired. 

Robert  T.  Richardson,  financial  vice- 
president  and  secretary — named  senior 
vicepresident,  finance  and  secretary- 
treasurer. 

Robert  W.  Decherd,  corporate 
assistant — to  vicepresident,  corporate 
administration. 

J.  William  Cox,  treasurer — named 
vicepresident  and  controller  of  Dallas 
News. 

Ht  9|C  % 

Jim  Barnhill,  publisher  of  Ypsilanti 
(Mich.)  Press — named  to  President’s 
Advisory  Council  of  Cleary  College  in 
Ypsilanti. 

♦  ♦  ♦ 


R.  Wayne  Davis — to  national  advertis¬ 
ing  department  of  Greenville  (S.C.)  News- 
Piedmont  Co. 
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Stalberg  Livingston 


Zachary  Sialblrg.  managing  editor  of 
Philadelphia  Nch  w— named  to  new  post 
of  executive  editor.  Thomas  Livingston, 
assistant  managing  editor — succeeds 
Stalberg  as  managing  editor. 

Jim  Harden,  circulation  manger  of 
Bellevue  (Wash.)  Journal  American — to 
Hickey  Mitchell  Co.,  St.  Louis,  as  repre- 
sentive  for  northern  California  and  the 
Pacific  Northwest. 

♦  *  ♦ 

Wendy  Wright,  formerly  with  New 
Orleans  (La.)  Times-Picayune  and  Mary 
Sweeten,  former  staffer  on  Bethlehem 
(Pa.)  Globe  Times — named  copy  editors 
on  world  desk  of  Philadelphia  Bulletin. 

♦  *  ♦ 

Circulation  appointments  at  El  Paso 
(Tex.)  Times  and  Herald-Post  include: 

Steve  Lillie — named  city  circulation 
manager. 
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'IT'S  RELAXING' 

TV's  Effect: 
From  Alpha 
to  Z-z-z . . , 


BY  BARRY  SIEGEL 

Times  Staff  Writer 

One  day  in  November,  1969,  socio¬ 
logist  Herbert  Krugman  seated  his 
22-year-old  secretary  in  front  of  a 
television  set  and  taped  a  single  tiny 
electrode  to  the  back  of  her  head. 

A  fine  wire  ran  from  the  electrode 
through  a  wall,  where  it  connected 
with  a  Grass  Model  7  Polygraph,  a 
Honeywell  7600  tape  system  and  a 
CAT  400B  computer.  ••• 

He  had  for  some  years  been  calling 
television  a  "low  involvement”  medi¬ 
um  that  usually  requires  little  from  a 
viewer.  But  he  also  knew  that  televi¬ 
sion  watching  was  enormously  popu¬ 
lar  and  that  it  seemed  to  influence 
people  in  almost  immeasurable  ways. 
Why?  What  does  television  do  to 
people?  Why  is  it  so  popular?  ••• 

These  are  excerpts  from  an  article 
by  Barry  Siegel,  a  Los  Angeles  Times 
staff  writer,  Siegel  has  been  assigned 
to  study  and  write  about  the  social 
impact  of  television — its  influence  on 
behavior,  society  and  culture. _ 

His  secretary  had  been  leafing 
through  a  magazine  when  the  TV 
first  came  on.  As  soon  as  she  looked 
up.  her  brain  waves  slowed  signifi¬ 
cantly.  Within  30  seconds,  she  was  in 
what  scientists  call  a  predominantly 
alpha  state— a  state  that  occurs  when 
someone  is  relaxed,  passive  and  unfo¬ 
cused. 

Scientists  say  a  person  might  slip 
into  a  predominantly  alpha  state 
when  he  or  she  is  daydreaming,  or 
staring  into  a  fireplace,  or  driving 
mile  after  mile  along  a  country  road 
or  starting  to  fall  asleep.  No  one  is 
ever  in  an  entirely  alpha  state;  a  per¬ 
son’s  brain  is  always  full  of  different 
type  waves  (Beta.  Alpha.  Theta  and 
Delta,  from  fastest  to  slowest),  with 
one  type  dominating. 

Scientists  say  you  cannot  remain  in 
an  alpha  state  if  you  are  paying  visual 
attention  to  something,  or  noticing 
something  outside  yourself  or  active¬ 
ly  thinking  about  something.  ••• 

More  striking  yet  was  the  dis¬ 
covery  that  the  secretary’s  brain¬ 
wave  response  to  three  different  tele¬ 
vision  scenarios  was  basically  the 
.same,  even  though  she  told  Krugman 
she  "liked”  one  of  them,  ‘’disliked” 
another  and  was  "bored”  by  the  third. 
(In  this  case,  all  were  commercials. 
Regular  TV  programs  were  used  la¬ 
ter.) 

Her  brain.  Krugman  concluded, 
was  responding  not  to  the  particular 
content,  but  to  the  experience  of 
watching  television— any  television. 
Later  tests  would  lead  Krugman  to 
argue  that  this  predominantly  alpha 
state  was  "characteristic”  of  how 


people  respond  to  TV.  ••• 

Television’s  effects  have  been  hea¬ 
vily  studied,  particularly  in  the  past 
decade,  but  the  findings  are  usually 
labeled  “tentative  and  inconclusive.” 
Evidence  can  be  marshaled  to  support 
any  viewpoint,  the  scientists  cannot 
agree  among  themselves  and  no  one 
says  anything  without  qualification. 

Moreover,  most  studies  have  focused 
on  the  effect  of  specific  program  con¬ 
tent  on  such  behavior  as  acts  of  vi¬ 
olence,  voting  patterns  and  consumer 
buying  habits.  Only  recently  have  re¬ 
searchers  started  asking  questions 
about  the  effects  of  watching  any 
television,  regardless  of  content.  ••• 

TV  is  often  compared  to  drugs  or 
alcohol  as  a  means  to  blot  out  the  real 
world  and  retreat  into  a  nonthinking 
state,  free  of  worry  and  anxieties. 
Some  people  say  they  use  'TV  as  a 
means  to  fall  asleep.  ••• 

Could  it  be.  a  few  scientists  have 
begun  to  ask,  that  one  purpose  of  TV 
—one  reason  for  its  popularity— is  its 
ability  to  put  people  into  a  nonthink¬ 
ing  alpha  state? 

After  conducting  a  brain-wave  ex¬ 
periment  that  confirmed  Krugman’s 
findings,  one  TV  researcher— Peter 
Crown,  a  physiological  psychologist 
and  documentary  filmmaker— says  he 
“began  to  develop  the  notion  that 
television,  in  addition  to  being  a 
source  of  information  and  entertain¬ 
ment,  had  taken  on  the  role  of  the 
‘electronic  fireplace’  of  our  time.”*** 

.As  with  other  TV  research,  the 
work  that  has  been  done  so  far  into 
TV’s  effect  on  the  brain  is  emphati¬ 
cally  labeled  “speculative”  by  all  who 
do  it.  Some  researchers  sneer  at  the 
whole  endeavor,  calling  it  a  "fad”  or 
“bogus.”  Others  are  interested  in  the 
physical  findings  but  do  not  agree 
with  the  type  of  conclusions  drawn 
by  Krugman  and  Crown. 

But  the  differences  have  not 
stopped  corporations,  the  networks 
and  the  advertising  agencies  from 
making  use  of  brain-wave  studies.  In 
fact,  they  are  the  ones  who  are  fund¬ 
ing  much  of  the  current  research— 
more  for  practical  advertising  or  mar¬ 
keting  purposes,  of  course,  than  for 
academic  curiosity. 

The  Simmons  Market  Research 
Bureau  is  conducting  a  brain-wave 
study  for  five  national  magazines— 
TV  Guide,  Reader’s  Digest,  Time. 
Newsweek  and  Family  Circle— that 
are  interested  in  the  relative  effects 
of  print  and  TV.  The  New  York  ad¬ 
vertising  agency  KSW  &  G,  Inc.  is 
sponsoring  brain -wave  studies,  using 
a  grant  from  an  advertiser-client.  *** 

Krugman’s  tests  were  financed  by 
General  Electric,  although  he  says  he 
is  doing  them  to  satisfy  “my  own  in¬ 
terests”  and  not  for  a  corporate  pur¬ 
pose. 

Although  Krugman  is  probably  the 
most  prominent  and  respected  re¬ 
searcher  of  his  t]^  in  the  nonacade¬ 
mic  world,  his  initial  experiment  with 
his  secretary  has  been  soundly  criti¬ 
cized  by  academics,  because  it  tested 
only  one  person  watching  three  com¬ 
mercials. 

Krugman  acknowledges  the  primi¬ 
tive  nature  of  that  experiment.  But  he 
and  Dr.  Sidney  Weinstein,  the  physi- 


ological  psychologist  who  actually 
carried  out  the  tests,  say  they  have 
since  conducted  the  same  experiment 
many  times  with  other  subjects,  using 
both  commercials  and  regular  pro¬ 
grams,  and  found  the  same  results. 

So  have  others  who  conducted  si¬ 
milar  tests. 

Dr.  Thomas  Mulholland,  chief  of 
psychophysiology  at  the  Veterans 
Administration  Medical  Center  in 
Boston,  says  he  was  "frankly  sur¬ 
prised”  at  the  preponderance  of  alpha 
waves  in  40  children  he  tested  while 
they  watched  TV.  ••• 

The  networks  each  have  a  “social 
research"  department.  When  ques¬ 
tioned  about  brain-wave  research  and 
alpha  waves,  the  heads  of  these  de¬ 
partments  expressed  interest  but  said 
they  had  little  knowledge.  "It’s  cer¬ 
tainly  possible,”  said  Ron  Milavsky  at 
NBC.  “I  know  personally  that  con¬ 
centrating  on  the  TV  screen  puts  me 
to  sleep.” 

It  finally  was  a  highly  knowledge¬ 
able  outside  source  who  revealed  that 
two  of  the  three  major  networks 
have,  on  a  pilot,  experimental  basis, 
used  brain -wave  measurements  as  a 
way  to  predict  which  proposed  pro¬ 
grams  and  performers  will  get  the 
best  audience  response. 

This  was  later  confirmed  by  a  net¬ 
work  executive,  but  it  is  a  subject  that 
seems  to  make  some  people  uneasy. 
While  being  questioned,  an  advertis¬ 
ing  executive  and  a  network  official 
both  started  defending  themselves 
against  accusations  of  “mind  control” 
and  “unethical  behavior,”  although 
the  issue  had  never  been  raised  dur¬ 
ing  the  interviews.  ••• 

Dr.  Thomas  Mulholland’s  motive 
was  more  academic  curiosity  than 
programming  success  when  he  took 
40  children  in  1970  and,  one  by  one, 
hooked  them  up  to  an  electroence¬ 
phalogram  (EEC),  which  measures 
brain  waves. 

In  turn,  he  connected  the  EEC  to  a 
television  set,  creating  a  type  of  bio¬ 
feedback  mechanism.  The  "TV  would 
stay  on  only  as  long  as  the  child  re¬ 
mained  visually  attentive;  when  the 
child  lapsed  into  a  predominantly  al¬ 
pha  state,  the  TV  would  go  off.  The 
children  were  told  to  pay  attention 
and  were  asked  to  keep  the  television 
on. 

The  result:  None  of  them  could 
keep  the  TV  on  for  more  than  30  sec¬ 
onds. 

Mulholland  warns  against  jumping 
to  conclusions. 

“We  tend  to  get  excited  about  these 
types  of  results,  but  this  should  be  the 
basis  for  questions.  The  results  are 
suggestive,  not  conclusive.  The  intent 
of  the  viewer  is  important.  If  he  is 
looking  at  a  film  about  China  after  he 
has  visited  there,  he  will  be  noticing 
dates,  the  model  of  cars,  being  criti- 
cal.Then  he  would  be  enormously  at¬ 
tentive.  It  is  when  he  is  looking  at 
something  to  be  entertained  that  he  is 
in  alpha.” 

And  yet,  Mulholland  cannot  refrain 
from  a  few  conclusions  himself. 

"The  high  level  of  alpha .  ..  .  led  us 
to  hypothesize  that  preschool  chil¬ 
dren  may  be  spending  huge  aniounts 
of  time  learning  how  to  be  inattentive 
.  .  .”  Television,  Mulholland  says. 


may  become  a  “conditioned  stimuli” 
for  decreased  brain  activity  and  low 
levels  of  visual  attention.  “This  may,” 
he  concludes,  “adversely  affect  nor¬ 
mal  development  attention .  .  .” 

Last  summer,  Peter  Crown  mea¬ 
sured  the  brain  waves  of  20  subjects 
at  Hampshire  College  as  they 
watched  a  half  hour  of  “That’s  Holly¬ 
wood,”  and  then  as  they  read  a  copy 
of  Time  magazine. 

At  first  he  was  confused;  the  sub¬ 
jects  did  not  show  a  statistically  signi¬ 
ficant  increase  in  alpha  waves  while 
watching  TV. 

Then  Crown  looked  more  closely  at 
the  brain-wave  patterns  of  his  sub¬ 
jects. 

In  13  of  the  20  TV  viewers,  the 
amount  of  alpha  waves  decreased 
sharply  between  the  20-  and  25-min¬ 
ute  mark  of  the  test.  That  mysterious 
decrease  had  thrown  off  the  results. 

Crown  replayed  the  “That’s  Holly¬ 
wood”  tape,  looking  to  see  what  hap¬ 
pened  on  the  show  during  the  20-  and 
25-minute  points. 

'The  propam  had  involved  mostly 
standard  Western  shoolouts.  But  for 
four  minutes  starting  at  the  20-min¬ 
ute  mark,  the  show  had  featured  Jane 
Russell,  Marilyn  Monroe  and  Gene 
Tierney;  Russell  was  singing  in  a 
bathtub,  Monroe  was  being  picked  up 
and  hugged.  ••• 

But  some  scientists  think  the  TV 
viewer  tends  eventually  to  lapse  into 
a  predominately  alpha  state  no  matter 
what  is  on.  They  say  his  mind  usually 
will  grow  accustomed  to  the  visual 
stimuli  and  virtually  shut  down,  un¬ 
less  the  stimuli  keep  changing.  ••• 

Crown  and  others  suggest  that  the 
small  size  of  the  ’TV  screen  and  the 
limited  visual  information  have  a  lot 
to  do  with  inducing  a  predominately 
alpha  state. 

When  a  person  looks  at  a  scene  in 
the  real  world,  he  usually  is  taking  a 
detailed  longshot,  with  something 
going  on  in  the  foreground,  midpoint 
and  background;  he  is  also  taking  in  a 
wide-angle  view  of  about  180  degrees. 

In  contrast,  when  a  person  looks  at 
television,  he  is  looking  almost  en¬ 
tirely  at  close-ups  and  limited  medi¬ 
um  shots,  and  the  width  of  his  vision 
is  reduced  to  7  to  14  degrees.  His  eyes 
do  not  move  much,  and  he  gets  much 
less  visual  information  than  normal; 
this,  some  scientists  say,  is  what 
causes  the  brain  waves  to  slow  down. 
Your  brain  waves  also  slow  down 
when  you  close  your  eyes. 

A  movie  theater  is  more  arousing 
because  its  range  usually  is  wider— 
about  25  to  45  degrees— and  it  offers 
more  longshots  and  visual  detail.  ••• 

Robert  Krull,  now  at  Rensselaer 
Polytechnic  Institute,  has  spent  eight 
years  surveying  what  children  watch 
and  like  most  on  ’TV,  then  correlating 
that  to  such  elements  as  the  pro¬ 
grams’  number  of  cuts,  zooms,  camera 
angles  and  set  changes. 

As  he  examined  children  while 
they  watched  public  television’s  ‘"rhe 
Electric  Company,”  Krull  began  no¬ 


ticing  that  attention  dn^yped  when 
two  characters  came  on  the  screen 
and  played  a  vocabulary  game,  or 
when  an  animal  appeared,  lounging  in 
a  stationary  position.  In  contrast,  at¬ 
tention  climbed  when  the  ’TV  pro¬ 
gram  cut  rapidly  from  scene  to  scene, 
showing  children  running  around  on 
a  playground. 

K™11  says  he  eventually  found  that 
80%  of  the  time,  he  could  predict  a 
viewer’s  attention  level  to  “'The  Elec¬ 
tric  Company”  based  entirely  on  the 
visual  form  of  the  show,  such  as  cuts, 
set  changes  and  movement  from 
space  to  space.  ••• 

Scientists  in  recent  years  have 
come  to  agree  that  the  left  hemis¬ 
phere  of  the  brain  (in  a  right-handed 
person)  specializes  in  human  func¬ 
tions  such  as  speech,  reading,  writing, 
cognitive  thinking  and  logicid  analy¬ 
sis.  The  right  hemisphere  specializes 
in  the  visual,  spatial  and  instinctual;  it 
recognizes  faces  and  shapes  and  ap¬ 
preciates  music. 

Krugman  recently  decided  to  use 
his  machines  not  only  to  measure  al¬ 
pha  waves,  but  also  to  determine 
where  in  a  TV  viewer’s  brain— left  or 
right  hemisphere— activity  took 
place. 

He  showed  his  subjects  a  General 
Electric  ’Thomas  Edison  commercial, 
with  actor  Pat  Hingle  playing  the  role 
of  Edison. 

When  the  actor  related  fairly  de¬ 
tailed  stories  about  the  Niagara  Falls 
transformer  being  turned  on  in  1894 
or  about  a  voice  signal  that  would 
“leap  the  ocean,”  Krugman  found 
viewers  responding  only  with  the 
right  (visual)  hemisphere  of  the 
brain. 

Some  ideas— such  as  the  fact  that 
Edison  was  deaf— did  arouse  the  left 
hemisphere.  But  overall,  Krugman 
found  the  right-brain  hemisphere 
much  more  active  about  two-thirds  of 
the  time.  ’TV  watching,  he  decided,  is 
“relatively”  a  right-brain  hemisphere 
activity. 

To  Krugman,  this  means  TV  view¬ 
ers  often  are  “absorbing”  TV  visually, 
into  the  right-brain  hemisphere,  with 
“no  insight  or  thinking  about  what 
they  are  watching.”  ••• 

Gerhard  Hanneman,  associate  dean 
at  use’s  Annenberg  School  of  Com¬ 
munications,  says,  “I  have  gotten 
arousal  with  a  re-edited  version  of 
‘Lassie,’  with  the  scenes  changed 
around  so  it  wasn’t  predictable.” 
Much  depends  on  the  viewer’s  intent 
and  what  he  is  watching,  many  scien¬ 
tists  caution.  Few  generalizations  can 
be  made.  ••• 

Krugman  and  others  think  that 
standard  ’TV  researchers  fail  because 
they  are  asking  p^le  factual,  verbal 
(left-brain  hemisphere)  questions 
about  an  impact  that  is  visual  and 
nonverbal  (right-brain  hemisphere). 
Whether  or  not  they  are  correct, 
their  argument  is  convincing  enough 
to  extract  seed  money  from  adverti¬ 
sers  and  networks. 

“We’re  doing  it  because  the  data 


seems  hard,”  says  Joseph  Davis,  se¬ 
nior  vice  president  at  KSW  &  G  Ad¬ 
vertising,  Inc.  “It  is  better,  more  di¬ 
rect  For  the  first  time  we’re  able  to 
measure  nonverbal  right-brain  re¬ 
sponses.” 

Perhaps.  But  the  turn  to  technolog¬ 
ical  brain-wave  measurements  may 
also  serve  to  illustrate  how  limited 
the  inquiry  into  television’s  impact 
has  become.  Only  certain  types  of 
questions  can  be  answered. 

At  a  recent  USC  conference  on 
television,  where  assorted  professors 
and  television  executives  debated 
how  TV  should  be  studied,  Richard 
Wald— the  former  head  of  NBC  News 
and  now  senior  vice  president  at  ABC 
News— raised  an  intriguing  question. 

“TV  harps  on  a  very  few  themes. 
Only  those  eternal  verities— lust,  vi¬ 
olence,  sins  and  virtues— cut  across 
all  lines  and  make  broad  waves. 
These  themes  have  always  been  with 
us,  and  in  the  past  we  might  have 
confronted  them  on  occasion,  such  as 
when  we  went  to  the  theater.  But 
now  we  live  in  a  society  where  this  is 
rained  down  on  us  all  the  time  .  r--. 
What  is  this  doing  to  us?  How  are  my 
children  different  from  me?  I  read  all 
the  research  data,  but  it  doesn’t  give 
me  an  answer.  Where  is  all  this  data 
headed  to?  What  is  the  larger  point? 
How  finally  is  'TV  changing  the  char¬ 
acter  of  modem  man?” 

Wald’s  questions  got  lost  in  the 
shuffle  of  conference  talk,  and  soon 
after,  former  CBS  President  Bob 
Wood— standing  out  as  something  of 
an  irascible  curmudgeon- raised  a  far 
different  type  of  question. 

“I  don’t  think  we  should  study  TV 
at  all,”  he  said.  “It’s  been  studied  to 
death.  We  should  instead  study  the 
audience,  h  doesn’t  want  lofty,  intel¬ 
lectual  stuff,  doesn’t  care  about  quali¬ 
ty  programming.  .  .Why?" 

Others  quickly  embraced  this 
thought,  and  the  discussions  shifted 
to  talk  of  the  audience’s  “junk-food 
mentality”  and  of  poor  ratings  for 
documentaries  and  public  television. 

It  was  just  as  well.  ’The  fact  is,  no 
one  can  begin  to  answer  Dick  Wald’s 
questions,  at  least  not  with  hard 
evidence.  But  a  few  TV  researchers 
think  they  may  be  able  to  answer  Bob 
Wood’s. 

They  would  tell  Wood  that  the 
very  nature  of  television  forces,  or  at 
least  invites,  reduced  concentration. 
That's  what  the  ’TV  set  is  for,  they 
would  say.  Pn^ams  that  require 
high  concentration  may  just  not  be 
suited  to  television. 

“I  hesitate  to  make  a  value  judg¬ 
ment  about  this,”  Peter  Crown  con¬ 
cludes.  “It  should,  instead,  be  the  be¬ 
ginning  of  consciousness  raising. 
When  a  viewer  starts  watching  the  7 
p.m.  news  and  he  suddenly  finds  him¬ 
self  watching  the  Tonight  Show 
without  knowing  what  happened,  I 
hc^  he  might  now  have  some  con¬ 
sciousness  about  his  own  behavior. 
He  will  begin  to  understand  why.  He 
will  begin  to  understand  what  hap¬ 
pened.” 
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Phila.  newspapers  yet  to  feel 
impact  of  Food  Fair  closings 


By  Sam  Cremin 

The  closing  of  93  Food  Fair  outlets  in 
the  greater  Philadelphia  market  has  ini¬ 
tially  had  very  little  effect  on  the  ad  lin¬ 
age  in  newspapers. 

The  loss  of  the  10  to  15  pages  of  adver¬ 
tising  a  week  that  these  outlets  had  run  in 
the  Philadelphia  newspapers  has  been 
eased,  at  least  temporarily,  by  the  ad 
efforts  of  the  other  supermarkets  which 
are  vying  for  ex-Food  Fair  shoppers. 

It  is  doubtful,  however,  that  these 
other  chains  will  keep  up  their  present 
advertising  pace  and,  thus,  retail  food 
advertising  linage  is  ultimately  expected 
to  decline. 

Robert  Oristaglio,  retail  advertising 
manager  of  the  Philadelphia  Inquirer, 
told  E&P  that  Acme,  Pathmart  and  Shop 
n'  Bag  have  increased  their  advertising  in 
the  Inquirer  and  made  up  for  the  four 
pages  which  Food  Fair  had  run  with 
them  each  week. 
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Oristaglio  added  that  he  thinks  it  will 
be  one-and-one-half  to  two  months  be¬ 
fore  the  vacated  outlets,  all  of  which 
have  been  bidded  for  by  other  supermar¬ 
ket  chains,  will  be  auctioned  and  ready 
for  business  again.  He  doubts  that  the 
other  chains  will  keep  up  their  present  ad 
pace  for  that  period  of  time. 

Jerry  Summers,  head  of  food  advertis¬ 
ing  for  the  Philadelphia  Bulletin,  re¬ 
ported  that  his  paper  has  not  yet  felt  the 
loss  of  Food  Fair’s  advertising,  although 
he  wondered,  “how  much  advertising 
can  a  food  store  run?  I  mean.  Acme  has 
almost  doubled  its  advertising  in  the  city 
papers.  They’ve  run  up  to  12  pages  a 
week  in  the  Bulletin  alone.  There  comes 
a  point  of  diminishing  return.’’ 

Summers  felt  that  the  biggest  concern 
should  be  for  the  local  food  distributors. 
“They  have  volume  totals  to  keep  up. 
They  should  be  dropping  coupons  all 
over  the  place,’’  he  said. 

Summers  also  pointed  out  that  it  will 
adversely  affect  the  Philadelphia  food 
brokers  if  the  Pathmart  food  chain  buys 
up  too  many  of  the  vacated  Food  Fair 
outlets. 

Pathmart  buys  its  food  out  of  the  New 
York  market.  Food  Fair  had  represented 
15.5%  of  the  Philadelphia  market.  A 
major  shift  of  those  store  outlets  to 
Pathmart  would  mean  a  major  loss  of 
volume  for  the  Philadelphia  brokers. 

Sal  Capella,  advertising  director  for 
the  Philadelphia  News,  an  evening  tab¬ 
loid  which  includes  a  standard  sized  food 
section  folded  into  its  Wednesday  issue, 
said  that  the  News  has  not  enjoyed  ad¬ 
vertising  increases  from  the  other 
supermarkets  since  Food  Fair  went  out 
of  business. 

He  said,  however,  that  chances  are 
they  will  start  seeing  some  increase  one 
way  or  another  from  the  retail  food  cate¬ 
gory. 

Capella  also  pointed  out  that  it  would 
benefit  Philadelphia  newspapers  if  an 
outside  supermarket  came  in  and  bought 
the  Food  Fair  outlets.  He  feels  that  an 
increase  in  the  number  of  supermarket 
interests  in  the  area  would  increase  com¬ 
petition  and  also,  the  pressure  to  adver¬ 
tise. 

The  Philadelphia  Journal,  a  tabloid 
which  is  just  over  a  year  old,  said  that 
Food  Fair  had  not  used  it  as  an  advertis¬ 
ing  medium. 

The  January  27  closing  of  all  of  the 
Philadelphia  area  outlets  for  Food  Fair 
Inc.  came  after  a  review  of  the  Food  Fair 
operations  nationwide  by  the  accounting 
firm  of  Touche  Ross  &  Co. 

One  of  the  objectives  of  the  survey 
was  to  identify  which  divisions  of  the 
Food  Fair  chain  could  be  made  profitable 
and  which  would  be  better  shed.  They 


decided  that  the  Philadelphia  Food  Fair 
division  would  be  better  shed. 

Food  Fair  Inc.  has  been  financially  un¬ 
stable  since  1972.  Problems  peaked  early 
in  ’78  when  mishaps  in  the  accounting 
department  and  a  history  of  slow  pay¬ 
ments  encouraged  suppliers  to  cut  back 
their  credit  to  Food  Fair.  The  situation 
got  worse  and  the  company  took  out  a 
$28  million  loan  to  cover  its  payments. 
Yet,  even  that  proved  insufficient  to  re¬ 
store  supplier  confidence. 

All  sales  of  the  now  empty  Food  Fair 
chains  were  to  be  finalized  by  April  1st 
according  to  a  court  order  issued  by  John 
J.  Galgay,  a  New  York  Bankruptcy 
Judge. 

Lawsuit  against 
L.A.  Times  dropped 

A  $1 ,000,000  lawsuit  by  the  Church  of 
Scientology  against  the  Los  Angeles 
Times  was  dismissed  (March  12)  by  U.S. 
District  Judge  Robert  Firth. 

The  suit  claimed  that  the  newspaper 
and  reporter  Robert  Rawitch  had  con¬ 
spired  with  Attorney  General  Griffin  Bell 
to  deprive  the  church  of  its  civil  rights. 

The  action,  filed  against  the  Times  in 
January,  resulted  from  a  story  written  by 
Rawitch  in  July,  1977.  The  story  gave  a 
detailed  account  of  eavesdropping 
equipment  and  documents  seized  by  FBI 
agents  at  the  church’s  Los  Angeles 
headquarters. 

The  records  pertained  to  the  alleged 
theft  of  government  documents.  Eaves¬ 
dropping  activities  by  the  church  and  in¬ 
filtration  of  government  agencies  by  Sci¬ 
entologists.  1 1  church  officials  were  sub¬ 
sequently  indicted  by  a  Federal  Grand 
Jury  in  Washington  D.C.  The  church  had 
filed  an  earlier  lawsuit  against  the  Times 
and  reporters  Rawitch  and  Robert  Gil¬ 
lette  in  connection  wi'li  a  series  of  arti¬ 
cles  they  wrote  about  the  church.  The 
church  dropped  the  suit  when  it  filed  the 
second  suit. 

Farm  supp  captures 
state  press  award 

For  the  second  consecutive  year, 
“Farming  Outlook,’’  a  supplement  to  the 
Lakeville  (Conn)  Journal  and  the  Miller- 
ton  (N.Y.)  News  has  been  named  winner 
of  the  Service  to  Agriculture  award  in  the 
Better  Newspaper  contest  sponsored  by 
the  New  York  Press  Association. 

Begun  in  1977,  the  tabloid  supplement 
appears  monthly  in  the  two  papers  and 
contains  features  and  commentary  about 
local  and  national  agricultural  topics.  It 
is  printed  at  the  Lakeville  Journal  plant 
in  Lakeville,  Conn,  and  distributed  in 
Dutchess  and  Columbia  counties  in  New 
York,  Litchfield  County  in  Connecticut, 
and  Berkshire  County  in  Massachusetts. 
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Bottom  line 


By  Robert  Hausman 


Rosy  outlook  at  LA  Times 


“Times  Mirror  will  continue  to  seek 
aggressive  internal  development  and 
selective  acquisitions  as  well  as  the  use 
of  leverage  to  enhance  our  return  on 
equity,  more  so  than  in  the  past,”  said 
Dr.  Franklin  D.  Murphy,  chairman  and 
chief  executive  officer  of  Times  Mirror 
Co.  Murphy  remarks  were  made  before  a 
meeting  of  the  New  York  Society  of  Se¬ 
curity  Analysts  (March  27) 

Murphy  said  that  in  1978,  revenues 
were  $1.4  billion,  earnings  per  share  of 
$3.63  from  operations,  dividend  was 
$1.00  on  34  million  shares,  return  on 
equity  21 .6%,  return  on  assets  18.9%  and 
return  on  sales  8.8%. 

“Some  time  ago,  we  set  a  goal  of 
doubling  our  earnings  every  6  years.  A 
comparison  with  1973  figures,  shows  that 
in  1973  we  generated  $700  million  in  rev¬ 
enues,  earnings  per  share  of  $1 .63  on  34 
million  shares,  a  dividend  rate  of  .310, 
return  on  equity  17.1%,  return  on  assets 
14.1%,  and  return  on  sales  7.8%,”  Mur¬ 
phy  said.  The  dividend  is  now  set  at  an 
annual  rate  of  $1.20  Murphy  added. 

Murphy  said  he  is  pleased  with  the 
earnings  progress  and  said  that  the  5  year 
average  earnings  progress  has  climbed  at 
an  annual  rate  of  17.7%. 

“In  1969,  total  revenues  were  $400 
million.  Of  the  $1  billion  added  to  rev¬ 
enue  in  the  last  10  years,  $650  million  has 
come  from  existing  operating  units  and 
$350  million  from  acquisitions,”  Murphy 
said. 

“First  and  foremost.  Times  Mirror  is  a 
newspaper  company,”  Murphy  de¬ 
clared.  “In  1978  newspaper  accounted 
for  41%  of  our  revenue  and  48%  of  our 
operating  profit.  Newsprint  and  forest 
products  accounted  for  21%  of  revenues 
and  17%  of  operating  profits,”  Murphy 
said. 

He  noted  that  book  publishing  gener¬ 
ated  14%  of  revenues  and  16%  of  operat¬ 
ing  profit  in  1978.  Television,  cable  tele¬ 
vision,  and  magazines  accounted  for  13% 
of  revenues  and  about  an  equal  share  of 
operating  profit,  Murphy  said.  Informa¬ 
tion  services  generated  11%  of  revenue 
and  8%  of  their  operating  profit,  he  said. 

“We  have  made  commitments  of  $500 
million  for  expansion  of  our  several  lines 
of  business.  This  includes  a  $57  million 
expansion  of  our  Orange  County 
California  satellite  plant,  and  the  comple¬ 
tion  of  a  new  plant  for  Garden  City  (L.I.) 
Newsday  at  a  cost  of  $40  million.  We 
have  plans  to  improve  the  physical  situa¬ 
tion  at  the  Stamford  (Conn.)  Advocate 
and  Greenwich  (Conn.)  Time,”  Murphy 
said. 

“There  is  a  pending  acquisition  of  5  tv 
stations  from  Newhouse  Broadcasting 
for  a  total  investment  of  $82  million. 
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These  are  3  VHF  and  2  UHF  stations. 
We  will  then  have  a  full  complement  of  5 
VHF  and  2  UHF  stations  across  the 
country,”  Murphy  said. 

He  mentioned  that  Communications 
Properties,  Inc.  a  cable  television  firm 
was  acquired  recently  for  $129  million 
including  debt  assumed. 

“Times  Mirror  newspapers  outper¬ 
formed  the  industry  last  year,”  said  Otis 
Chandler  vice  chairman  of  Times  Mirror 
and  publisher  of  the  Los  Angeles  Times. 

“Total  Times  Mirror  revenues  were  up 
25%,  the  industry  as  a  whole  was  up 
14%,  T.M.  retail  advertising  was  up  20%, 
the  industry  15%,  T.M.  national  advertis¬ 
ing  was  up  20%,  the  industry  8%,  T.M. 
classified  was  up  35%,  the  industry  21%. 
These  figures  all  were  for  1978,”  Chan¬ 
dler  said. 

“In  1978,  the  L.A.  Times  ran  158  mil¬ 
lion  lines  of  advertising.  Some  40  million 
more  lines  than  the  next  newspaper  in 
the  U.S.  the  Chicago  Tribune.  That  158 
million  lines  was  the  largest  volume  of 
any  newspaper  in  the  world,”  Chandler 
disclosed,  and  added  that  in  1978  the 
L.A.  Times  ran  over  5.8  million  indi¬ 
vidual  classified  ads.  “No  other  paper 
has  run  over  5  million,”  Chandler 
claimed. 

Chandler  said  that  earlier  this  year  the 
L.A.  Times  ran  a  special  Sunday  edition 
with  184  pages  of  classified  ads,  no  dis¬ 
play  classified  was  accepted.  This  pro¬ 
duced  $2  million  in  revenue  in  one  day. 
Chandler  said. 

“We  are  adding  2  new  offset  presses  to 
our  Orange  County  plant  and  additional 
newsprint  storage.  We  will  be  converting 
the  4  letterpress  presses  in  Orange 
County  to  quality  printing  by  adopting 
one  of  several  retrofitting  processes  that 
we  are  studying.  Beyond  that  we  are 
looking  at  a  second  satellite  plant  in  the 
San  Fernando  valley,”  Chandler  said. 

“The  special  edition  for  San  Diego 
county  is  ahead  of  projections  in  adver¬ 
tising,  slightly  behind  goal  in  circulation. 
We  are  looking  at  coming  out  with  edi¬ 
tions  in  San  Bernardino,  Riverside, 
Santa  Barbara  and  Ventura,”  Chandler 
mentioned. 

Chandler  mentioned  that  they  are  in  a 
very  competitive  market  with  the  Dallas 
(Tex.)  Times  Herald.  In  1978,  he  said  the 
paper  finished  about  even  with  the  Dal¬ 
las  News  in  regard  to  advertising  figures. 
He  said  that  they  are  considering  home 
delivery  of  their  paper  to  several  high 
demographic  areas  in  Dallas.  Chandler 
also  said  that  they  are  considering  re¬ 
trofitting  of  presses  of  Times  Herald, 
converting  to  all-day  publication. 

Chandler  said  that  the  new  building  for 
Newsday  will  open  in  the  spring  or  sum¬ 
mer  of  this  year.  “With  our  new  Goss 


presses  and  our  new  plant  we  will  have 
the  leg  up  on  everyone  in  the  New  York 
and  Long  Island  market,”  Chandler  said. 
He  emphasized  that  Newsday  will  not  be 
distributed  in  Manhattan. 

“Regarding  Stamford  and  Greenwich, 
Connecticut,  we  are  looking  at  a  Sunday 
paper.  We  would  like  nothing  better  than 
to  take  on  the  New  York  metropolitan 
papers  that  distribute  in  Stamford  and 
Greenwich,”  Chandler  said. 

Robert  F.  Erburu,  president  of  Times 
Mirror  said  that  a  second  newsprint 
machine  is  under  construction  in  New- 
be^g,  Oregon.  The  investment  of  $127 
million  will  yield  110,000  tons  of  addi¬ 
tional  capacity  by  1981,  Erburu  said. 
This  will  grow  to  210,000  tons  by  1988, 
which  will  give  a  total  newsprint  capacity 
in  Oregon  of  595,000  tons. 

“Newsprint  will  continue  as  a  revenue 
and  profit  contributor  with  the  new 
machine,  so  that  a  high  portion  of  our 
revenue  and  operating  profit  will  come 
from  newsprint,”  Erburu  said. 

Procter  &  Gamble  top 
1978  tv  ad  sponsor 

Procter  &  Gamble  spent  the  most  on 
combined  network  and  spot  tv  advertis¬ 
ing  during  1978,  investing  $42!  million, 
according  to  figures  released  by  the 
Television  Bureau  of  Advertising. 

Other  Top  10  users  of  combined 
network-spot  tv  included  General  Foods 
Corp.  ($246  million);  American  Home 
Products  Corp.  ($149.8  million);  General 
Mills,  Inc.  ($134.9  million);  General 
Motors  ($132.9  million);  Bristol-Myers 
Co.  ($127.3  million);  McDonalds  Corp. 
($1 14.8  million);  Ford  Motor  Co.  ($1 10.8 
million);  Lever  Brothers  Co.  ($99.5  mil¬ 
lion);  and  Chrysler  Corp.  ($93.6  million.) 

General  Motors  tv  investment  was  up 
13%,  Ford’s  was  up  18%  and  Chryler’s 
was  up  52%,  according  to  the  TvB  fig¬ 
ures.  During  1978,  newspapers  invested 
$17.3  million  in  tv  advertising,  according 
to  TvB  figures. 
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Text  editing  display  terminals  from 
Teleram  offer  newspapermen  unprec¬ 
edented  freedom  in  gathering,  writ¬ 
ing,  on-site  editing  and  electronic 
transmission  of  important  stories;  a 
capability  with  intriguing  possibilities 
in  numerous  areas  within  publishing. 

With  a  Teleram  self-contained  editing 
terminal,  a  reporter  can  write  the  stoiy 


as  it  happens,  completely  edit  it,  and 
then  transmit  the  finished  copy  over 
regular  telephone  lines  to  his  office. 
Roppy  disk  storage  memories  allow 
reporters  to  process  items  up  to 
14,000  words  in  length  at  one  time. 
Teleram,  the  leader  in  this  type  of 
equipment,  has  units  in  operation 
both  in  the  field  and  in  offices 
worldwide. 


If  you  have  a  need  for  communicating 
text  editing  terminals  that  let  you 
create,  edit  and  transmit  or  receive 
data  from  remote  sources,  give  us  a 
call.  And  give  your  business  a  little 
more  freedom. 

Teleram  Communications  Corp; 
2  Corporate  Park  Drive,  White  Plains, 
New  York  10604  (914)  694-9270 
Telex  646658 
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Equipment 


Letterpress  unit  prints  offset 


with  new  TKS  system 


Columbus  Ga.,  newspaper  is  using 
letter  press  equipment  to  print  offset. 

In  a  first-in-America  endeavor,  the 
newspaper  member  of  the  Knight-Ridder 
group,  has  successfully  tested  a 
Japanese-developed  technique  to  con¬ 
vert  its  presses. 

Two  of  three  test  units  have  been  fully 
converted  from  DiLitho  to  offset  (or 
“letter-offset,”  or  “letter-set")  and  al¬ 
ready  are  in  daily  production.  A  third 
unit  which  was  used  in  the  initial  test  is 
also  converted  except  for  having  its 
cylinders  reversed.  The  Ledger- 
Enquirer,  which  uses  a  six-unit  Scott 
press  with  one  color  deck  and  a  couple, 
anticipates  converting  the  remaining 
units  by  mid-year. 

“Being  able  to  enjoy  the  quality  bene¬ 
fits  of  offset  without  having  to  replace 
existing  letterpress  units  is  an  exciting 
prospect,”  says  Glenn  Vaughn,  presi¬ 
dent  and  general  manager  of  the 
Ledger-Enquirer.  Because  of  this  poten¬ 
tial,  Vaughn  initiated  a  two-phase  exper¬ 
iment  to  determine  Just  what  quality 
levels  could  be  achieved. 

The  tests,  which  centered  on  black- 
and-white  reproductions  in  the  first 
phase  and  process  color  in  the  second, 
were  concluded  in  February.  They  were 
coordinated  by  James  A.  Keeley, 
Knight-Ridder’s  director  of  construction 
and  mechanical  systems. 

Commented  Joseph  C.  Rivals, 
Ledger-Enquirer  production  director: 
“We’re  very  pleased.  Even  in  these 
early  stages,  reproduction  approaches 
regular  offset  quality.  Our  very  first  in¬ 
production  color  was  superior  to  our  Di¬ 
Litho,  which  we  considered  good,  and 
our  waste  factor  is  running  about  4  per¬ 
cent  at  the  folder,  which  compares 
favorably  with  many  offset  in¬ 
stallations.” 

Back  in  August  of  1978,  the  newspaper 
had  converted  its  six-unit  Scott  Model 
2012  letterpress  from  relief  plate  printing 
to  DiLitho,  using  the  DIPPS  system  de¬ 
veloped  by  Tokyo  Kikai  Seisakusho 
(TKS)  and  marketed  by  Taft  Equipment 
Sales  Company. 

About  the  time  the  DIPPS  equipment 
was  being  installed,  Columbus  Jeamed 
that  TKS  had  just  completed  field  testing 
in  Japan,  hardware  which  would  enable  a 
letterpress  to  print  offset  using  the  same 
dampener  incorporated  in  the  DIPPS 
DiLitho  system. 

In  addition  to  one  dampener  per  print¬ 
ing  couple,  the  TKS  letter-offset  system 
consists  of  one  stainless  steel  impression 
cylinder  22.5  inches  in  circumference, 
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Photo  shows:  plate  cylinder,  blanket  cylinder,  chrome  impression  rollerand  pneuma¬ 
tic  cylinder  which  engages  and  disengages  impression  roller. 


friction  driven  by  the  blanket  cylinder, 
the  mechanism  to  move  that  cylinder  on 
and  off  impression,  an  anti-set-off  device 
to  keep  the  second  impression  stainless 
cylinder  clean  and  reversing  gearing  if 
the  unit  to  be  converted  is  not  already  so 
equipped.  The  reversing  capability  is  re¬ 
quired  because  the  plate  and  blanket 
cylinders  must  turn  inward  so  that  the 
web  may  be  fed  outward  between  the 
blanket  and  impression  cylinders. 

Once  it  was  established  that  the  DIPPS 
equipment  worked  well  and  required 
very  little  maintenance,  it  was  decided  to 
convert  one  unit  from  DiLitho  to 
offset — or  as  TKS  calls  its  process — 
“letter-offset.” 

The  one-unit  conversion  allowed 
Phase  I  experimental  runs  to  be  made 
which  compared  identical  eight-page 
products — one  produced  by  letter-offset; 
the  other  by  DiLitho.  An  effort  was 
made  to  insure  that  the  eight  pages  rep¬ 
resented  the  variety  of  printing  chal¬ 
lenges  found  in  a  typical  newspaper.  Ac¬ 
cordingly,  the  experimental  product  con¬ 
sisted  of: 

•  a  typical  page  one  including  at  least 
two  half-tones; 

•  a  full  page  “High  Fashion”  ad  hav¬ 
ing  plenty  of  white  space; 

•  an  editorial  page; 

•  a  page  of  stock  market  copy; 


Photo  shows:  TKS  Dampening  System  in 
Arch  of  Press. 

•  a  full  page  grocery  ad  featuring  a 
number  of  reverses; 

•  a  classified  liner  page; 

•  a  typical  sports  front; 

•  the  ANPA/Rl  test  page. 

A  total  of  nine  separate  press  runs 
were  made  using  various  combinations 
of  screen  (65  line  and  85  line),  inks  (let¬ 
terpress  and  offset)  and  newsprint  (let¬ 
terpress  and  offset). 

Each  run  was  provided  to  a  group  of 
judges  who  were  asked  to  indicate  which 
product  they  preferred  and  to  what  de¬ 
gree.  The  products  were  not  identified  as 
to  process,  but  were  simply  marked 
“Sample  A”  and  “Sample  B.”  There 
were  twenty-one  judges — ten  from  vari- 
(Conti tilled  on  page  40) 
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AP  will  establish  satellite 
service  for  radio  network 


The  Associated  Press  announced  it 
will  establish  a  broadcast  quality  satellite 
delivery  system  for  its  66()-affiliate  radio 
network. 

The  news  service  said  it  would  file  an 
application  shortly  with  the  Federal 
Communications  Commission,  seeking 
licensing  for  15-foot  earth  stations  in  37 
cities. 

“We  have  signed  a  lease  agreement 
with  California  Microwave,  for  15-foot 
earth  stations  in  the  37  cities."  said 
Keith  Fuller,  president  of  AP.  "With 
these  earth  stations  we  hope  to  bring  the 
advantage  of  high  quality  satellite  cir¬ 
cuits  to  a  large  number  of  broadcast  sta¬ 
tions  affiliated  with  the  AP  Radio  Net¬ 
work.  and  also  start  delivering  certain 
limited  data  services  to  newspapers." 

The  15-foot  earth  stations  will  be  in¬ 
stalled  on  frequency  coordinated  sites  by 
CM  I.  an  electronics  manufacturing  con¬ 
cern  headquartered  in  Sunnyvale,  Calif. 
The  earth  stations  will  be  licensed  to  and 
maintained  by  The  Associated  Press.  AP 
is  negotiating  for  transponder  space  to 
serve  the  distribution  system. 

The  primary  signal  directed  to  the 
satellite  for  relay  to  the  37  cities  will  be 
The  Associated  Press  Radio  Network,  an 
audio  news  program  service  currently 
reaching  more  than  600  AP  member 
radio  stations  via  terrestrial  lines  leased 
from  American  Telephone  &  Telegraph 
Company. 

Sixty-one  AP  Radio  affiliates  are  lo¬ 
cated  within  the  37  cities  where  earth 
stations  initially  will  be  located.  Landline 
extensions  leased  from  AT&T  from  each 
of  the  earth  stations  will  continue  to  pro¬ 
vide  3khz  channels  to  the  remainder  of 
the  stations,  l.ocal  broadcast  quality 
loops  will  be  available  to  feed  AP 
member  stations  inside  of  or  close  to  the 
earth  station  cities. 

“The  chief  advantage  in  37  earth  sta¬ 
tion  cities  will  be  the  immediate  availabil¬ 
ity  of  a  5khz  broadcast  quality  audio  sig¬ 
nal,"  said  Dave  Bowen,  AP  vicepresi¬ 
dent  and  director  of  communications. 

“We  believe  that  all  aspects  of  the 
proposed  filing  are  precedented  by  prior 
FCC  approvals  and  we  earnestly  hope 
for  quick,  favorable  action  on  the  filing," 
Bowen  said. 

Last  month,  AP  received  FCC  ap¬ 
proval  for  a  one-year  test  of  satellite  op¬ 
eration  using  10-foot  and  smaller  dish  an¬ 
tennas.  Bowen  said  this  testing  program 
would  proceed  with  a  variety  of  antenna 
diameters  on  earth  stations  provided  by 
California  Microwave. 

“We  hope  the  results  we  get  from 
these  tests  will  support  yet  another  ap¬ 
plication,"  Bowen  said.  “Our  final  goal 
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is  an  earth  station  system  serving  every 
APcity  in  the  United  States,  with  dishes 
down  to  the  smallest  size  the  FCC  will 
approve." 

Bowen  said  AP  has  entered  into  a  con¬ 
tingency  contract  with  CM  I  for  a 
minimum  of  400  small  aperture  termi¬ 
nals. 

“Presently,  it  is  impossible  to  pinpoint 
just  how  large  a  network  can  be  cost- 
justified."  he  said.  “We  have  designed 
and  engineered  a  plan  which  will  take  us 
toward  that  final  goal  in  easy  stages,  with 
the  first  step  organized  to  increase  the 
chance  of  quick  FCC  approval." 

Roy  Steinfort.  vicepresident  of  broad¬ 
cast  services  for  AP,  noted  that  the  news 
cooperative’s  stated  goal  always  has 
been  the  quickest,  possible  implementa¬ 
tion  of  a  satellite  delivery  system  to  ben¬ 
efit  the  broadcast  industry  as  a  whole. 

“Obviously,  we  are  hopeful  that  the 
smaller  earth  stations  will  receive  FCC 
approval."  Steinfort  said.  “Flowever. 
we  see  this  first  step  as  an  opportunity 
for  AP  to  move  ahead  and  provide 
broadcast  quality  service  to  a  large 
number  of  stations,  utilizing  a  system 
built  around  15-foot  dishes  which  already 
have  been  approved  for  such  use  by  the 
FCC.” 

Steinfort  noted  that  all  APRadio  af¬ 
filiates  would  benefit,  since  even  those 
stations  which  continue  to  receive  ser¬ 
vice  on  terrestrial  lines  will  realize  im¬ 
proved  quality  because  of  the  greatly  re¬ 
duced  number  of  intermediate  drops  be¬ 
tween  them  and  the  originating  5khz  sig¬ 
nal. 

The  cities  in  which  the  initial  37  earth 
stations  will  be  located  are:  Albany.  NY; 
Albuquerque,  NM;  Baltimore,  MD; 
Birmingham,  AL;  Boston,  MA;  Buffalo, 
NY;  Charlotte,  NC;  Chicago,  IL;  Cin¬ 
cinnati,  OH;  Cleveland,  OH;  Dallas,  TX; 
Denver,  CO;  Detroit,  Ml;  Hartford  CT; 
Houston,  TX;  Indianapolis,  IN;  Kansas 
City,  MO;  Los  Angeles,  CA;  Louisville, 
KY;  Memphis,  TN;  Miami,  FL;  Mil¬ 
waukee,  WI;  Minneapolis,  MN;  New 
Haven,  CT;  New  Orleans,  LA;  Omaha, 
NB;  Orlando,  FL;  Phoenix,  AZ; 
Pittsburgh,  PA;  Portland,  OR;  Roches¬ 
ter,  NY;  San  Diego,  CA;  San  Francisco, 
CA;  Seattle,  WA;  St.  Louis,  MO; 
Tampa,  FL;  and  Washington,  DC. 

K-R  paper  buys 
inserting  unit 

Coliimhus  (Ga.)  Enquirer  and  Ledger 
newspapers  of  the  Knight-Ridder  chain 
have  purchased  a  Muller-Martini  Model 
227  inserting  machine  as  well  as  an  addi¬ 
tional  insert  feeder. 


Counter  uses  solid 
state  electronics 

Printing  newspapers  is  a  fascinating 
business.  Counting  them  is  another 
story.  For  years,  newspaper  presses 
have  been  tied  to  mechanical  counters — 
tied  to  periodic  breakdowns — tied  to 
paper  dust  causing  failures  in  remote 
readouts. 

Faced  with  all  the  above  problems,  the 
Torrance  (Calif.)  Daily  Breeze  contacted 
Malone  Enteiprises.  a  small  electronic 
speciality  firm,  to  try  to  resolve  the  prob¬ 
lem.  A  prototype  counter  was  designed 
and  bench  tested  to  over  lOO.(KK)  papers 
per  hour.  The  unit  was  installed  on  the 
Daily  Breeze  press  and  tested  under  pro¬ 
duction  schedules  for  three  months. 

After  three  months  of  testing,  they 
proved  to  be  successful.  Merle  F. 
Yeager,  production  director  informed 
Lou  DeCaro,  pressroom  superintendent 
to  install  the  counters  on  both  presses. 

The  system  consists  of  dual  readouts 
on  each  press  console — one  readout  for  a 
gross  and  the  other  readout  for  a  net 
count.  The  net  readout  has  an  on  and  off 
switch  used  when  the  folder  is  producing 
waste.  Re-setting  either  readout  is  done 
instantly  by  a  push-button. 


Rounding  out  the  system  are  two  net 
readouts  in  the  press  superintendent's 
office.  This  saves  time  as  the  superinten¬ 
dent  knows  what  each  press  count  is  in¬ 
stantly  without  having  to  go  out  on  the 
floor  to  check. 

The  readouts  are  large  V2  inch  elec- 
tonic  digits  easily  visible  at  any  angle. 
The  installation  requires  only  a  6-32  x  Vi 
inch  hole  in  the  cutting  cylinder  and  a 
pick  up  head  bolted  usually  with  a  fac¬ 
tory  bolt  to  the  frame  of  the  press. 

There  are  no  moving  parts  in  the  sys¬ 
tem.  It  is  100%  solid  state  electronics.  To 
date,  six  months  later,  the  new  counters 
have  proven  to  be  100%  reliable.  Mail- 
room  overruns  have  been  reduced  due  to 
the  accuracy  of  the  new  electronic 
counters. 

Buffalo  News  goes 
to  direct  printing 

Buffalo  (N.Y.)  News  will  convert  to 
direct  printing  this  spring  using 
Napplates.  The  paper  has  been  printing 
with  NAPP  Super-H  pattern  plates  for 
the  past  year  and  a  half. 

The  News  will  also  purchase  an  addi¬ 
tional  Satellite  plate  processor  and  when 
combined  with  the  two  existing  Satellite 
units,  the  paper's  overall  capacity  could 
reach  270  plates  per  hour. 

EDITOR  &  PUBLISHER  for  April  14,  1979 


0 


.%  "i, -,i  •5Si£i 


“■  H^-'r?.rf^ 


Assigninent  to  Deadline. 

And  since  Digital  is  the  largest 
manufacturer  of  newspaper  systems  in  the 
world — as  well  as  the  largest  manufac¬ 
turer  of  interactive  computer  systems  of 
TMS-ll  is  unique.  It's  the  total  every  description — we  have  the  resources 

management  system  designed  to  help  to  keep  your  system  running,  and  to 

you  meet  deadlines,  tighten  editorial  add  new  functions  as  your  needs  grow 

standards,  and  control  every  story  that  and  change. 

comes  in  over  the  wire  or  originates  from  W  you'd  like  to  learn  more,  attach 

a  terminal.  yoiir  business  card  to  the  coupon  or  write 

Every  story  is  automatically  indexed  to  Digital  Equipment  Corporation, 

and  filed  in  an  electronic  desk  where  it  Graphic  ^ts  Group,  Merrimack,  New 

is  immediately  available  for  editing,  Hampshire  03054. 

headline,  sizing,  priority  and/or  page 
assignment. 

The  system's  indexes  provide  user- 
tailored  directories  on  up  to  64  informa¬ 
tion  fields  so  that  editors  can  prepare, 
update  and  control  budgets  right  up  to 
press  time. 

TMS-ll  is  the  interactive  system— 
fast,  reliable  and  expandable  to  over  300 
input  and  editing  terminals  (local  or 
remote).  And  most  importantly  TMS-ll  is 
easy  to  use.  It  works  with  you,  to  your 
design  and  in  your  language. 


Digital  Equipment  Corporation, 

Graphic  Arts  Group, 

Merrimack,  New  Hampshire  03054. 

Please  send  me  additional  information  on: 

□  TMS-ll  Text  Management  System 

□  CMS-11  Classified  Advertising  System 

□  CPMS-11  Classified  Page  Makeup  System 

□  TABS-11  Circulation,  Business  and 
Accounting  System 

My  business  card  is  attached.  ep4I49 

European  headquarters:  12,  av.  des  Morgines,  1213  Petit-Lancy/Geneva. 

In  Canada:  Digital  Equipment  of  Canada.  Ltd. 


Digitals  TMS-ll  is  the  only  total 
newsroom  system  for  reporting, 
editing  and  copy  management. 


U.S.  press  manufacturer 

^  layouts  up  to  18  x  22 

acquired  by  German  firm 

Equipment  Co.,  of  Westborough,  Mass., 


The  acquisition  of  Wood  Industries  by 
Maschinenfabrik  Augsburg-Nuernberg 
A.G.  (M.A.N.)  of  Augsburg,  West  Ger¬ 
many,  has  been  announced. 

Termed  by  Wood  president  Daniel 
McColIey  “a  development  of  major  sig¬ 
nificance  to  the  American  graphic  arts 
industry,”  this  M.A.N.  acquisition  of 
Wood  and  its  divisions  and  subsidiaries 
became  effective  February  9. 

McColIey  says  M.A.N.  is  a  widely  di¬ 
versified  multi-billion-dollar  enterprise 
known  worldwide  for  its  heavy  engineer¬ 
ing  abilities  and  together  we  are  the 
world’s  largest  producer  among  the 
companies  that  manufacture  both  web 
and  sheet-fed  printing  presses. 

The  Wood  chief  executive  says  his 
company’s  role  as  an  M.A.N.  subsidiary 
“enhances  both  our  technical  and  finan¬ 
cial  resources.  The  results  of  our  new 
status  will  become  increasingly  evident 
to  our  customers  and  suppliers.” 


Letterpress  unit 

{Continued  from  page  37) 


ous  newspaper  departments  and  eleven 
customers  (advertisers  and  readers).  The 
reader  group  included  young  and  mature 
readers  of  both  sexes. 

In  the  two  tests  involving  offset  ink 
and  offset  newsprint,  a  third  product  was 
produced  on  the  same  days  using  the 
same  brands  of  ink  and  newsprint — an 
offset-produced  section  printed  on  a 
Goss  Urbanite  press  at  the  Tallahassee 
(Fla.)  Democrat,  another  Knight-Ridder 
newspaper. 

The  compiled  scores  were  both  in¬ 
teresting  and  conclusive.  The  judges 
heavily  favored  letter-offset  to  DiLitho. 
They  also  chose  the  offset  product  to  be 
superior  to  the  letter-offset  section,  but 
in  this  comparison,  the  quality  differ¬ 
ences  were  relatively  indistinguishable. 

In  order  to  conduct  Phase  II  of  the 
letter-offset  experiment  and  to  explore 
the  full-color  potential  of  the  process, 
Columbus  converted  two  additional  units 
to  letter-offset — one  of  which  has  a  color 
cylinder.  There  will  be  further  testing  to 
determine  quality  and  waste  differences 
of  water  first  and  water  second  applica¬ 
tion  sequences. 

Columbus  has  had  a  full  measure  of 
press  conversions.  In  1973  the  Ledger- 
Enquirer  converted  from  stereotype  to 
zinc  plates  and  shortly  thereafter  to 
magnesium.  Next,  the  conversion  was  to 
NAPP  plates  in  1975,  followed  two  years 
later  by  the  conversion  to  DiLitho. 
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“We  anticipate  a  fruitful  exchange  of 
design  and  engineering  concepts.” 
McColIey  says,  “one  that  will  benefit 
printers  and  publishers  here  and  in 
Europe.  Printers  here,  he  notes,  “can 
expect  a  gradually  expanded  line  of 
presses  from  Wood.” 

McColIey  says  Wood  Industries  and 
its  printing  press  division.  Wood-Hoe, 
will  remain  American  operations,  “offer¬ 
ing  to  our  customers  the  thorough 
knowledge  of  American  press  require¬ 
ments  that  we  have  gained  during  nearly 
two  centuries  of  experience.” 

“In  addition  to  printing  presses.”  says 
McColIey.  “some  of  our  new  parent’s 
industrial  activities  include  astronautics 
and  electronics,  turbo  machinery  such  as 
gas  turbines,  transportation,  power  gen¬ 
eration  equipment  including  nuclear 
power,  engineering  and  equipment  for 
iron  and  steel  mills  and  mining  systems.” 


With  this  background  all  of  our  people 
are  better  craftsmen,  especially  our 
cameramen  platemakers  and  our 
pressmen,”  Rivals  said,  adding,  “with 
this  built-in  quality  consciousness  and  a 
system  like  letter-offset,  which  works 
well  from  the  outset,  quality  cannot  help 
but  improve  with  time.” 


has  added  another  facsimile  system  to 
their  product  line  called  the  Alden  1 8"  Fax 
Recorder. 

The  system  can  transfer  documents  (up 
to  1 8"  X  22")  such  as  advertising  layouts, 
proofs,  financial  graphs  and  computer 
sheets.  The  fax  system  is  for  proofing,  not 
for  camera  ready  print  out. 

System  configuration  includes  a  new 
compact  drum  scanner  with  improved  op¬ 
tics  and  Alden  1 800  facsimile  recorder. 
The  drum  scanner,  because  it  is  a  sepa¬ 
rate  unit,  can  serve  several  recorders. 
The  table-top  scanner  and  recorder  units 
are  available  with  either  AM  or  EM  signal 
modulation  and  can  be  used  over  dial-up 
lines  using  data  access  phones  or  over 
dedicated  conditioned  lines. 

Copies  are  received  at  the  rate  of  one 
page  (8  X  II)  in  four  minutes  and  in  1 8 
minutes  fora  I8"x  22"page.  The  recorder 
uses  continuous  1 70'  roll  of  Alfax  elec¬ 
trolytic  recording  paper  for  unattended 
operation.  Both  ASCII  and  compressed 
digital  facsimile  signals  over  .3 KHz  lines 
can  be  handled  by  the  system. 

Since  1 970  the  News  Times  Publica¬ 
tions  Co.  of  El  Dorado,  Arkansas  has 
used  Alden  fax  scanners  at  Hot  Springs 
and  Texarkana  to  send  layouts  to  El 
Dorado,  Arkansas. 

The  Alden  18"  x  22"  facsimile  system 
leases  for  $295.00  per  month  for  the  AM 
version  and  $300.00  per  month  for  the  EM 
version. 


Alden  1 8"  Fax  Recorder  system  includes  drum  scanner  on  left  with  1 8"  recorder 
unit  on  right.  The  recorder  can  be  either  table-top  or  on  casters  for  easy  moving. 
The  black  box  in  the  center  contains  the  electronics  for  the  1 8"  printing  head  shown 
as  it  printed  out  an  ad  proof.  System  operates  over  dial-up  lines  or  dedicated  lines. 
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Small  newspapers  continue 
to  install  copy  systems 


Newspapers  continue  to  install  and 
purchase  front-end  systems  for  news¬ 
rooms,  bureau  operations  and  classified 
departments.  The  small  newspapers, 
under  25 ,000  circulation,  are  accelerating 
the  adoption  of  electronic  copy  process¬ 
ing  systems  in  both  software  and 
hardwired  configurations. 

Unkmtown  (P-d.)  Herald  and  Standard 
has  selected  a  DEC  TMS-1 1  and  TABS- 
11  for  editorial,  classified,  production 
and  business  applications. 

The  system  will  have  2  PDP-11/70 
computers,  17  VDTs  and  3  disk  drives 
with  a  total  of  200  million  characters  of 
on-line  storage  for  all  departments. 

Five  VT52  terminals  will  be  placed  in 
the  business  office  with  the  TABS-11 
(typeset  accounting  and  business 
system-11)  program  to  be  used  for  in¬ 
teractive  access  and  maintenance  of  reg¬ 
ular  and  paid-in-advance  circulation,  as 
well  as  advertising,  payroll,  accounts 
payable  and  general  ledger.  The  TABS- 
1 1  system  will  also  be  available  as  an 
emergency  backup  to  the  production  sys¬ 
tem. 

Quincy  (111.)  Herald-Whig,  a  30,000 
evening  paper,  will  install  a  TMS-8  com¬ 
puter  system  for  editorial,  classified, 
production  and  business  operations.  The 
3-processor  configuration  includes 
DECedit-620,  DECset-620  and  TABS- 
620  systems.  The  present  TABS-8  sys¬ 
tem  in  operation  at  the  paper  will  be  up¬ 
graded  to  the  TABS-620.  An  additional 
25  million  bytes  of  on-line  disk  storage  is 
part  of  the  new  package,  along  with  26 
VDTs. 

ECRM,  now  a  subsidiary  of  AM  Inter¬ 
national,  has  sold  6  newspapers  model 
7600  series  copy  processing  systems. 
Value  of  the  orders  is  approximately  $1 
million.  With  the  new  orders,  more  than 
40  U.S.  newspapers  have  installed 
ECRM's  copy  processing  systems. 

The  six  newspapers  are:  Temple  (Tex.) 
Telegram,  20  VDTs  with  3-CPUs,  and 
four  10-megabyte  disk  drives; 
Greenshurg  (Pa.)  Tribune-Review ,  in¬ 
stalling  2nd  system  with  2-CPUs,  20- 
megabyte  classified  system;  San  Fran¬ 
cisco  Progress,  published  by  Harte- 
Hanks,  12VDTs  for  a  fully  integrated 
editorial/classified  system  with  2  CPUs 
and  20-megabytes  of  storage;  Dedham 
(Mass.)  Transcript,  editorial/classified 
system  with  lOVDTs,  2  CPUs  and  two 
10-megabyte  disk  drives;  Spartanburg 
(S.C.)  Herald-Journal  ordered  a  2nd  sys¬ 
tem  with  17  VDTs.  3  CPUs  and  a  20- 
megabyte  disk  for  use  in  the  editorial 
department;  Fort  Walton  Beach  (Fla.) 
Playground  Daily  News  a  16  VDT  sys¬ 
tem  with  3  CPUs  and  20  megabytes  of 
storage. 

Mycro-Tek  of  Wichita,  Kansas,  has 


sold  more  than  60  Mycro-Comp  copy 
systems  to  newspapers  with  8  newspa¬ 
pers  installing  systems  since  the  first  of 
the  year. 

The  papers  are:  Clovis  (N.M.)  News- 
Journal  with  8  VDTs,  one  controller,  and 
class  ad  and  class  ad  billing;  Frankfort 
( Ky.)  State  Journal  with  12  VDTs,  2  con¬ 
trollers,  2  dual  disk  drives,  and  class  ad 
and  class  ad  billing  programs;  Brazil 
(Ind.)  Times  with  4  VDTs.  one  control¬ 
ler.  one  dual  disk  drive;  Lawrenceville 
(Ill.)  Record  with  4  VDTs,  one  control¬ 
ler.  one  dual  disk  drive  and  the  class  ad 
program;  Seymour  (Ind.)  Tribune  with  7 
VDTs,  two  dual  disk  drives,  one  control¬ 
ler;  Oconomowoc  Enterprise  of 
Oconomowoc,  Wise.,  has  installed  a  5 
VDT  system  with  2  dual  disk  drives,  one 
controller  and  class  ad  and  class  ad  bil¬ 
ling  progiams;  Edmond  (Okla.)  Sun  has 
installed  5  VDTs.  one  controller.  2  dual 
disk  drives  and  class  ad  and  class  ad 
billing;  Frankfort  (Ind.)  Times  with  6 
VDTs,  2  dual  disk  drives,  one  controller 
and  class  ad  and  class  ad  billing  pro¬ 
grams. 

Hendrix  Electronics  has  announced  a 
surge  in  sales  of  their  HS-45  and  HS-46 
systems  that  were  introduced  at  the  June 
1978  ANPA/Rl  conference. 

Newspapers  that  have  purchased  the 
systems  are:  Lawrence  (Mass.)  Eagle- 
Tribune,  HS-46  with  HNMS(Hendrix 
Newspaper  Management  System);  South 
Bend  (Ind.)  Tribune,  HS-46  with  HNMS; 
Pontiac  (Mich.)  Oakland  Press,  HS-46; 
Florence  (Ala.)  Times-Tri-Cities  Daily, 
HS-46;  Las  Cruces  (N.M.)  Sun-News , 
HS-46;  Pomona  (Calif.)  Progress- 
Bulletin,  HS-45;  Ontario  (Calif.)  Report, 
HS-45;  Vineland  (N.J.)  Times-Journal, 
HS-46  dual  system;  Kingsport  (Tenn.) 
Times-News,  HS-46  three  systems  plus 
HNMS;  Beckley  (W.  Va.)  Post-Herald, 
HS-45  dual;  Wilkes-Barre  (Pa.)  Times- 
Leader-News  Record,  HS-46  dual  sys¬ 


tem;  Mt.  Vernon  (N.Y.)  and  New 
Rochelle  (N.Y.)  papers  of  the  WRN 
Group,  two  remote  bureau  systems. 

Raytheon  Graphic  Systems  has  sold  a 
computerized  system,  two  Raycomp  100 
processors  with  central  300  megabyte 
disk  memory,  to  the  Birmingham  Post 
and  Evening  Mail  of  Birmingham.  Eng¬ 
land. 

The  system  VDTs  can  display  a  tab¬ 
loid  page  full  size  or  broadsheet  at  half 
scale  with  text  available  in  255  fonts 
ranging  from  5  to  %  points. 

In  operation,  ad  copy  without  complex 
markup  commands  is  entered  into  the 
Raycomp  100  systems.  Once  in  the  sys¬ 
tem,  the  raw  text  can  be  called  up  by  an 
operator  at  individual  work  stations  and 
displayed  on  a  screen. 

Portions  of  the  screen  are  used  to  list 
ads  within  the  system,  copy  blocks 
within  a  single  ad,  or  the  shapes  available 
for  call-up  to  screen  for  copy-fitting.  The 
remainder  of  the  screen  is  the  composi¬ 
tion  area,  where  an  operator  can  com¬ 
pose  material  in  correct  size,  shape,  and 
position. 

Using  a  pen-like  device,  an  operator 
can  also  transmit  specific  locations,  copy 
blocks,  and  trace  artwork  from  an  adver¬ 
tiser's  dummy  placed  on  a  sensitized  sur¬ 
face,  called  a  graphic  digitizing  tablet,  at 
each  work  station. 

When  the  ad  is  completed,  the  system 
outputs  directly  on  line  or  via  magnetic 
tape  to  any  of  the  APS-4  phototypeset¬ 
ters  and  automatically  stores  copy  and 
typesetting  information  while  proofs  are 
approved.  The  system  is  designed  to 
substantially  increase  the  capacity  of  a 
composition  department  using  conven¬ 
tional  methods. 


Western  News,  Libby,  Montana,  has 
been  acquired  by  W.C.  King  of  Tucson, 
Arizona.  King  also  owns  newspapers  in 
Colorado  and  Arizona.  The  sellers  are 
Paul  and  Elaine  Verdon,  who  have  pub¬ 
lished  the  5,150  circulation  weekly  for  19 
years.  John  N.  Jepson,  Townsend, 
Mont.,  handled  the  transaction. 
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How  papers  can  expand 
facsimile  services 


By  Eric  G.  Atkins 

Twice  during  the  past  year  major 
newspapers  in  the  Untied  States,  Canada, 
France  and  Italy  cooperated  in  exchang¬ 
ing  full  size  newspaper  pages  internation¬ 
ally  via  satellite.  In  both  instances  the  fac¬ 
simile  transmitters  and  receivers  used 
were  Page  FAX  systems. 

In  June,  1978,  the  first  full  color  news¬ 
paper  papers  were  exchanged  via  satellite 
communication  links  and  published 
simultaneously  in  St.  Louis,  Mo.,  by  the 
Glohe-DemtK-rat,  and  in  Lyons,  France 
by  Le  Progres.  The  event  was  held  in 
conjunction  with  the  50th  Annual  Ameri¬ 
can  Newspaper  Publishers  Association/ 
Research  Institute  Production  Manage¬ 
ment  Convention  in  St.  Louis  and  an  in¬ 
ternational  Conference  on  Space  and 
Civilization  held  in  Lyons. 

Historic  ties  between  St.  Louis  and 
France  date  back  to  the  city’s  founding 
and  development  by  the  French  early  in 
the  18th  Century.  These  were 
strengthened  by  Charles  A.  Lindberg’s 
famed  flight  to  France  in  the  “Spirit  of  St. 
Louis”  in  1927.  A  contingent  from  Lyons 
headed  by  Mayor  Francisque  Collomb 
was  on  hand  in  St.  Louis  last  year  for  the 
historic  transmission.  Coincidental  with 
the  event  was  the  34th  anniversary  of 
D-Day  and  the  Allied  landings  in  Nor¬ 
mandy  on  June  6th,  1944. 

Cooperating  with  Muirhead  on  the 
satellite  transmission  were:  Southwest¬ 
ern  Bell  Telephone  Company  of  St. 
Louis,  L’ Administration  des  Postes  et 
Telecommunications  (French  PTT);  ITT 
WorldCom;  COMSAT;  The  National 
Aeronautics  and  Space  Administration; 
and  INTELSAT,  the  international  satel¬ 
lite  communications  consortium. 

Similarly,  in  October,  Muirhead  was 
involved  with  the  first  Canadian  trans¬ 
mission  of  a  full  size  newspaper  page  via 
satellite.  The  cooperating  newspapers 
were:  La  Presse  in  Montreal,  Canada;  Le 
Figaro  in  Paris,  France;  and  II  Corriere 
della  Sera  in  Milan,  Italy. 

Typesetting  page  layouts  were  done  by 
the  newspaper  staffs  in  Paris  and  Milan. 
These  were  then  put  on  the  PageFAX 
facsimile  transmitters.  The  electronic 
signals  created  by  the  PageFAX  units 
were  sent  by  land  lines  to  the  respective 
earth  stations  in  France  and  Italy  and  then 
beamed  via  an  INTELSAT  satellite  to 
Canada.  In  Canada  the  signals  were  re¬ 
ceived  by  a  Teleglobe  Canada  earth  sta¬ 
tion  and  relayed  by  land  lines  to  the 
Queen  Elizabeth  Hotel  in  Montreal. 
There  in  the  Teleglobe  exhibit  booth  at 

Eric  G.  Atkins  is  president  of 
Muirhead,  Inc. 
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the  Fourth  International  Conference  on 
Digital  Satellite  Communications  the 
pages  were  reproduced  on  photographic 
film.  The  developed  films  were  then  sent 
to  La  Presse  in  Montreal  and  The  Globe 
and  Mail  in  Toronto  where  they  were 
converted  to  printed  pages. 

Now,  aside  from  being  impressionable 
displays  of  technology,  these  two  happen¬ 
ings  suggest  new  possibilities  in  tele¬ 
communications.  The  transmission  of 
newspaper  pages  from  a  central  source  to 
remote  printing  plant  locations  is  not  a 
new  concept.  Publications  such  as  the 
Wall  Street  Journal  have  been  using  these 
techniques  since  the  early  60’s.  And,  in 
the  United  Kingdom,  newspapers  such  as 
the  Manchester  Guardian,  were  experi¬ 
menting  in  the  early  50’s  with  Muirhead 
facsimile  equipment  to  transmit  full  pages 
of  newspaper  copy  and  ad  layouts  to  re¬ 
mote  printing  sites.  Newspapers  in  Japan, 
Sweden,  Denmark,  Italy,  Australia, 
Malaysia,  South  Africa,  Poland,  Turkey 
and  even  in  the  Soviet  Union  (Pravda) 
adopted  the  “PageFAX”  method  of 
transmitting  newspaper  pages  to  remote 
sites  to  speed  up  production.  For  exam¬ 
ple,  the  International  Herald  Tribune  no 
longer  prints  its  entire  circulation  in  Paris. 
Since  1974  it  has  been  “faxing”  its  pages 


by  cable  to  Uxbridge,  England  for  dis¬ 
tribution  in  the  United  Kingdom  and  to 
Zurich,  Switzerland  for  distribution  in 
Central  and  Eastern  Europe.  In  this  way 
readers  get  their  papers  early  in  the  morn¬ 
ing  instead  of  late  afternoon. 

So  the  newspaper  industry  is  “fax” 
oriented.  They  have  made  sizeable  in¬ 
vestments  in  equipment  and  systems.  But 
are  they  still  missing  a  bet? 

As  Levin  suggested  in  his  famous 
treatise  on  “Marketing  Myopia”,  some¬ 
times  industries  fail  to  see  what  “busi¬ 
ness”  they’re  really  in.  He  points  out  how 
the  railroads  thought  they  were  in  the 
“railroad  business”  and  not  transporta¬ 
tion  and  thus  lost  out  to  buses  and  trucks, 
and  airplanes  as  the  demands  of  pas¬ 
senger  and  cargo  shipments  changed. 
Hollywood  was  in  the  “motion  picture” 
business  and  laughed  at  television  when  it 
came  on  the  scene  with  its  tiny  image 
area.  Actually,  their  real  business  was 
“entertainment”  and  therefore  they 
should  have  embraced  TV  not  fought  it.  A 
fact  they  learned  later  when  their  studios 
were  pre-empted  by  TV  productions  and 
after  they  made  millions  of  dollars  by 
selling  movie  re-runs  to  the  same  hated 
“enemy”. 

Newspapers  are  in  the  “communica¬ 
tions”  business  and  should  be  looking  for 
ways  toextend  their  activities  in  this  area. 
Some  are,  and  have  reflected  this  in  their 
purchases  of  radio  and  TV  stations.  But 
many  are  sitting  on  an  opportunity  to 
exploit  their  investment  in  equipment 
(Continued  on  page  43) 


FILM-LESS  CAMERA — RCA  Corp.  has  manufactured  a  camera  that  takes  still 
photographs  and  captures  the  image  on  a  computer  chip  (CCD)  located  in  the 
camera  head.  These  digitized  images  are  transmitted  in  real  time  and  stored  on 
video  tape.  The  video  tape  is  then  played  with  the  images  display  on  a  video 
monitor.  A  picture,  using  a  conventional  camera,  is  taken  of  the  images  on  the 
monitor  screen  and  developed  in  conventional  ways.  While  the  $6,000  model  is 
desiged  for  use  in  plant  security  surveillance  systems,  the  American  Newspaper 
Publishers  Association  is  eyeing  the  film-less  camera  for  possible  newspaper  appli¬ 
cation.  E&P  has  learned  that  ANPA/Research  Institute,  Easton,  Pa.,  has  already 
built  and  tested  a  film-less  camera.  Such  a  camera  may  someday  allow  a  news 
photographer  to  snap  a  picture  and  transmit  it  back  to  the  newsroom  over  conven¬ 
tional  telephone  lines.  Another  feature  of  the  film-less  camera,  is  it  can  take  clear, 
continuous  tone  pictures  in  low-light  without  the  use  of  a  light  attachment. 

EDITOR  &  PUBLISHER  for  April  14,  1979 


Hendrix  expands  HS40  series 
shows  new  soft  copy  VDT 


Hendrix  Electronics  has  expanded  the 
HS40  series  of  newspaper  modular  pub¬ 
lishing  systems  that  were  first  introduced 
in  the  spring  of  1978.  A  new  low-cost  soft 
copy  display  terminal  was  also  unveiled 
at  the  recent  America  East  Newspaper 
conference  in  Hershey,  Pa. 

Model  4/Sight,  the  final  step  in  elec¬ 
tronic  copy  flow  prior  to  actual  typeset¬ 
ting,  gives  the  user  rapid  and  accurate 
visual  feedback  as  to  how  text,  heads, 
display  ads,  classified  ads,  boxes  and  cap¬ 
tions  will  look  after  being  typeset. 

The  4/Sight  unit  works  in  conjunction 
with  a  standard  video  display  terminal  on 
any  of  the  four  new  HS40  series  systems 
and  sells  for  $5,900  plus  $2,000  for 
software. 

Display  scaling  is  controlled  by  the  user 
through  a  keypad  on  the  4/Sight  and  the 
display  can  range  in  size  from  5%  to  200% 
of  actual  size  in  5%  increments. 

Features  of  the  soft  copy  display  unit 
include:  actual  point  sizes,  serif  and  sans 
serif  font  representation;  Roman,  Italic, 
Bold,  and  Bold  Italic  representation,  and 
the  character  editor  capability.  The 
charactereditor  is  a  utility  program  which 
allows  users  to  create  or  modify  any 
character  desired,  including  pi  charac¬ 
ters,  on  the  4/Sight.  Visual  display  can  be 
switched  as  desired  from  green-on-black 
to  black-on-green. 

HS43  is  a  full  capability  system  at 
$25 ,000  that  can  operate  with  a  maximum 
of  8  VDTs  and  one  million  characters  of 
removable  floppy  disk  storage. 

Enhanced  TOPS/4  software,  version  2 
Basic,  provides  the  HS43  system  with  full 
editorial,  classified  and  composition 
capabilities.  Version  2  Basic  supports, 
simultaneously,  on-line  newswires  and 
typesetters.  The  HS43  can  be  upgraded  to 
an  HS45  system. 

The  new  HS45  expands  the  terminal  and 
storage  capacities  of  the  original  HS45 
product.  A  maximum  of  12  VDTs  and 
20MB  of  storage  is  now  possible.  Version 
2  Basic  software  supports  this  system. 

The  HS45  will  take  up  to  16VDTs  and 
in  addition,  two  1200  baud  newswires  can 
be  accepted  simultaneously. 

The  HS46  newspaper  publishing  sys¬ 
tem  is  operated  by  a  new  software  pack¬ 
age  called  TOPS/4  Version  2.  The  HS46 
can  support  the  Financial  Management 
System  (FMS/4)  or  Circulation  Manage¬ 
ment  System  (CMS/4).  The  HS46  system 
takes  up  to  l6VDTs  and  costs  $70,000.  A 
20MB  storage  capability  is  part  of  the 
system. 

The  new  HS47  system  at  $90,000  can 
take  up  to  24 VDTs  and  134MB  of  disk 
storage.  Up  to  10  input/output  devices 
can  be  handled,  and  the  HS47  can  accept 
a  2400  baud  newswire.  TOPS/4  Version  2, 
FM  S/4  or  CMS/4  software  can  operate  on 
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this  system. 

The  new  software  package,  TOPS/4 
(Text  Oriented  Processing  System)  Ver¬ 
sion  2,  expands  and  enhances  the  original 
software  package  announced  in  the  spring 
of  1978. 

New  features  of  the  software  package 
i nc I ude  an  easie r  te xt  ed iti ng  process  such 


Fax  service 

(Continued  from  page  42) 

which  is  hard  to  comprehend — that  is, 
increased  use  of  their  facsimile  equip¬ 
ment. 

The  technology  has  been  demonstrated 
and  proved.  The  facsimile  installations' 
are  already  established.  Page  FAX  in¬ 
stallations  are  in  major  newspapers 
throughout  the  world.  All  that  is  required 
now  is  to  coordinate  these  facilities.  They 
are  only  used  a  portion  of  the  time  for 
their  main  function  transmitting  and  re¬ 
ceiving  newspaper  pages.  But  they  could 
be  used  for  transmitting  and  receiving 
other  material  requiring  large  areas  of 
copy  and  photographs  or  for  sending  X- 
rays  from  hosptial  center  to  hospital 
center,  banks  of  financial  data,  techni¬ 
cal  drawings,  etc. 


as  case  sensitive  search  and  replace,  sin¬ 
gle  keystroke  functions  to  combine  mul¬ 
tiple  files  into  one ,  and  the  ability  to  break 
one  file  into  multiples. 

Hendrix  has  also  done  extensive  mod¬ 
ification  and  development  work  on  the 
Circulation  Management  System  (CMS/ 
4)  and  the  Financial  Management  System 
(FMS/4).  Both  are  for  use  with  the  HS40 
systems.  CMS/4  and  FMS/4  are  written  in 
Basic  Plus  and  operate  concurrently 
under  the  RSTS  operating  system. 


In  France,  the  PTT  provides  this  uni¬ 
fied  service.  Newspapers  can  exchange 
ad  pages  between  cities  via  the  fax  sys¬ 
tems  at  their  local  post  offices. 

In  another  extention  of  this  idea  ex¬ 
patriates  could  read  about  their  native 
countries  in  their  native  languages  by 
papers  prepared  and  edited  abroad  and 
printed  locally.  A  whole  host  of  other 
applications  would  suggest  themselves, 
if  the  network  which  exists  were  properly 
exploited.  Maybe  exposure  will  prerupt 
exploitation. 

With  Xerox  now  challenging  IBM  and 
AT&T  in  the  telecommunications  area 
with  their  bid  for  licensing  on  the  high 
speed,  satellite  based  communications 
networks  in  existence,  the  interest  of  the 
business  world  in  such  a  service  is  evi¬ 
denced.  Maybe  newspaper  publishers 
will  become  aware  of  the  facililties  they 
have  which  can  be  profitable. 


ALGRIP 

MEANS  SAFETY 
IN  THE 
PRESSROOM 

On  printing  presses. 

You’ll  find  that  many  of 
today’s  presses  are  man¬ 
ufactured  with  Algrip  on 
the  walkways  to  prevent 
slips  and  falls. 

On  the  pressroom  floor. 
Many  of  the  largest 
newspapers  have  Algrip 
on  all  walking  surfaces. 
Accidents  cost  money. 


Algrip— wherever 
safety  comes  first. 

Write  for  free  8-page  brochure. 


Safe-Walk,  Inc. 

P.O.  Box  212,  Leola,  PA  17540 
(717)  656-2326 

Out  of  State  call  1-800-233-0333  (toll-free) 
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Paper  execs  given  insight 
into  U.S.A.’s  economic  iiis 


By  Earl  Wilken 

The  economic  dilemmas,  the  changing 
environment  and  the  volatile  state  of  the 
energy  world,  along  with  associate  topics 
on  China’s  economic  modernization  and 
the  Multilateral  Trade  Negotiations, 
highlighted  the  102nd  annual  meeting, 
March  11-14,  of  the  American  Paper  In¬ 
stitute  at  the  Waldorf-Astoria. 

Distinguished  authorities  from  gov¬ 
ernment,  business  and  academe  pro¬ 
vided  insights  into  the  nation's  economic 
troubles  and  one  authority  offered  a 
“philosophical  blanket”  for  some  of  to¬ 
day’s  most  pressing  business  problems. 

At  the  Open  Industry  Forum,  Norma 
Pace,  senior  vicepresident  and  econo¬ 
mist  of  the  API,  delineated  industry 
anxieties  in  her  overview  of  the  con¬ 
ference  theme,  "Policies  for  a  Changing 
Environment.” 

The  API  economist  listed  five  major 
concerns.  Heading  the  list  was  inflation 
followed  by  the  absence  of  an  acceptable 
and  promising  energy  policy,  threat  of 
recession,  a  weakened  dollar  and  the 
waning  power  of  the  United  States. 

Pace  said  a  majority  of  Americans  feel 
that  inflation  is  “built-in”  and  will  heat 
up  regularly  and  must,  therefore,  be¬ 
come  a  part  of  our  lifestyles.  She  also 
indicated  businessmen,  with  a  sense  of 
destiny,  are  reconciled  to  the  reappear¬ 
ance  of  mandatory  wage  and  price  con¬ 
trols.  Many,  the  economist  stated,  al-. 
ready  observe  and  act  as  though  the  pres¬ 
ent  program  is  mandatory. 

On  the  subject  of  energy,  the  API 
executive  said,  an  acceptable  and  prom¬ 
ising  energy  policy  has  yet  to  emerge  and 
this  failure  hardly  induces  confidence  at 
home  or  abroad.  Pace  then  advanced  the 
question.  When  are  we  going  to  learn 
that  the  best  energy  policy  may  simply 
be  no  policy;  that  is,  a  planned  program 
of  government  disengagement? 

Commenting  on  a  possible  recession 
and  the  value  of  the  dollar.  Pace  said  the 
Federal  Reserve’s  power  over  the  money 
supply  is  now  much  less  than  it  was  in 
earlier  decades.  She  also  said  the  Fed’s 
controlling  power  over  the  cost  of  money 
is  limited. 

Altnough  the  API  economist  did  not 
say  a  recession  was  a  certainty,  she  said 
the  evidence  assembled  by  many  leading 
forecasting  services  concluded  a  reces¬ 
sion  was  on  its  way. 

Pace  then  listed  several  signals  that 
could  cause  concern.  They  are:  money 
supply  is  not  growing  rapidly,  an  indica¬ 
tion  that  liquidity  is  drying  up  which  in 
the  past  has  been  a  reliable  harbinger  of 
recession;  the  recovery  is  four  years  old, 
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which  by  any  historical  measure  puts  it 
in  the  old  age  category  and  ready  to 
“kick  the  bucket”:  inflation  has  been 
outpacing  the  gains  in  wages  in  recent 
months  and  that  is  bad  news  for  real 
growth  in  sales  and  output;  and  con¬ 
sumer  borrowing  has  been  heavy  in  this 
recovery  and  last  year  debt  repayment 
exceeded  the  rate  of  growth  in  after-tax 
income  of  individuals. 

The  former  chairman  (1968)  of  the 
Council  of  Economic  Advisers,  Arthur 
M.  Okun,  now  a  senior  fellow  of  the 
Brookings  Institution,  told  the  industry 
forum  members  “stagflation”  started 
during  the  Viet  Nam  period  with  the 
“guns  and  butter”  policy  of  the  Johnson 
administration.  The  war  ended,  he  said, 
but  inflation  didn’t. 

The  nation  was  not  willing  after  the 
last  recession,  Okun  declared,  to  live 
with  a  6%  inflation  rate  and  since 
everyone  felt  pressure,  the  6%  inflation 
was  passed  through.  The  series  of  ac¬ 
tions  including  the  hike  in  the  minimum 
wage,  hike  in  taxes  on  the  employers, 
new  regulatory  pronouncements  and  the 
Government’s  going  along  with  the  infla¬ 
tion,  resulted  in  more  inflation  and  self- 
inflicted  wounds. 

In  the  present  battle  against  inflation, 
Okun  warned,  there  is  a  false  God  in  the 
crusade  for  a  balanced  budget.  What  we 
need,  he  stated,  is  a  cooling  off  of 
economic  policy. 

The  recession  the  nation  is  headed  for 
will  be  like  the  one  in  1960-1961  not  like 
the  1973-1974  one,  Okun  predicted.  And 
there  is  need  for  some  form  of  control  of 
the  economy  along  with  the  need  to  pro¬ 
tect  individuals. 

By  the  middle  of  1980,  Okun  said  the 
inflation  rate  would  be  back  down  to  6%. 
He  advocated  a  long  term  commitment 
to  fight  inflation. 

The  chairman  of  the  Federal  Reserve 
Board,  B.  William  Miller,  said  in  a 
speech  at  the  Tuesday  luncheon  meeting, 
the  Fed  will  avoid  extreme  calls  to  tighten 
or  ease  credit  and  instead  will  stay  in  a 
restrictive  stance.  The  Fed,  he  said,  will 
be  ready  to  move  in  either  direction  if 
economic  conditions  warrant. 

Miller  went  on  to  say  it  will  take  five  to 
ten  years  to  fight  inflation  and  there  are 
no  quick  solutions.  There  are  signs  the 
economy  is  slowing,  he  said,  but  the 
economy  isn’t  heading  for  either  a  boom 
or  a  bust. 

The  representative  from  academe  who 
offered  a  philosophical  blanket,  was 
Warren  A.  Law,  Edmund  Cogswell 
Converse  Professor  of  Banking  and  Fi¬ 
nance,  Harvard  University.  In  his 
speech  on  “Strategies  for  Managing  in  a 


Changing  Environment,”  the  professor 
laced  his  brut  dry  Harvardian  humor 
with  six  admonitions. 

Designed  to  comfort  business  execu¬ 
tives,  the  first  commandment  was,  “Know 
What’s  Going  On  Now.”  People  at  the 
top,  he  said,  don’t  know  what’s  going  on 
and  he  cited  the  inventory  build  up  in 
1974  which  plagued  business  during  the 
1973-1974  recession. 

To  avoid  such  inventory  build  ups,  he 
said  business  should  strengthen  their 
lines  of  information. 

His  second  commandment  was,  “Think 
of  the  Long  Run.”  European  firms.  Law 
stated,  are  taking  that  posture  with  the 
present  interest  in  acquiring  U.S.  com¬ 
panies. 

The  other  part  of  the  long  run  advice 
embraced  the  concept  laid  down  by  the 
founder  of  IBM. 

Think.  Law  added  to  the  Think  admon¬ 
ition  the  fact  that  in  some  cases  execu¬ 
tives  should  Think  Harder. 

“Believe  in  the  Market  Place — It 
Works”,  was  Law’s  third  admonition 
and  this  was  followed  with  the  fourth 
commandment,  “Thou  Shalt  Relax.” 
Nothing  very  disastrous  will  happen,  he 
said,  and  although  inflation  is  serious,  it 
is  not  fatal. 

The  last  two  commandments  were, 
“Hedge  Your  Bets”  and  “Don’t  Com¬ 
plain.”  The  Harvard  professor  said  busi¬ 
nessmen  should  realize  that  experts  may 
be  wrong  with  their  forecasts  and  90%  of 
today’s  executives  are  whiners.  Get  on 
with  the  task,  was  Law’s  advice,  and 
have  the  “will  to  manage.” 

Clarence  W.  Brown,  first  vicepresi¬ 
dent  of  the  Lehman  Securities  division  of 
Lehman  Brothers  Kuhn  Loeb,  told  the 
API  members  during  the  Monday  ses¬ 
sion,  “Excluding  the  temporary  benefit 
being  gained  from  a  favorable  foreign  ex¬ 
change  rate,  our  Canadian  neighbors  to 
the  North  have  allowed  their  forest 
products  industry  to  become  almost 
non-competitive  in  the  world  market. 
Rather  than  expose  themselves  to  the 
political  risks  and  economic  disadvan¬ 
tages  of  plant  expansion  in  their  home¬ 
land,  several  Canadian  papermakers 
have  already  chosen  to  invest  some  of 
their  capital  in  the  Southeastern  U.S.” 

Robert  L.  Bonaparte,  vicepresident 
Boise  Cascade,  was  re-elected  chairman 
of  the  API’s  Newsprint  Division. 

Jepson  named 

Franklin  Jepson  has  been  appointed 
director  of  communications  for  Bausch 
&  Lomb. 

Jepson,  a  graduate  of  Syracuse  Uni¬ 
versity  school  of  journalism,  and  a 
former  tv  news  reporter,  will  be  respon¬ 
sible  for  the  supervision  of  various  com¬ 
munications  programs  directed  toward 
shareholders,  employees,  the  financial 
community  and  civic  groups. 

EDITOR  &  PUBLISHER  for  April  14,  1979 


Newspeople  in  the  news 


RtTTA  FtRRHi.i.,  former  director  of  re¬ 
search  and  promotion  for  Austin  (Tex.) 
American-Statesmun — named  retail  ad¬ 
vertising  manager  of  Longview,  Tex. 
Newspapers,  Inc. 

^ 

Appointments  at  Detroit  News  in¬ 
clude: 

Jankt  Manoki.stam,  editor  of  Accent 
on  Living  section — named  national 
editor. 

Two  new  deputy  news  editors  named 
are: 

Jamhs  Gatti,  former  national  editor 
and  Ai.  Stark,  a  feature  writer. 

*  *  * 

Linc  McKik,  assistant  city  editor  of 
Worcester  (Mass.)  Telef>rani — named 
city  editor.  He  succeeds  J.  Phi  hr 
Monro — to  staff  of  Miami  Herald. 

% 

Appointments  at  Salinas  (Calif.) 
Californian  include: 

Ai.  Parsons  assistant  city  editor — 
named  news  editor  and  transferred  to 
Visalia  (Calif.)  Times-Delta. 

Ward  Bushkh,  Californian's  Week¬ 
ender  editor  and  deskman — succeeds  Par¬ 
sons  as  assistant  city  editor. 

Tom  Lhydh,  courts  reporter — succeeds 
Bushee  as  Weekender  editor  and  desk- 
man. 

Tom  Waison,  sports  editor — succeeds 
Leyde  as  court  reporter. 

Mark  Soi.iau,  sports  writer — succeeds 
Watson  as  sports  editor. 

♦  ♦  * 

Appointments  at  Springfield  (Mo.) 
Newspapers  include: 

Dhnnis  a.  Doss,  former  production  di¬ 
rector  of  Lafayette  (Ind.)  Journal  and 
Courier — named  production  director.  He 
succeeds  O.D.  McIi.roy — resigned. 

Wii  1  lAM  L.  rLKNi  R.  former  promotion 
and  public  service  director  of  For/  Myers 
(Fla.)  News-Press — named  art  director. 

Dan  Osrhdkir,  editorial  systems 
manager — named  building  superinten¬ 
dent. 


William  D.  Cha.sl,  chief  librarian  of 
Flint  (Mich.)  Journal  for  the  past  30 
years — retired.  He  leaves  to  become 
president  of  Apple  Tree  Press,  Inc., 
Flint,  Mich.  He  has  been  editor  and  pub¬ 
lisher  of  “Chases  Calendar  of  Annual 
Events,"  since  1957. 

*  *  * 

Editorial  appointments  at  Kingsport 
(Tenn.)  Tinies-News  include: 

Dan  Holman,  city  editor — named  as¬ 
sistant  managing  editor/features. 

Ron  Kirksly,  area  editor — named 
editorial  editor, 

Blity  Blnki.ly,  trends  editor — to  day 
metro  editor. 

Richard  McFai.ls,  copy  editor — 
appointed  night  metro  editor  and  Sunday 
coordinator. 

John  Omwakl,  night  news  editor — 
named  entertainment  editor. 

Glnl  McCi.li  land,  assistant  area 
editor — to  trends  editor. 

»ic  *  * 

Appointments  at  Berwick  (Pa.)  Enter¬ 
prise  include: 

JouNioR  L.  Eddinolr,  associate 
editor — named  editor,  succeeding  Jack 
W.  Smiih — resigned. 

Tom  W.  HuNTiNCiTON,  sports  editor — 
named  managing  editor. 

Charlls  Trli  ill, -advertising  sales 
representative — named  advertising  man¬ 
ager,  succeeding  Wiliard  Chapin — 
named  advertising  manager  of 
Bloomsharp  (Pa.)  Press. 

*  *  * 

Jamls  Sachliii,  general  assignment 

reporter  for  Allentown  (Pa.) 

Chronicle — named  managing  editor  of 
Blooinshiofi  (Pa.)  Press.  He  succeeds 
Dolcilas  Hii'I'lnsitll — named  weekend 
editor  of  Press-Enterprise's  new 
Saturday-Sunday  publication. 

*  *  * 

Mimi  Hoixi.son,  former  city  editor  of 
Oceanside  (Calif.)  Blade-Trihane — 
named  managing  editor  of  San  Clemente 
(Calif.)  Sim  Post. 


Missouri  medals  awarded 


Mike  Royko,  columnist  for  the 
Chicago  San-Times,  Wallace  Vernon, 
president  of  Vernon  Publishing,  pub¬ 
lisher  of  the  Eldon  (Mo.)  Advertiser,  and 
the  Philadelphia  Inquirer  were  among 
the  winners  of  the  Missouri  Medal  for 
Distinguished  Service  in  Journalism. 

The  Missouri  Medal  is  awarded  for 
continuing  service  in  journalism  over  “a 
period  of  time,”  according  to  Roy  M. 
Fisher,  dean  of  the  University  of  Mis¬ 
souri  School  of  Journalism. 

Royko.  a  Pulitzer  Prize  winner  in  1972, 
was  cited  for  his  columns  which  show  “a 
vitriolic  love  for  his  city”  and  enable  his 
readers  to  enhance  the  appreciation  they 
feel  for  their  own  cities  everywhere,  ac¬ 
cording  to  the  judges. 


Vernon  will  receive  a  medal  for  his 
contributions  to  the  local  news  operation 
and  .  for  his  work  in  state  and  national 
organizations. 

The  Philadelphia  Inquirer  is  being 
cited  for  its  continuing  excellence  in  in¬ 
vestigative  reporting.  Executive  editor 
Gene  Roberts  will  accept  the  medal  on 
behalf  of  the  staff. 

Other  winners  include:  Donald 
McGannon,  chairman  of  Westinghouse 
Broadcasting  Co.;  Elizabeth  Drew,  con¬ 
tributing  writer  to  New  Yorker  magazine; 
Earl  Dougherty,  owner  of  three  radio 
stations  in  Missouri;  Nation  magazine; 
and  the  American  Association  of  Adver¬ 
tising  Agencies. 
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WILLIAM  RANDOLPH  HEARST,  III, 
assistant  managing  editor  of  Los 
Angeles  Herald  Examiner  has  been 
elected  to  the  Hearst  Corporation's 
board  of  directors.  After  receiving  his 
B.A.  degree  at  Harvard  in  1972,  he 
joined  the  San  Francisco  Examiner  as  a 
management  trainee.  He  later  served 
as  a  photographer,  reporter  and  assis¬ 
tant  city  editor. 


William  C.  Roglrs,  former  faculty  ad¬ 
visor  to  student  publications  at  Marshall 
University,  Huntington,  W.  Va. — named 
Media  Planning  Board  manager,  field 
service  director  and  faculty  member  in 
University  of  Alabama  School  of  Com¬ 
munication.  He  succeeds  John 
Camlron — resigned  to  become  owner  of 
Rohert.sdale  (Ala.)  Independent. 

*  *  * 

Michael  B.  Gage,  secretary  of  Green 
Bay  Newspaper  Co.,  in  Wisconsin — 
named  corporate  vicepresident  and  gen¬ 
eral  manager.  He  will  continue  as  com¬ 
pany  secretary. 

Members  of  the  company  board  of  di¬ 
rectors  named  operating  vicepresidents 
are: 

James  Erick.son,  production  manager; 
John  Yuenger,  advertising  director; 
Donald  LeSage,  circulation  manager. 

Other  appointments  include: 

Robert  Sanders,  city  circulation  dis¬ 
trict  manager — to  city  circulation  man- 
ager, 

Kerry  Jenquin,  state  circulation  dis¬ 
trict  manager — to  state  circulation  man¬ 
ager. 

9te 

David  A.  Meeker,  president  of  Akron 
Ohio  based  Meeker-Mayer,  pubic  rela¬ 
tions  and  advertising  agency,  and  former 
newspaperman  (Akron  (O.)  Beacon 
Journal  and  St.  Louis  Post-dispatch) — 
has  become  an  accredited  member  of 
Public  Relations  Society  of  America, 
(PRSA). 
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soendonvourendofmecoii  rhe  foster  you  gerro  me  ortser  And  ycu  lease  me 
Opeoror  free  to  hoodie  rtYxe  cols  moreqiecWy  Aid  on  Sronon  cols 
nor  negueingsciecolooe*ororassrsionce^  con  get  me  some  low  totes  os 
■rwemotionQl  Diofcng 

PS  Everyone  con  doidren  to  Conodo  rheConboeon  Atas><a  howoh 
ond  ports  of  Mewcc  fist  os  you  doi  dree  to  cues  msKJe  me  conhnentol  U  S 

SeKig  sushi  or  soymgsoyonora  Keep  o  record  of  me  country  and  city 
cooesondmeohonenurTsOe*vondusemeiTitocoimewortd-fogt _ 


@MS|fil«n 


DIALDIUCT 


011*30*93* 


AUimUBECT'' 


DwiO  andbe'eodr'ogrwmeOue'wro'iri**  /.•.  m  cA  ji<}<A.j*ii*«-,yx>-e 
nuchbef >ou wont  SoecASrorun’oSrori.  ...-k-vx  toBenc  Its'tewe' 
questions  The  Operow  must  Osh  me  t  jste*  yOu -i  ‘eochyos/c?^  Adur 
StotoncoMsnorrequnngspeciOlooe'CitorqssistQnce  youcor  getmevyr^^w 
rotes  os  Intemofionoi  Doling 

PS  Ese'yonecondoldi'ec'roCunodq  meCarib0ec».  Aiushu  Hgwu- 
ond  pom  of  Meuco  •  tuy  os  you  dot  (Veer  ro  cires  yiside  me  (Xrtu  *i  eol  U  S 

WsorvngmefaiTytyorfiiwigmef'Qi'C  i<eoQ'etofdofmes.uunrr,asd 


@BMS»l»>i 


Cartoon  ads  to  sell  AT&T’s  direct  dialing  to  64  countries 


A  campaign  will  be  launched  this 
month  by  AT&T  Long  Lines  Interna¬ 
tional  in  newspapers,  consumer 
magazines  and  business  publications,  to 
support  International  Dialing  from  the 
U.S.  to  overseas,  a  growing  and  impor¬ 
tant  area  of  the  Bell  System's  long  dis¬ 
tance  service.  It  is  now  possible  to  dial 
direct  to  64  overseas  countries  without 
operator  assistance,  by  using  simple 
code  numbers,  resulting  in  savings  on  a 
3-minute  call. 

The  campaign,  created  by  N  W  Ayer 
ABH  International,  is  composed  of  a 
series  of  black-and-white  ads  for  which  a 
number  of  well-known  cartoonists  were 

Leaflet  distribution 
in  newspaper  lobby 
upheld  by  NLRB 

The  lobby  of  a  newspaper,  though  a 
work  area,  cannot  be  regarded  in  the 
same  way  as  a  retail  store  and,  as  rela¬ 
tions  with  the  public  are  not  affected  by 
union  leaflet  distribution  and  solicitation, 
prohibiting  such  things  has  been  held  to 
be  a  violation  of  the  National  Labor  Re¬ 
lations  Act. 

This  is  a  decision  of  the  National 
Labor  Relations  Board  handed  down  in  a 
case  involving  the  St.  Petersburg  Times 
and  the  Graphic  Arts  International 
Union. 

The  case  began  after  the  newspaper 
posted  rules  forbidding  non-business  ac¬ 
tivity  at  its  downtown  location.  The 
union  complained  to  the  NLRB  and  on 
August  8,  1977  an  administrative  law 
judge  decided  in  favor  of  the  union.  The 
newspaper  then  sought  a  review  by  Ihe 
U.S.  Court  of  Appeals  for  the  5th  Cir¬ 
cuit. 

Subsequently,  the  court  upheld  the 
law  judge’s  ruling  but  disagreed  on  one 
point  in  holding  that  the  newspaper 
lobby  was  a  work  area.  On  this  one 
point,  it  remanded  the  case  to  the  NLRB 
to  determine  “whether  the  lobby  is  enti- 
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retained  to  illustrate  them.  They  include 
Booth,  Tallon,  Marciuliano,  Ziegler,  Ko- 
ren,  Myers  and  Wilson.  The  headlines 
above  the  humorous  drawings  include 
“How  To  Order  Soup  In  Cannes," 
“How  to  Call  Your  Mann  In  Mann¬ 
heim,’’  “How  to  Talk  Turkey  To  Tok¬ 
yo,”  “How  To  Land  A  Lord  In  Lon¬ 
don”  and  “How  To  Ring  Rita  In  Rio.” 

Among  the  newspapers  that  will  carry 
the  ads  throughout  the  year  are  the  New 
York  Times,  Wall  Street  Journal,  New 
York  Daily  News,  Newark  Star  Ledger, 
Newsday,  Bergen  Record,  Los  Angeles 
Times,  Los  Angeles  Herald-Examiner, 
Orange  County  Register,  Van  Nays  Val¬ 


ued  to  the  same  treatment  as  a  retail 
store  or  hamburger  hamlet”. 

The  point  was  reviewed  by  an  NLRB 
panel  consisting  of  Chairman  John  H. 
Fanning,  John  A.  Penello,  and  John  C. 
Truesdale. 

The  decision  was  that  the  NLRB  ac¬ 
cepts  the  ruling  that  the  lobby  is  a  work 
area  but  since  union  activity  in  the  lobby 
does  not  affect  the  Times’  relations  with 
the  public,  it  was  not  comparable  to  a 
retail  store  or  hamburger  hamlet. 

Baumbach  wins 

Cocoa  (Fla.)  Today  aerospace  writer 
Dick  Baumbach  has  won  the  1979 
Aviation/Space  Writers  Association  top 
writing  award  for  newspapers  with  less 
than  200,000  circulation. 

An  award  certificate  and  a  $100  Hon¬ 
orarium  was  presented  to  Baumbach  dur¬ 
ing  the  AWA  Annual  News  Conference 
on  April  9  at  the  Shamrock  Hilton  Hotel 
in  Houston,  Texas. 

The  award  is  in  recognition  of  Baum- 
bach’s  series  “Space  Shuttle:  the  KSC 
Connection”.  The  series,  which  ap¬ 
peared  in  TODAY  throughout  1978,  cov¬ 
ered  changes  in  the  space  center  related 
to  the  Space  Shuttle  and  covered  many 
aspects  of  the  craft’s  planning  and  con¬ 
struction. 


ley  News,  Miami  Herald  News,  Ft. 
Lauderdale  News . 

In  addition,  to  reach  a  heavy  user  cat¬ 
egory  of  foreign-born  Americans  who 
have  relatives  abroad,  the  ads  will  ap¬ 
pear  in  over  30  ethnic  newspapers  in 
such  cities  as  New  York,  Los  Angeles. 
Philadelphia,  San  Francisco,  Washing¬ 
ton,  D.C.,  Boston,  Chicago  and  Detroit. 

AT&T  is  also  mounting  an  overseas 
effort  as  another  segment  of  the  cam¬ 
paign  to  facilitate  telephone  calls  to  the 
U.S.  for  travelers  abroad,  with  ads 
scheduled  to  appear  in  the  Interna¬ 
tional  Herald  Tribune  and  Asian  Wall 
Street  Journal. 

Michigan  St.  to  buiid 
Communication  Center 

Construction  will  begin  by  mid-April 
on  a  $21 .5-million  Communication  Arts 
Center  at  Michigan  State  University. 

The  240,000  square  foot  building  will 
house  the  College  of  Communication 
Arts  and  Sciences,  which  includes  the 
School  of  Journalism  and  the  depart¬ 
ments  of  advertising,  audiology  and 
speech  sciences,  communication  and 
telecommunication;  and  Instructional 
Development  and  Telecommunication 
Services,  which  includes  instructional 
television  and  WKAR. 

WKAR-tv  studios  are  now  housed  in 
Quonset  buildings.  The  School  of  Jour¬ 
nalism  occupies  'porl'ois  of  the  Jour¬ 
nalism  Building,  built  in  1908,  and  Linton 
Hall  (the  old  administration  building), 
build  in  1888.  The  other  departments  are 
housed  in  several  buildings. 

Plans  include  a  272-seat  lecture  hall, 
six  smaller  classrooms,  offices,  six  tele¬ 
vision  studios  and  two  special  sound 
chambers. 

Because  the  building  will  be  a  high 
energy  user  due  to  television  studio 
lights  and  electronic  equipment,  Siefert 
said  it  has  been  designed  with  several 
enei]gy  conservation  features  including  a 
thermal  storage  system. 
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1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


ABEROEENp 

S.D. 

American  N«ws-«  .  .  .  . 

501,702 

50,816 

516,929 

25,776 

fAmaricon  N«ws*S  .  .  . 

338311 

7.776 

345.349 

540 

Grond  Total  . 

830313 

58392 

862,278 

26316 

AKRON,  OHIO 

Btocon  Journol-o  . . . . 

..  1,990,945 

7,108 

3,013.880 

51,792 

*  Beacon  JoumoUS  .  .  . 

1,172,430 

70,504 

1,076.877 

60,220 

Grand  Total  . 

3,163375 

77,612 

3.089,757 

113,012 

NOTE:  Beacon  Jowrnol-e 

ond  S  chonged  from  eight 

to  sii  column  June  2, 

1975. 

ATLANTA,  GA. 

Constitution-m  . 

.  .  2,644317 

2314,568 

Joumol>e  . 

3303.156 

123,298 

3.104,509 

103,193 

Journol  &  Constitution- $ 

1,567,769 

1,562,977 

Grand  Totol  . 

..  7,515,142 

123,298 

7,183,054 

103,193 

NOTE:  Constitution-ffl  ond  Joumol-e  hove  o  combined  Sat  edition,  the 

linage  is  only  shown 

m  the  Journol-e. 

BALTIMORE, 

MO. 

*News  Americon-S  ... 

721,423 

197,144 

632309 

190,592 

News  Americon-e  .  . .  . 

..  1,059,020 

1,004.200 

78380 

Sun-m  . 

.  .  1384,723 

13348 

1,504327 

17,104 

Sun-e  . 

1,582,605 

33,152 

1,763,562 

78376 

Son-S  .  ?TI68,418  718J87  1,987,051  138,936 

Grond  Total  .  6,816,189  '461,931  6,891,449  503,788 

NOTE:  5un-m,  e  and  5  chonged  from  eight  to  nine  column  5ept.  6,  1976. 
News  Americon-e  ond  5  changed  from  eight  to  nine  column  Oct.  25, 
1976. 


BERGEN  COUNTY,  N.  J. 

Record-e  .  3,103,208  147,167  1,901,756  190,111 

•Record-5  .  U1 1,068  239372  1361,922  181388 

Grond  Total  .  3,614,276  '  386,439  3,363,678  371399 

NOTE:  Record-e  ond  5  chonged  from  eight  to  nme  column  Jon.  1,  1977. 
NOTE:  Record-e  pubbshed  5  doys  o  week. 


BOCA  RATON,  FUk. 


Newi-e  . 

722,695 

22,569 

731,565 

12,297 

fNews-S  . 

.  557,171 

513,819 

Grand  Total  .... 

.  .  .  1,279,866 

23,569 

1345384 

12397 

NOfE:  News-e  published  S  doys  o  week  only. 

BOSTONp  MASS. 

Herold  Amencon-m 

.  . .  677,093 

336,659 

835,675 

163,187 

Herold  Amencon-S 

432,695 

276,407 

490,928 

301,037 

Glob.-.  . 

.  .  146,762 

11360 

1,363,764 

in, 904 

Glab.-m  . 

2,056.130 

91,736 

1,673.803 

113,024 

•Glob.-S  . 

.  .  2,179,804 

208,368 

1,831,609 

306.512 

Grond  Totol  .... 

.  .  . .  5,492,484 

834,430 

6,184,778 

894,664 

NOTE:  Globe-e  published  5  days  o  week  only. 

NOTE:  Herold  Americon-m  ond  5  changed  from  eight  to  nine  column  Oct. 
8.  1976.  Globe  effective  Feb.  27.  1977.  Effective  Feb.  4,  1979  the 
Globe-e  and  m  became  on  All  Day  poper. 


BOULDER,  COLO. 

Comero-e  .  1,660330  21,613  1.410.519  15,792 

Comera-5  .  744,784  _ 612,036  1,952 

Grond  Total  .  2,404,804  '  31,612  3,022.555  17,744 

BRADENTON,  FLA. 

Herold-e  .  993362  979,195 

tHorold-S  .  607,267  549,572 

Grond  Total  .  1300.829  1,528,767 

BUFFALO,  N.V. 

Courier  Eipress-m  .  699,690  36,873  634,655  36,161 

•Courier  Eipress-5  .  983.683  9,600  994,471  33,856 

News-e  .  2,060,172  68,432  3,015,669  64,784 

News.5  .  247,801  _ 295,891  _ 

Grond  Total  .  3,991,046  114,905  3.940.686  134,801 

CAAADEN,  N.J. 

Courier  Posl-e  .  3,364,872  232,924  2,237,706  310,832 

NOTE:  Courier  Post-e  changed  from  eight  to  six  column  Dec.  1,  1975. 

CHARLOTTE,  N.C. 

News-e  .  1,493,855  46,036  1,477,080  60.448 

Observer-m  .  1,775,611  135,983  1,627,772  47,899 

•Observer-5  .  843,439  54,040  864,444  102,736 

Grond  Total  .  4,112,905  '  336,059  3.969.396  211,083 

NOTE:  Observer-m  ond  5  and  News-e  chonged  from  eight  to  six  column 
June  2.  1975. 

CHICAGO,  ILL. 

Tribune-m  .  3,117,027  2,419,719  3,036,710  2,265.611 

Tribune-S  .  2,548,919  767,823  2J45,725  766,649 

News-e  .  1,354,515  413,960 

5un  Times-m  .  2,422,847  391335  2,303,582  240,709 

•Sun  Times-S  .  958395  429,025  1,015,390  461,687 

Grond  Total  .  9347388  4,008,10310.045.922  4,148,616 

NOTE:  Tribune-m  and  5  changed  from  eight  to  nine  column  July  1,  1975. 
News-e  Sept.  12,  1977.  News-e  censed  publication  Mar.  4,  1978. 
CINONNATI,  OHIO 

Enguirer-m  .  2343,139  2,491,485 

Enquirer-S  .  1316,262  1,728,577 

Post-e  .  1367,625  145,621  1,738,784  104,781 

Grond  Total  .  5,727,026  '  145321  5,958,846  104,781 


NOTE:  Post-e  effective  June  2, 1975  and  Enquirer-m  ond  5  ellective  June 
3,  1975,  chonged  from  eight  to  nine  column. 


CLEVELAND,  OHIO 


Ploin  Deoler-m  .  2,673,993  258,115  3,716,570  235,530 

Ploin  Oeoler-5  .  1335.684  89.097  1,671,263  43,965 

Press-e  .  1,532393  238324  1,717,372  373,783 

Grond  Total  .  6,041,970  586,436  6,105,205  653378 


NOTE:  Effective  Sept.  1,  1975,  the  Plain  Deoler-m  and  5  changed  from 
eight  to  nine  column.  Press-e  chonged  Irom  eight  to  nine  column. 


COLUAABUS,  GA. 

Enquirer  (See  note)  ....  1,128,958  56,033  1,061,917  33390 

•ledger  Enquirer-5  ....  529,867  _ 582,955  _ 

Grond  Total  .  1,658,825  56,033  1,644,872  33390 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combinotion.  Image  of  one  edition, 
Enquirer-m  is  shown. 

COLUAABUS,  OHIO 

Dispotch-e  .  2,104,906  68,156  2,261,128  75377 

Dispolch-S  .  1306308  68.560  1,603,968  33360 

Citixen  Joumol-m  .  995,1 74  _  1,136,040  _ 

Grond  Total  .  4,606,388  '136,716  5,001,136  108,637 


NOTE:  Dispotch-e  and  5  ond  Citixen  Journol-m  chonged  from  eight  to  nine 
column  Jon.  13,  1976. 


DALLAS,  TEXAS 

News-m  .  3,610321  238,859  3.344,331  230,893 

News-S  .  1386,792  263,073  1,444,135  90328 

Times  Herold-e  .  3397.712  220,669  3,065,798  131,675 

•Times  HeroM-S  .  1374,233  59360  1,427,256  31,112 

Grond  Total  . 10369358  781,961  9,181,420  474,007 

NOTE:  News-m  and  5  changed  from  eight  to  nine  column  Dec.  29,  1975. 
Times  Herold-e  ond  5  changed  Irom  eight  to  nine  column  Dec.  29, 1975. 
DATTON,  OHIO 

Journal  HeroU-m  .  1,720,966  117364  1,848,751  84,270 

News-e  .  1,813317  244.619  1,902,783  84375 

•News-S  .  957,932  6,080  903,661  6300 

Grond  Total  .  4,492.415  367,963  4,655,195  174345 


NOTE:  Journol  Herold-m  and  News-e  and  5  changed  from  eight  to  nine 
column  Oct.  6,  1975. 


DENVER,  COLO. 

Rocky  Ml.  News-m  .  3319,780  3,262,410 

•Rocky  Mt  News-5  ..  933,188  831,460 

Past  e  .  3329,057  113,256  2,821,415  95,750 

Posl-S  .  2,006,718  _  1,750,899  _ 

Grond  Total  .  9,788,743  113356  8,666,184  95,750 

NOTE:  Post-e  ond  5  changed  from  eight  to  nine  column  Oct.  6,  1975. 
DHROIT,  AAICH. 

Net*  Tsxre  Uitings 

Free  Press-m  1.914,443  233353  1,903,282  223,754 

•Free  Press-S  .  787,977  142350  725,798  197,516 

News-e  .  2393318  492,596  2,755,167  489349 

News-S  .  1392,882  275,102  1,646,486  256,120 

Grond  Total  .  7,088,620  1,143,601  7,030,733  1,166,739 

NOTE:  News-e  ond  5  changed  from  eight  to  nine  column  Dec.  29,  1975. 
News  figures  above  reflect  octuol  nine  column  meosurements. 

Free  Press-m  .  1,914,443  233,053  1.903.382  233,754 

•Free  Press-S  .  787,977  142,850  725,798  197,516 

News-e  .  3,507,531  455.855  3,549,039  453367 

News-S  .  1,613,718  265330  1,564,087  245,785 

Grond  Total  .  6323,669  1,097388  6,742,196  1,120,922 


NOTE:  News-e  ond  5  changed  from  eight  to  nine  column  Dec.  29,  1975. 
News  Figures  above  reflect  converted  eight  column  measurements. 


DULUTH,  AAINN. 


Herold-e  .  756,173  758,257 

News  Trdsune-m  .  815,411  787,698 

•News  Tribune-S  .  775,747  46312  621,099  40308 

Grond  Total  .  2347331  46313  2,167,054  40.208 


NOTE:  Herold-e  published  5  doys  o  week  only. 

NOTE:  News  Tribune-m  ond  5  and  Herold-e  changed  from  eight  to  six 
column  May  5.  1975. 


ERIE,  PA. 

Times-e  .  1,188,771  21,888  1,170345  46,136 

•Times  News-S  .  696386  18300  671,183  25312 

Grond  Total  .  1385357  40,088  1,841,738  71348 


NOTE:  Times-e  and  Times  News-S  changed  from  eight  to  nine  column  Sept. 
1,  1978. 


FORT  LAUDERDALE,  FLA. 

News-e  .  4,071,459  502,783  3  360,718  271,602 

•News-Senlntal-S  1.714315  280,418  1,694,672  125.701 

News  3  Sun  Sentinel-sol  137S,7n  1324,955 

Sun  Senlinel-m  .  3,155,134  846,465  2,468358  163,965 

Grond  Total  .  10316385  1.629.665  9,048,703  561368 


NOTE:  News-e  &  Sun  Senlinel-m  published  5  days  o  week. 

NOTE:  News-e,  Sun  Sentinel-m  &  News  &  Sun  Sentinel-S  8  sot.  chonged 
Irom  eght  to  six  column  May  13,  1975. 

GART,  IND. 


Post  Tribune-e  . . . . 

....  1,600,760 

249,153 

1,427312 

384,996 

fPost  Tribune-S  .  .  . 

..  911,915 

1.063.628 

Grand  Totol  .  . . 

2312,675 

349.153 

2,490,840 

284,996 

GRAND  FORKS,  N.D. 

Herold-e  . 

736310 

596,639 

700 

fHeroM-S  . 

457.601 

37.688 

480,490 

30,960 

Grond  Totol  .  . . 

.  1,193,911 

37,688 

1,077,129 

31,660 

HARTFORD, 

CONN. 

Couront-m  . 

.  2334,166 

193331 

2311.903 

132,502 

*Couront-S  . 

....  1.116.975 

315392 

1.070.624 

269.160 

Grand  Totol  . .  . . 

....  3,441,141 

508323 

3,382,527 

401062 

HONOLULU, 

HAWAII 

Advertiser-m  . 

.  3,428.126 

3395331 

Stor  Bulietin-e  .  . . . 

.  2378307 

2,415319 

*StQr  Bulletin 

&  Advertiser-S  . 

.  1071320 

1.097386 

Grond  Totol  .  . .  . 

.  6077,753 

5,908,146 

NOTE:  Advertiser- 

m.  Star  Bulleti 

m-e  ond 

Star  Bulletin  and 

Advertiser-5  changed  Irom  eight  to  nine  column  May  3,  1976. 


HOUSTON,  TEXAS 


Chronicle-e  .  4.989325  532319  4,607,842  468,902 

Chronicle-S  .  3359335  184348  2,790390  195,704 

Post-m  .  3354304  420333  3.830311  366,085 

•Post-S  .  2387,922  185,192  1,828,193  92,664 

Grond  Total  .  14,190386  1322,49213,056.536  1,023355 


NOTE:  Chronicle-e  ond  5  and  Post-m  and  5  changed  from  eight  to  nine 
column  July  1,  1975. 

(Continued  on  pajie  48) 


Ad  Revenue  Trends 
February  1979 

A  .summary  of  new.spaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


Classifications 

1979 

(000) 

Omitted 

1978 

(000) 

Omitted 

Dollar  Change 
(000) 

Omitted  % 

Retail 

February  . 

.$  278,358 

251,931 

+ 

26,427 

+  10.5 

First  Two  Months 

534,824 

497,431 

+ 

37,393 

+  7.5 

Department  Stores 
(Included  in  Retail) 

February  . 

62,606 

61,114 

+ 

1,492 

+  2.4 

First  Two  Months 

116,598 

118,882 

- 

2,284 

-  1.9 

General 

February  . 

76,032 

67,784 

+ 

8,248 

+  12.2 

First  Two  Months 

148,921 

134,047 

+ 

14,874 

+  11.1 

Automotive 

February  . 

15,373 

14,399 

+ 

974 

+  6.8 

First  Two  Months 

30,738 

25,223 

-h 

5,515 

+21.9 

Financial 

February  . 

14,568 

11,621 

-1- 

2,947 

+25.4 

First  Two  Months 

35,901 

29,757 

-h 

6,144 

+20.6 

Classified 

February  . 

.  165,068 

135,005 

+ 

30,063 

+  22.3 

First  Two  Months 

331,019 

275,096 

+ 

55,923 

+20.3 

Total  Advertising 

February  . 

549,399 

480,740 

68,659 

+  14.3 

First  Two  Months 

1,081,403 

961,554 

+  119,849 

+  12.5 

EDITOR  &  PUBLISHER  for  April  14.  1979 
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Linage— fCort/’</ from  page  47) 

1979  1978 

FUU.  RUN-PART  RUN  FULL  RUN  PART  RUN 

KANSAS  CITY,  MO. 

Timii-m  .  2,190409  400,729 

Skir-t  .  981,759  73,904 

Stor-S  .  UM,521  151440 

Groii<l  Total  .  4435,789  424470 

NOTF:  Stor-e  &  5  S  Timts-m  chonQod  from  eight  to  six  column  Juno  8, 
1975. 

NOTE;  Not  moosurod  by  Media  Records  in  Fob.  1978. 

LEXINGTON,  KY. 

Horold  (5oo  nolo)  .  1,700,144  78,474  1,548,500  88474 

‘Horold  Uodor-S  .  848470  15,792  832,977  4400 

Grand  Total  .  2449,034  94448  2401,477  94,874 

NOTE:  Horold-m  ond  Leoder-o  sold  in  combinotion;  linogo  ol  one  edition 
Herold-m  is  shosm. 

NOTE:  Horold-m,  Looder-e  and  HeroU  Leoder-S  chonged  from  eight  to  nine 
column  Sept.  20, 1974. 

LITTLE  ROCK,  ARK. 

Arhonsos  Goxetta-m  ....  1472,743  1498483 

*Aiianses  Goxette-S  ....  724484  728,875 

Grand  Total  .  1,997447  2,027458 

LONG  BEACH,  CAUF. 

Independent  (See  note)  .  2410,937  374484  2  453,494  353409 

*lndmndent  Press  ^ 

T7egrom-S  .  740,700  30,992  728402  51408 

Grand  Total  .  2,751437  407478  2,781,994  404417 

NOTE:  Independenl-m  ond  Press  Telegrom-e  sold  in  combinotion; 
linogo  of  one  edition  Independent-m  is  shown. 

LONG  ISLAND,  N.Y. 

Nowsdoy-e  .  2482451  412,854  1,735,194  445444 

Newsdoy-S  .  1,195,787  309,144  1,044,443  253,424 

Grand  Total  .  3,278,138  922400  2,799,859  719,090 

NOTE;  Newdoy-e  ond  Schonged  from  five  to  six  column  Sept.  11, 1978. 

LOS  ANGELES,  CALIF. 

Times-m  .  4452445  2  438,884  4,848,101  2,108,789 

Times-S  .  2,984400  1442,143  2458,004  1,047440 

Herald  Exominer-e  .  812,885  19,481  774,701 

Herald  Exominer-S  .  244473  240,044  _ 

Grand  Total  .  8,918,003  3400,730  8,442470  3,154,229 

lA/SAN  FERNANDO  VAUEY,  CALIF. 

Valley  News-m  .  2/451/412  544,341 

tVolley  News-S  .  1,029,927  34,800 

Grand  Total  .  3481439  403,141 

NOTE:  News-m  published  5  doys  o  week  only. 

NOTE;  Not  measured  by  Medio  Records  in  1978. 

AAACON,  GA. 

Tologroph  (See  note)  ...  1444437  31441  1,045,883 

•Telegraph  t  News-S  . . .  709,745  4404  445418 

Grand  Total  .  1,774402  37,947  1,711401 

NOTE:  Tolegroph-m  and  News-e  sold  in  combination;  linage  of  one  edition 
Telograph-m  is  shown. 

AAANCHESTER,  N.H. 

Union  leoder-d  .  1,101455  1,034,979 

•New  Hampshire  News-5  459^5  420,410 

Grand  Total  .  1,741440  1,457489 

MEPAPHIS,  TENN. 

Commorciol  Appeol-m  ...  1,929485  142484  1,950,733  34,984 

Commerciol  Appeol-S  .  .  .  943,704  24488  994,088  15,000 

Press-Scimitar-e  .  1,404417  79,958  1  452,494  74458 

Grond  Total  .  4499404  248430  4,297417  124442 

NOTE:  Commercial  Appeol-m  and  S  ond  Press  Scimitor-e  changed  from 
eight  to  nine  column  July  1,  1975. 

MIAMI  FLA. 

Horold-m  .  3437474  954,739  3,572,021  487,930 

Herold-S  .  2423410  445447  2,119,597  559,758 

News-e  .  1,770,741  22492  1,708,414 

Grond  Total  .  7431,445  1  423,178  7,400,232  1  447,488 

NOTE:  HeroM-m  and  Sand  News-e  changed  from  eight  to  six  column  Mar. 
3,  1975. 

MILWAUKEE,  WISC. 

Sentinel-m  .  1/440452  1,454,904 

Joumol-e  .  2474452  834452  2,594,945  484,488 

Journol-S  .  1,794,740  512,725  1,849.538  415.489 

Grand  Total  .  5431,444  1449477  5,901407  900477 

MINNEAPOUS,  MINN. 

Tribune-m  .  1448,110  80,754  1,484,457  44448 

Tribune-S  .  1,925,959  334415  1,713,045  294499 

Star-e  .  1411,187  551400  2,092,145  383497 

Star  4  TrBune-sot .  324,950  _  _  _ 

Grand  Total  .  5410404  949449  5489.847  724444 

NOTE:  Tribune-m  and  5  ond  Star-e  chonged  from  eight  to  six  column 
during  yoor  1975. 

NOTE:  TrBune-m  ond  Star-e  hod  o  combined  sot.  edition  in  1978.  The 
linoge  is  shown  in  the  Star-o.  For  1979  the  sot.  edition  is  listed 
seporotely  and  the  Tribune-m  ond  Star-o  ore  published  5  days  o  week 
only. 


NASHVlUip 

TENN. 

Bannar**  . 

.  1498,927 

148,424  1,741,994 

72,404 

Tannassaon-m  . . 

.  1,909418 

140,940  1,755498 

93,440 

*Tannassaon-S 

.  1478455 

31444  984,444 

28488 

tirofld  fotol 

.  4484400 

320,728  4401,934 

193,952 

NOTl:  Tannassaon- 

•ffl  ond  S,  ond  Bonnar-a  chongad  Irom  aight  to  nina 

column  Jon.  2, 

1978. 

NEW  YORK; 

,  N.Y. 

Timas-m  . 

.  2/448,128 

70400  2492485 

32,400 

TimaS'S  . 

.  2,701404 

748,010  2498,477 

785,118 

Naws-m  . 

.  1,103,748 

1,008454  1,020,744 

880,782 

Naws-S  . 

.  744,074 

1,101,098  859,945 

1440405 

Fott-a  . 

.  440415 

823425 

Grand  Total  .  7480449  2,927444  7,494498  2,938405 

NOTE:  Times-m  and  5  chonged  from  eight  to  nine  column  Sept.  7,  1974. 
News-m  and  5  changed  from  five  to  six  column  Sept.  4,  1974. 


FUU  RUN  PART  RUN 

FUU  RUN  PART  RUN 

NEWARK, 

N.J. 

Star  Ladgar-m 

2,709,120 

47,804 

2449409 

81442 

*Star  Ladgar-$  . . 

.  2.084411 

124452 

1,972,772 

58,080 

Grand  total  .  . 

.  4,793431 

194458  4441,981 

139,442 

NOTE:  Star  ledger- 

m  ond  S  chongad  from  aight  to 

nina  column  Sapt.  1, 

1974. 

OAKLAND, 

CAUF. 

Tribuna-a  . 

.  1459,790 

107488 

1,812,540 

225,108 

*Thbuna-S  . 

.  1441,919 

48472 

934.421 

15400 

Grond  Total 

.  2,901,709 

154440 

2,749,141 

240406 

ORANGE  COUNTY,  CALIF. 

Ragistar  (Saa  nota] 

)  ....  4492,125 

14,032  4  490,841 

44,528 

f  Ragistar-S  .  .  . . 

.  1,737410 

1.431.983 

Grand  Total 

.  4,329,435 

14,032 

4,022,844 

44,528 

NOTE:  Ragittar*m 

and  a  sold  in  combination;  linoga  of  ona  adition 

Ragistar-a  it  shown. 

PASADENA, 

CAUF. 

Star  Naws-d  .  .  . . 

.  1433,982 

147,274 

985,214 

179,094 

*Star  Naws-S  .  . . 

.  438,519 

395,152 

5.875 

Grond  Total 

.  1472,501 

147474 

1480448 

184,949 

PASSAIC, 

N.J. 

Harold  Naws-a  .  . 

.  944,534 

193,754 

949,511 

81,798 

tHerold  News-S 

.  402493 

115.921 

374457 

45.712 

Grond  total 

.  1444,827 

309475 

1423,748 

127,510 

NOTE:  Harold  Naws 

-a  chongad  from  aight  to  nina 

column  Oct.  4,  1976. 

Naws-sot.  chongad  Irom  nina  column  to  tabloid  i 

savan  column  Sapt.  2, 

1978. 

PATERSON 

,  N.J. 

Naws-d  . 

.  874,934 

53448 

927,511 

14,784 

NOTC:  Naws-m  chongad  from  aight  to  nina  column  Sapt. 

19,  1977. 

Naws-sot.  chongad  from  nina  column  to  tabloid 

sil  column  Aug.  26, 

1978 

PEORIA, 

ILL. 

Joumol  Star-d 

.  1,480,780 

140,424 

1,597,219 

47,040 

*Joumol  Star-S 

.  727471 

31.728 

711453 

38420 

Grond  Totol 

.  2408,051 

192,152 

2,308,472 

105440 

PHILADELPHIA,  PA. 

6ullatin-a  . 

.  1,514453 

444,081 

1,553491 

420,457 

•Bulletin-S  . 

.  518431 

331,899 

485,720 

343,704 

Inquirar-m  . 

.  1,854488 

115,871 

1,733,550 

154,740 

Inquirar-S  . 

.  1,822,118 

349449 

1,782,949 

449,328 

Naws-a  . 

.  848,234 

13,248 

790.593 

23.134 

1979  1978 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


SAN  ANTONIO,  TEXAS 


Baa-m  . 

.  2443488 

448,024  2403.097 

502,448 

•Bee-S  . 

U44483 

190,308 

1,000,254 

244420 

Union-m  . 

.  2452435 

74400 

1,854,074 

178,224 

fUhion-S  . 

489438 

10480 

441,979 

8,928 

Grond  Total  . 

.  7,030,944 

724,812 

5,801,404 

954,120 

NOIE;  Baa-a  and  S  ond  Union-m  ond  S  chongad  trom  aight- 
column  Sapt.  1,  1975. 

ST  LOUIS,  MO. 

■  to  nina- 

Globa  Damocrot-m  .  .  . . 

.  1493,447 

175,035 

1,199,724 

158441 

Globa  Damocrot-wa  .  . . 

784,714 

7,294 

725,015 

25420 

Pott  Dispotch-a  . 

.  1,754,441 

41,027 

1,493,180 

44.450 

*Post  Dispotch-S  . 

1.975.242 

33,132 

1.484.539 

9.400 

Grond  Total  .  5410484  254,490  5404,458  237,731 

NOTE;  Globe  Democrat-m  pubkshed  5  days  o  week  only. 

NOTE:  Post  Dispotdi-e  ond  5  ond  Globe  Domocrnl-m  ond  weekend  changed 
from  eight  to  o  nine  column  Apr.  5,  1974. 

ST.  RAUL,  MINN. 

Pioneer  Press-m  .  993459  988,158 

•Pwneer  Press-S  .  1457,834  1434,903 

Oispotch-e  .  1471443  200,934  1,459481  193,121 

Grond  Total  .  4,123,054  200,934  3,984,442  193,121 

NOTE:  Pioneor  Press-m  and  Dispotch-e  hos  o  combined  sot.  edition;  the 
linage  is  shown  in  the  Dispotch-e. 

NOTE:  Pioneer  Press-m  and  5  and  Dispotch-o  changed  from  eight  to  six 
column  Moy  5,  1975. 

ST  PnERSBURG,  FLA. 

Independent-e  .  2403.970  13,904  2,198,741  44,448 

Timos-m  .  2453/105  737414  2430,485  839498 

•Times-S  .  1448403  385473  1  417,843  358,895 

Grand  Total  .  4405,778  1,137091  4,247,249  1  443,141 

SALEAA,  OREGON 

Oregon  Statesmon-m  .  . .  2071,840  1,701,479 

Statesman  Journol-S  ....  489,441  S80,789 

Copital-o  .  1,745,8SS  1471,4S3 

Grand  Total  .  4407474  3.4S3.92I 

NOTE;  Oregon  Statasmon-m,  Copital  Joumol-e  ond  Statesman  Journol-S 
chonged  from  eight  to  nine  column  Oct.  1975. 


2,018,282 

295448  2,040,088 

144,572 

1,125,181 

44,174  1,037,525 

15.824 

479,087 

474,943 

1478470 

220404  1,955,589 

123,928 

2445,542 

70,142  2,110,501 

80,044 

1415.931 

1,241,187 

410,144 

375,373 

9,572,557 

430,470  9,275,224 

344470 

NOTE:  Eigirass-m,  News-e  and  Light-e  published  5  doys  o  week  only. 
NOTE:  Expross-m,  Express  News-S  ond  sot.,  News-e  ond  Light-e,  5  and  sot. 
changed  from  eight  to  nine-column,  Express-m,  5  and  sol.  Jon.  19, 1977, 
News-e  Jon.  18,  1977  and  Light-e,  5  ond  sat.  June  15,  1974. 

SAN  DIEGO,  CALIF. 

Union-m  .  3,113,722  50,819  2,488440  34444 

•Union-S  .  1,479,757  1,288,813 

Tribune-e  .  3,449,425  55,918  3,002,783  34,454 

Grand  Total  .  8,042,904  104,737  4,979,834  72,798 

SAN  FRANQSCO,  CALIF. 

Chronicle-m  .  2,019,509  721/ISS  1,849,177  404,954 

Exominer-e  .  1,998,144  484,852  1,873,444  421481 

Exominer  t  Oironicle-S  .  1,171,030  232488  1,245,083  122,472 

Grond  Total  .  5,188,483  1,438,995  4.947.924  949.007 

SAN  JOSE,  CALIF. 

Morcury-m  .  4,754494  202408  4,441,702  148,898 

News-e  .  3,813444  153440  3,748,844  148,144 

•Mercury-News-S  .  1,943444  13,904  1,870,133  _ 

Grond  Total  .  10433404  34945210.300.499  337,044 

NOTE:  Mercury-m  and  News-e  has  o  combined  sot.  edition,  the  linage  is 
only  shown  ut  the  Mercury-m. 

SHREVEPORT,  LA. 


Grond  Total  .  4441424  1,494/148  4444423  1.411445 

NOTE:  Effoctive  May  19, 1975  Bulletin-e  and  5  changed  from  eight  to  six 
column;  Inguirer-m  and  5  changed  from  eight  to  six  column,  News-e 
changed  from  six  to  five  column.  The  data  in  this  report  covoring  the 
News-e  reflects  the  converted  linoge  to  six  column  fnrmnt 

PITTSBURGH,  PA. 

Post  Gozette-m  .  845,024  151,709  880,142  143,330 

Press-0  .  1,782,074  229,045  1,458,999  215,837 

•Press-S  .  1,741408  _  1,741,904  _ 

Grond  Total  .  4448,708  380,774  4,301,047  359,147 

NOTE:  Post  Gozette-m  and  Press-e  ond  5  chonged  from  eight  to  nine- 
column  Sept.  I,  1975. 

PROVIDENCE,  R.l. 

Bulletin-e  .  1/448,882  278,204  1478.737  180,179 

Journol-m  .  1485430  238,441  1,198,219  118488 

Journol-S  .  1430,414  41448  957,142  111,014 

Grond  Total  .  4,084428  578,415  3,434,098  409,483 

NOTE:  Bulletin-0  ond  Journol-m  hos  o  combined  sot.  odition;  the  linoge  is 
only  shown  in  the  Bulletin-e. 

NOTE:  Bulletin-e  and  Journol-m  and  5  chonged  from  eight  to  nine  column 
July  1,  1977. 

ROCHESTER,  N.Y. 

Democrat  8;  Oironicle-m  1,444407  43.494  1,4484  73  144,980 

Democrot  t  Chronicle-S  .  988,454  48,112  1,047,184  84,784 

Times  Union-e  .  1/413407  53472  1,377,575  134,072 

Grand  Total  .  3448470  145480  3,893,034  347434 

NOTE:  Democrot  8  Chronicle-m  and  S  ond  Times  Union-e  changed  from 
eight-  to  nine-columnm  Oct.  20,  1975. 

SACRAMENTO,  CAUF. 


Journol-a  . 

1455419 

88474 

1,418,105 

33412 

Timas-m  . 

...  1,917,970 

94,404 

1,951,797 

44,080 

*Timas-S  . 

.  . . .  8».183 

787.425 

8480 

Grond  total  .... 

. .  .  .  4,103,972 

182,980 

4,157,527 

84,072 

NOTE:  Timas-m  and  S. 

and  Journol-a  chongad  from 

eight  to  nil 

sa  column 

Jon.  2.  1977. 

SYRACUSE, 

N.Y, 

Harold  Journol-a 

.  ...  143M55 

7454 

1,434,920 

3413 

‘Harold  Amaricon-S 

....  1,015,773 

11,964 

919,048 

10,141 

Post  Standord-m  . . . 

. .  . .  1,042,749 

41,900 

933499 

57,854 

Grond  Total  .... 

.  .  .  3,409,977 

41,120 

3,287,247 

71,210 

NOTE:  Post  Stondord-n 

1,  Harold  Journol-a 

ond  Harold  Amaricon-S  chongad 

from  aight  to  nma 

column  Sapt.  1,  1976. 

TALLAHASSEE,  FLA. 

Oamocrot-m  . 

.  ...  1.184424 

1429,240 

*Damocrot-S  . 

.  412,709 

441.131 

Grand  Total  .... 

.  .  .  1,794,733 

1,970,391 

NOTE;  Damocrot-a  ond  S  chongad  from  aight  to  s<i  < 

column  Aug.  1,  1976. 

TAAAPA,  FLA. 

TrAuna-m  . 

.  . .  .  2484487 

439,481 

2,513,431 

441,301 

‘Tribuna-S  . 

.  ..  1,444,918 

70,444 

1,289,057 

35,752 

Tima$-a  . 

.  .  1.744.411 

1.745418 

Grond  Totol  .... 

. .  . .  5,799,914 

710,145 

5,548,504 

497,053 

NOTE;  Tribune-m  ond  S  ond  Times-e  changed  from  eight  to  nine-column 
Oct.  27,  1975 

WASHINGTON,  D.C. 

Post-m  .  4470.124  528,450  4,212484  394,593 


•Post-S  .  2,000,384  423,440  2.055,408  347478 

Star-e  .  1499,579  398,447  1,717,744  342,870 

Stor-S  .  507485  94,488  410,847  113,920 

Grond  Total  .  8,477474  1,447,025  8,594,585  1,198,741 

NOTE:  Post-m  ond  5  ond  Star-e  and  5  changed  from  eight  to  nine  column 
Aug.  2.  1974. 

WEST  PALM  BEACH,  FLA. 


Post-m  .  2,408,251  130411  2473,107  102,111 

Times-e  .  2405,005  127,449  2,049,244  104,520 

•Post  Times-S  .  1,425445  23444  M21,977  34,494 

Grond  Total  .  4,438401  281,024  5.844430  243427 

NOTE:  Post-m  and  Times-e  hove  o  combined  sot.  edition,  the  linoge  is  only 
shown  in  the  Post-m. 

NOTE:  Post-m,  Times-e  and  Post  Times-S  chonged  from  eight  to  six-column 
Oct.  I,  1975. 

WHITE  PLAINS,  N.Y. 

Reportor  Dispotch-e  ...  1,144,498  134444  995,145  85,945 

t  Reporter  Dispotch-S  .  . .  434434  54,424  48D,011  40,414 

Grond  Total  .  1,781,034  190,872  1,475,174  144481 

WICHITA,  KANS. 

Eogle-m  .  1,714,477  242,140  1,770,538  195,891 

Beocon-e  .  842,195  841,031  8,454 

•Eogle  Beocon-S  .  484408  82452  448,541  44,048 

Grond  Total  .  3,244,980  344.492  3480,110  250495 

NOTE:  Eogle-m  and  Beocon-e  has  o  combined  sol.  edition;  the  linoge  is 
only  shown  in  the  Eogle-m. 

NOTE:  Eogle-m,  Beocon-e  and  Eagle  Beocon-S  changed  from  eight  to  six 
column  Sept.  1,  197S. 


FEBRUARY  1979/1978 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 

ALBANY,  N.Y. 

Times-Union-m  .  1.479441  1440.718 

Knickerbocker  News-e  . .  1002,571  924,588 

Times-Union-S  .  784,724  743,010 

Grond  Total  .  3444.458  3,030414 

NOTE:  Heorst  Newspoper  period  runs  Jon.  29-Feb.  25,  1979. 
ALTOONA,  PA. 

Mirror-e  .  1,554,105  1,381,898 

ANAHEIM,  CALIF. 

Bulletei-o  .  1,190,544  1,134,882 

BANGOR,  ME. 

News-m  .  1409,945  1,138,499 
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1979  1978 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


BIRMINGHAM,  ALA. 

Ntw-.  .  2,015J74  200,018  2,116,422  74,732 

Ntwj-S  .  1,115,408  1,112214 

Post-H.rold-m  .  1 360.91 2  _  1,418,606  _ 

Grand  Total  .  4,492,194  "  200,018  4,447,244  74,732 

BURLINGTON,  VT. 

Froo  Prass-m  .  1353,784  1343362 

Fran  Pran-S  .  221,984  190,428 

Grand  Total  .  1375,770  1,553,790 

CASPIR,  WYO. 

Star-Tribuno-ni5  .  1334398  1352396 

NOTi:  Includoi  inrarli:  139062  tnos  in  1979:  94,584  linn  in  1978.  Fomily 
Wooldy  not  includtd:  78284  linos  in  1979.  71314  linos  in  1978. 

COLUMBUS,  NEB. 

Tologrom-o  .  668,080  650,832 

DAVENPORT,  IOWA 

Quid.(ity  Timos-o/m  .  . .  2295,314  2,410,884 

Quod-City  Timos-S  .  691362  665,910 

Grand  Total  .  2,986,676  3,076,794 

DES  MOINES,  IOWA 

Rogistar-m  .  685,451  179,772  622,892  177,848 

Tri6unt-e  .  1,000,805  1,023,102 

Rogistar-S  .  770393  62,684  708,547  61,882 

Grand  Total  .  2,457,149  242,456  2  354,541  239,730 


DOVER,  DELAWARE 

Delowofo  5tato  News-eS  1338,731  1,017,506 

NOTE:  Figures  shown  oro  on  O-column  bosis. 

EDMONTON,  ALTA. 

Journol-e  .  4309383  4,094,637 

FORT  WAYNE,  IND. 

Nows-5onlinol-o  .  1393360  1,796,004 

Journol-Gozotta-m  .  1,437,002  1  346,576 

Journol-Gozotte-S  .  752,094  698,474 

Grand  Total  .  4,082,456  3,841,054 

FORT  WORTH,  TEX. 

5tar-Tologroni-ni  .  2,453,752  2,106,244 

Star-Tologrom-o  .  2378,770  2,281,622 

5tar-Tologram-5  .  1326,458  1,198,890 

Grand  Total  .  6,258,980  5,586,756 

NOTE:  Full  run  inserts  not  includod.241,312  lines  in  Feb.  1979. 

GREENVILLE,  S.C. 

News-m5  .  2327360  2,144,912 

Piedmont-e  .  1362760  1321,698 

Grand  Total  .  3390,120  3,466,610 

INDIAF4APOLIS,  IND. 

5tar-ni  .  2347,091  2330,534 

News-s  .  1,900344  1,820,637 

5tar-5  .  1326,669  1,394318 

Grand  Total  .  5,474,604  5345389 

KITCHENER-WATERIOO,  ONT. 

Record-e  .  2314,645  2366,987 

LETHBRIDGE,  ALTA. 

Herold-e  .  1343,840  1  334,202 

LINCOLN,  Neb. 

Journol-5tar-dS  .  1,702,960  1,752,254 

NOTE:  Includes  inserts:  302,806  lines  in  1979;  199,500  lines  in  1978. 

LOUISVILLE,  KY. 

Couri«r>Journol-m  .  1,928,636  1,773,708 

Louisvilla  T>fn«s-e  .  2,193494  1,975,571 

Couritr-Journol  &  Timtt-S  1 ,220,700  1401.014 

Grand  Totol  .  5442,730  5,050,293 

NOTE:  ROP  disploy  linaga  published  on  o  6-column  bosis  but  convortod  to  8 
column  basis  obove.  Oassdiod  published  and  reported  on  10  column 
bosis. 


MADISON,  Wise. 

Copitol  Times-e  .  1,431400  1,489,044 

State  Journol-m  .  M57,712  1,535,136 

State  Journol-S  .  750,264  575,112 

Grand  Total  .  3,639476  3,599,292 

NOTE:  6  column  poges  converted  to  8  column  bosis,  clossdied  9  column. 
Includes  legols. 

MIRIDEN,  CONN. 

Record-Journol-m  .  971,782  864476 


1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

MONROE,  lA. 


World-m  . 

.  1310/442 

1,161,902 

News-Stor-e  .... 

.  1,199366 

1,078,588 

World-5  . 

.  685.832 

541.604 

Grond  IoIdI 

.  3,195,640 

2,782,094 

MONTREAL,  QUE. 

GozoHo-m  . 

.  2,956,524 

1,169347 

La  Dtvoir-m  .... 

.  557316 

1,131,729 

La  Dimoncha-Motin 

....  358,496 

605,284 

Grand  Iota! 

.  3,772,236 

2,906360 

NOTE:  La  Dimancha-Motin  includos  Parspactivas  ond  insarh:  52,127  linas 

In  1979;  120383  lines  in  19^8. 

NASHUA,  N.He 

Talogropb-a  .... 

.  1,448,958 

1,295,879 

NEWPORT  NEWS,  VA. 

Prass-m  . 

.  1,747326 

1,696,100 

Timas-Harald-a  .. 

.  1347,716 

1398,758 

Pre$s-3  . 

.  1.117370 

1.171.478 

Grond  Total 

.  4312312 

4,466336 

NORFOLK,  VA. 

Virginion-Pilot-m 

.  2,444358 

2,295,656 

Ladgar-Stor-a  .  .  . 

.  2471,915 

2369,681 

Virginian  Pilot  and 

Ladgar  Star-S  . 

.  1307,035 

1.560.980 

Grand  lotol 

.  6,423,008 

6,126317 

NORTH  BAY,  ONT. 

Nuggot-a  . 

.  974,417 

859,757 

NORTH  PLATTE,  NEB. 

Talagroph-a-sot,m 

.  737,873 

747319 

NOTE:  Includos  Fomily  Waal(ly-76,570  linos  in  1979;  71,139  linos 

ill  1978. 

OGDEN,  UTAH 

Standord-Exominor- 

e  ...  1409,504 

1308370 

Stondord-Examinar- 

5  ...  685.932 

621.116 

Grond  Totol 

.  2,095,436 

1,929,486 

NOTE:  Sundoy  includos  Family  Waalily-78,610  linos  in  1979;  71416  linos  in 

1978. 

OKLAHOMA  CITY,  OK  LA. 

Oblohomon-o  .  .  . 

.  1,741,894  524330 

1,595,415 

426,330 

Timos-o  . 

.  1376,239  457,549 

1,492,118 

374.694 

Oklabomon-S  .  . . 

.  1,067397 

994,607 

Grand  Totol 

.  4,485330  981379 

4,082,140 

801024 

OMAHA,  NEB. 

World-HeroW-m-o-! 

>  .  . . .  2,903  324 

2,898,504 

ORLANDO,  FLA. 

Sontinol-Stor-o/d-S 

.  3324362  720370  3,388,434 

635,586 

OTTAWA,  ONT. 

Lo  Droit  . 

.  1,729,093 

1,671,950 

PHOENIX,  ARIZ. 

Ropublic-m  . 

.  3,931,592  280,980 

3,441,508 

Goxotto-o  . 

.  3320.026  280,980 

3,366,538 

Ropublic-S  . 

.  1398.918 

1.579.116 

Grond  Total 

.  9,650336  561,960  8  387,162 

PORTLAND,  MAINE 

Pross  Horald-m 

.  1311,722 

1,023,732 

Expross-o  . 

.  936323 

935,807 

Tologram-S  . 

.  653.580 

590358 

Grond  Total 

.  2,601325 

2,550,097 

PORTLAND,  ORE. 

Orogonion-mS 

.  4,773348 

4,604,684 

Orogon  Journol-o 

.  1,629,642 

1.450,442 

Grond  Total 

.  6,402,690 

6,055,126 

READING,  PA. 

limos-m/boglo-o  . 

.  1324378 

1,196,001 

Eogle-5  . 

.  631,927 

645.889 

Grond  Total 

.  1356.505 

1,841,890 

RICHMOND,  VA. 

Timos-Dispatch-m 

.  1364,016 

1,562,782 

News  Loodor-e  . . 

.  1,444,119 

1,447319 

Timos-Dispotch-^ 

.  1,145,921 

1,152,567 

Grond  lotol 

.  4,154356 

4,162,569 

NOTE:  Port-run  ond 

comics  not  included. 

RIVERSIDE,  CALIF. 

Entorpriso-m 

.  2.009310 

1,861,972 

Pross-o  . 

.  1,725342 

1,606,864 

Pross-Entorpriso-S 

.  535.920 

541,786 

Grand  lotol  .  . 

.  4370,672 

4.010,622 

SANTA  BARBARA,  CALIF 

Nows-Pross-oS 

.  2305,564 

2,204,979 

NOTE:  Porado  linogi 

»  not  included. 

1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

scorn  RLUFF,  NEB. 

Stor-Herold-mS  .  892,771  821,884 

NOTE:  Includes  Family  Weel(ly-76412  lines  in  1979;  70,962  lines  in  1978. 


Post- Intel  bgoncor-m 

SEATTLE,  WASH. 

1306323 

1337,041 

Post-Intolii^ncor-S 

....  542.049 

479,749 

Grond  Total  . .  . 

.  2048372 

1,816,790 

Timos-oS  . 

.  3397332 

3,110314 

SOUTH  BAY  (TORRANCE),  CALIF. 

Broozo-0  . 

.  3,173,422 

3,061,618 

Spobosmon-  Rev  »ow-m 

SPOKANE,  WASH. 

1  ...  1354319 

1,270,624 

Spokesman- Rovio  w-S 

. . .  874353 

788,971 

Chroniclo-o  . 

.  1,411.044 

1371,178 

Grand  Totol  .  .  . 

.  3,639,916 

3,430,773 

News  Tribuno-o  ond 
Tribune  t  Ledger- 

TACOMA,  WASH. 

5  ..  2,953,132 

2,613362 

Blode-e  . 

TOLEDO,  OHIO 

.  1.687411 

1,690,926 

Blo4e-S  . 

1305.153 

1348399 

Grond  lotol  . . . 

.  2,993,464 

3.039325 

Daily  G)pitel-m  .  . . 

TOPEKA,  KANS. 

.  1,046308 

1.065,834 

State  Journal-e 

.  750,148 

761,663 

Copttol-Journol-S 

.  395,605 

424,550 

Grand  Total  .  . . 

.  2,192361 

2,252347 

Stor-e  . 

TORONTO,  ONT. 

.  4.178,144 

3,859301 

Sun-mS  . 

.  2,016,725 

1.827398 

Grond  Total  . . . 

.  6,194,869 

5,686399 

Times-d  . 

TRENTON,  N.J. 
.  U49475 

1317,139 

Times  Advertiser-S 

.  861.963 

814,935 

Grand  Total  .  . . 

.  2,111338 

2,032,074 

NOTE:  6  Column  pages  converted  to  8  column  bosis. 

Stor-m  . 

TUCSON,  ARIZ. 

.  2.782474 

2,646,620 

Citizen-e  . 

.  2,769,256 

2,694339 

Star-S  . 

.  1328.706 

906.266 

Grond  Total  .  .  . 

.  6,580336 

6,247,225 

NOIE:  Sunday  mcludes  Porade  linage. 

World-m  . 

TULSA,  OKLA. 
.  1496404 

1361,811 

Tribune-e  . 

.  1399,961 

1358,705 

World-S  . 

.  748.833 

750316 

Grond  Totol  .  . . 

.  3344,998 

3,470,732 

NOTE:  Figures  bosed 

on  6  column  format  ond  9  column  clossified. 

News-Sun  . 

WAUKEGAN,  ILL. 

.  1451.706 

1,708,434 

Times-Leoder-News 
Record-o/d  . . . . 

WILKES-BARRE,  PA. 

.  504,014 

952328 

News-Joumol-m.e  . . 

WILMINGTON,  DEL. 

_  1413.653 

1,591,757 

News-Journel-S  . . . 

....  504.795 

458.034 

Grond  Totol  . .  . . 

....  2,118,448 

2,049,791 

Stor-m  . 

WILMINGTON,  N.C. 

.  .  951466 

929,768 

Stor-News-S  . 

....  405,034 

412384 

Grond  Total  . . . . 

....  1356.600 

1342,152 

Star-e  . 

WINDSOR,  ONT. 

....  2,133,984 

2,031,171 

Tribune-e  . 

WINNIPEG,  MAN. 

....  2,660,173 

2,450,026 

Free  Press-e  . 

.  3,002367 

2,716,991 

Journal-m  . 

WINSTON-SALEM,  N.C. 
_  M67484 

1,475,012 

Sentinel-e  . 

_  1,115,142 

1,189,902 

Journal  Sentinel-S 

....  583318 

634,242 

Grand  Total  . . . . 

_  3,166,044 

3,299,156 

NOTE:  Pbrt-run  ond  comics  not  included. 

Telegrom-m  . 

WORCESTER,  MASS. 

....  850,923 

783,380 

Gozette-e  . 

....  940306 

896,751 

Teiegrom-S  . 

....  795.914 

720310 

Grond  lotol  . . . . 

....  2387,143 

2,400341 

Johnson  Wax  names 
new  ad  agencies 

Johnson  Wax  announced  advertising 
agency  changes  due  to  competitive  ac¬ 
count  conflict  consideratons  involving 
several  of  its  consumer  products. 

Effective  April  1,  the  company,  by 
mutual  agreementi  will  end  its  advertis¬ 
ing  relationships  with  Benton  &  Bowles, 
New  York,  and  Ogiivy  &  Mather,  New 
York,  in  the  United  States,  according  to 
James  F.  Keane,  vicepresident-U.S. 
consumer  products  marketing. 
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Effective  April  1,  also,  Johnson  Wax 
has  appointed  J.  Walter  Thompson, 
Chicago,  as  advertising  agency  for 
Pledge  furniture  polish.  Edge  shaving  gel 
and  Step  Saver  self  polishing  floor  wax. 
Although  this  is  J.  Walter  Thompson’s 
first  domestic  assignment  with  the 
Racine-based  consumer  products  com¬ 
pany,  the  agency  has  been  associated  for 
many  years  with  several  Johnson  sub¬ 
sidiary  companies  overseas. 

Keane  also  announced  that  effective 
April  1,  Glade  air  fresheners  will  be  as¬ 
signed  to  Needham,  Harper  &  Steers, 
Chicago,  which  presently  handles 


Johnson  Wax’s  line  of  Agree  hair  care 
products. 

Both  agencies  will  continue  to  handle 
Johnson  Wax  advertising  assignments 
outside  the  United  States. 

Other  major  Johnson  Wax  consumer 
products  are  handled  by  Foote,  Cone  & 
Belding,  Chicago,  which  has  been  a 
Johnson  Wax  agency  since  1953.  Major 
products  presently  handled  by  the 
agency  include  Raid  insecticides.  Off! 
repellents.  Future  floor  finish,  Glo-Coat 
self-polishing  floor  finish.  Shout  laundry 
soil  &  stain  remover,  Scrunge  scrubber- 
sponge  and  J/Wax  automotive  products. 
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NY  News  starts 
on  home  delivery 
sales  promotion 

Circulation  promotion  at  the  New  York 
Daily  News  in  1979  is  being  keyed  to¬ 
wards  obtaining  significant  circulation 
growth  in  both  newsstand  and  home  de¬ 
livery  sales. 

For  the  past  eight  weeks,  an  intensive 
reader  promotion,  “Payoff  Poker”  has 
been  aimed  at  improving  both  daily  and 
Sunday  newsstand  sales. 

The  News  started  an  all-out  eight- 
week  promotion  campaign  on  April  2, 
aimed  at  beefing  up  home-delivered  cir¬ 
culation  within  its  tri-state  city  and  sub¬ 
urban  market. 

The  campaign,  which  kicked  off  with 
full-page  ads  in  the  Sunday,  April  1  issue 
of  the  News,  offers  non-subscribers  and 
Sunday-only  home  delivery  subscribers 
a  two-month  subscription  for  the  price  of 
one.  New  subscribers  will  pay  for  the 
first  four  week’s  delivery  at  the  regular 
rate  and  will  be  issued  coupons  good  for 
a  second  four  week’s  free  subscription. 

Virtually  every  major  promotion 
medium  will  be  used  in  announcing  and 
sustaining  the  sales  push.  In  addition  to 
weekly  full-page  coupon  ads  in  the 
News,  frequent  small  space  ads  will  ap¬ 
pear  on  a  space  available  basis.  On  April 
29  a  special  “Ad-A-Card”  subscription 
order  will  be  attached  to  a  full-page 
magazine  ad  appearing  in  all  C&S  news¬ 
stand  copies  of  the  newspaper.  Rounding 
out  the  print  promotion  effort,  specially 
designed  doorknob  hangers  with  mail-in 
subscription  forms  will  be  distributed  in 
target  areas  throughout  the  campaign. 

On  the  broadcast  side,  60-second 
commercials  will  be  shown  on  New  York 
tv  stations  during  the  first  three  weeks  of 
the  drive. 

At  a  series  of  regional  meetings.  Daily 
News  circulation  executives  distributed 
special  sales  kits  to  all  participating 
home  delivery  dealers,  explained  the  in¬ 
centive  tie-in  programs  and  previewed 
the  extensive  multi-media  promotion 
program  expected  to  reach  virtually 
every  home  within  the  newspaper’s  city 
and  suburban  circulation  area. 


Heads  CBS  News 

William  A.  Leonard  took  over  as  presi¬ 
dent  of  CBS  News  on  April  1 ,  one  month 
earlier  than  had  been  previously 
scheduled.  Leonard  succeeds  Richard  S. 
Salant,  who  is  retiring  under  the  com¬ 
pany’s  manadatory  retirement  policy. 
Leonard  joined  CBS  in  1945  as  an  on- 
the-air  roving  reporter  for  a  radio  series 
“This  is  New  York.”  Prior  to  that,  he 
was  a  reporter  for  the  Bridgeport  (Conn.) 
Post  Telegram. 
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THE  BOSTON  GLOBE  KICKS  OFF  SPRING — Globe  employees  arrived  at  work  on 
March  19  to  find  600  vases  of  fresh  flowers  spread  throughout  the  building.  An 
additional  500  vases  and  flowers  were  distributed  to  key  metropolitan  and  suburban 
news  dealers.  It  was  part  of  the  Globe's  "Announcing  Spring"  advertising  cam¬ 
paign  that  used  radio,  television,  transit,  and  newsstand  signing  to  promote  the 
"new  and  newsier  all  day  Globe". 

Weekly  for  Phoenix 
office  workers  sold 

Central  Phoenix  Sun  has  been  pur¬ 
chased  by  Independent  Newspapers, 

Inc.  from  Macwillwright  Publishing 
Company,  owned  by  Robert  A.  Macon 
of  Paradise  Valley  and  former  Arizona 
Governor  Jack  Williams. 

The  weekly  newspaper  is  distributed 
to  people  who  work  in  office  buildings  in 
the  central  city  area.  Its  press  run  is 
22,000. 

Joe  Smyth,  president  of  INI,  will  serve 
as  publisher  of  the  paper.  He  moved  to 
the  Phoenix  area  last  year. 

INI  publishes  more  than  twenty  com¬ 
munity  newspapers  in  Arizona,  Dela¬ 
ware,  Florida,  and  Maryland.  In 
Arizona,  INI  owns  the  Apache  Sentinel 
in  Apache  Junction,  the  Northlander  in 
Flagstaff,  the  Prescott  Paper,  the  Gilbert 
News ,  the  Mobile  Messenger  in  Phoenix, 
and  the  Valley  Newspapers  printing  op¬ 
eration  in  Phoenix. 

Smyth  is  a  former  editor  and  publisher 
of  the  daily  and  Sunday  newspapers  in 
the  state  capital  of  Delaware,  Dover. 

The  Central  Phoenix  Sun  first  ap¬ 
peared  as  the  Phoenix  Central  News  on 
October  31,  1973,  a  product  of  Park  Cen¬ 
tral  Enterprises. 

Pie  ad  campaign 

Mrs.  Smith’s  Pie  Co.,  Pottstown,  Pa., 
has  scheduled  22  million  free  standing 
inserts,  containing  ISC-Off  coupons,  in 
67  Sunday  newspapers.  The  insert  is  part 
of  Mrs.  Smith’s  summertime  ad  cam¬ 
paign  for  its  line  of  1 1  frozen  pies. 
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Flood  edition 

A  16-page  flood  section  was  included 
in  the  April  1  Sunday  edition  of  Arizona 
Republic  as  a  public  service.  The  sec¬ 
tion,  which  had  no  advertising,  was 
mailed  to  Federal,  state  and  local  offi¬ 
cials  to  call  attention  to  the  three  floods 
that  swept  through  the  state  and  Phoenix 
during  the  past  year,  killing  12  persons. 


APPOINTMENT  of  Paul  (Pete)  Lara¬ 
way  as  classified  advertising  manager 
at  the  New  York  Daily  News  has  been 
announced  by  Arthur  E.  Wible,  advertis¬ 
ing  director.  Laraway,  whose  appoint¬ 
ment  becomes  effective  April  16,  will 
succeed  FRANKLIN  H.  HECHT,  who  has 
been  named  Co-op  advertising  man¬ 
ager.  Laraway  comes  to  the  Daily  News 
from  the  Dallas  Times  Herald  where  he 
also  served  as  classified  advertising 
manager.  Before  joining  the  Dallas 
newspaper,  Laraway  worked  in  key 
classified  management  posts  for  10 
years  with  the  Los  Angeles  Times. 


Pa.  search  legislation  may  News  search  bill 

be  put  on  the  ‘back  burner’  signed  into  law 


Legislation  to  protect  Pennsylvania 
newspapers  and  other  media  from  police 
searches  of  newsrooms  may  go  on  the 
back  burner  in  the  General  Assembly,  it 
was  indicated  by  the  chairman  of  the  Sen¬ 
ate  Judiciary  Committee  after  a  day-long 
hearing  before  the  House  and  Senate 
judiciary  committees  on  the  merits  of  four 
bills. 

Sen.  Michael  O’Pake,  (D-Reading), 
chairman  of  the  senate  committee,  who 
presided  during  the  sessions,  said  after 
the  hearing:  “My  impression  is  that  in 
Pennsylvania  at  least  there  does  not  ap¬ 
pear  to  be  as  pressing  a  problem  over 
these  issues  as  in  other  states  .  .  .  My 
personal  inclination  is  that  there  are  more 
important  issues  that  should  be  dealt  with 
first.” 

Media  representatives,  who  testified 
along  with  law  enforce  officers  and  pros¬ 
ecutors,  said  the  effort  for  specific  protec¬ 
tion  legislation  is  in  response  to  the  U.S. 
Supreme  Court  ruling  in  the  case  of  the 
student  newspaper  at  Stanford  Univer¬ 
sity. 

State  Attorney  General  Edward  G. 
Biester  testified  that  it  would  be  the  pol¬ 
icy  of  the  Justice  Department  never  to 
seek  search  warrants  against  journalists. 
“Only  if  journalists  can  experience  a  full 
sense  of  security  in  the  privacy  and  prod¬ 
uct  of  their  work  will  the  people  be  secure 
in  the  protection  of  their  fundamental 
right  to  be  an  informed  public,”  the 
state’s  attorney  general  said. 

Pittshurfih  Post-Gazette  Editor  John 
Craig,  testifying  for  the  Pennsylvania 
Newspaper  Publishers  Association,  said 
PNPA  enforced  one  of  the  bills  (H.  181) 
which  would  limit  the  scope  of  subpoenas 
by  requiring  the  agency  bringing  the  ac¬ 
tion  to  identify  items  sought  and  explain 
why  it  should  have  them. 

Craig  told  the  lawmakers  the  Stanford 
decision  has  had  a  chilling  effect  on 
editors.  He  said  “there  is  probably  too 
much  law  already  .  .  .  our  business  is 
becoming  increasingly  legalistic.  If  you 
decided  to  back  off  from  these  bills  1 
would  not  be  disappointed.” 

Sandy  Oppenheimer,  editor  of  the 
Bucks  County  Courier  Times,  Levittown, 
and  president  of  the  First  ^Amendment 
Coalition — representing  Pennsylvania 
organizations  fighting  for  a  free  press — 
said  legislative  efforts  to  write  into  law 
conditions  for  searching  newsrooms 
would  “totally  undermine”  the  state’s 
shield  law  protecting  journalists’  sources. 

Philadelphia  District  Attorney  Edward 
G.  Rendell  told  the  joint  committee  that 
newspapers  have  a  duty  to  provide  evi¬ 
dence  if  it  is  needed  in  a  criminal  case. 
“Newspapers  have  an  obligation  to  com¬ 
ply  with  the  law  and  give  testimony  to 
what  they  have  seen,”  he  told  the  legis¬ 
lators. 
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Leo  V.  Marchetti,  president  of  the  Fra¬ 
ternal  Order  of  Police,  said  he  was  unable 
to  find  evidence  of  one  search  of  a  news¬ 
room  in  Pennsylvania,  and  Thomas  Gar¬ 
vey,  FOP  executive  director,  said  “no¬ 
body  sees  a  problem.” 

Others  who  testified  included: 

William  Nicholas,  Montgomery 
County  district  attorney:  “The  problem  is 
more  imagined  than  real.  The  press  has 
blown  it  out  of  all  proportion.  In  Pennsyl¬ 
vania,  there  is  no  history  of  abuse  by 
prosecutors.” 

John  V.  R.  Bull,  an  editor  on  the  staff 
of  the  Philadelphia  Inquirer-  “There’s 
obviously  a  chilling  effect  if  the  source 
fears  that  his  identity  will  be  revealed. 
He  won’t  come  forward.  The  press  was 
given  a  special  role  by  the  First  Amend¬ 
ment  .  .  .It’s  important  that  we  don’t 
become  an  arm  of  the  state.” 

Julian  Eule,  professor  of  law.  Temple 
University,  Philadelphia:  “When  the 
state  is  seeking  evidence,  its  right  is  the 
same  regardless  of  who  has  it.” 

Allegheny  County  (Pittsburgh)  District 
Attorney  Robert  Colville  questioned  the 
need  for  any  new  legislation.  He  said  that 
in  18  years  as  a  law  enforcement  official 
he  has  never  heard  of  a  news  media 
search  warrant  issued  in  Pittsburgh  or 
western  Pennsylvania. 

The  PNPA-backed  bill  which  would 
permit  searches  for  loot  or  for  property 
used  in  committing  an  offense,  would 
prohibit  a  search  for  evidence  from  a 
disinterested  third  party. 

The  O’Pake  bill  would  permit  issuance 
of  subpoenas  on  affidavits  by  defense 
counsels  that  there  is  probable  cause  to 
believe  that  a  reporter  possesses  essential 
information. 

A  House  bill  would  create  a  special 
exemption  for  the  press  in  protecting  it 
against  searches  of  evidence  of  a  crime, 
and  another  Senate  bill  would  place  re¬ 
strictions  on  media  search  warrants. 


Surprise  searches  of  newsrooms  in 
Connecticut  are  illegal  after  October  I 
under  a  new  law  signed  this  week  by 
Gov.  Ella  Grasso.  Under  the  law,  which 
Gov.  Grasso  originally  had  expressed 
doubts  about,  authorities  in  the  state 
would  have  to  obtain  a  subpoena,  rather 
than  a  search  warrant  to  gain  access  to 
newsrooms.  The  U.S.  Supreme  Court 
ruled  last  May  that  the  police  had  the 
right  to  search  newsrooms  if  they  had  a 
search  warrant. _ 

Joins  trade  publisher 

Brenda  Richardson,  a  police  reporter 
for  the  Tyler  (Tex.)  Morninfi  Teleftraph, 
has  been  named  managing  editor  of  Den¬ 
tal  Lah  World  and  editor  of  Dental  Dealer 
International  Product  News,  a  new  pub¬ 
lication  to  be  started  by  Esco  Publishing 
Co.  in  July.  Esco  is  headquartered  in  San 
Antonio. 


H-bomb  story 

(Continued  from  pape  15)) 

land  said.  “He  never  indicated  that  his 
role,  should  one  of  us  discover  some 
h-bomb  secret,  would  be  to  inform  the 
federal  government.” 

Morland  said  he  also  spoke  to  and 
showed  his  diagrams  to  Stanislav  Ulam, 
co-inventor  of  the  h-bomb;  Dr.  John 
Gofman,  former  associate  director, 
Lawrence  Livermore  Laboratory;  and 
Dr.  Sidney  Droll,  Stanford  University 
Linear  Accelerator.  “To  my  knowledge, 
none  of  them  gave  me  any  classified  in¬ 
formation,  but  only  discussed  concepts 
which  are  common  knowledge  among 
physicists,”  he  said. 

Morland  said  he  did  not  have  any 
genuine  confirmation  that  his  informa¬ 
tion  was  accurate  until  the  Government, 
on  March  2,  stated  that  there  were  no 
“substantial”  technical  inaccuracies  in 
the  article. 


We  Cover  California 

Our  debut  NewsKif**  is  ready  for  you! 

This  one  —  six  months  in  the  making  —  explores  nuclear  power 
in  California:  the  plants,  the  people  and  the  issues. 

It’s  a  balanced  package  of  feature  stories,  fillers,  photos  and 
graphics.  Our  independently  researched  and  written 
NewsKiP"  is  designed  to  be  worked  up  by  the  small  daily  or 
weekly  California  newspaper  as  a  special  section 
or  series.  Call  about  rights,  prices  and  future  projects. 

\ 

,  251 64  Malibu  Road.  Suite  D 

nGSGafX^  Malibu,  California  90265 
ASSOCIGteS  (21 3)  456-1 292  .  (21 3)  456-1 1 76 
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greater  than  1  expected  but  in  putting 
together  17  cookbooks  I’ve  written  and 
tested  over  10,000  recipes  and  met  count¬ 
less  deadlines.  If  nothing  else.  I’m  a  pro. 
I  love  the  excitement  and  the  challenge 
involved.” 


Syndicates 


By  Lenora  Williamson 


Cooking  columns  in  comic  strip  format 

Yvonne  Young  Tarr  can  now  say, 

“See  you  in  the  funny  papers,”  and 
mean 

Mrs.  Tarr,  who  has  written  17  cook- 
books  including  “The  New  York  Times 
Bread  and  Soup  Cookbook”,  is  starring  A 

in  her  own  cartoon  cooking  columns, 

“The  Quick  Gourmet”  and  “The  Diet 
Gourmet.” 

The  features  were  launched  March  12  A'  \  .  ii 

in  comic  strip  format  by  Mrs.  Tarr’s  own  &  V  j  Q  ik 

syndication  under  the  company  name  of 

Laurium  Features,  Harwood  Building,  ^ 

Scarsdale,  New  York,  10583. 

The  comic  strip  format  is  achieved  by 
having  the  author  photographed  cooking 
the  particular  gourmet  specialty.  Artist  ^ 

Pat  Stewart  transforms  the  photos  into  a 
weekly  cartoon  feature  designed  to  be 
run  as  a  strip  or  stacked  as  a  panel .  Some 
subscribers  are  running  the  columns  as  a 

Mrs.  Tarr  says  Quick  Gourmet  fea- 
tures  ingredients  straight  from  the  * 
supermarket  shelf  in  recipes  with  extra 
snap  and  the  gourmet  touch.  Diet  Gour¬ 
met  features  low-calorie  and  often  low  tions  dieters  find  so  unappealing.” 
fat  and  low  salt  recipes — “not  the  boring  Of  her  new  venture,  Mrs.  Tarr  corn- 
cottage  cheese  and  grapefruit  concoc-  ments,  “1  admit  the  work  involved  is  far 


CHOOSE  te  SCALLIONS 
EACH  THE  THICK¬ 
NESS  Of  A  PENCIL. p 


CUT  AOOTS  4-  ALL  BUT 
3  IN-  OP  GAECN  TOPS 
FROM  SCALLIONS.  ADD 

2  CUPS  WATER  *  BOIL 

3  MIN.  OR  UNTIL  BARELY 
TENDER.  DRAIN  Y  KEEP 
WARM  ON  SERVING  PLATE. 


COOKED  CLAMS  ♦ 

I  TBS.  EACH  LEMON 
t  CLAM  OUlCe  TO 
SKILLET.  BOIL  1.  MIN¬ 
UTE-  POUR  OVER  SCALLIONS .  CRlSS- CROSS 
with  PIMENTO  strips.  SERVE  IMMEDIATELY. 


"The  Quick  Gourmet"  column  in 
format  to  be  run  os  strip  or  stacked  in 
one  column. 


Yvonne  Tarr 


Among  early  subscribers  to  “The 
Quick  Gourmet”  and/or  “The  Diet 
Gourmet”  in  a  dozen  or  more  states  are: 
Baltimore  News  American,  Everett 
(Wash.)  Herald,  Omaha  (Neb.)  World 
Herald,  Ft.  Lauderdale  (Fla.)  Sun  Sen¬ 
tinel,  Ithaca  (N.Y.)  Journal,  and 
Beaufort  (S.C.)  Gazette. 


Chase  Revel  made  a  million  in  the  con¬ 
struction  business  in  his  early  20s,  only 
to  have  the  business  fail  in  the  1957  hous¬ 
ing  recession.  Launching  and  operating 
18  new  businesses  had  become  his  pro¬ 
fession  until  his  wife  suggested  the  busi¬ 
ness  he  is  in  today — ^giving  information 
and  advice  on  small  business.  Revel 
began  with  a  newsletter  which  developed 
into  International  Entrepreneurs 
magazine.  With  his  staff  he  also  conducts 
small  business  seminars  in  convention 
centers. 

Adding  to  his  activities.  Revel  is  writ¬ 
ing  a  weekly  column  for  the  Los  Angeles 
Times  Syndicate  under  the  title  “Inside 
Small  Business.”  The  feature  is  aimed  at 
living,  business  and  classified  sections. 


At  last  ...  a  positive  help  for  working  women 
with  frustrations  and  feelings  of  guilt  that 
often  accompany  their  careers. 


One  out  of  every  two  women  with  a 
family  works  full  time.  Result:  Pres¬ 
sure!  Now  here's  a  twice-weekly 
column  aimed  at  helping  working 
women  deal  with  the  dual  responsi¬ 
bilities  of  home  and  work.  Over  200 

newspapers  carry  Working  Woman  twice  weekly. 

For  samples  and  rates,  contact:  UNIVERSAL  PRESS  SYNDICATE 

6700  Squibb  Road,  Mission,  Kansas  66202 
Order  Dept  .  Toll  Free  1-800-255-6734 


Diana  D.  Peterson,  formerly  an  editor 
in  the  articles  department  at  Good 
Hou.sekeepiufi  magazine.  New  York,  has 
been  named  sales  coordinator  for  the 
Los  Angeles  Times  Syndicate.  Peterson 
will  act  as  liaison  between  sales  represen¬ 
tatives  and  editors  and  oversee  all  ser¬ 
vice  matters  for  client  newspapers.  She 
is  a  graduate  of  Dickinson  College  in  Car¬ 
lisle.  Pa.,  and  succeeds  Lucy  Slaughter, 
who  resigned. 
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Julian  Bond 

Julian  Bond,  who  served  4  terms  in  the 
Georgia  House  of  Representatives  and  is 
now  a  member  of  the  Georgia  Senate, 
has  begun  a  weekly  column  of  commen¬ 
tary  for  Newspaper  Enterprise  Associa¬ 
tion.  He  is  a  popular  speaker  on  the  lec¬ 
ture  circuit  and  also  became  a  weekly 
commentator  for  NBC-TV's  Today 
Show  in  January. 

Bond  attended  Morehouse  College  in 
Atlanta  where  he  became  active  in  the 
civil  rights  movement  in  the  South  and 
helped  found  the  Committee  on  Appeal 
for  Human  Rights  and  the  Student 
Non-Violent  Coordinating  Committee. 
In  addition  to  his  bachelor's  degree  in 
English  from  Morehouse,  Bond  holds 
honorary  degrees  from  14  universities 
and  colleges.  He  has  written  articles  and 
poems  published  in  a  variety  of  publica¬ 
tions  including  Nearo  Digest,  Ramparts, 
Life,  The  Book  of  Negro  Humor, 
Freedomways  and  Beyond  the  Blues. 
Among  boards  Bond  serves  on  is  the 
Martin  Luther  King.  Jr,  Center  for  Social 
Change  to  the  Southern  Election  Foun¬ 
dation. 

jjC  9fC 

King  Features  will  add  a  kids  section 
to  its  Sunday  “Hints  from  Heloise”  page 
effective  with  the  May  6  release.  The 
“Just  for  Kids"  section  is  using  hints 
sent  in  by  young  readers.  Currently 
“Heloise”  has  more  than  600  newspaper 
clients. 

He  :ic 

A  look  at  syndicates  and  what  syndi¬ 
cate  people  think  of  editors  and  their  de¬ 
cisions  is  one  of  the  assignments  for  “The 
Changing  Newspaper”  of  Associated 
Press  Managing  Editors  Continuing  Stud¬ 
ies  Committees.  The  committee  also 
plans  to  survey  how  editors  buy  comics, 
entailing  questions  such  as  whether  com¬ 
ics  help  sell  the  paper,  attract  the  young 
readers,  and  more. 

Drake  Mabry,  Des  Moines  Register- 
Tribune,  is  the  chairman  of  “The  Chang¬ 
ing  Newspaper”  study  group. 
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Linda  Peterson  has  joined  King  Fea¬ 
tures  as  a  senior  editor  responsible  for 
book  rights  acquisitions  and  serializa¬ 
tions  and  is  also  editing  King's  biweekly 
Rolling  Stone  Magazine  package  and 
other  entertainment  columns.  Peterson 
was  features  editor  of  The  Journal  News , 
one  of  Gannett's  newspapers  covering 
Rockland  County,  New  York.  She  is  a 
journalism  graduate  of  Kent  State  Uni¬ 
versity. 


Robert  T.  Bonagura  has  been  named 
manager  of  King  Features  Reader  Mail 
Services,  the  syndicate's  department 
handling  dress  and  needlecran  pattern 
features.  The  service  features  fashion 
designs  as  well  as  needlecraft  items  and 
is  distributed  to  more  than  1,000  news¬ 
papers.  Bonagura,  with  King  since  1974, 
served  as  the  mid-Atlantic  sales  rep¬ 
resentative  2  years,  then  joining  the 
Reader  Mail  department. 


ROCKET  SHOTS  ^ 


(?er  YOUR  HeAP 

FORWARD  AND  DOWA/ 

IF  YOU  m/YT  70  /TlOlfe 
YOUR  CUEY&HT  //VTO 
THOSE  l/OUEYS! 

YOU  CAAY/FOr  STEP 

forr/aro  /f  you 

/JRE  UPRIGHT  /lA/O 
C.EAA/IA/&  6ACKi/ARP. 
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/HOUE  FORIUARPI 
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READERS 
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QwwrmTivs  analysis 

YEAR  -  1978 
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“Minimum  competency  testing”;  radio: 
Frank  Beaman.  WBBM  Newsradio  78, 
Chicago.  “Questionable  testing  program 
uncovered”;  television:  Randy  D. 
Covington  and  Melissa  Forsythe, 
WAVE  tv.  Louisville,  “School's  out 
forever:  permanent  dropouts." 

Second  Prize  (newspapers  over  75,000 
circulation) 

Breaking  news:  no  winner;  feature: 
Ari  L.  Goldman,  New  York  Times, 
“Teaching  terminally  ill  children”; 
series  or  group  of  articles:  Robert  Ben¬ 
jamin  and  Michael  Graham,  Cincinnati 
Post,  “Desegregation  from  children's 
point  of  view”;  investigative  reporting: 
Juan  Williams.  Washington  Post,  “In¬ 
side  a  Washington  school”;  opinion: 
Cynthia  Parsons.  Christian  Science 
Monitor,  “Problem  of  functional  illiter¬ 
acy.” 

Second  Prize  (newspapers  under 
75.(X)0  circulation) 

Breaking  news:  Jack  Seamonds.  Hiin- 
tington  (W.  Wa.)  Herald-Dispatch ,  “Au¬ 
dit  finds  irregularity;  principal  gets  trans¬ 
fer”;  feature:  Paul  Haskins,  Winston 
Salem  Sentinel,  “College  teaching”; 
series  or  group  of  articles;  Robert  Vogel, 
Troy  (N.Y.)  Times  Record,  “The  high 
school  dropout”;  investigative  reporting: 
Hugh  McIntosh.  Faifield  (Calif.)  Daily 
Republic,  “How  valid  is  a  regional  occu¬ 
pational  program?”;  Opinion:  Larry 
Hayes,  Fort  Wayne  (Ind.)  Jonrnal- 
Clazette,  “Education  without  the  S.  A. 
T.  " 

Second  Prize  National  magazines:  no 
winner;  local/regional  magazines:  Mike 
Mallowe.  Philadelphia  Magazine,  “The 
ABC's  of  disaster”;  special  interest,  in¬ 
stitutional  and  trade  publications; 
Richard  Bumstead,  Phi  Delta  Kappan, 
“The  Thaler  system:  a  slice  of  life  cur¬ 
riculum”;  radio:  William  Oellermann, 
WSIE-FM,  Edwardsville,  111.,  “The  high 
school  drug  scene”;  television:  Leslie 
Midgley,  Walter  Cronkite,  Charles  Col- 
lingwood,  CBS  news,  “Is  anyone  out 
there  learning?” 

Special  Citations  (Newspapers  over 
75,()(K)  circulation) 

Breaking  news:  no  winner;  feature: 
Gregor  W.  Pinney,  Minneapolis  Tribune, 
“New  approach  to  helping  students  with 
drug  problems”;  Saundra  Ivey,  Tennes¬ 
sean,  Nashville,  “Education  for  the 
handicapped”;  Jeff  South,  Lubbock 
(Tx.)  Avalanche-Journal ,  “Citizens'  al¬ 
liance  for  successful  schools”;  Thomas 
Kaser.  Honolulu  Advertiser,  “Student 
mediator  at  the  University  of  Hawaii”; 
Victoria  M.Y.  Ong,  Honolulu  Adver¬ 
tiser,  “Implementation  of  Title  IX  provi¬ 
sions;  series  or  group  of  articles:  Muriel 
Cohen,  Boston  Globe,  “Stories  trying  to 
assess  the  problems  in  American 
(Continued  on  page  55) 
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Aberdeen  American  News 
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181 

1.9 

3929 

41.2 

9542 

Akron  Beacon  Journal 

16044 

62.6 

1443 

5.6 

155 

0.6 

8001 

31.2 

25643 

Asbury  Park  Press 

18769 

62.9 

271 

0.9 

298 

1.0 

10517 

35.2 

29855 

Atlanta  Journal  ft  Constitution 

21674 

70.3 

- 

- 

913 

2.9 

8265 

26.8 

30852 

Baltimore  News-Amerlcan 

9196 

43.1 

3163 

U.9 

3U 

1.6 

8594 

40U 

21297 

Baltimore  Sun 

26631 

68.3 

2030 

5.2 

568 

1.5 

9749 

25.0 

389'/8 

Bergen  County  Record 

19937 

61.0 

3688 

11.3 

430 

1.3 

8610 

26.4 

32665 

Boca  Raton  News 

5554 

60.0 

- 

• 

312 

3.4 

3389 

36.6 

9255 

Boston  Globe 

27631 

62.1 

3759 

8.5 

747 

1.7 

12319 

27.7 

4U56 

Boston  Herald  American 

7114 

34.1 

4094 

19.6 

397 

1.9 

9259 

U.4 

20864 

Boulder  Camera 

7705 

53.2 

162 

1.1 

387 

2.7 

6236 

43.0 

1U90 

Bradenton  Herald 

7QU 

52.3 

- 

> 

501 

3.7 

5935 

U.O 

13477 

Buffalo  Courier  Express 

U248 

60.8 

347 

1.5 

314 

1.4 

8505 

36.3 

234U 

Buffalo  News 

3946 

29.2 

20 

0.2 

131 

1.0 

9U0 

69.6 

13537 

Charlotte  Observer 

12050 

60.9 

1681 

8.5 

340 

1.7 

5705 

28.9 

19776 

Chicago  Sun-Times 

12994 

42.7 

7395 

24.3 

382 

1.3 

9628 

31.7 

30399 

Chicago  Tribune 

31311 

53.6 

13091 

22.4 

1532 

2.6 

12492 

21.4 

58426 

Cincinnati  Enquirer 

2U76 

73.0 

• 

• 

473 

1.4 

8597 

25.6 

33546 

Cleveland  Plain  Dealer 

24387 

65.4 

657 

1.8 

878 

2.4 

11339 

30.4 

37261 

Co  1  wbua  (Ga  }Led9er-Enquirer 

7767 

54.4 

21 

0.1 

206 

1.5 

6277 

U.O 

14271 

Columbus(Ohlo)Dlspatch 

22106 

64.7 

954 

2.8 

318 

0.9 

10797 

31.6 

34175 

Dallaa  Newt 

22132 

60.5 

3660 

10.0 

731 

2.0 

10045 

27.5 

36568 

Dallas  Tlmes-Herald 

22899 

68.6 

1060 

3.1 

682 

2.0 

8798 

26.3 

33419 

Dayton  News 

12880 

61.3 

131 

0.6 

370 

1.8 

7618 

36.3 

20999 

Denver  Post 

25601 

72.1 

• 

• 

505 

1.4 

9416 

26.5 

35522 

Denver  Rocky  Mountain  News 

13211 

66.2 

- 

- 

250 

1.2 

6504 

32.6 

19965 

Detroit  Free  Press 

10330 

49.1 

3226 

15.3 

398 

1.9 

7105 

33.7 

21059 

Detroit  News 

22117 

60.7 

UI8 

12.1 

731 

2,0 

9172 

25.2 

36438 

Duluth  News  Tribune 

9669 

61.1 

662 

4.2 

166 

1.0 

5326 

33.7 

15823 

El  Paso  Times 

11911 

62.3 

439 

2.3 

240 

1.3 

6521 

34.1 

1911) 

Erie  Ttmes-News 

10151 

61.1 

193 

1.2 

161 

1.0 

6101 

36.7 

16606 

Evansville  Courier-Press 

Fort  Lauderdale  News  ft  Sun 

10450 

60.8 

190 

1.1 

130 

0,8 

6418 

37.3 

17188 

Sentinel 

21574 

64.5 

1837 

5.5 

423 

1.3 

9588 

28.7 

33422 

Gary  Post-Tribune 

12486 

64.7 

106 

0.6 

257 

1.3 

6454 

33.4 

19303 

Grand  Forks  Herald 

6902 

59.8 

651 

5.6 

64 

0.6 

3923 

34.0 

11540 

Hartford  Courant 

Honolulu  Star  Bulletin  ft 

l‘i580 

51.2 

4'»09 

16.1 

218 

0.7 

9759 

32.0 

30466 

Advertiser 

15304 

66.9 

- 

- 

U3 

1.9 

7132 

31.2 

22879 

Houston  Chronicle 

40010 

74.0 

3359 

6.2 

648 

1.2 

10037 

18.6 

54054 

Houston  Post 

25409 

68.5 

2614 

7.0 

428 

1.2 

8652 

23.3 

37103 

Knovllle  News-Sentinel 

12089 

64.8 

573 

3.1 

226 

1.2 

5761 

30.9 

18649 

Lexington  Herald-Leader 

13592 

63.1 

522 

2.4 

434 

2.0 

6999 

32.5 

21547 

Little  Rock  Arkansas  Democrat 

4185 

41.9 

166 

1.7 

166 

1.7 

5463 

54.7 

9980 

Little  Rock  Arkansas  Gacetta 

Long  Beach  Independent  Press 

10514 

58.8 

• 

* 

224 

1.3 

7130 

39.9 

17868 

16619 

Telegram 

10146 

61.1 

381 

2.3 

283 

1.7 

5809 

34.9 

Long  Island  Newsday 

17245 

55.6 

43U 

13,9 

694 

2.2 

8767 

28.3 

31020 

Los  Angeles  Herald-Examiner 

3782 

36.5 

U 

0.1 

277 

2.7 

6298 

60.7 

10371 

Los  Angeles  Times 

38087 

51.9 

16508 

22.5 

2179 

3.0 

16612 

22.6 

73386 

Macon  Telegraph  ft  News 

7746 

55.0 

183 

1.3 

254 

1.8 

5896 

41.9 

U079 

Manchester  New  Hampshire  News 

8488 

54.2 

- 

- 

282 

1.8 

6901 

U.O 

15671 

Memphis  Cormercial  Appeal 

143  U 

65.0 

778 

3.5 

220 

1.0 

6713 

30.5 

22025 

Miami  Herald 

23859 

50.2 

7600 

16.0 

1014 

2.1 

15049 

31.7 

47522 

Milwaukee  Journal 

25576 

62.2 

6416 

15.6 

704 

1.7 

8452 

20.5 

41U8 

Minneapolis  Tribune 

24284 

64.9 

5043 

13.5 

554 

1.5 

7551 

20.1 

37432 

Nashville  Tennessean 

U342 

59.6 

1029 

4.3 

255 

1.1 

8417 

35.0 

24043 

New  York  News 

7412 

28.5 

11825 

45.5 

404 

1.6 

6322 

24.4 

25963 

New  York  Times 

26554 

52.6 

9417 

18.6 

1960 

3.9 

125U 

24.9 

50475 

Newark  Star  Ledger 

27878 

71.4 

1750 

4.5 

318 

0.8 

9080 

23.3 

39026 

Oakland  Tribune 

13221 

62.7 

365 

1.7 

242 

1.2 

7246 

34U 

21074 

Orange  County  Register 

22243 

74.7 

- 

- 

473 

1.6 

7062 

23.7 

29778 

Orlando  Sentinel 

13792 

49.4 

3666 

13.2 

543 

2.0 

9877 

35.4 

27878 

Pasdena  Star-News 

5443 

55.0 

131 

1.3 

161 

1.6 

4165 

42.1 

9900 

Passaic  Herald  News 

5661 

40.8 

1370 

9.9 

208 

1.5 

6629 

47.8 

13868 

Pensacola  News-Journal 

11238 

64.0 

• 

- 

268 

1.5 

6055 

34.5 

17561 

Peoria  Journal  Star 

11050 

66.5 

638 

3.8 

126 

0.8 

4796 

28.9 

16610 

Philadelphia  Bulletin 

9312 

39.0 

4U7 

18.6 

450 

1.9 

9687 

40.5 

23896 

Philadelphia  Inquirer 

23446 

58.4 

6358 

15.8 

427 

1.1 

9918 

24.7 

40U9 

Pittsburgh  Press 

24137 

75.1 

4 

- 

203 

0.6 

7819 

24.3 

32163 

Providence  Journal 

16918 

58.0 

1733 

5.9 

462 

1.6 

10076 

34.5 

29189 

Rochester  Democrat  ft  Chronicle 

14052 

62.1 

1285 

5.7 

246 

1.1 

7)17 

31.1 

22600 

Rockford  Register-Star 

78U 

54.0 

- 

- 

122 

0,9 

6531 

45.1 

1U97 

Sacramento  Bee 

13432 

54.6 

3264 

13.3 

351 

1.4 

7538 

30.7 

24585 

Sacramento  Union 

7248 

55.4 

296 

2.3 

183 

1.4 

5337 

40.9 

13064 

St*  Louis  Globe  Democrat 

9619 

58.8 

254 

1.6 

386 

2.4 

6082 

37.2 

16341 

St*  Louis  Post  Dispatch 

22083 

73.7 

418 

1.4 

385 

1.3 

7072 

23.6 

29958 

St*  Paul  Pioneer  Press 

18862 

71.8 

- 

• 

307 

1.2 

7098 

27.0 

26267 

St  Petersburg  Times 

16922 

48.4 

5302 

15.2 

617 

1.8 

12078 

34,6 

34919 

Salem  Statesman  Journal 

9140 

56.8 

- 

- 

328 

2.1 

6602 

41.1 

16070 

San  Antonio  Express-News 

14687 

58.1 

802 

3.2 

534 

2.1 

9243 

36.6 

25266 

San  Antonio  Light 

16806 

63.3 

- 

- 

357 

1.4 

9373 

35.3 

26536 

San  Diego  Union 

18629 

65.1 

68 

0.2 

302 

1.1 

9594 

33.6 

28593 

San  Francisco  Examiner  ft  Chronicle 

16372 

54.2 

2833 

9,4 

305 

1.0 

10677 

35.4 

30187 

San  Jose  Mercury-News 

25180 

71.5 

65 

0.2 

451 

1.3 

9512 

27.0 

35208 

Shreveport  Times 

11817 

57.9 

108 

0.5 

276 

1.4 

8211 

40.2 

20412 

Stuart  Mews 

5444 

69.5 

- 

- 

238 

3.0 

2152 

27.5 

7834 

Syracuse  Herald  American 

14408 

60.5 

134 

0.6 

250 

1.1 

9000 

37.8 

23792 

Tallahassee  Democrat 

8274 

58.3 

3 

• 

113 

0.8 

5812 

40.9 

U202 

Tampa  Tribune 

16851 

59.2 

1009 

3.6 

311 

1.1 

10257 

36.1 

28428 

Washington  Host 

Washington  Star 

West  Palm  Beach  Post  Times 

28U1 

8018 

17348 

63.9 

43.8 

65.6 

5572 

2242 

783 

12.5 

12.3 

3.0 

MO 

267 

242 

1.2 

1.5 

0.9 

0936 

7760 

8066 

22.4 

42.4 

30.5 

4U59 

18287 

26439 

White  Plains  Reporter  Dispatch 
Wichita  Eagle-Beacon 

Youngstown  Vindicator 

8 '.01 
9891 
16462 

48.9 

53.1 

68.2 

692 

1663 

4.2 

8.9 

305 

206 

133 

1.8 

1.1 

0.5 

7473 

6872 

7560 

45.1 

36.9 

31.3 

16571 

18632 

24155 

TCJTAL 

U37012 

59.8 

182337 

7.6 

38388 

1.6 

746099 

31.0 

2403836 
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(Continued  from  page  54) 
schools”;  investigative  reporting:  David 
Bednarek,  Daniel  Hanley,  Yael 
Abouhalkah,  Milwaukee  Journal, 
“School  photos”;  opinion:  no  winner. 

Special  Citations  (newspapers  under 
75,000  circulation) 

Breaking  news:  Dinah  Eng, 
Montgomery  County  (Mo.)  Sentinel, 
“Drug  arrests”;  feature:  Mary 
Blakinger,  Bucks  County  (Pa.)  Courier 
Times,  “Articles  on  book-banning”; 
Claudia  Brinson,  Columbia  (S.C.)  Rec¬ 
ord,  “non-readers”;  Laura  Guarino, 
Staten  Island  Advance,  “Problem  of 
proper  nutrition  for  children”;  series  or 
group  of  articles;  Edward  Klimuska, 
Lancaster  (Ps.)  New  Era,  “State  of 
mathematics  education  in  county  public 
schools”;  Joan  Roesgen,  Billings 
(Mont.)  Gasette,  “Schools  in  Billings”; 
investigative  reporting;  Eddie  Fleming, 
Savannah  Morning  News,  “SSC  defense 
of  campus  offenders  probed”;  Deborah 
Blum,  Macon  (Ga.)  Telegraph,  “Disci¬ 
pline  problems  at  Central  High  School”; 
opinion:  David  Redmond,  Pittsburgh 
(Ks.)  Morning  Sun,  “Patron  has  right  to 
speak.” 

Special  Citations  National  Magazines: 
no  winner;  regional/local  magazines: 
Bert  Shanas,  New  York  Affairs,  “Albert 
Shanker:  the  politics  of  clout”;  John 
Hildebrand,  Newsday,  “Our  troubled 
junior  highs”;  special  interest,  institu¬ 
tional  and  trade  publications:  Bernadette 
Doran,  American  School  Board  Journal, 
“Kojak  in  your  classrooms  may  be 
enough  to  make  you  lose  your  hair”; 
Dan  Levin,  American  School  Board 
Journal,  “Asbestos  in  schools:  walls  and 
halls  of  trouble”;  radio:  no  winner;  tele¬ 
vision:  Wyoma  Best,  WHEC-tv  Roches¬ 
ter,  N.Y.,  “The  minority  schools”;  Ed 
Filmer,  KYTV,  Springfield,  Mo,  “Pay 
attention  class!”;  Cheryl  Griffin, 
WCHS-tv,  Charleston,  WV,  “Series  on 
autism.” 

The  Washington  Journalism  Center 
was  in  charge  of  the  judging.  The  judges 
were  as  follows:  Don  Bagin,  director, 
giaduate  program  in  school  communica¬ 
tions,  Glassboro  State  College,  N.J.; 
John  F.  Barton,  Washington  correspon¬ 
dent,  United  Press  International;  James 
Carey,  White  House  correspondent, 
Copley  News  Service;  Charles  Conconi, 
assistant  metro  editor,  Washington  Star', 
Julius  Duscha,  director.  The  Washington 
Journalism  Center;  Shirley  Elder,  repor¬ 
ter,  Congressional  Quarterly  Insight', 
Mike  Feinsilber,  Washington  correspon¬ 
dent,  Associated  Press;  Lincoln  Furber, 
acting  dean.  School  of  Communications, 
American  University;  Judith  Randall, 
Washington  correspondent.  New  York 
Daily  News',  Paul  Sampson,  director, 
news  service.  National  Geographic,  Viv¬ 
ian  Valbeig,  Washington  correspondent. 
Daily  Oklahoman-Oklahoma  City  Times ; 
and  Joanne  Zazzaro,  staff  assistant  to  the 
senior  vicepresident-editorial,  McGraw- 
Hill  Publications  Company 
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Boating  safety  award 
presented  to  Heffner 

A  Charlotte,  North  Carolina,  boating 
columnist  who  led  a  successful  campaign 
to  remove  a  local  hazard  to  navigation, 
has  won  the  third  annual  Captain  Fred  E. 
Lawton  Boating  Safety  Award. 

The  award,  which  is  sponsored  by 
Raytheon  Company,  was  presented  to  T. 
Earl  Heffner,  Jr.  of  the  Charlotte  Ob¬ 
server  by  D.  Brainerd  Holmes,  president 
of  the  diversified  electronics  company. 

In  addition  to  articles  citing  the  dan¬ 
gers  of  the  abandoned  and  unmarked 
supports  for  an  old  bridge  that  linked 
North  Carolina  and  South  Carolina  ac¬ 
ross  Lake  Wylie,  Heffner  successfully 
campaigned  to  have  a  discontinued  sea 
buoy  replaced.  His  weekly  columns  ad¬ 
dressed  many  different  subjects  from 
items  of  general  interest  to  boatmen  to 
local  interpretations  of  regulations  and 
safety  recommendations. 

A  journalist  in  Charlotte  for  more  than 
30  years,  Heffner  is  a  business  writer 
with  the  Observer.  He  is  an  avid  boat¬ 
man  and  volunteered  to  write  the  boating 
column  on  his  own  time. 

The  Captain  Fred  E.  Lawton  Boating 
Safety  Award  consists  of  a  pair  of  Water¬ 
ford  crystal  captain’s  decanters,  a  $500 
honorarium,  and  a  commemorative  cer¬ 
tificate  citing  the  recipient's  outstanding 
contributions  to  boating  safety  through 
the  news  media. 

The  award  is  named  for  the  late  Cap¬ 
tain  Lawton:  master  mariner,  competi¬ 
tive  sailor,  and  patient  teacher  of  nauti¬ 
cal  skills  and  safety  at  sea.  Captain  Law- 
ton  had  been  a  lifelong  professional  sea¬ 
man.  He  served  for  many  years  as  direc¬ 
tor  of  marine  safety  with  Raytheon 
Company. 


WINNER — Barbara  Yuncker,  the 
medicine-science  editor  of  the  New  York 
Post  who  has  covered  health  care  issues 
for  the  paper  for  20  years,  is  the  news¬ 
paper  winner  of  the  1979  Matrix 
Awards  sponsored  by  the  New  York 
Women  in  Communications.  Yuncker 
will  receive  her  award  along  with  the 
others  named  at  a  luncheon  presenta¬ 
tion  on  April  26  at  the  Sheraton  Centre 
Hotel  in  New  York,  where  First  Lady 
Rosalynn  Carter  will  be  the  keynote 
speaker. 


BOATING  AWARD— T.  EaH  Heffner, 
Jr.,  right,  accepts  Captain  Fred  E.  Law- 
ton  Boating  Safety  Award  from  D. 
Brainerd  Holmes,  president  of  Raytheon 
Company. 

Toronto  Sun’s 
ad  linage  shows 
sharp  increase 

A  financial  analyst  with  Yorkton  Se¬ 
curities  Inc.  of  Montreal  says  the  Toronto 
Sun  has  more  than  doubled  its  advertis¬ 
ing  linage  in  the  last  five  years,  largely  at 
the  expense  of  the  Toronto  Star. 

Franklin  deWeerdt  also  said  that  To¬ 
ronto  Sun  Publishing  Corp.  will  have 
gross  revenues  of  $55  million  in  the  year 
ending  April  30,  1980,  an  increase  of  $10 
million  over  expected  1979  revenues. 

The  analyst  said  the  Sun’s  rapid  finan¬ 
cial  growth  can  be  attributed  to  its  per¬ 
formance  in  attracting  advertising. 

In  1973,  there  were  91  million  lines  of 
advertising  in  Toronto  papers,  of  which 
the  Star  attracted  59  million,  the  Globe 
and  Mail  21  million  and  the  Sun  II  mil¬ 
lion. 

Five  years  later,  the  Star  attracted  48.*§ 
million  of  the  93  million  lines  carried. 
The  Globe  and  Mail  held  21  million  and 
the  Sun  rose  to  23.5  million. 

DeWeerdt  predicted  that  the  Sun’s 
growth  will  continue  because  of  its  suc¬ 
cess  with  the  Edmonton  Sun,  and  its 
growth  in  syndication,  commercial  print¬ 
ing,  distribution  equipment  and  press 
services  division. 

Its  interest  in  United  Press  Canada  is 
not  expected  to  be  a  significant  earner  in 
the  near  future. 

If  Edmonton  works,  the  Sun’s  man¬ 
agement  will  have  accomplished  a  feat 
that  has  not  been  duplicated  in  several 
decades  in  North  America — successfully 
launching  a  major  daily  newspaper  from 
scratch. 

The  analyst  said  Sun  shares  should 
rise  to  between  $21  and  $26  by  mid-1980 
from  their  current  price  of  $13.50. 
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100,000-circulation  shopper 
acquired  by  Clay  Felker 


By  Andrew  Radolf 

Clay  Felker,  editor  and  publisher  of 
Esquire  magazine,  has  established 
Felker  Communications  Corporation  by 
purchasing  the  Advertiser ,  a  weekly 
shopper  distributed  in  California’s  ag¬ 
ricultural  Solano,  Yolo,  and  Napa  Coun¬ 
ties  lying  midway  between  Sacramento 
and  San  Francisco.  Felker  had  been  pub¬ 
lisher  of  New  York  and  New  West 
magazines  and  the  Villuf>e  Voice  until 
Rupert  Murdoch,  owner  of  the  New  York 
Post,  wrested  away  control  in  1977. 

The  Advertiser’s  9  zoned  editions 
have  a  combined  circulation  of  105,000. 
Delivered  free,  75%  by  mail  and  25%  by 
carriers,  the  shopper  reaches  households 
in  communities  as  diverse  as  Napa  with 
its  wine  vineyards,  Davis,  site  of  The 
University  of  California  campus  where 
Alan  Bakke  goes  to  medical  school,  and 
Dixon  which  counts  enough  millionaires 
among  its  6,000  residents  to  be  one  of  the 
state’s  leaders  in  per  capita  wealth.  The 
Advertiser  has  two  offices;  one  in  Davis 
and  the  other  in  Fairfield,  Solano  County 
seat  and  home  of  Travis  Air  Force  Base. 

Felker  sent  Jack  Kliger  to  run  the  Ad¬ 
vertiser  as  its  publisher.  Kliger,  who  is 
also  a  vicepresident  of  Felker  Communi¬ 
cations,  had  been  an  ad  salesman  at  Es¬ 
quire  and  before  that  advertising  director 
of  the  Village  Voice. 

In  discussing  Felker’s  reasons  for  ac¬ 
quiring  the  Advertiser,  Kliger  com¬ 
mented,  “Clay  believes  strongly  in 
shoppers  as  a  basic  part  of  the  newsprint 
field.  He  believes  in  weekly  publications, 
and  he  believes  dailies  can’t  grow  much 
more.  He’s  also  having  a  love  affair  with 
California  and  wanted  to  get  an  invest¬ 
ment  in  the  state.  Shoppers  are  a  good 
medium,  and  this  one  was  up  for  sale.’’ 

Although  he  declined  to  give  any 
specific  details  of  Felker’s  future  plans  in 
California,  Kliger  averred  that  the  Ad¬ 
vertiser  is  “not  the  only  publication  he 
(Felker)  wants  to  own  out  here.’’  He  said 
Felker  is  mainly  interested  in  buying 
more  shoppers  and  weekly  newspapers 
and  maintained  the  Advertiser  will  not 
become  a  weekly  paper. 

Kliger  did  share  his  plans  for  the  Ad¬ 
vertiser  and  the  outlook  for  its  growth. 
He  said — 

“This  area  of  northern  California  is 
one  of  the  fastest  growing  in  the  state. 
About  20%  a  year.  We  intend  to  expand 
along  with  it.  1  don’t  think  the  daily  pa¬ 
pers  can  stay  in  line  with  that  growth. 
None  of  them  have  more  than  50%  pene¬ 
tration.  Our  penetration  is  over  85%  of 
each  market.’’ 

Kliger  remarked  that  no  major  dailies 
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have  heavy  circulation  within  the  Adver¬ 
tiser’s  primary  market  area.  “We’ve  got 
the  (Sacramento)  Bee  and  Union  on  one 
fringe,  and  the  (San  Francisco)  Chroni¬ 
cle  and  the  (Oakland)  Tribune  on  the 
other  fringe,”  he  said  and  listed  the 
Napa  Register,  Fairfield  Daily  Republic, 
Davis  Enterprise,  Vacaville  Reporter, 
and  Vallejo  Times-Herald  as  the  news¬ 
papers  with  which  he  is  competing  di¬ 
rectly. 

The  Advertiser  belongs  to  the  National 
Association  of  Advertising  Publishers 
and  has  applied  for  membership  with 
Certified  Audit  of  Circulations,  Inc.  in 
Leonia,  New  Jersey.  Kliger  wants  a 
CAC  audit  of  his  shopper  to  help  estab¬ 
lish  its  credibility  with  major  retail  and 
national  advertisers  and  ad  agencies. 

“If  CAC  finds  more  than  a  5%  var¬ 
iance,  it  rejects  your  claim,”  Kliger 
stated  and  added,  “If  we  can  get  people 
to  believe  what  we’re  doing,  we’re  going 
to  get  the  business.” 

The  Advertiser’s  previous  owner  had 
conducted  an  in-house  readership  survey 
which  found  80%  of  those  receiving  the 
shopper  read  it.  To  verify  those  results, 
Kliger  intends  to  commission  an  inde¬ 
pendent  study  by  either  Selection  Re¬ 
search,  Inc.  in  Lincoln,  Nebraska  or  UC 
Davis’  marketing  department.  Selection 
Research  has  done  a  large  number  of 
readership  surveys  for  shoppers  around 
the  country  and  consistently  found  them 
to  have  readerships  around  the  80% 
mark. 

To  further  attract  national  advertising 
dollars,  the  Advertiser  has  joined 
NAAP’s  National  Advertising  and  Dis¬ 
tribution  Service  which,  Kliger  ex¬ 
plained,  “is  setting  up  a  network  of 
shoppers  to  offer  national  advertisers 
local  market  penetration.”  By  placing  a 


single  order  with  NADS,  an  advertiser 
can  have  his  ad  run  in  all  the  shoppers 
comprising  the  network. 

Kliger  admitted,  however,  that  so  far 
the  Advertiser  has  not  succeeded  in  ob¬ 
taining  any  business  from  ad  agencies  or 
major  retailers  as  Sears  and  J.C.  Penney. 
But,  he  declared,  “We’re  getting  the 
local  retail  dollar!”  and  claimed  his 
shopper  is  the  area’s  leader  in  au¬ 
tomobile  advertising.  He  said  the  Adver¬ 
tiser,  a  13  inch  tabloid,  runs  between  24 
and  32  pages  a  week  and  carries  around 
150  display  ads.  The  offset  publication 
always  prints  one  color  plus  black  but 
has  four  color  capacity.  A  full  page  ad 
cost  $263  in  a  single  edition  and  $1 ,010  in 
all  9  zones.  The  shopper  will  begin  offer¬ 
ing  frequency  discounts  in  May  and  also 
in  that  month  will  add  a  lOth  zone. 
Woodland  northeast  of  Davis,  as  it  ex¬ 
pands  towards  Sacramento. 

Seven  of  the  Advertiser’s  current  9 
zones  hover  around  15,000  households, 
the  largest  ones  being  Fairfield, 
Vallejo/Benicia,  and  Vacaville.  The  two 
smallest  are  Dixon/Winters  at  4,100  and 
“Upper  Valley”,  referring  to  an  area  of 
Napa  County,  at  3,900  households.  Indi¬ 
cative  of  the  Advertiser’s  potential, 
Kliger  believes,  is  that  the  Dixon/ 
Winters  zone  added  in  mid-March  has 
been  “profitable  from  the  day  it  was  put 
out." 

Kliger  sees  his  concept  of  growing 
zone  by  zone  as  the  key  element  which 
will  ultimately  bring  in  business  from 
major  advertisers  and  agencies. 

“The  fact  that  local  advertisers  have 
been  successful  with  us  is  valuable  to 
larger  advertisers,”  he  stated.  “The 
benefit  of  growing  by  zones  is  that  each 
zone  offers  something  singly  to  the  small 
retailer  and  in  combination  to  the  larger 
ones.  Daily  newspapers  biggest  trouble 
is  keeping  50%  penetration.  We  are  an 
alternative  for  major  advertisers  with  the 
penetration  we  provide.  If  we  can  keep 
adding  zones  without  losing  the  little  ad¬ 
vertiser,  the  more  we  can  offer  the  big 
guys." 

Kliger  does  not  want  his  zones  to  go 
over  15,000  households,  and  he  asserted, 
“If  they  get  too  high.  I’ll  break  them.” 

With  600  to  800  ads  each  week,  clas¬ 
sifieds  are  another  Advertiser  strong 
pojnt.  Except  for  employment  and  real 
estate,  the  classifieds  spread  throughout 
the  publication  do  not  have  headings  so 
readers  will  look  over  the  entire  shopper 
to  search  for  what  they  want. 

“The  classifieds  are  sort  of  like  our 
editorial,”  Kliger  said.  “They  guarantee 
readership.” 

To  build  readership  even  more,  Kliger 
allows  anyone  selling  merchandise  for 
$25  or  less  to  place  a  free  ad.  The  result, 
he  reports,  is  a  great  variety  of  “way 
out”  items  are  for  sale  in  his  shopper’s 
pages.  Normally,  a  fifteen  word  ad  will 
cost  private  parties  $3.50  to  $8.50  de- 
(Continued  on  page  64) 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  tor  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 


_ CARTOONS _ 

“ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108.  Village  Station,  New 
York,  NY  10014. 

COMIC  STRIPS 

0.0— The  newest,  most  ultra-unique 
strip  in  the  business.  Free  samples:  Box 
26^8,  Editor  &  Publisher. 


_ GARDENING _ 

'GROWING  YOUR  OWN"  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We'll  send  seed  catalog  tool 

ILLUSTRATED,  indoor-outdoor  garden¬ 
ing,  weekly  feature,  8th  year.  Details, 
Masson,  Box  66.  Needham  MA  02192. 


GENEALOGY 


TRACING  YOUR  ROOTS  is  written  by  an 
expert.  Samples:  Columbia,  Box  226, 
Station  H,  Toronto,  Ont..  Canada. 

_ GENERAL _ 

READERS  love  our  22  features:  col¬ 
umns,  puzzles,  cartoons,  humor.  Sam¬ 
ples,  info,  $1  postage.  Dickson.  17700 
Western  #69E,  Gardena,  CA  90248. 


FOLLY'S  THINKSHOP-Weekly  humor 
strip.  Details:  Richard  Jarrett  Company, 
8056  Dobson,  Chicago,  IL  60619. 


BLACK  COMMENTARY,  a  twice  weekly 
social  aixj  political  column  with  vitality, 
style  and  flair.  Readersenjor  the  W.  Earl 
Douglas  column.  Free  samples.  Box 
27362,  Editor  &  Publisher. 


DEAR  DR.  MITCHELL:  Questions  and 
Answer  medical  column.  Weekly,  Infor¬ 
mative.  Feature  Associates,  716  Fourth 
St..  San  Rafael,  CA  94901. 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple.  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Our  5th  year. 
Pamera-ready  and  AP  DataFeature.  Cin- 
eman  Syndicate.  7  Charles  Court.  Mid- 
c)letown,  NY  10940.  (914)  692-4572. 

_ OUTDOORS _ 

FISH  &  GAME  FORECASTER  tells  out¬ 
door  enthusiasts  the  best  times  to  fish, 
hunt  or  birdwatch  through  attractive, 
computerized,  day-by-day  tables. 
Camera-ready.  Write  for  tree  sample  and 
rates:  Data  Vexilar.  9345  Penn  Avenue 
South.  Minneapolis  MN  55431.  Call  toll 
free  (800)  328-2741. 


REAL  ESTATE 


HOUSE  CALLS  answers  readers’ 
queries  on  buying  and  selling  homes.  In¬ 
formative.  lively,  reliable  across  US.  4th 
year,  65  dailies.  Broker,  journalist,  in¬ 
structor  Edith  Lank.  240  Hemingway, 
Rochester  NY  14620.  (716)  271-6230. 

SENIOR  CITIZENS 

DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features. 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly.  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


MAKE  A  DIRECT  CONNECTION 
with  E  &  P  Classifieds 
at  the 

ANPA  &  ASNE  CONVENTIONS 

Current  copies  of  E  &  P  will  be  distributed  at  both 
conventions,  so  . .  . 

RESERVE  YOUR  CLASSIFIED  SPACE  NOW! 

The  deadline  for  the  April  21  issue  is  April  17  at  4  pm; 
for  the  April  28  issue  the  deadline  is  April  24  at  4  pm. 
Make  E  &  P  classifieds  your  HOT  LINE  to  the  people 
you’ve  been  trying  to  reach — the  nation's  newspaper 
executives! 

E  &  P  CLASSIFIEDS 
Your  direct  connection! 

(212)  752-7050 


ANNOUNCEMENTS 


BUILDINGS  WANTED 


LOOKING  FOR  commercial,  industrial 
building,  plant,  ranch,  shopping  center, 
tax  shelter,  presses.  West  Coast  or  South¬ 
west,  up  to  $1  million.  S  Behrens,  Behrens 
Pulp  &  Paper,  3305  W  Warner,  Santa  Ana 
CA  92704.  (714)  556-7130. 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


WEEKLY  SHOPPER  with  large  growth  look¬ 
ing  for  investors  working/non-working.  Es¬ 
tablished  and  accepted  product.  Minimum 
of  $50,000.  Only  sincerely  interested  par¬ 
ties  inquire.  Hometown  Publications,  PO 
Box  8905,  Boise  ID  83707. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton.  Kans.  67654,  or 
Robert  N.  Bolitho.  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 

W.  SID  SMITH.  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  “Norton  office,” 
PO  Box  88,  Norton.  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


SNYDER  NEWSPAPER  BROKERS 
136  E.  (Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


IF  YOU’RE  READY  TO  SELL  your  midwest 
daily  or  weekly  newspaper,  we’ll  find  you  a 
buyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile — and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates,  PO  Box  212,  Galva,  IL.  Phone 
(309)  932-2270,  or  932-2642. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St..  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 

MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 

(714)  626-6440. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400.  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


HALF  CENTURY  OF  EXPERIENCE  in  get¬ 
ting  good  buyers  and  sellers  together. 
NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City,  FL  32401. 


NEWSPAPERS  FOR  SALE 

WESTERN  DAILY 

Isolated  small  western  daily,  has  weekly 
competition,  3-unit  press,  good  Compu- 
Graphic.  Information  to  qualified  buyers 
only.  $60.0(X)  down,  but  need  money  to 
compete.  If  exclusive,  field  should  gross 
$350,000. 

SNYDER  NEWSPAPER  BROKERS 
PO  Box  308,  Lindsay,  CA  93247 


TAHOE  WEEKLY  since  1947,  gross 
$125M,  sell  $100M,  adjudicated,  all  gov¬ 
ernment  contracts,  solid  local  ^  ac¬ 
counts,  PO  Box  658,  South  Lake  Tahoe, 
CA  95705. _ 

NEW  JERSEY  PAID  WEEKLY,  Bergen 
County,  $70,000  annual  gross,  top  cxjten- 
tial  in  large  affluent  growth  area.  Terms. 
Box  27255,  Editor  &  Publisher. 

1  WEEKLY  NEWSPAPER,  year-round, 
plus  one  seasonal  weekly  newspaper. 
Gross  $130,000,  net  $3(5,000,  asking 
$150,000.  Qualifi^  buyers  only.  Write  Box 
27347,  Editor  &  Publisher. 


MINNESOTA  30,000  weekly  advertiser, 
highly  profitable,  gross  less  than  Vi  mil¬ 
lion.  Established  1%9.  Fast  growing  paper 
in  recession-proof  community.  19/8  in¬ 
creases:  gross  39.2%;  profit  71%. 
Document^  health  problems  force  sale. 
Rochester  Weekly,  821  3rd  Av  SE,  Roches¬ 
ter  MN  55901. 


MOUNTAINOUS  MONTANA  weekly  with 
stationery  store.  1978  gross  $105,500. 
Modern  equipment.  Printed  out.  Building 
with  4-bedroom  residence,  extra  land. 
Growing  recreational  valley.  Hunting¬ 
fishing  haven.  $165,386.  29%  down.  Seri¬ 
ous  buyers.  Box  27515,  Editor  & 
Publisher. 


SMALL  NORTHERN  Zone  5  weekly  with 
daily  competition.  78  years  in  business, 
$45,000  gross  revenue.  Out  of  town  owner 
will  sell  for$22.5(X),  terms  available.  Reply 
Box  27491.  Editor  &  Publisher. 


NEW  ENGLAND  weekly  with  national  repu¬ 
tation.  1600  paid  circulation  in  lovely  small 
town,  1  hour  from  Boston.  Outstanding 
growth  record  and  potential.  Lively,  in¬ 
fluential,  well-loved.  $75,0(X).  Box  27567, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4000  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


WE  WILL  PAY  a  premium  price  for  your 
8000  to  20,000  circulation  daily  or  6000-h 
weekly.  Cash oryour terms.  Confidentiality 
assurM.  Box  27357,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


OUR  PUBLISHING  FIRM  wishes  to  acquire 
a  small  daily  newspaper  or  large  paid  week¬ 
lies.  Your  terms  or  cash.  Prefer  California 
or  Florida.  Please  write  Box  27593,  Editor 
&  Publisher. 


EXPERIENCED  private  party  wants  small 
to  medium  sized  weekly  paper  in  smaller 
Zone  9  town.  None  too  small,  difficult.  Box 
27565,  Editor  &  Publisher. 


EXTRA  SHARP,  hard  working  sales 
oriented,  community  minded  former  pub¬ 
lisher  with  approximately  $100M  for  down 
payment  of  exclusive  weekly,  weekly  with 
shopper  or  shopper.  Can  move  now  but 
would  prefer  fall.  No  metro  or  northeast 
coast.  Will  consider  all  other  areas.  May 
consider  management  position  with  oppor¬ 
tunity  to  purchase.  Send  gross,  expense 
and  price  in  first  letter.  Brokers  welcome. 
All  replies  confidential.  F.C.  Tibbetts,  PO 
Box  1153,  Detroit  Lakes  MN  56501.  (218) 
847-7473. 


PRINTING  BROKER 


NON  HEAT  WEB  PRESS  time  available  8 
units,  2  folder  operation.  3  shifts,  7  days 
week  specializing  in  26"  web  offset  news¬ 
paper.  Our  fleet  of  trucks  travel  all  of 
South  Dakota,  Iowa,  Wisconsin,  Min¬ 
nesota,  North  Dakota  and  Montana.  Save 
on  pooling  freight.  Call  Mr.  Lesnar  toll  free 
(800)  843-6805. 


PRINTING  PLANTS  FOR  SALE 


WEB  OFFSET,  New  York  suburbs,  news¬ 
papers  and  commercial,  annual  sales  over 
|2  million.  Interested  parties  write  Box 
27254,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


TRADE  JOURNAL  FOR  SALE 
26  year  old  monthly  trade  journal,  2400 
national  paid  circulation.  $40,000  pro¬ 
jected  '79  income.  Owner  wants  to  leave 
publishing  field.  Sale  price:  $48,000.  Mr. 
Fran  Patch  (608)  365-1273. 


FREE  DISTRIBUTION  SHOPPER  located 
in  fastest  growing  city  in  the  Northwest. 
Established  and  accepted  product.  Right 
individual  can  double  present  cash  flow  of 
over  $18,000  monthly,  plus  live  in  beauti¬ 
ful  wilderness  surroundings.  Priced  for 
immediate  sale,  $100,000  cash  or 
$140,000  with  terms.  Bonus  of  no  interest 
on  contract.  Owner  will  stay  with  business 
if  desired.  Hometown  Publications,  PO  Box 
8905,  Boise  ID  83707. 


PUBUCATIONS  WANTED 


EXPERIENCED  PUBLISHERS  seek  news¬ 
paper  or  magazine  for  retirement  audi¬ 
ence.  Prefer  Florida  location.  Principals 
only.  Send  copy  of  publication,  particulars 
to  Box  2754A  Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
NEWSPAPER  AGENCY,  INC. 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 


I  AM  A  PROFESSIONAL  telephone  sales 
manager  looking  to  run  a  sales  promotion 
for  a  newspaper  that  needs  good  quality 
new  customers.  If  you  are  considering 
such  a  campaign  or  you  are  not  satisfied 
with  your  current  promotions,  write  Box 
27582,  Editor  &  Publisher. 


CLASSIFIED  CONSULTANTS 


CONSISTENT  CLASSIFIED  REVENUE 
GAINS  of  20%  and  more  annually  for  your 
daily  newspaper.  Service  includes  key  cost 
and  rate  analysis,  rate  scaling,  thorough 
sales  training.  Zone  1,  2,  and  3  publishers 
are  invited  to  contact  Classified  Develop¬ 
ment  Corporation,  111  Battle  Lane, 
Chapel  Hill  NC  27514.  (919)  976-3400. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally.  200  -k  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Yellowstone  Blvd.,  Forest  Hills,  NY  11375. 


INDUSTRY  SERVICES 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  E  SOT’S 

•  Lease  Financing 

•  Management  Consulting 

Initial,  confidential  consultation  anywhere 
in  the  United  States  at  no  charge.  Call  col¬ 
lect:  Richard  J.  Berman,  Vice  President, 
Bankers  T rust  Companv,  280  Park  Avenue, 
New  York,  NY  10017,  telephone  (212) 
692-2301. 


Equipment 
&  Supplies . . . 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


CIRCULATION  SUPPUES 


SUPER  STRENGTH 
LIGHT  WEIGHT  PLASTIC 

Specializing  in  bundle  bags.  Also  insert 
bags.  Clyde  Packaging  Co.,  1472  Broad¬ 
way,  New  York  NY  10036.  (212)  840-7336. 


COMPUTERS 


COMPUTER  -I-  mail/carrier  circulation  + 
rate  card  receivables  -i-  TMC  +  accounting 
-I-  training  -i-  support  +-i--n-.  Callorwirte 
Vision  Data,  35  Fuller  Rd.,  Albany,  NY 
12205.  (518)  489-8188. 


HOT  TYPE 


FOR  SALE — Linotypes,  Elrod,  Router, 
Flat  Shaver,  Mat  Roller,  Remelt  Furnace, 
Shell  Caster,  Vandercook  full  page.  Proof 
Press,  etc.  Make  offer  for  all  or  will  sell 
individually.  Contact  Phil  Schoenwether, 
(616)  637-1104,  South  Haven  (Mich.)  Daily 
Tribune. 


MAILROOM 


SHERIDAN  48P  inserter,  9  heads 
with  folded  edge  delive'y. 

Sheridan  24P  inserter  with  conveyor 
and  hand  fly  table. 

Turn  key  installations  provided. 

Graphic  Management  Associates,  Circula¬ 
tion  and  Mailroom  Systems,  11  Main  St, 
Southboro  MA  01772.  (617)  481-8562. 


CYPAK  plastic  tying  machines.  Available 
immediately.  Can  be  seen  in  operation. 
Graphic  Management  Associates.  Circula¬ 
tion  and  Mailroom  Systems,  11  Main  St, 
Southboro  MA  01772.  (617)  481-8562. 


DIDDE/GLASER,  320  stuffer,  serial  # 
124-90.  In  excellent  condition.  Available  in 
April.  $15,000.  Contact  R.M.  Higgin¬ 
botham,  Roswell  Daily  Record,  Box  1897, 
Roswell  NM  88201.  (505)  622-7710. 


MODEL  B  Cutler  Hammer  bottom  wrap 
machine.  Available  immediately.  Very  good 
condition.  Box  27489,  Editors:  Publisher. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  —$2.75  per  line 

2  weeks — $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.05  per  line 

2  weeks— $1.90  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

4  weeks — $1.55  per  line,  per  issue 

Add  $1.75  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.(X)  per  column  inch 
minimum  space. 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Authorized  by 
Classification  _ 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run:. 


.Weeks 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  i  PUBLISHER  •  STSleiiniton  Ave  •  New  York.  N  Y  10072 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


ONE  MODEL  545  Cheshire  Label  Machine 
(for  newspapers  or  magazines)  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75221 
(214)  357-0196. 


MULLER  227  Inserter  and  231  Counter- 
Stacker,  available  immediately.  Graphic 
Management  Associates,  Circulation  and 
Mailroom  System  Division,  11  Main  St., 
Southboro,  MA  01772.  (617)  481-8562. 


MISCELLANEOUS 


COMPUGRAPHIC  (2)  2414  Videosetter  2V2 
years  old,  complete,  $20,000  each.  Also 
Unified  Composer  with  on-line  interface, 
$13,000  each.  Waxers,  li^ht  tables, 
Robertson  500  Overhead  Horizontal  Cam¬ 
era,  18"  film  processor  LD-18.  Camera  with 
Gammamatic.  (312)  343-1144. _ 


FOR  SALE 
50%  OFF 

SIGNODE  KW  wire  tyer  parts.  Vile  have  a 
large  selection  on  hand.  Interested  parties 
should  write  or  call: 

The  Miami  Herald  Publishing  Co. 

1  Herald  Plaza,  Miami  FL  33101 
(305)  350-2768  or  350-6007 
R.K.  Baker,  Printing/Packaging  Parts 
Dept.,  Mail  Room,  5th  floor. 


TELE  TYPE— DATA  SPEED  SENDER 
AND  RECEIVER. 

Box  27449,  Editor  &  Publisher. 


1  CHEMCO  MARATHON  with  accessories, 
10  years  old,  now  in  operation,  $5(XW. 
Times  Publishing  Co.,  Martha  Sauer,  Pur¬ 
chasing  Agent,  (813)  893-8276. 


4  INTERTYPE  machines  (3  C-4s,  1  C44 
with  related  matrwes)  with  many  type  faces; 
various  Friden  justowriters;  plus  work 
benches,  melting  pot,  all  necessary 
equipment  to  prepare  a  daily  newspaper. 
Write  Box  27589,  Editor  &  Publisher,  or 
call  (212)  928-7003. 


NEWSPRINT 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W,  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


PHOTOTYPESETTING 


FOR  SALE:  Good  condition  CompuWriter  I 
and  II.  Make  offer. 

Mark  (516)  484-4477. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus¬ 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPUSCAN  ALPHA  OCR,  High  Speed  RS 
232  on  line  interface,  Mergenthaler  505 
Typesetter  with  mag  tape  and  2  ICL  paper 
tape  readers  and  spares,  1  AM  725 
^pesetter,  1  Friden  8201  keyboard  and  2 
CX  readers.  Best  offer.  Will  sell  individu¬ 
ally.  Write  or  call  Ernie  Foito  (203)  377- 
3587,  News  Publishing  Co.,  265  Benton 
St.,  Stratford  CT  06497. 


FOR  SALE:  2  Model  173  Compuscan  OCR 
Scanners.  Available  Immediately.  Contact: 
John  Tarter,  Production  Manager,  Fresno 
Bee,  Fresno  CA.  (209)  268-5221. 


PRESSES 


COMMUNITY,  3  units,  very  clean 
SUBURBAN,  6  units 
NEWS  KING,  4  units,  2  years  old 
MOGUL  FOLDER,  V4  and  Vj  fold 
NATIONAL  NEWSPAPER  EQUIPMENT 
Alief  TX.  (713)  498-2462  Telex  791197 


COTTRELL  3  UNIT  V-15A/JF7  folder 
Cottrell  V-15A  press  units 
News  King  2  unit  press/folder 
Hantscho  Jr  2  unit/folder 
Acumeter  pasting  system 
Color  King  folder — 30  hp 
Butler  splicer  Model  4042 
Muller  Counter  Stacker  Model  207 
GRAPHIC  EQUIPMENT  SALES 
1836  Woodward  Street 
Orlando,  Florida  32803 
(305)  896-4330;  Telex:  56-7471 

EDITOR  &  PUBLISHER  for  April 


GOSS  SUBURBAN,  3  units,  excellent  con¬ 
dition.  Available  April. 

O.N.E.  ATLANTA,  GA. 

(404)  321-3992,  Telex  70-0563 


GOSS  FOLDERS:  S/C,  1970,  rebuilt; 
Community,  6  web. 

O.N.E.  ATLANTA,  GA. 

(404)  321-3992,  Telex  70-0563 


LIQUIDATION  SALE 

Goss  Suburban  1500  Series,  new  1974,  10 
units,  22%  X  36,  2  folders,  imprinter,  UV 
dryers. 

Goss  Community,  4  units,  22%  x  36,  SC 
folder,  new  1972. 

Goss  Community,  4  units,  22%  x  36,  SC 
folder,  new  19i^. 

We  will  sell  the  above  as  complete  presses 
or  as  individual  components  Complete 
camera,  platemaking  and  material  han¬ 
dling.  Contact: 

IPEC,  INC. 

401  North  Leavitt  St. 

Chicago  IL  60612 
(312)  738-12^,  Telex  25-4388 


WEB  OFFSET  PRESSES 

4-unit  Color  King  web  offset  press  with 
Color  King  Vz  4  Vt  page  folder.  40  h.p. 
press  drive,  mfg.  in  1963. 

4-units  of  Daily  King  press,  can  be  offered 
"as-is”  or  reconditioried. 

Color  King  Vi  4  %  page  folder,  avail  recon¬ 
ditioned  with  40  h.p.  G.E.  press  drive. 
Upper  balloon  former  for  Color  King  folder. 
9-unit  Cottrell  V-25  Press  with  2  Vi  4  Vi 
page  folders.  Reconditioned  in  1978  50 
h.p.  4  75  h.p.  drives. 

2-unit  News  King  web  offset  press  with  Vi 
4  Vi  page  folder,  15  h.p.  drive  mfg.  in 
1969. 

7-units  Goss  Community  press,  can  offer 
several  units  as  add-on  units. 

Call  or  Write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Suite  201 
Overland  Park,  Kansas  66204 
_ (913)  432-8276 _ 

LOOKING  FOR  A  REPUTABLE  DEALER? 
CONTINENTAL  PRINTING  MACHINERY  is 
dedicated  to  becoming  No.  1  in  sales  and 
service  in  pre-owned  equipment  for  the 
newspaper  industry.  Before  you  buy  or  sell 
equipment  give  us  a  call. 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin,  Suite  201 
Overland  Park  KS  66204 
(913)  432-8276 


TWO  CLINE  REELS  and  pasters  in  self- 
contained  framing.  Running  belts,  side 
lay,  etc.  Suitable  for  publication  or  news¬ 
paper  press.  $12,(X)0  for  both.  Northeast 
Storage  and  Industries  (213)  257-7557. 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment-.but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money.-hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as 
$2.25  a  line  of  our  space!  We'll 
put  that  equipment  back  into 
production  for  you  in  someone 
else's  plant— and  produce  a 
profit  for  you  to  boot! 


E&P  CLASSIFIEDS 
We  move  machinery! 


14,  1979 


GOSS  COMMUNITY,  2  units  and  folder. 
Excellent  condition,  available  immedi¬ 
ately.  (415)  495-6010. 


22%" CUTOFF  GOSS  HEADLINER,  4  units  2 
half  decks,  2  to  1  folder,  available  now. 

21V^*  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

2  presses,  22%"  cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 
9/16"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss  Community  oil  bath 

6  unit,  2  folders  Goss  Surburban 

BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011) 


GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
Goss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22%" 

Harris  V25  add  on  units,  1974, 

Urbanite  V'a  folder 
Color  King,  2  units  folder  1965 
Fincor  motor  and  control  40-60  HP 
2  unit  V-15  Cottrell  with  Gear  Drive 
Urbanite  folder,  19^ 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

COLOR  KING  WEB:  KJ8  folder,  30  horse 
power  drive,  2  units,  accumeter,  Count- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


HARRIS  V-15A,  6units,  JF-7  upper  former. 
Beautifully  maintained  press.  (Complete  or 
break-up. 

O.N.E.  ATLANTA,  GA. 

(404)  321-3992,  Telex  70-0563 


WANTED  TO  BUY 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
26682,  Editor  4  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983,  Editor  4 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  4  PUBLISHER. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  4  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  4  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  4  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  4  PUBLISHER. 


LOOKING  FOR  SUPPLIER  to  supply  bulk 
offset  supplies  for  resale  out  of  country. 
Contact  Continental  Printing  Machinery 
Inc.,  7432  Hadley,  Overland  Pk.,  KS 
66204.  (913)  432-8276. 


USED  HEADLINER  with  several  fonts  and 
chemical  bath.  Also  want  used  composer. 
Send  details  to  Times-Herald,  PO  Box  55, 
Grants  Pass  OR  97526. 


NEWSPAPER  ROUTE  BOXES,  standard 
size,  weather  protected.  Up  to  50  needed, 
prefer  bulk  buy.  Call  Jerry  Crane,  (404) 
292-  3536. 


COUNTERVEYER,  write  to  Schrader,  Sr., 
216  W  3rd  St.  N,  Newton  lA  50208  or  (515) 
792-54CI8,  Schrader  Sr  or  Mrs  Wood. 


PUBLISHER  wants  to  buy  6  unit  Goss 
Community  with  SC  folders,  needs  im- 
mediatly.  Call  (305)  655^8214,  ask  for  Ron 
Miller. 


Help 


Wanted... 


ACADEMIC 


JOURNALISM  INSTRUCTOR 
Anticipated  opening  for  instructor  in  En¬ 
glish,  Fall  of  1979,  to  teach  news  report¬ 
ing,  editing,  mass  media  in  society,  writing 
for  magazines  and  newspapers,  history  of 
commnications,  and  composition.  PhD  or 
MA  in  journalism  and  experience  in  the 
print  media  necessary.  Experience  in 
college^level  teaching  required.  Salary 
commensurate  with  education  and  experi¬ 
ence.  West  Chester  State  College  is  in  a 
suburb  25  miles  west  of  Philadelphia  and 
within  2Vi  hoursof  New  York  and  Washing¬ 
ton  DC.  Write  tO: 

Dr.  David  E.  McKenty,  Chairman 
Department  of  English 
West  Chester  State  College 
West  Chester  PA  19380 
An  Equal  Opportunity/ 
Affirmative  Action  Employer 


POSITION  AVAILABLE 
Southern  Methodist  University  seeks  as¬ 
sistant  professor  to  teach  introduction  to 
mass  media  and  to  advise  freshmen.  In 
addition,  person  should  be  able  to  teach 
writing  or  advertising  or  public  relations. 
Salary  open.  Date  of  appointment:  June  1, 
1979.  Starting  date:  August  24,  1979. 
Send  resumes,  recommendations  and 
supporting  information  to;  David  McHam, 
acting  director.  Division  of  Journalism, 
Southern  Methodist  University,  Dallas,  TX 
75275.  Southern  Methodist  University  is 
an  Equal  Opportunity/Affirmative  Action 
Employer. _ 

THE  UNIVERSITY  OF  MAINE  at  Orono  De¬ 
partment  of  Journalism  and  Broadcasting 
IS  seeking  an  assistan^rofessor  beginning 
September  1,  1979.  The  person  selected 
must  be  prepared  to  teach  in  both  the  ad¬ 
vertising  ard  news  editorial  sequences. 
Course  responsibilities  will  include  adver¬ 
tising  copy  writing  and  layout,  advertising 
media  and  newswriting/reporting.  A  mas¬ 
ter's  degree,  significant  media  experience 
and  some  teaching  background  are  re¬ 
quired.  Salary  $14,500  for  a  9  month 
academic  year.  Send  letter  of  application 
and  resume  to  Arthur  Guesman,  Depart¬ 
ment  of  Journalism  and  Broadcasting,  107 
Lord  Hall,  University  of  Maine,  Orono  ME 
04469.  Deadline  for  application  April  20, 
1979.  An  Equal  Opportunity/Affirmative 
Action  Employer. 

MISSOURI  JOURNALISM  school  needs  in¬ 
structor  in  state  government  reporting. 
Experience  in  state  government  arid  politi¬ 
cal  reporting  desirable.  M.A.  Equal  oppor¬ 
tunity  employer.  Send  complete  resume  to 
Prof.  Keith  Sanders,  School  of  Journalism, 
University  of  Missouri,  Columbia  MO 
65205.  (314)  882-7685. 


MOREHEAD  STATE  UNIVERSITY  is  seek¬ 
ing  an  instructor  or  assistant  professor  of 
journalism  to  teach  in  editorial  and 
advertising-public  relations  sequences. 
Media  or  agency  experience  required. 
Master’s  degree  required.  Doctorate  pre- 
ferr^.  Avaiuble  August  15,  1979.  Sajary 
based  on  qualifications.  Letter  of  applica¬ 
tion  and  resume  by  May  1  to  Dr  Jack  E. 
Wilson,  Head,  Department  of  Communica¬ 
tions,  Morehead  State  University, 
Morehead  KY  40351.  MSU  is  an  Equal  0^ 
portunity.  Affirmative  Action  Employer. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER; 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N,Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
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JOURNALISM,  TEMPORARY  TEACHING 
POSITION.  Faculty  member  going  on  tem¬ 
porary  foreign  assignment.  Appointment 
for  one  academic  year,  beginning  Fall, 
1979,  with  possibility  of  second-year  ap¬ 
pointment.  Rank  and  salary  negotiable, 
competitive.  Doctorate  or  ABO  preferred, 
master’s  required.  Teach  broadcast  jour¬ 
nalism  skills  and  theory,  theory  and 
methodology  courses,  and,  if  qualified, 
some  print  newswriting.  ACEJ-accredited 
undergraduate  news-editorial  sequence, 
new  master’s  program,  seek  to  build  un¬ 
dergraduate  broadcast  journalism  se¬ 
quence.  Good  professional  relations  in 
state  capital  and  media  center.  Apply  with 
letter  and  credentials  by  May  25,  1979,  to 
Dr.  Luther  W.  Sanders,  Search  Committee 
Chairperson,  Department  of  Journalism, 
Universityof  Arkansas  at  Little  Rock,  Little 
Rock,  Arkansas  72204.  An  Affirmative  Ac¬ 
tion  Employer. 


INSTRUCTOR  or  Assistant  Professor  with 
media  experience  to  teach  basic  reporting 
and  editing.  MA  required,  PHD  preferred. 
Equal  Opportunity  Employer.  Contact:  Dr 
Raymond  W.  Buchanan,  Chairman,  De¬ 
partment  of  Communication,  University  of 
Centra!  Florida,  Box  25000,  Orlando  FL 
32816. 


ADMINISTRATIVE 


GENERAL  MANAGEMENT 

We  are  looking  for  an  experienced,  effec¬ 
tive,  and  marketing-oriented  manager  to 
help  us  maintain  rapid  growth  of  our  estab¬ 
lished  metro  weekly.  Must  be  proven 
leader  who  understands  advertising,  edito¬ 
rial  and  circulation  and  who  can  produce 
and  sell  a  quality  product  at  a  good  profit. 
We  offer  generous  compensation,  progres¬ 
sive  management,  and  great  living  condi¬ 
tions  in  Sun  Belt.  Complete  earnings  his¬ 
tory  and  resume  to  Manager,  Box  26881, 
Editor  &  Publisher. 


GENERAL  MANAGER  DAILY 

This  one  is  for  a  person  who  loves  the  great 
Northern  outdoors.  A  10,000  Daily  and 
Sunday,  Zone  5,  needs  a  General  Manager 
strong  in  Sales  and  Marketing.  Promotion 
to  Publisher  within  year  for  right  person.  If 
this  challenge  appeals  to  you,  write  Box 
27192,  Editors.  Publisher. 


GENERAL  MANAGER— Progressive,  multi¬ 
state  newspaper  group  will  fill  top  job 
with  experienced  newspaper  executive 
whose  background  is  particularly  strong  on 
the  sales  and  financial  aspects  of  modern 
publishing.  Achallengingopportunity  in  an 
expanding  market  with  a  group  dedicated 
to  healthy  growth.  Write  Box  27566,  Editor 
&  Publisher  in  absolute  confidence. 


GENERAL  MANAGER— Immediate  open¬ 
ing,  Columbus,  Ohio  youth  oriented  enter¬ 
tainment  magazine.  Heavy  advertising 
sales  and  administrative  experience.  $300 
per  week  plus  overrides.  Send  resume  and 
cover  letter  to  Good  Times,  230  Arlington 
Circle,  East  Hills  NY  11548. 


ADVERTISING 


DISPLAY  OR  CLASSIFIED  trained  sales¬ 
man  who  wants  to  be  a  manager  in  1  to  2 
years.  Show  us  your  stuff  and  you’ve  got  it 
.  .  .  plus  more  after  that.  Forward  resume 
now  to  Box  27594,  Editor  &  Publisher. 


AD  MANAGER 
SUN  COUNTRY 

We’re  looking  for  an  unusually  effective 
sales  manager — one  who  is  well  organized 
and  a  proven  leader  and  manager.  Must  be 
capable  of  setting  and  meeting  ambitious 
goals.  We’re  a  large  circulation  weekly  in  a 
competitive  but  fast  growing  market.  We 
offer  generous  compensation  in  a  dynamic 
organization  in  an  unusually  attractive 
Zone  8  community.  Send  complete  earn¬ 
ings  and  employment  history  to  Box 
26869,  Editor  &  Publisher. 


EXPERIENCED,  competitive  ad  salesman. 
Large  weekly.  Sunny  Arizona.  Wirte  com¬ 
pletely.  Box  27243,  Editor  &  Publisher. 


GROWING  WEEKLY  newspaper  needs  top 
notch  advertising  sales  manager.  Covering 
southeast  Massachusetts  and  Rhode  Is¬ 
land  area.  Send  resume  to  Box  1149,  Fall 
River  MA  02722. 


AD  MANAGER — aggressive,  independent 
15,000  daily  in  Adirondack  region  of  up¬ 
state  New  York.  Take  over  situation  if  cur¬ 
rently  retail  ad  manager  or  will  invest  in 
management  training  for  top  salesperson 
with  3  to  5  years  experience  in  newspaper 
demographic  sales.  This  is  a  "plant  your 
roots  opportunity."  Not  interested  in  mov¬ 
ers.  Excellent  salary  and  benefit  package. 
Send  earnings  and  employment  history  to 
Box  27445,  Editor  &  Publisher. 


AD  SALESMAN-MANAGER  for  3500  paid 
circulation  county  seat  weekly  plus  shop¬ 
per.  Central  printing  plant.  Competitive 
salary  plus  commission  on  increases.  Must 
be  experienced.  This  isa  great  opportunity 
for  an  aggressive  ad  person  who  wants  a 
great  place  to  live.  75  miles  from  Sun  Val¬ 
ley,  great  hunting,  fishing,  and  skiing.  Also 
only  15  miles  from  a  good  junior  college. 
Company  pays  all  benefits,  hospital,  life 
insurance,  pension.  Send  full  resume  to 
Buzz  Lan^en,  North  Side  News,  Jerome 
ID  83338. 


RETAIL  ADVERTISING  MANAGER  for 
small  daily  newspaper  in  New  York  metro 
area.  Must  have  good  management  and 
leadership  skills,  be  a  self-starter,  goal- 
oriented  and  promotion  minded.  Oppor¬ 
tunity  to  grow  into  ad  director’s  position. 
Classified  and  TMC  experience  would  be 
helpful.  Zones  1  and  2  preferred.  Box 
27463,  Editor  &  Publisher. 


MONTHLY  U.S.  magazine  is  seeking  ag¬ 
gressive  salesperson  to  represent  it  in  New 
York  area.  List  experience,  references,  and 
salary  requirements  in  first  letter.  Write  to 
Box  27474,  Editor  &  Publisher. _ 


ADVERTISING  MANAGER 
We  are  looking  for  an  experienced  man  or 
woman  who  can  train  a  young  but  bright 
and  capable  staff  and  oversee  a  strong  de¬ 
partment  as  it  expands  to  accommodate  a 
large  shoppingmall  about  toopen.  Circula¬ 
tion  over  30,000  and  part  of  a  respected 
newspaper  group.  Salary  and  commission 
would  bring  earnings  into  low  20s  to  start. 
We  want  someone  soon.  Box  27584,  Editor 
&  Publisher. 


ST.  LOUIS  SUBURBS.  We’re  looking  for  a 
hard-driving,  smooth  talking,  fast  moving, 
working  ad  manager  for  one  of  the  most 
successful  free  distribution  newspapers  in 
the  country.  Staff  of  5  needs  direction  and 
leadership  from  a  confident  experienced 
ad  person  .  .  .  male  or  female.  Salary  and 
bonus  in  $18,000  range  plus  good  fringes. 
If  you’re  top-notch,  this  will  be  only  the 
beginning  of  many  advancement  pos- 
sibdities.  Send  resume  to  Box  27576, 
Editor  &  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We've  got  a  secret— and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


ASSISTANT  RETAIL  MANAGER— We  are 
looking  for  a  salesperson  with  proven  rec¬ 
ord  who  is  looking  to  move  into  manage¬ 
ment.  We  are  morning,  evening  and  Sun¬ 
day  and  part  of  a  large  group  in  Zone  2. 
Box  27563,  Editor  &  Publisher. 


AGGRESSIVE  SALESPERSON,  promotion 
oriented  for  daily  newspaper  and  weekly 
shopper.  Send  resume  to  General  Man¬ 
ager,  Skagit  Valley  Herald,  PO  Box  578, 
Mt.  Vernon  WA  98273,  or  phone  (206) 
424-3251. 


ADVERTISING  MANAGER 

Motivated,  experienced  manager  needed 
for  small  daily  in  metro  area.  Sun  belt. 
Zone  6.  Excellent  salary  with  room  for 
growth.  Knowledge  of  circulation  a  plus. 
Make  personal  calls  and  manage  staff  of  5. 
Send  resume  and  history  of  earnings  to 
Box  27542,  Editor  &  Publisher. 


ARTIST 


ARTIST 

ART  COORDINATOR 

Telegraph  Herald  has  a  vacancy  for  an  art¬ 
ist  who  will  have  responsibility  for  the  de¬ 
sign  and  l^out  of  classified  and  retail  ad¬ 
vertising.  The  person  hired  will  also  coor¬ 
dinate  work  flow  among  other  staff  artists 
as  well  as  have  responsibility  for  the  busi¬ 
ness  aspects  of  the  department.  Require¬ 
ments  include  2  years  of  art  school 
specializing  in  design  and  layout  plus  some 
related  experience.  Telegraph  Herald  of¬ 
fers  a  competitive  wage  and  benefit  pack¬ 
age  plus  the  opportunity  to  work  at  a  pro¬ 
gressive  newspaper  on  an  art  staff  that  has 
won  numerous  awards  for  design.  To  ap¬ 
ply,  send  resume  and  salary  requirements 
to  Jane  Walker,  Personnel  Assistant,  Tele- 
raph  Herald,  PO  Box  688,  Dubuque  lA 
200\.  An  equal  opportunity  employer. 


CIRCULATION 


ASSISTANT  TO  METROPOLITAN 
CIRCULATION  MANAGER 

Major  North  Central  metropolitan  daily 
newspaper  has  an  immediate  opening  for 
an  assistant  to  our  metropolitan  circula¬ 
tion  manager.  The  successful  candidate 
may  have  a  short  but  proven  track  record 
in  circulation  atxl  will  be  involved  in  all 
phases  of  the  circulation  department. 
Strong  ability  in  written  and  oral  com¬ 
munication  as  well  as  demonstrated 
supervisory  skills  are  essential.  Salary  in 
20M  range  plus  attractive  benefits.  If  you 
are  ready  for  this  challenge  and  are  seek¬ 
ing  excellent  promotional  possibilities, 
please  send  resume  in  confidence  to  Box 
27405,  Editor  &  Publisher. 


CIRCULATION  MANAGER  needed  due  to 
promotion.  We’re  a  50,000  weekly  chain 
serving  the  incomparable  Monterey  Penin¬ 
sula  with  a  mixof  paid,  voluntary,  and  free 
systems  that  only  a  lunatic-fringe-type 
with  broad  experience  and  strong 
organizational/motivational  skills  will  ap¬ 
preciate.  Excellent  area,  fringes,  people, 
and  money  (DOE).  Send  full  particulars  to 
Brian  Mecey,  Monterey  Bay  Publishing 
Co.,  PO  Box  508,  Pacific  Grove,  CA  93950. 


CIRCULATION 

DIRECTOR 

We  want  a  person  with  proven  organiza¬ 
tional  ability;  one  eager  to  try  new  market¬ 
ing  concepts  on  a  daily  newspaper  in 
highly  competitive  market.  "Run  of  the 
miir'  won’t  hack  it.  Must  be  dedicate  and 
innovative. 

Degree  preferred  (marketing,  business, 
etcT.  (kxid  pay.  Good  benefits.  Good  com¬ 
pany.  And  if  you  are  the  right  person  we 
will  make  you  an  incentive  proposition  you 
can’t  refuse.  Box  27411,  Editor  & 
Publisher 


CIRCULATION  DIRECTOR  for  Black  news¬ 
paper  chain,  with  proven  organizational 
and  promotion  ability.  Send  resume  on 
education,  experience  and  compensation 
desired.  John  Murphy,  Afro-American 
Newspapers,  PO  Box  1857,  Baltimore  MD 
21203. 


ASSISTANT  CIRCULATION  MANAGER 
needed  toworkon  southeast  Texas  coastal 
Sun  Belt  evening  and  Sunday,  circulation 
about  20,000.  We  are  looking  for  a  district 
manager  with  some  experience,  who  wants 
to  move  up.  Box  27376,  Editor  & 
Publisher. 


CIRCU LATION  MANAGER  for  22,000  daily 
in  beautiful  southern  Ohio.  Must  be  a  per¬ 
son  looking  for  advancement  in  one  of  the 
country's  top  groups.  Must  be  strong  on 
promotion  and  have  ability  to  work  well 
with  3  district  managers,  carriers  and 
route  drivers.  Position  to  be  open  in  May. 
Send  resumes  in  confidence  to  Paul  E. 
Penix,  Sr,  Publisher,  The  Daily  Times,  PO 
Box  581,  Portsmouth  OH  45662. 


SALES  AND  SERVICE-ORIENTED  circula¬ 
tion  manager  for  small  progressive  morn¬ 
ing  paper  involved  in  modern  marketing 
techniques  in  Southeast.  Reports  to  circu¬ 
lation  director  of  AM-PM  combination. 
Liberal  fringe  benefits.  Good  climate. 
Growing  community.  Challenging  job. 
Reply  with  salary  requirements  to  Box 
27353,  Editor  &  Publisher. 


SUPERVISORS 

Large  metropolitan  PM  newspaper  under¬ 
going  expansion  program.  Good  opportun¬ 
ity  for  experienced  home  delivery  super¬ 
visors.  Starting  salary  $20,000,  lucrative 
incentive  plan,  outstanding  company-paid 
fringe  benefits.  Zone  2.  Send  resume  to 
Box  27455,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 

California  Sun  Belt’s  fastest  growing  mar¬ 
ket  is  in  need  of  a  professional  circulator 
strong  in  home  delivery  technique.  Incen¬ 
tive  plan  adds  dimension  to  this  prime 
situation.  Send  resume  in  strictest  confi¬ 
dence  to  Edd  Davis,  PO  Box  190,  Palm 
Springs  CA  92262. 

SALES  REPRESENTATIVE 
National  organization  supplying  prizes, 
promotions  and  supplies  has  opening  for 
new  sales  representatives.  Position  re¬ 
quires  traveling  and  financial  rewards  are 
attractive.  If  you  like  to  meet  people  and 
believe  you  can  sell,  send  full  information 
to  Box  27502,  Editor  &  Publisher. 


ALBUQUERQUE  PUBLISHING  CO.  needs 
an  area  circulation  manager  to  work  in 
Santa  Fe,  New  Mexico.  Must  be  capable  of 
motivating  and  supervising  district  mana¬ 
gers  atxf  independent  carriers  in  service, 
collections  and  heavy  sales.  Call  or  write 
Dallas  Cleland  or  Jim  Hatfield,  Albuquer¬ 
que  Publishing  Co.,  PO  Drawer  J-T,  Al¬ 
buquerque  NM  87103.  (505)  842-2460. 


CIRCULATION 
CAREER  OPPORTUNITY 
Zone  5  daily  needs  someone  with  circula¬ 
tion  management  ability.  Areasof  strength 
and  experience  must  include  training  and 
motivation  of  district  managers,  recruit¬ 
ing,  circulation  procedures  and  adminis¬ 
tration.  Excellent  opportunity  for  en¬ 
thusiastic,  adaptable  individual.  Salary 
commensurate  with  experience,  plus  usual 
benefits.  Please  send  complete  resume 
with  salary  requirements  in  confidence  to 
Box  27331,  Editor  &  Publisher. 


FOR  CIRCULATION  MANAGERS— The 
best  jobs  are  never  advertised.  We  recruit 
Circulations  Managers  for  progressive 
daily-weekly  papers  throughout  the  U.S. 
No  fees.  We  match  your  qualifications  to 
the  job.  Write  Personnel  Recruiting  Divi¬ 
sion,  Consolidated  Circulation  Systems, 
8801  Bass  Lake  Rd,  Minneapolis  MN 
55428.  (612)  535-5588. 


SALES  SUPERVISOR — We  are  looking  for 
a  district  sales  manager  with  a  proven 
sales  record  who  is  prepared  to  move  into 
management.  We  are  morning,  evening 
and  Sunday  and  part  of  a  large  group  in 
Zone  2.  Box  275M,  Editor  &  Publisher. 


CIRCULATION  MANAGER  must  be  experi¬ 
enced  in  managing  people  and  building 
circulation.  Texas’  fastest  growing  market. 
Send  complete  resume  to  Lawson  Grant, 
Temple  Daily  Telegram,  PO  Box  868,  Tem¬ 
ple  TX  765()1. 

CIRCULATION 

PROMOTION 

MANAGER 

Must  be  idea  person  with  follow  through. 
Will  be  responsible  for  supervising  exten¬ 
sive  contract  telephone  and  boy  crew  sales 
operation  plus  carrier  promotion.  Must 
also  have  ability  to  setup  company  boy  and 
telephone  sales  operation  in  near  future. 
Zone  2  daily.  400,000  daily  and  Sunday. 
Not  a  job  for  a  beginner. 

Start  at  $20,000  to  $22,500  depending  on 
experience.  Excellent  benefits. 

Resume  in  confidence  to 
Box  27546,  Editor  &  Publisher 
Equal  Opportunity  Employer 


EDITOR  &  PUBLISHER  for  April  14,  1979 
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IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative  with  advance¬ 
ment  potenticil.  will  work  some  retail  in 
Ohio's  vacationland  at  a  27,000  plus  daily. 
Salary  commensurate  with  experience. 
Excellent  fringes  and  incentive  program. 
Send  resume  tO:  Mack  Rau,  Sandusky  Reg¬ 
ister.  314  W.  Market  St.,  Sandusky,  OH 
44870  or  phone  (419)  625-5500. 


CLASSIFIED  MANAGER — Motivated,  crea¬ 
tive  type  to  manage  6  phones— 2  outside 
sales  and  sell  major  accounts.  Department 
head  and  personal  sales  ability  required. 
Twice  weekly  210,0(X)  in  Orange  County, 
south  California  growth  market.  $19M  plus 
MBO.  Phone  or  write  B.  J.  Ridder  Jr.,  West 
Orange  Publishing  Co.,  13261  Century 
Blvd.,  Garden  Grove,  CA  92643.  (714) 
537-7510.  (A  Knight-Ridder  Newspaper). 


CLASSIFIED  MANAGER 

Experienced  classified  person  to  sell  and 
manage  a  growing  department  $12-14,000 
yearly  and  good  fringe  benefits.  Call  or 
write  Steve  Weinshenker,  Ad  Director. 
(704)  692-0505,  Times-News,  PO  Box  490, 
Hendersonville  NC  28739.  A  New  York 
Times  company. 


THE  DALLAS  MORNING  NEWS  is  seeking 
ari  energetic  and  aggressive  individual  to 
join  our  outside  classified  advertising  sales 
team.  This  challenging  opportunity  at  one 
of  the  country's  leading  newspapers  awaits 
t  he  right  person  who  has  a  degree  in  adver- 
tising,  marketing  or  journalism  or  accept¬ 
able  equivalent  years  of  newspaper  adver¬ 
tising  outside  sales  experience  with  at 
least  2  years  of  college  in  degree  areas 
indicated  above.  Starting  salary  commen¬ 
surate  with  experience,  an  excellent  sales 
incentive  program  and  company  benefits. 
We  will  sell  this  division  shortly  so  act  now. 
Send  resume  to  lommy  Sandoz,  The  Dal¬ 
las  Morning  News,  Communication  Center, 
Dallas  TX  75202. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  service;  or  maybe  find  that  prof¬ 
itable  weekly  you've  always  wanted  to  own. 


EDITORIAL 


ASSOCIATE  EDITOR— National  sports 
publication  in  Zone  5.  Must  have  college 
degree  plus  minimum  3  years  sportswriting 
and  editing  experience.  Solid  background 
in  col  lege  and  pro  football  and  basketball  a 
must,  (jood  salary  plus  many  fringe  bene¬ 
fits.  Send  detailed  resume,  salary  re¬ 
quirements,  writing  samples  and  availabil¬ 
ity  to  Box  27525,  Editor  &  Publisher. 


SPORTSWRITER— Ideal  opening  for  re¬ 
cent  college  graduate  with  sportswriting 
experience.  Wust  know  all  major  sports  at 
collegeand  pro  level.  Good  salaryand  ben¬ 
efits.  Send  resume  and  availability  to  Box 
27526,  Editors  Publisher. 


SPORTS  EDITOR  needed  immediately  for 
5-day,  Southern  Illinois  PM  in  growing, 
sports-conscious  community.  Cover  top 
ranked  junior  college  and  high  school 
sports  programs  as  well  as  little  league  and 
non-school  sports.  Experience  with  VDT 
and  camera  helpful.  Excellent  fringes  and 
competitive  pay.  Contact  Gary  Metz, 
Editor,  Republican-Register,  Mt.  Carmel, 
IL  62863.  (618)  262-5144^ _ 


SPORTS  SLOTMAN  for  AM  daily  in  exciting 
major  league  market.  Zone  6.  Career  op¬ 
portunity  for  experienced  sports  desk  per¬ 
son  with  k  nowledge  of  graphics.  Good  edit- 
ing  skills  and  imaginative  layout  ideas  es¬ 
sential.  Send  resume  and  samples  of  page 
layouts  to  Box  27573,  Editor  &  Publisher. 


THE  STARS  &  STRIPES,  European  edition 
in  Darmstadt,  (Germany,  has  a  vacancy  for 
a  writer.  In-hire  salary  $1 5,920  per  annum 
plus  living  quarters  allowance  and  trans¬ 
portation.  Experience  in  city  desk  news 
coverage  assignment  and  an  intimate 
knowledge  of  military  life  and  organization 
would  be  very  desirable.  Applicant  must 
have  at  least  3  years  general  experience 
and  2  yearsof  specialize  experience.  Only 
applications  post  marked  on  or  before  22 
April  .will  be  considered.  Apply  to  Civilian 
Personnel  Officer,  European  Stars  & 
Stripes,  APO  New  York  09175. _ 


THE  PLAIN  DEALER 

Is  looking  for  an  exceptionally  talented 
copy  editor  with  3  or  more  years  of  solid 
daily  desk  experience.  Send  resumes  to  Cy 
Wainscott,  Assistant  Managing  Editor,  The 
Plain  Dealer,  1801  Superior,  Cleveland  OH 
44114.  (No  calls.) 

EDITOR  &  PUBLISHER  for  April 


EDITOR-SOUTHWEST 

We  want  to  make  our  80,(XX)  plus  weekly 
one  of  the  best  in  the  country.  If  you're  an 
exceptional  editor  and  manager  who  can 
put  together  an  interesting,  well  written, 
arxl  well  designed  newspaper  that  will  at¬ 
tract  and  hold  a  diverse  audience  in  a 
competitive  market,  please  send  complete 
employment  &  earnings  history  along  with 
samples  to  Box  26649,  Editor  &  Publisher. 
Terrific  climate  and  community. 

MANAGING  EDITOR 

Managing  editor  for  small  daily  in  Colorado 
mountains.  Job  requires  leadership,  edito¬ 
rial  judgment  and  skills  in  editing  and  lay¬ 
out.  Send  resume  to  the  Glenwood  Post, 
PO  Box  550,  Glenwood  Springs,  CO  81601. 


NEWS  EDITOR 

Who  will  mature  quickly  into  a  Managing 
Editor.  You  must: 

•  Know  the  meaning  of  "deadline" 

•  Edit  copy  quickly  and  with  flair 

•  Be  able  to  package  a  news  product 
quickly  and  with  imagination 

•  Be  a  good  writer 

•  Have  good  news  judgment 

We're  a  small  Michigan  daily  that  is  good 
and  growing.  If  you  can  help  us  grow  we'll 
do  the  same  for  you.  Good  salary,  complete 
company  paid  benefits.  Send  a  resume, 
references,  current  salary,  3  layout  sam¬ 
ples  and  1  recent  copy  of  your  current 
newspaper  to  Box  27.'322,  Editor  & 
Publisher. 


OUTDOOR  WRITERS 

Established  Western  newspaper  chain  with 
130,000  circulation  seeks  2  bright 
reporter/editors  who  can  write  tight, 
hard-news  copy  on  fishing/hunting.  Want 
up-and-coming  journalists  with  2  years  ex¬ 
perience  on  small  daily  or  big  weekly. 
Photo  layout  and  feature  ability  important. 
Resume  and  clips  to  Box  27400.  Editor  & 
Publisher. 


METRO  EDITOR 

50,(X)0  East  Coast  suburban  daily  seeks 
No.  3  person  to  ramrod  use  of  professional 
level  stringers  in  all  out  circulation  drive. 
Outstanding  salary,  benefits  and  future  for 
right  person.  The  ideal  candidate  has  3-5 
years  reporting  desk  experience  and  pos¬ 
sesses  leadership  potential.  Include  refer¬ 
ences  with  letter  and  resume.  Box  27374, 
Editor  &  Publisher. 


LAYOUT  EDITOR 

We're  looking  for  a  layout  editor  whose 
pages  catch  your  eye.  who's  an  idea  per¬ 
son,  who  meets  deadlines,  who's  also  a 
tough  copy  editor.  You'll  work  for  the  life¬ 
style  section  of  a  major  Southern  AM 
newspaper.  Send  a  resume,  tearsheets 
and  references  (with  telephone  numbers) 
to  Box  27340,  Editor  &  Publisher,  An 
Equal  Opportunity  Employer. 


NEWS  EDITOR  for  specialized  news 
agency.  Zone  2.  Must  be  trained  in  religi¬ 
ous  news  and  have  daily  newspaper  or  wire 
service  editing  experience,  administrative 
ability.  Apply  only  if  fully  qualified  giving 
complete  resume,  salary  requirements. 
Box  27338,  Editor  &  Publisher. 


SPORTS  and  feature  writer  for  small 
southern  Illinois  daily.  Seek  new  grad  or 
small  weekly  reporter  to  handle  local 
sports  and  features.  Some  photography. 
Box  27337,  Editor  &  Publisher. 


JOURNALIST  WANTED  to  work  in  Puerto 
Rico.  Fully  bilingual.  Largest  circulation 
English  language  newspaper  in  Caribbean. 
Specializing  in  business.  Published  2 
times  weekly.  Resume  to  Caribbean  Busi¬ 
ness,  PO  Box  6253,  Loiza  Station,  San- 
turce,  Puerto  Rico  00914. 


EXPERIENCED  REPORTER— Virginia  daily 
has  opening  for  a  general  assignment  re¬ 
porter  with  at  least  3  years  experience  on 
dailies.  Excellent  working  conditions  and 
fringe  benefits.  Box  27408,  Editor  & 
Publisher. 


EDITOR  NEEDED 

Experienced  editor  needed  for  busi¬ 
ness  newspaper  in  major  Sun  Belt  city. 
Must  be  a  professional  with  more  than 
5  years  business  writing-editing  ex¬ 
perience  An  important  career  oppor¬ 
tunity  for  the  qualilfied  person.  Call 
Bob  Gray  or  Mike  Weingart  (713)  688- 
8811. 


14,  1979 


SPORTS  COPY  EDITOR  for  medium  sized 
Northeastern  daily  and  Sunday.  Salary 
commensurate  with  experience.  Box 
27486,  Editor  &  Publisher. 

STRINGERS  IN  ALL  STATES 
The  Asbestos  Litigation  Reporter  needs 
stringers  who  know  their  way  around  Fed¬ 
eral  and  State  Courts  to  report  on  damage 
suits  filed  by  persons  allegedly  suffering 
diseases  caus^  by  ingestion  or  inhalation 
of  asbestos  fibers.  Applicants  should  know 
how  to  quickly  obtain  copies  of  relevant 
motions,  court  rulings,  appeals,  docket 
numbers,  as  well  as  names  of  plaintiffs, 
defendants,  attorneys  and  presiding 
judges.  Going  rates  promptly  paid.  Write: 

The  Asbestos  Litigation  Reporter 
Andrews  Publications,  Inc 
PO  Box  2(X) 

Edgemont,  PA  19028 

NEED  REPORTER  for  ski  resort  area 
county  seat  weekly  paper  in  Sun  Valley. 
Idaho.  Must  be  strong  on  sports  and  city- 
county  government  reporting,  handle  a 
camera  with  imagination.  Good  salary  and 
employee  benefits  paid  by  company,  in¬ 
cluding  pension  plan.  Ideal  working  and 
living  conditions.  Send  full  resume,  refer¬ 
ences,  and  samples  to  Don  Rosebrock, 
Wood  River  Journal,  Box  988.  Hailey  ID 
83333.  All  replies  confidential  and  will  be 
answered.. 


SKILLED  EDITOR  for  High  Country  News, 
a  10  year  old  bi-weekly  newspaper  covering 
natural  resource  issues  in  the  Rocky 
Mountain  states.  Job  involves  editing,  writ¬ 
ing  and  some  travel.  Paper  is  run  by 
employees  who  each  make  $500  per 
month  plus  health  insurance.  Apply  to 
High  Country  News,  Box  K,  Lander  WY 
82520. 

THE  LEESBURG  COMMERCIAL  needs  an 
imaginative  desk  person  who  has  the  ex¬ 
perience,  flair,  and  ability  to  create 
reader-grabbing  pages,  who  can  exercise 
strong  news  judgment  and  work  compati¬ 
bly  with  a  small  but  aggressive  news  staff. 
Affiliated  with  the  New  York  Times  News¬ 
paper  Group,  central  Florida's  fastest- 
growing  newspaper  is  a  6-day-a-week 
award-winner  serving  10,000  readers  in 
Lake  and  Sumter  Counties.  Call  for  details, 
(904-787-4515)  or  write:  Editor,  212  E. 
Main  St,  Leesburg  FL  32748. 


EDITOR/REPORTER  for  3500  circulation 
semi-weekly  located  in  high  growth  tourist 
and  natural  resource  development  area. 
Need  person  sensitive  to  community  jour¬ 
nalism  with  the  ability  to  recognize  impor¬ 
tant  stories  and  be  able  to  report  with  bal¬ 
ance  and  clarity.  Strength  in  layout  and 
editing  a  must.  Must  possess  experience 
and  qualifications  to  direct  a  young,  tal¬ 
ented  editorial  staff.  Deadline  for  applica¬ 
tion  April  22.  Send  resume  and  nonreturn- 
able  samples  of  5  consecutive  recent  is¬ 
sues.  cover  letter,  and  salary  requirements 
to  Mr  Shelby  Kesterson,  General  Manager, 
Gunnison  (Country  Times,  PO  Box  240, 
Gunnison  CO  81230.  No  phone  calls. 


EXPERIENCED.  Photo-oriented  newsper¬ 
son  by  Arizona  weekly.  Write  fully.  Box 
27244,  Editor  &  Publisher. 


SPORTS  SLOT  and  RIM  with  editing  and 
layout  experience,  sports  page  design 
(knowledge),  color  usage.  Must  type.  Col¬ 
lege  education.  Submit  resume  to  Mr.  Ed 
Tunstall,  Editor,  The  Times-Picayune, 
3800  Howard  Av,  New  Orleans  LA  70140. 
An  Equal  Opportunity  Employer  M/F. 


WESTERN  NORTH  DAKOTA  daily  situated 
near  the  Missouri  River  has  immediate 
openings  for  a  family  page  editor  and  a 
reporter.  We  are  a  6-day  8(X)0  circulation 
newspaper  located  in  a  congenial  com¬ 
munity  of  13,000  people.  Call  Rick 
Trembley.  Managing  Editor,  Williston  Daily 
Herald  (701)  572-2165. 


PRIZE-WINNING  northern  New  England 
AM-Sunday  has  opening  for  well-rounded 
copy  editor  for  its  universal  desk.  Copy 
editing  and  layout  experience  necessary. 
Universal  desk  dummies  entire  paper, 
from  front  page  through  features,  sports 
and  editorial  pages,  providing  room  for  var¬ 
iety  and  growth.  Send  resume  and  exam¬ 
ples  of  work.  Box  27443,  Editor  & 
Publisher. 


ARE  YOU  THE  BEST? 

We  want  the  best  feature  writer  in  the 
country  for  our  first-rate  daily  leisure  sec¬ 
tion.  Must  be  versatile,  experienced,  able 
to  handle  personality  profiles,  travel 
stories  and  consumer  and  entertainment 
features.  We  want  a  self-starter  who  is  full 
of  ideas  and  is  a  pro  as  a  writer.  96,000 
circulation.  Send  resume  and  clips  to  Box 
27458,  Editors.  Publisher, 


CITY  EDITOR 

To  direct  staff  of  small  Zone  5  daily.  Edit¬ 
ing.  layout  and  photography  experience 
necessary.  Salary  open,  liberal  company 
benefits.  Send  resume  with  salary  re¬ 
quirements  to  Box  27469.  Editor  & 
Publisher. 

EDITOR/WRITER  who  knows  cars  inside 
and  out  needed  to  plan  arxl  edit  consumer 
books  on  everything  automotive.  A  chance 
for  a  skilled  individual  to  supervise  highly 
successful  series  of  publications.  Send 
letter,  resume,  samples  and  salary  history 
(no  calls)  to  Greg  Erickson,  Managing 
Editor,  CONSUMER  GUIDE,  3841  W.  Oak- 
ton  St.  Skokie  IL  60076. 

NEWS  EDITOR-SPORTS  EDITOR 

St.  Louis  Globe-Democrat  is  looking  for 
copy  editors  for  news  and  sports.  Must  be 
dedicated  to  producing  a  quality  product, 
respond  well  to  deadline  pressure,  be  skilled 
in  editing,  headwriting,  page  layout,  news 
judgment.  VDT  experience  helpful.  Out¬ 
standing  salary  and  fringe  benefits.  Jour¬ 
nalism  graduate  with  minimum  of  2  years 
experience  preferred.  Send  resume  and 
recent  samples  of  heads  and  page  layouts 
to  Personnel  Director,  St.  Louis  Globe- 
Democrat,  12th  Blvd  at  Convention  Raza, 
St.  Louis  MO  63101. 


EDITOR 


A 


Suburban  Philadelphia  Newsletter  publisher  looking  for  an  ex¬ 
perienced  editor  to  take  responsibility  for  The  Small  Business 
Reporter  and  The  Business  Owner's  Advisory — two  newsletters 
with  national  circulation. 

You'll  be  responsible  for  recruiting  a  network  of  freelance  con¬ 
tributors,  giving  assignments,  developing  editorial  content,  editing 
and  rewriting  both  bi-weekly  newsletters. 

If  you  have  a  degree  in  English  or  Journalism,  and  2  to  3  years 
experience  in  business  writing/editing/reporting,  here's  a  rare 
opportunity  for  you  to  combine  your  business  knowledge  and 
writing  talents.  MBA  helpful,  but  not  necessary. 

We  offer  top  salary  and  complete  company-paid  benefit  program. 
Send  resume  in  confidence  to: 

T racy  Webster,  Dept.  E-P 
c/oThe  Small  Business  Reporter 
PO  Box  36 

Concordville  PA  19331 


V, 


An  Equal  Opportunity  Employer 
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HELP  WANTED 


EDITORIAL 


ONE  OF  ZONE  3's  top  dailies  needs  an 
assistant  wire  editor  to  help  in  layout/ 
production  and  serve  as  liaison  between 
afternoon  and  morning  editions.  Experi¬ 
ence  with  VDTs  plus  the  ability  to  produce 
clean  copy  and  pages  quickly  could  bring 
you  to  a  40,000  plus  prize-winner  in  a  land 
of  beautiful  mountains,  lakes  and  fast¬ 
growing  cities.  Send  nonreturnable  sam¬ 
ples  of  your  best  work,  a  resume  and  salary 
requirements  to  Box  27494,  Editor  &  Putn 
lisher.  (An  Equal  Opportunity  Employer.) 


WIRE  EDITOR— Award-winning  western 
Massachusetts  daily  is  seeking  an  experi¬ 
enced  wire  editor.  5  years  daily  experience 
required  plus  knowledge  of  handling  wire 
on  VDTs.  Maturity  and  sound  news  judg¬ 
ment  valued .  Reply  to  Box  27481,  Editor  & 
Publisher, 


SPORTS  EDITOR— Take  charge  opportun¬ 
ity  for  highly  motivated  beginner  on  small 
award-winning  Zone  5  PM.  Send  resume, 
clips,  references  and  salary  needs  to  Box 
274^,  Editor  &  Publisher. 


SPORTSWRITER/COPY  EDITOR  needed 
immediately  for  25,000  AM  in  northwest 
Ohio.  Send  resume,  clips  and  salary  re¬ 
quirements  to  Bob  Hesse,  The  Courier, 
701  West  Sandusky  St,  Findlay  OH  45840. 


ARTICLE  CONTRIBUTORS  wanted  for  new 
national  journalism  review.  Here's  your 
chance  to  reveal  the  inside  secrets  of 
newspapers  you're  familiar  with.  See  full 
page  ad  in  upcoming  May-June  Columbia 
Journalism  Review.  Write  for  details  to 
Overset,  1728  Evergreen  St,  Walla  Walla 
WA  99362. 


REPORTER-WRITER  for  weekly  trade 
paper  covering  mass  entertainment  indus¬ 
try,  Prefer  journalism  school  grad,  1-2 
years  experience.  Some  travel.  Based  in 
Los  Angeles  but  trained  in  Nashville.  Send 
resume  to  Personnel  Manager,  Box  24970, 
Nashville  TN  37202. 


NEW  ENGLAND  ENTERTAINMENT  DI¬ 
GEST,  a  new  twice-monthly  newspaper, 
seeks  correspondents  in  the  major  New 
England  cities  to  write  theater-enter- 
ainment  news  and  features  and  sell  ad¬ 
vertising  on  a  commission  basis.  Send 
resume.  Box  27585,  Editor  &  Publisher. 


ASSISTANT  NEWS  EDITOR  with  opportun¬ 
ity  to  work  in  Tokyo.  Must  be  hardworking, 
ALL-AROUND  news  editor  with  at  least  5 
years  experience  in  copy  editing,  headline 
writing,  layout  and  VDT  experience.  Excel¬ 
lent  pay,  liberal  benefits.  Send  resume  and 
comprehensive  work  samples  to  Box 
275^,  Editor  &  Publisher. 


EDITORIAL  ASSISTANT  wanted  for  new 
Christian  magazine  in  Morristown,  New 
Jersey.  Full  time  position.  Call  (201)  538- 
7288. 


EDITOR  WANTED 

stability,  security,  advancement  and 
$13-15,000  per  year  await  the  right  person 
to  ed  it  and  manage  the  staff  for  one  of  our 
weekly  newspapers.  We  require  a  minimum 
of  2  years  experience  in  management  and 
minimum  of  4  years  experience  in  the 
editorial  field.  Hard  work,  dedication  and 
community  involvement  are  also  pre¬ 
requisites.  This  12,000  circulation  prize¬ 
winning  paper  is  located  in  a  desirable  area 
within  75  miles  of  Baltimore.  For  informa¬ 
tion  on  personal  interviews  call  Linda  Ellis 
at  (301)  822-1500  between  April  16-20. 


WANTED — An  experienced  economics  re¬ 
porter  to  cover  financial,  metals,  regula¬ 
tory  issues  and  agencies  for  a  fast-paced 
wire  service  bureau.  Send  resume  and 
cover  letter  to  Commodity  News  Services, 
Suite  1195,  National  Press  Bldg,  Washing¬ 
ton  DC  20045. 


EDITOR,  QUARTERLY  JOURNAL 
Editor  with  minimum  two  years  experience 
editing  a  quarterly  public  policy  journal 
needed  to  do  the  same  in  the  Washington 
DC  area.  Should  also  have  experience  as 
editorial  writer,  editor  or  columnist  on  a 
major  newspaper.  Should  have  contacts 
among  public  policy  scholars  on  an  inter¬ 
national  basis.  Send  resume  to  Box  27545, 
Editor  &  Publisher. 


FREELANCE 


MEDICAL-DENTAL  insurance  available  for 
freelancers.  Affiliate  with  American- 
National  News  (212)  233-6161  or  344- 
6676. 


HELP  WANTED 


GRAPHICS 


GRAPHICS  SPECIALIST  with  2  years 
minimum  experience  on  daily  newspaper 
sought  by  Green  Bay  Press  Gazette.  Posi¬ 
tion  open  in  April  or  early  May.  This  person 
is  solely  responsible  for  spot  and  full  color 
section  front  art  work,  various  illustration 
work  including  sketches,  graphs,  for  spot 
news  and  features,  page  and  picture  lay¬ 
outs,  This  is  entirely  news  and  features 
related  work.  Editorial  page  cartoon  work 
preferred  but  not  necessary.  Starting  sal¬ 
ary  will  be  commensurate  with  experience. 
Excellent  employee  benefit  package  which 
includes  health  and  life  insurance,  vaca¬ 
tion  and  profit  sharing  plan.  Write  to 
Robert  S.  Gallagher,  Editor,  Green  Bay 
Press  Gazette,  PO  Box  430,  (jreen  Bay  W 
54305. 


LIBRARIAN 


NEWSPAPER  REFERENCE  LIBRARIAN— 
Working  administrator  to  supervise  3 
full  timers,  3  part  timers.  Newspaper  ex¬ 
perience  as  reporter,  editor  or  librarian 
strongly  preferred.  Knowledge  of  com¬ 
puterized  information  retrieval  principals 
required  as  chief  librarian  for  North 
Carolina's  capital  newspaper  combination, 
you  will  oversee  development,  cataloging, 
access,  security  and  conversion  to  com¬ 
puterization.  Starting  salary  $12,000  to 
$16,(X)0.  Resume  and  references  to  Law¬ 
rence  Wofford,  Director  of  Editorial  Ser¬ 
vices,  The  News  and  Observer  Publication 
Co.,  PO  Box  191,  Raleigh  NC  27602.  An 
equal  opportunity  employer. 


PHOTOJOURNAUSM 


WE  RE  LOOKING  FOR  A  JOURNALIST  who 
can  take  great  pictures,  someone  who  can 
communicate  with  a  camera.  An  experi¬ 
enced  photographer  who  is  interested  in 
participating  with  other  professionals  in 
producing  a  complete  newspaper.  Write  J. 
Bruce  Baumann,  Director  of  Photography, 
San  Jose  Mercury  News,  750  Ritter  Park 
Dr,  San  Jose  CA  95190.  Affirmative 
Action/Equal  Opportunity  Employer  M/F/ 
Handicapped/Veteran. 


PRESSROOM 


PRESSROOM 

SUPERINTENDENT 

to  oversee  large  metro  daily — 7  day  located 
Zone  9.  Must  have  web  offset  experience. 
Must  have  strong  managerial  capabilities 
and  willing  to  accept  challenge.  Please 
send  resume  plus  salary  expectations  to 
Box  27102.  Editor  &  Publisher. 


SMALL  DAILY  newspaper  in  growing  rural 
community  has  opportunity  for  experi¬ 
enced  offset  pressman.  Six  unit  News  King 
runs  five  days  a  week,  needs  a  boss.  Ex¬ 
perience  at  estimating  and  bidding  help¬ 
ful.  Contact  Randy  Reddick,  The  Daily 
Press,  Paso  Robles  CA  93446. 


SUPERINTENDENT — Experienced  both  as 
pressman  and  manager  in  dilitho  or  offset 
operation.  AM/PM  operation,  lOOM  circu¬ 
lation,  Zone  2.  Box  27587,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  MANAGER 

Zone  3  newspaper  central  printing  plant 
seeks  production  manager  with  broad  ex¬ 
perience  in  multiple  publication  printing 
and  production.  Combined  daily-weekly 
circulation  140.000.  Non-union  plant, 
offset,  coldtype.  Must  be  even-tempered 
motivator  and  organizer  of  personnel. 
Major  company  hospitalization  plan,  vaca¬ 
tion  benefits  and  a  company  paid  pension 
plan.  Salary  open.  All  replies  in  confi¬ 
dence.  Box  27499,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


REGIONAL  PLANNING  ORGANIZATION 
seeks  PR  pro  strong  in  writing  and  dealing 
with  people  to  build  support  for  multi¬ 
faceted  agency  which  serves  local  gov¬ 
ernment  in  small-medium  metro  area.  Re¬ 
sponsibilities  include  publications,  media 
relations  and  working  with  community 
groups.  Supervision  and  knowledge  of 
graphic  production  also  desired.  Starting 
salary  $15,621-$17,316.  Excellent  bene¬ 
fits.  Send  detailed  resume  to:  F.  Glen 
Erickson,  Bi-State  Metropolitan  Planning 
Commission,  1504  Third  Av,  Rock  Island, 
IL  61201.  Deadline  May  1.  Equal  opportun¬ 
ity  employer. 


HELP  WANTED 


PUBLIC  RELATIONS 


LOOKING  FOR  retired  public  relations 
executive  in  Chicago  land  area  interested 
in  helping  to  develop  PR  agency.  Please 
send  resume.  Write  Box  27507,  Editor  & 
Publisher. 


SALES 


COLOR  SEPARATION  Sales  Representa¬ 
tives  needed  in  all  parts  of  the  United 
States.  Our  company  is  a  quality  and  ser¬ 
vice  oriented  organization  with  good  com¬ 
missions.  Only  experienced  and  qualified 
people  will  be  considered.  Contact:  West¬ 
ern  Color,  (800)  843-6805,  toll  free. 


ACADEMIC 


CALIFORNIA  EDITOR/PUBLISHER  seeks 
public  information/teaching  position.  BA. 
Box  27450,  Editor  &  Publisher. 


ADMINISTRATIVE 


DYNAMO 

Recently  assistant  to  publisher  of  350,000 
Zone  2  daily,  seeks  challenging  position. 
Expertise  includes  editorial  (copy  and 
graphics)  pre-press  production  (hot  and 
cold  type)  and  delivery.  Team  worker. 
Responsibility  a  must.  Willing  to  relocate. 
Box  27142,  Editor  &  Publisher. 


A  COMPETENT  MANAGER 

Excellent  newspaper  background  in  ad¬ 
ministration,  advertising  and  circulation. 
Thorough  knowledge  of  latest  production 
systems.  Qualified  in  labor  negotiations. 
E^xperienced  in  preparing  annual  operating 
budget  and  P/L  analysis.  Seeks  position  on 
small  to  medium  size  newspaper,  where  20 
years  diversified  experience  can  be  effec¬ 
tive.  Opportunity  more  imprortant  than  title 
or  starting  salary.  Will  relocate.  Hugh  Al¬ 
corn,  501  Ledge  Rd,  Seekonk  MA  02771. 
(617)  336-670^ 


EXPERIENCED,  EFFECTIVE,  innovative 
general  manager  of  daily  seeks  change  to 
independent  group  or  privately  owned 
daily  of  20-60,000  circulation.  Zone  2. 
Permanent  position  only.  With  present 
newspaper  15  years.  Solid  individual. 
Strength  inall  phasesof  publishing.  Check 
my  results  and  reputation.  Well  known  in 
trade.  Box  27444,  Editor  &  Publisher. 


MATURE,  experienced  general  manager/ 
publisher  seeking  position  because  of  sale 
of  paper.  Box  27574,  Editor  &  Publisher. 


HELP  WANTED 


SALES 


GRAPHIC  ARTS  SALESMAN 
Technical  background  in  newspaper  pro¬ 
duction,  printing,  or  graphic  arts  darkroom 
helpful:  sales  experience  preferred.  Per¬ 
son  to  travel  New  England  representing 
press  association  with  full  line  of  graphic 
arts  supplies  contacting  member  newspa¬ 
pers  and  others.  Base  salary  with  strong 
commission  incentive.  Must  have  own  car. 
Warehouse  in  Natick,  Massachusetts  and 
high  percentage  of  calls  in  Eastern  Mas¬ 
sachusetts  and  Connecticut.  Send  resume 
to  George  Speers,  New  England  Press  As¬ 
sociation,  360  Huntington  Av,  Boston  MA 
02115. 


ADMINISTRATIVE 


I'M  AN  AMBITIOUS  MBA  with  a  journalism 
degree  waiting  to  help  your  newspaper 
cope  with  the  business  environment.  I  can 
work  as  your  staff  assistant  or  in  your  mar¬ 
keting  or  finance  department.  Box  27521, 
Editor  &  Publisher. 


GENERAL  MANAGER-EDITOR  wants  to 
move  up  to  10,0()0  or  larger  circulation 
daily,  prefers  Midwest.  Box  27556,  Editor 
&  Publisher. 


ADVERTISING 


AD  MANAGER,  weekly  group/medium 
daily.  Top  revenue  producer.  Heavy  ex¬ 
perience  all  phases  including  staff  train¬ 
ing.  Box  27240,  Editor  &  Publisher. 


AD  MANAGER,  weekly  or  small  daily.  More 
than  5  years  experience  in  ad  sales,  man¬ 
agement  and  production.  Box  27225, 
Editor  &  Publisher, 


AD  DIRECTOR  of  small  daily  seeks  ad¬ 
vancement  opportunity  with  larger  news¬ 
paper.  Degree  and  successful  record. 
Reply  in  confidence  to  Box  27543,  Editor 
&  Publisher. 


EAGER,  YOUNG,  ad  manager  for  large 
midwestern  college  daily  looking  for  adver¬ 
tising  position,  any  Zone.  2  years  sales  ex¬ 
perience.  June  graduate  with  degree  in 
marketing.  Box  27561,  Editor&  Publisher, 


ARTIST 


END  2ND  YEAR,  College  William  and  Mary, 
May  10.  Desire  summer  intern  job  in  callig¬ 
raphy,  cartooning,  sketching,  rewriting. 
Major;  English/Art.  Grades  3.9  average. 
Zone  3.  Box  27230,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  April  14.  1979 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CARTOONIST 


NATION ALLY-PU  BLISH  ED  award-winner 
seeks  spot  with  Zone  3  daily.  Young  but 
already  established.  For  resume  and  sam- 
ples  write  Box  27420,  Editor  &  Pubttsher. 

COMMUNITY/CLINICAL  PSYCHOLOGIST 
for  last  5  years  with  MA  in  psychology,  BA 
in  business  and  7  years  experience  as  in¬ 
dependent  distributor  for  the  Houston 
Chronicle  desires  to  resume  circulation 
career  with  a  position  in  zone  supervision 
or  assistant  circulation  manager.  Box 
27311,  Editor  &  Publisher. 


CIRCULATION 


PUBLISHERS,  are  you  looking  for  the  right 
person  in  circulation?  Do  you  or  your  staff 
have  the  necessary  time  to  search  for  and 
evaluate  the  credentials  of  all  those  appli¬ 
cants?  We  have  contacts  nationwide  cover¬ 
ing  all  areas  of  experience  and  potential. 
Let  us  do  the  le„work  and  you  handle  the 
final  decision.  Contact  Personnel  Recruit¬ 
ing  Division,  Consolidated  Circulations 
Systems,  MOl  Bass  Lake  Rd,  Minneapolis 
MN  55428.  (612)  535-5558. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER,  age  32,  would 
like  to  relocate  to  the  warmer  climate  of 
California  or  Florida.  Solid  M60  experi¬ 
ence  for  a  100,000  metro  daily.  Back¬ 
ground  includes  position  as  general  man- 
agerof  a  major  chain  of  weeklies  in  a  metro 
area.  Imaginative  self-starter.  Minimum 
salary  $22,000.  Reply  Box  27224,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY 


NEWSPAPER  system  consultant  looking 

for  permanent  position  with  a  newspaper, 

group  or  J-school  to  guide  you  into  current 

technology  and  to  help  keepyou  there.  De¬ 

tails  upon  request.  Box  27306,  Editor  & 
Publisher. 


EDITORIAL 


AGGRESSIVE,  capable  28-year-old  news¬ 
man  looking  for  growing  area  with  growing 
metro,  prefer  lOOM-plus  paper.  Puff  pa¬ 
pers  neki  not  respond.  Box  27451,  Editor 
&  Publisher. 


FEMALE  SPORTSWRITER,  writing  and 

desk  experience  at  big  daily;  college 

A-student,  graduates  May  18,  seeks 

medium  daily,  good  sports  editor.  Susan 

Fornoff,  5004  Anntana  Av,  Baltimore  MD 

21206.  (301)  454-2157. 


SPORTSWRITER  3  years  with  major  daily. 

VDT  and  editing  experience  needs  new 

challenge,  will  rkocate.  Rick  Wilson,  6015 

Regent,  Philadelphia  PA  19142.  (215) 

724-0588. 


REPORTER  wants  to  return  to  reporting 
after  absence  in  information  writing  for 
private  and  government  agencies.  Experi¬ 
enced  with  wire  services.  Know  photogra¬ 
phy.  Mature  with  family.  Creative  and  reli¬ 
able.  Box  27476,  Editor  &  Publisher. 


SPECIAL 

POSITIONS  WANTED 
AD  RATES 

4  weeks — $1.55  per  line,  per  issue 
3  weeks — $1.75  per  line,  per  issue 
2  weeks— $1.90  per  line,  per  issue 
1  week— $2.05  per  line 
Box  sen/ice — $1.75  per  issue 

Count  approximately  39  characters  and/ 
or  spaces  per  line.  3  lines  minimum. 

Deadline:  Every  Tuesday.  4  pm 

Editor  &  Publisher 

575  Lexington  Av, 

NY,  NY  10022 
(212)  752-7050 


EDITOR  &  PUBLISHER  for  April 


EDITORIAL 


FORMER  NEWSMAN  for  major  business 
daily,  now  a  speechwriter  for  a  major  cor¬ 
poration,  seeks  return  to  journalism  as  an 
editorial  writer,  business  reporter  or  copy 
editor.  Prefer  Zone  9,  but  will  consider  any 
opportunity.  Box  27208,  Editor  & 
Publisher. 


BEAT  with  a  challenge  wanted  by  reporter 
with  five  years  news  and  feature  experi¬ 
ence  on  medium  size  dailies.  Top  awards. 
Box  27327,  Editor  &  Publisher. 


ECONOMICS  MA  nearly  finished.  Experi¬ 
enced  reporter,  31,  with  8  years  on  major 
daily  wants  to  join  newspaper  or  ma^zine 
interested  in  making  economics  and  busi¬ 
ness  understandable  to  the  average  per¬ 
son.  No  previous  business  writing  but  prior 
jobs  included  small  bureau  administration, 
general  assignment,  editing,  some  layout 
and  photography.  Box  27226,  Editor  & 
Publisher. 


GAME  STORIES,  features,  personally 
pieces.  Versatile  young  sportswriter,  VDT- 
trained,  seeks  move  up  from  small  south¬ 
ern  daily.  Knowledgeable,  top  speller,  can 
handle  camera,  edit.  Zones  1,  2,  Maryland, 
Ohio.  Box  27233,  Editor  &  Publisher. 


MELLIFLUOUS  WRITER  with  excellent 
news  and  book  review  clips,  outstanding 
credentials  including  two  MAs,  one  in 
journalism,  daily  reporting  experience, 
seeks  responsible  writing-editing  position 
in  New  York  City.  Prefer  media,  publishing, 
literary  or  education  publication.  Box 
27269,  Editor  &  Publisher. 


SMALL  DAILY  news  editor,  28,  4  years  ex¬ 
perience,  MAJ,  seeks  editing  or  reporting 
slot  in  Zone  1.  Call  (919)  738-5008  or  write 
Rt  1,  #198,  Lumberton  NC  28358. 


MANAGING  EDITOR  of  Southern  capital 

city  AM-PM  daily  combo  more  than  dec¬ 

ade.  Seeks  new  challenge,  opportunity. 
Excellent  record.  References.  Box  27424, 

Editor  &  Publisher. 


MUTUAL  OPPORTUNITY;  30  years  news- 

taper  and  4-A  Advertising/PR  experience. 

xcellent  writer  and  planner.  Have  run  out 

of  challenges.  Seek  southwestern  Zone  8 

news  or  administrative  spot.  Satisfaction 

more  important  than  salary.  Box  27334, 

Editor  &  Publisher. 


COPY  EDITOR,  top  pro,  seeks  job  Zones  3, 
4,  9.  Non-drinker.  Box  27524,  Editor  & 
Publisher. 


I  KNOW  THE  LAWS  AND  LINGO.  AND 

HAVE  THE  SOURCES— Mature  male.  27 

with  environmental  policy  MA  and  jour¬ 

nalism  BA  seeks  environmental  affairs/ 
general  assignment  reporter  position  with 

medium  size  daily — where  environmental 

issues  need  irvdepth  coverage  and  editor 

feels  the  same.  Six-month  internship  with 

EPA  in  Washington  (X)  and  a  years  experi¬ 

ence  on  small  Indiana  daily.  Dixon  Dud- 
derar,  736  E  3rd,  #25,  Bloomington  IN 

47401.  (812)  339-8834. 


REPORTER,  with  major  daily  and  wire  ser¬ 
vice  experience  seeking  general  assign¬ 
ment  and/or  investigative  reporting  posi¬ 
tion  with  medium  or  large  daily.  Box 
27440,  Editor  &  Publisher. 


j  SPORTSWRITER  seeks  move  up  from 
small  Eastern  daily.  Two  years  experience 
in  writing,  editing,  layout,  and  taking  pic¬ 
tures.  Will  relocate  anywhere,  only  want 
chance  to  prove  myself  to  you.  Box  27441, 
Editor  &  Publisher. 


METRO  SPORTS— No.  2  man  on  staff  of 
30  needs  a  change  to  metro  or  medium 
sports  editor  of  managing  editor  of  small 
daily.  Strong  organizer,  outstanding  rec¬ 
ord,  excellent  references.  Box  2/484, 
Editor  &  Publisher. 


10  YEARS  newswriting/photo  medium  dai¬ 
lies  seek  news  or  PR  challenge  in  Sunbelt.  MA 
Journalism.  Box  27581,  Editor  &  Publisher. 


SPORTS,  OUTDOOR  WRITER,  5  years  ex¬ 
perience,  wants  position  on  professional 
staff.  Assistant  Sports  Editor  at  award¬ 
winning  12,(X}0  PM  daily  in  Midwest  which 
folded  suddenly  last  year.  Enjoy  layout, 
deskwork,  photo.  Covered  prep,  college, 

fros.  Northern  Zone  9  or  8  preferred.  Box 
7575,  Editor  &  Publisher, 

14,  1979 


EDITORIAL 


FORMER  SPEECHWRITER  for  President 
Ford,  author,  aixl  investigative  reporter  for 
the  Washin^on  Post-Newsweek  Company 
seeks  editorial  writing  position.  Write  Al- 
pheus  Parsons,  4015  Atlantic  Blvd, 
Jacksonville  FL  32207. 


EXCEPTIONAL  writing  ability,  experienced 
editor,  12  years  major  metro,  mostly 
sports.  Recent  freelance  rewards  too 
spiritual;  strong  desire  resume  career.  Top 
references,  (Hips  upon  request.  Box 
27464,  Editor  &  Publisher. 


EXPERIENCE  COUNTS.  Quality  Shows— 
California-bound  newswoman  (wire/ 
reporting/copyediting)  seeks  challenge. 
Box  27439,  Editor  &  Publisher. 


MAY  1979  J-SCHOOL  graduate  with  one 
year  Washington  experience  and  an  addi¬ 
tional  years  desk,  writing  experience  on 
small  and  mid-sized  dailies  seeks  solid 
mid-sized  daily.  Will  relocate.  Rob  Doherty, 
188  Ethel  Dr,  Laurel  MD  20810.  (301) 
498-6082. 


SEASONED  newswriter  editor  with  ency¬ 
clopedic  knowledge  and  world  affairs.  Avail¬ 
able  soon.  If  you  are  interested  in  mature, 
professional  performance  please  write  Box 
27590,  Editor  &  Publisher. 


AWARD-WINNING  NEWSMAN  who  has 
been  reporter,  wire  editor  and  editor  seeks 
reporting  or  copy  desk  position.  Experi¬ 
ence  in  not,  cold,  VDT,  scanners,  and  all 
modern  equipment.  Helped  set  up  VDT 
system.  Solid  references.  Box  27588, 
Editor  &  Publisher. 


NOT  UNDERPAID,  not  disgruntled,  but 
seeking  move  from  quality  medium-ciW 
daily  to  quality  big-city  daily.  Reporter,  32, 
unafraid  of  research.  Good  clips,  good 
background.  Box  27540,  Editor  & 
Publisher. 


FEATURE  WRITER/REPORTER— Your 
paper  will  thrive  on  my  accurate,  elegant 
yet  punchy  prose  plus  three  years  editing/ 
VDT/lawut/reporting/photography  experi¬ 
ence.  copy  editor  seeks  feature  writing  or 
general  assignment  post  on  California 
daily.  Candace  Talmadge  (702)  385-3111 
or  384-5615. 


TALENTED  DESKMAN  seeks  immediate 
position,  preferably  with  Midwest  paper.  Is 
experienced  slotman,  wire  editor,  make-up 
man  and  assistant  city  editor.  Box  27544, 
Editor  &  Publisher. 


EDITOR/REPORTER  4  years,  tired  of  no 

light  at  the  end  of  city  hall,  wants  to  enter 

business  writing  specialty.  Give  me  a 

chance  and  I'll  give  you  a  language  pro 

aching  to  get  somewhere.  BJ-University  of 

Missouri,  BA.  Box  27558,  Editor  & 

Publisher. 


FEATURE  WRITER — 2  years  experience  on 
mid-size  daily.  Bright,  informative  prose. 
Responsible,  clear-headed  worker.  Look¬ 
ing  for  position  on  top-qualiW  lifestyle  sec¬ 
tion.  Box  27548,  Editor  &  Publisher. 


EDITORIAL 


AWARD-WINNING  writer/editor,  31,  suc¬ 
cessful  manager  of  10-man  staff  seeks 
new  challenge  as  reporter  for  metro  daily 
or  editor  of  strong  weekly  in  scenic  locale; 
experience  in  features,  sports,  investiga¬ 
tion.  G.  Bryson,  Box  12,  Kenai,  Ala^a 
99611. 


GRAPHICS 


EXPERIENCED  young  designer  has  time  to 
do  2  newspaper  redesign  projects.  Will  do 
small  dailies  or  large  weeklies  sincerely  in¬ 
terested  in  change  for  materials  only.  Send 
letter  describing  community  and  news 
philosophy  and  sample  of  publications  to 
Box  27549,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOGRAPHER— 12  years  experience  m 
U.S.,  Europe,  Asia,  and  Middle  East. 
Well-versed  in  black-and-white,  color  for 
newspaper,  advertising,  studio,  biomedi¬ 
cal,  combat;  plus  lab  processing.  Some  TV 
production  experience.  Box  27239,  Editor 
&  Publisher,  or  call  (301)  794-8127. 


PHOTO-JOURNALIST — metro  daily  ex¬ 
perience  seeks  vacation  position  with  large 
city  daily.  Portfolio  available.  Box  27379, 
Editor  &  Publisher. 


CREATIVE,  versatile,  photojournalist 
seeks  position  with  visually  concerned 
daily,  any  Zone.  Experience  includes  2V2 
years  as  chief  photographer  on  daily, 
darkroom,  layout.  Box  27356,  Editor  & 
Publisher. 


EXPERIENCED  PHOTOJOURNALIST  with 
ability  tocommunicate  visually,  BA  degree 
in  photography  with  background  on  a 
California  daily  and  a  major  university  rela¬ 
tions  staff.  Currently  employed  by  a  na¬ 
tional  agricultural  monthly,  but  seeking 
new  challenges.  Salary  and  location  open. 
Box  27471,  Editor  &  Publisher. 

REPORTER/PHOTOGRAPHER,  26,  experi¬ 
enced  in  both  print  and  photo  journalism, 
seeks  position  stressing  photography  on 
daily.  Medill  MSJ  '77,  hard  worker.  Box 
27&69,  Editor  &  Publisher. 


PRESSROOM 


PRESSRCWM  SUPERINTENDENT  or  Pro¬ 
duction  Manager— 29  years  experience  in 
metropolitan  and  small  dailies.  Proven 
record  of  cost  and  quality  control.  Top  ex¬ 
perience  in  converting  to  direct  printing. 
Box  27221,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER-General  fore¬ 
man.  Proven  record  all  phases  of  newspa¬ 
per  operation.  Cost/personnel  reduction. 
Hot/cold  type  conversions.  Latest  technol 
ogy.  Knowledgeable  front  to  back.  Heavy 
in  labor  relations.  Box  27056,  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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Rental  ad  policy 
is  revised  after 
reporters’  probe 

The  rental  advertising  policy  of  the 
Fort  Lauderdale  (Fla.)  News  and  Sun 
Sentinel  were  revised  after  two  staff  re¬ 
porters  wrote  a  blockbuster  series  expos¬ 
ing  widespread  abuses  by  rental  listing 
agencies  in  South  Florida. 

James  R.  Muckley,  vicepresident/ 
advertising  director  of  Gore  Newspapers 
Company,  a  Chicago  Tribune  affiliate, 
ordered  that  ads  for  licensed  and  un¬ 
licensed  rental  firms  must  be  run  in  dif¬ 
ferent  sections  of  the  classifieds.  Unless 
the  firm  gives  proof  it  is  a  licensed  real 
estate  broker  its  ads  will  be  placed  in  a 
separate  category,  “rental  specialists.” 

The  new  category  will  carry  the  news¬ 
papers’  statement  that  “rental  situations 
and  offerings  in  this  column  are  offered 
by  rental  companies  not  licensed  by  the 
state  of  Florida  or  any  other  regulatory 
agency.  They  may  charge  a  non- 
refundable  fee  of  approximately  $30-$60 
for  their  services,  which  must  be  paid  in 
advance.” 

Licensed  real  estate  brokers  specializ¬ 
ing  in  rentals  may  continue  to  advertise 
in  the  apartments-for-rent  category. 
Landlords  advertising  their  own  prop¬ 
erty  are  also  in  this  category.  Each 
licensed  broker  must  state  “Licensed 
Real  Estate  Broker”  in  the  ads  and 
“non-refundable  fee”  if  applicable. 

The  five-part  report  by  Charlyne  Var- 
konyi  and  Glen  Macnow,  which  ran  on 
Page  One  and  filled  an  inside  page  each 
day,  pinpointed  cases  of  misrepresenta¬ 
tion,  false  advertising  and  flagrant  viola¬ 
tion  of  state  law.  The  Sun-Sentinel  inves¬ 
tigation  was  sparked  by  a  mounting  file 
of  consumer  complaints.  The  state  has 
begun  to  crack  down  with  injunctions, 
revocation  and/or  suspension  of  licenses. 
Several  of  the  firms  exposed  by  the  re¬ 
porters  have  gone  out  of  business. 

Special  award 

Mai^aret  Weiers,  an  editorial  writer 
with  the  Toronto  Star,  has  been  chosen 
to  receive  a  special  award  by  the  Ameri¬ 
can  Association  on  Mental  Deficiency 
for  “outstanding  participation  in  and 
contributions  to  the  field  of  mental  retar¬ 
dation.” 

The  association  said  the  award  is  being 
made  for  a  three-year  series  of  editorial 
articles  backing  the  principle  of  group 
homes  where  the  mentally  retarded  can 
live  in  the  community. 

Ms.  Weiers,  who  joined  the  Star  16 
years  ago  and  has  been  an  editorial  wri¬ 
ter  for  the  last  seven,  is  to  receive  the 
award  at  the  association's  annual  meet¬ 
ing  in  Miami.  Ra.,  in  May. 
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MADELEINE  J.  JARDIM  has  been  pro¬ 
moted  to  assistant  vice  president/ 
operations  of  the  Washington  Post.  The 
announcement  was  made  by  Donald  S. 
Rice,  vicepresident/manufacturing.  Jar- 
dim  came  to  the  Post  in  1976  as  an 
assistant  to  the  general  manager.  She 
was  made  responsible  for  directing  the 
newspaper's  cost  control  project  in 
1 977  and  in  1 978  was  appointed  man¬ 
ager  of  operations  analysis.  Before  join¬ 
ing  the  Post,  Jardim  had  received  her 
master's  degree  in  business  administra¬ 
tion  from  Harvard  Graduate  School  of 
Business  Administration.  Previously  she 
had  been  an  account  executive  in  an 
advertising  agency  in  Montreal, 
Canada,  fashion  director  at  Burlington 
Industries  (Canada)  Ltd.,  and  staff  con¬ 
troller  for  a  fashion  store  in  London,  Eng¬ 
land.  Jardim  was  born  in  Georgetown, 
Guyana,  and  was  raised  there  and  ip 
Antigua,  West  Indies,  where  she  at¬ 
tended  private  schools. 


Felker's  shopper 

(Continued  from  page  56) 


pending  on  the  number  of  zones,  and 
commercial  interests  pay  $5.50  toSl  1 .50. 

The  Advertiser  had  revenues  over 
$780,000  in  1978,  and  Kliger  expects 
I979's  revenues  to  top  $1  million  for  a 
309f  increase. 

Although  the  Advertiser  has  no  edito¬ 
rial  staff,  it  sometimes  does  carry  edito¬ 
rial  copy  supplied  by  Metro  Associated 
Services  which  Kliger  uses  for  special 
sections  as  April's  on  home  improve¬ 
ment  and  May's  on  outdoor  living.  He 
considers  ads  for  furniture  and 
appliances,  food,  and  home  services  as 
areas  with  the  best  growth  potential  and 
wants  to  get  more  inserts  both  for  the 
revenues  and  “to  make  the  paper  a  more 
complete  shopping  guide.”  Eventually. 
Kliger  will  switch  from  predominantly 
mail  to  all  carrier  delivery. 


Stolen  car  expose 
prompts  changes 

A  San  Diego  (Calif.)  Union  expose  de¬ 
tailing  use  by  Mexican  police  officials  of 
hundreds  of  cars  stolen  in  the  United 
States  and  impounded  after  being  driven 
across  the  border  has  resulted  in  a  policy 
shift  by  authorities  of  both  countries. 

The  new  policy,  announced  by  U.S. 
Consul  General  Robert  Kent  in  Tijuana 
after  a  conference  with  Baja  California 
Governor  Roberto  de  la  Madrid,  will 
expedite  recovery  by  the  owners  of  their 
stolen  cars.  Also  affected  will  be 
airplanes  stolen  in  the  U.S.  and  flown 
into  Mexico. 

Kent  said  Mexican  authorities  have 
agreed  to  hand  the  vehicles  directly  to 
U.S.  consulates,  which  m  turn  will  de¬ 
liver  the  cars  and  planes  to  owners  after 
proper  identification. 

Th  is  method  is  designed  to  slash 
through  a  bureaucratic  maze  that  has  de¬ 
layed  return  of  the  autos  and  airplanes 
from  Mexico  in  the  past,  thus  allegedly 
enabling  Mexican  police  to  use  the  ve¬ 
hicles  for  extended  periods. 

Schifman  retires 

Ben  B.  Schifman,  financial-vice¬ 
president/treasurer,  Kansas  City  Star 
Co.,  plans  to  retire  April  30  after  45 
years  with  the  newspaper.  He  said  he 
will  continue  as  a  financial  consultant  for 
the  company. 

Schifman  was  one  of  the  seven  mem¬ 
bers  of  the  Star’s  board  at  the  time  of  the 
sale  to  Capital  Cities  in  1978.  He  is  cred¬ 
ited  with  engineering  the  sale  that  made 
him  and  other  large  stockholders  of  the 
paper  millionaires. 

Crocker  dies 

Robert  M.  Crocker,  61,  secretary- 
treasurer  of  The  Newspaper  Guild,  died 
of  cancer  on  April  8.  He  had  been 
secretary-treasurer  of  the  news  workers’ 
union  since  1%9.  Before  his  election  to 
Guild  International  office,  Crocker  was 
state  capitol  correspondent  for  the  As¬ 
sociated  Press  in  Augusta,  Maine.  He 
began  his  career  in  1939  as  a  reporter  for 
the  Lewiston,  (Me.)  Evening  Journal. 
He  joined  the  Worcester  (W['d%s.)Evening 
Gazette  in  1941  and  was  first  president  of 
the  old  Worcester  Newspaper  Guild. 

Panax  reports 
lower  profits 

Panax  Corporation  of  East  Lansing, 
Mich.,  last  month  announced  1978  net 
earnings  of  $569,529  as  compared  to 
$634,536  in  1977.  $586,000  of  the  1978 
figure  is  represented  by  the  gain  on  the 
sale  of  one  of  the  company’s  printing 
divisions.  Operating  revenues  rose  to  $36 
million,  a  12%  increase  from  $32  million 
in  1977. 
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“We  looked  at 
the  leaders,  made 
coirmarisons, 
and  bought  the 
HarrisV-15A!’ 

Derek  Dunn-Rankin 
President  and  Publisher 
The  Sun  Coast  Gondolier 
Venice,  Florida 

“As  a  twice-a-week,  7,000  circula¬ 
tion  newspaper,  we’re  not  exactly  big 
league.  But  still,  when  it  came  to  buy¬ 
ing  a  new  press,  we  were  as  finicky  as 
any  large-circulation  publisher.” 

“We  arbitrarily  limited  our  choice 
to  the  three  leading  press  makers. 
Made  detailed  comparisons  of  fea¬ 
tures  and  cost  efficiencies.  And 
visited  a  number  of  installations.” 

“Based  on  our  comparison,  we 
decided  the  Harris  V-1 5A  was  our 
best  buy.  And  it’s  worked  out  beauti¬ 
fully.  The  Harris  service  team  met  all 
challenges,  from  delivering  the  press 
right  on  schedule,  to  getting  it 
installed  and  printing  in  less  than 
7  days.” 

Before  you  buy,  compare!  We 
think,  you,too,  will  find  that  the  Harris 
V-1 5A  has  no  equal  in  performance 
and  value. 


Harris  Corporation,  Web  Press 
Division,  Mechanic  Street,  Westerly, 
Rhode  Island  02891. 


COMMUNICATIONS  AND 
INFORMATION  HANDLING 


Note  the  following  Media  Records  figures  for  1978: 


Denver 

Rocky  Mountain 
News 

A  Scripps-Howard  Newspaper 
Represented  Nationally  by  Story  &,  Kelly-Smith 


DAILY  (6  Day)  MORNING  OR  EVENING  NEWSPAPERS 
Media  Records  Linage 

Ranked  by  Full-Run  Total  Advertising 

YEAR  OF  1978 


1.  Los  Angeles  Times  (M) 

66,887,544 

2.  San  Jose  Mercufy(M) 

63,533,678 

"^3.  Houston  Chronicle  (E)  (7 1 75) 

62,725,967 

4.  Orange  County  Register  (E) 

61,125,738 

"'5.  Washington  Post  (M)  (8  2  76) 

52,648,663 

6.  San  Jose  News  (E) 

52,374,124 

*7.  Houston  Post(M)  (7 1 75) 

50,663,363 

8.  DENVER  ROCKY  MOUNTAIN  NEWS  (M)  (6-TAB) 

49,881,305 

^^^9.  Fort  Lauderdale  News  (E)  (5  12  75) 

47,830,418 

DallasNews(M)(12  29  75) 

47,352,097 

n\.  Miami  Herald  (M)  (3  3  75) 

45,504,153 

12.  San  Diego  Tribune  (E) 

44,744,958 

13.  Atlanta  Journal  (E) 

44,516,723 

DallasTimesHerald{E)(12  29  75) 

44,303,901 

*15.  Chicago  Tribune  (M)  (7 1 75) 

42,364,332 

16.  San  Diego  Union  (M) 

40,460,959 

*17.  DENVER  POST  (E)  (10/6/ 75) 

Conversion  to  8-column  page.  Date  of  conversion  in  parentheses. 

40,011,060 

The  New  Denver 

Active.  Exciting.  Progressive.  Moving  upward,  outward, 
forward.  And,  Denver's  vital  morning  tabloid  is  duplicating 
the  growth  in  advertising  lines  gained  as  well  as  in 
total  advertising  linage.  Our  advertising  performance  is 
competitively  impressive,  locally  as  well  as  nationally. 

And  our  Belden  Study,  based  on  the  Denver-Boulder 
SMSA,  showed  the  weekday  News  with  47%  readership 
of  adults  18  years  of  age  and  older  while  the  Post 
showed  only  36%. 

Remarkable  Performance,  Market  and  Newspaper. 
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